“When Freedom from her mountain 
height 

Unfurled her standard to the air, 

She tore the azure robe of night, 

And set the stars of glory there; 

She mingled with its gorgeous dyes 

The milky baldric of the skies, 

And striped its pure, celestial white 

With streakings of the morning light.” 
(Joseph Rodman Drake) 
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MultiKopy Carbon Paper is famous for The high quality of Star Brand Type- Because it’s different, because it has five 


its fine quality and value. Because there writer Ribbons has been proved through extra sales features, Micrometric Carbon 
is a Wide variety of weights and finishes, fifty vears of use in business offices Paper gives Webster dealers a constant | 
you can always supply your customers throughout the world. This consumer opportunity to get more neu business, 
with a carbon sheet which fully meets confidence means more than f it thus enjoying a distinct advantage over 


their requirements. pays to push Star Brand competition 

















HESE are the three great names you can use to speed 20 a > 
. ‘ 4 i < : 


4 > ~ 

up your carbon paper and typewriter ribbon sales. ~ _ a a, i 
Why? Because they are preferred by leading business offices Fiftieth Anniversary } 
the country over . . . because they are of the finest quality a 
. . . because they are backed by fifty years of experience. . . 
because they are nationally advertised . . . because they are WE BSTE f 
repeat items .. . and because you are protected by the Web- cea im 
ster dealer franchise. Talk up and display these and other 
products in the Webster line. It will bring you steady sales COMPANY 

} 


and profits, now and for years to come. 13 Amherst Street, Cambridge, Massachusetts 
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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable spe- 
cial articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commer- 
cial stationery dealers and 
many of the largest corpora- 
tions in the United States. 
It also reaches some dealers 
in fifty-four other countries 
who deal in American office 
equipment. 


[No person, firm or corpo- 
ration, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it asks 
its readers in all parts of the 
world to aid it with inquiries 
and suggestions to which it 
will give prompt and earnest 
consideration. 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 


for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 
services in. resolving any disagreements which result from relations established 


through the journal. 





customers. They do, however, offer their 
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For the benefit of the subscribers the lines advertised are here classified. 


Adding Machine Parts 


American Writing Machine ¢ 
Ames Supply Co 
Cloyes Gear Works 


Shipman-Ward Mfg ( 
Adding Machine Rolls & Paper 
Rockwell-Barnes Co 


Adding Machines 
Allen-Wales Add. Ma Cory 
Monroe Cal Machine Co 


Sundstrand Back ( 


Adding Machines (Stylus) 
Reliable Typwr. & A M. Corp 


Adding Machines, Rebuilt & Used 
Pruitt Co., The 


Reliable Typewr. & A. M. ( 


Adding Typewriters 
Underwood Elliott Fisher 
Co Back ( 


Addressing Machines 
Elliott Address. Mach. C 


Addressing Machines, Used 


Pruitt ¢ The 


Adhesives 
See Inks, Adhesives, etc.) 
Arch and Clip Board Files 


Amer.-Automatice Ele« Sale 


Co. ° 
Armstrong & White 
Cushma & Denison Mfg. ¢ 


Free Hand Binder Co 
Globe-Wernicke Co 
Rockwell-Barnes Co 
Yawman & Erbe Mf ( 


Autographic Registers 
Miami 


Systems Corp 


Ball Bearings for Drawer Slides, ete 


Kilian Mfg. Corp 


Banker's Note Cases 

Art Steel Co 

General Fireproofing Co 
Globe-Wernicke Co 

Victor Safe & Equipment ¢ 





Billing Machines 
Ur rwood Elliott Fisher 


de 
Co Back ( 


Binders, Catalogue and Periodical 
Acco Products, In 


Mitchell Binder (« 


Binders, Permanent Storage 
Bankers Box Co 


Binders, String 
Banker Box ( 


Blank Books 
Rockwell-Barnes Co 


Blueprint and Plan File Cabinets 
All-Steel-Equip. ( 


Anderson- Hickey Ce 





Art-Metal Constr tion €¢ 
Art Steel Co 
Browne-Morse 

Columbia Ste Kq t ( 
Corry-Jamestown Mf ( 
General Fireproofing ( 
Globe-Wernicke Co 
Peerless Steel Equip. ¢ 
Yawn Ert Mf ( 


Bond Boxes 


Ar Stee ( 
( i I ( 
Clobe-We k ( 


Book Cases 


All-Steel-Equip ¢ 

Alma Desk ( 

Art Metal Construction ( 
Browr Morse ( 
Corry-Jamestown Mfg. ( 
General Firey fing ( 
Globe-Wernicke ¢ 

Peerless Steel Equip. ( 
Waba Cal ( 
Yawmar 1 Erbe Mfg. ¢ 


Book Rings 
Ada Henr r Mfe. ¢ 


Bookkeeping Machines 
Underwood El] te J er 


Back ¢ 


Box Letter Files 
\ Ste Co 
( Wer k ( 
R B ( 


Brief and Zipper Cases 
Brief Case Mfg. ¢ 
Varat Murray Co 
Calculating Devices 
Me Systems 


KR rypewr. & A. M,. ¢ 


Calculating Machines 


\ Wales Add. Mach. Co 
M e Ca Machine ¢ 
Sundstrand Ba 


Calculating Machines, Used 
Pri ( rt 
R I & A. Mi. 


Carbon Papers 
@ R , 1 Carbons 
Card Index Boxes and Trays 
4 S } uir i‘o 





Art Met Construction ¢ 
Art Ste ( 

BR Mf Co 

( Equipmer Cc 

( - Equip Co 
‘ J vI Mfg Cort 
Ge 2 3 wfing Ce 
Giol Wer I ( 

( Syste & Sup ( 
I rial Met ( 

I ble Metal Furn. Co 
M 1 of Fur ( 

P Ss } t ¢ 
S ¢ ~ nt ‘ 
\\ k ( 

W Mf Co. 

,) } e Mf ( 


Cards, Business (Book Form) 
Ww B ( 


Cash Boxes 
Art Ste Co 
Ger Fireproofing Co 


RB ( 


D ( 
] s ¢ r Cory 
K Mf Corp 


Celluloid Envelopes 
Mark ( 

Chair trons 
Ba } ( 


( kK t { 


Chair Mats 


\ \ } I ~ 
( 

Bickett, I M ( 

( We k Co 

S Vv Mf ( 

Chairs, Office 

Ar ty Metal Product Ir 

Ry t ¢ r ( 

( Air-} ( . 

G \if { 

Ger I t I { 

H Cory 

His P t B & Chair ¢ 
( ( 

M B. L. ¢ ( 

I ( ( 

Rar Ss I 

R M M ( 

S ( I 

S I ( r ( 
M ( 





Chairs, Folding 
{ M ‘ 
M Mf; ( 
Chairs (Posture) 
‘ 4 } S 
I Ir 
| ( 
r ( 
| { 
( 
I I & f ( 
( 
t 
{ I ( i ‘ 
R M ( 
Sik r I 


Casters, Caster Bearings, Slides 


i 





Check Protectors & Writers 


Hall-Welter ¢ 141 


Check Protectors & Writers, Used 
Pruitt Co The 
Reliable Typewr. & A. M. Cort 
Checks, Stamped Metal 
Meyer & 


Coin Bags, Trays and Wrappers 
Art Steel ¢ 


Downey ‘ I ‘ 


Copyholders 


Acco Products I 13 


Amer. Autn 
Dawn Mf ( r 


Costumers 
Peerless Stee I ¢ ( 
Royal Metal Mf ( 


Troy Sunshade ¢ 


Cushions and Pads, Chair 


Bickett L M ( 4 


Nat'l Office Cu ( 
Perfect Rubber Seat Cushion Cx 
Shipman-Ward Mf ( 


Cuspidor Mats 
Shipr Ward Mf ( 


Cuspidors 
Art Steel ( 


Dating Stamps 
Amer. Number M Co 14 
Fults 
Meyer & We 
Rivet-O-Mfg. ¢ 


Desk Pads & Tops 
Amer. Autmtc. Elec Sales ( 
Wagemaker (¢ 


Desk Pending-Letters Holders 
Acco Products In 


Desk Pen & Ink Sets 
Sheaffer W \ Pen ¢ 


Desk Trays 
Art Metal Cor 


Desk Work Distributors 
Art Steel ¢ I 
gris 4 Stanle R 


Globe- Wernick ( 





Dictating Machines, Used 
Pruitt Co., Tt 


Duplicating Machines 
Ame vi \ ( 


Mime 


Lim 


m Specialty ¢ 13 


Rivet-O-Mfg. Co 
Shipman-Ward Mfg. Co 
Smith, L. C., & Corona Type 
Speed-O-Print Corp 

Wolber Dupl. & Supply Co. 


Duplicating Machines, Used 
Pruitt Co The 


Duplicating Machine Supplies 
Columbia Rib. & Carb. Co. 
Dick 4. B. Co 
Harding, Milo, Co 
Heyer Corp., The 
Hileo Corp. 

Ink Specialties Co 

Keen Mfg. Co., Inc 

Manifold Supplies Co 
Mimeograph, The 

Mittag & Volger, Inc 

Pengad Mfg. Co 
Shipman-Ward Mfg. Co 
Smith, L. C., & Corona Type. 
Speed-O-Print Corp 
rechnygraph, The 

Victor Safe & Equipment Co 
Wolber Dupl. & Supply Co 


Envelope Sealers 


Elliott Address. Machine Co 


Envelope Sealers, Used 
Pruitt Co, The 


Envelopes 
Globe-Wernicke Co 
Quality Park Envelope Co 


Envelopes, Celluloid 
Markilo Co 


Eradicators, Ink 
H. A. Ink Eradicator Co 
Heyer Corp., The 


Erasers, Rubber 
Blaisdell Pencil Co 
Faber, A. W., Ine 


Eyelets & Eyelet Fasteners 
Markwell Mfg Co. 
Rivet-O Mfg Co 


File Boxes, Collapsible Corrugated 
Bankers Box Co 
Barkley, C. L., Co 
Globe-Wernicke Co 
ide System & Supply Co 
wd Filing Supply Co 





File Boxes, Metal 
Art Metal Construction Co. 64, 
Art Steel Co 
Corry-Jamestown Mfg. Corp 
Peerless Steel Equipment Co 
Pronto File Corp 
Rockwell-Barnes Co 
\ r Safe & Equipment Co 


Filing Cab. Ball & Roller Bearings 


Kilian Mfg. Corp 


Filing Cabinets, Insulated 
Viet Safe & Equipment Co 


mal 


iling Cabinets, Metal 





A Ste Equip Co 
Anderson-Hickey C 

Art Construction Co 64, 
\ Stee Co 

\ nte File & Index Co 
Ber " Mfg ce 
Browne-Morse Co 

Cole Steel Equipment Co 
Columbia Steel Equip. Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 
Invincible Metal Furn. Co 


Metal Office Furn. Co 
Peerl Steel Equip. Co 
Pronto File Corp 

Security Steel Equipment Corp 
Victor Safe & Equipment Co 
Yawman and Erbe Mfg. Co 


mal 


iling Cabinets, Wood 
Globe-Wernicke Co 
Imperial Methods Co 
Wagemaker Co 

Yawman and Erbe Mfg. Co 


Filing Supplies 


\ Products, Inc 
\ Metal Construction Co 64 


THE CLASSIFICATIONS 


Continued on page 6 


Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 

obligation. 


145 
119 
59 


Si 


140 


110 
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THE CLASSIFICATIONS 


(Continued from page 


Barkley. C. L., & Co 12 
Browne-Morse Co 


Corry -Jamestowr Mfg Co 1] 
General Fireproofing (« 60 
Globe-Wernicke Co 76 
Guide System & Supply Co 108 
Hunt, John F Co 137 
Imperial Methods Co 118 
Metal Office Furniture Co 02 
Oxford Filing Supply Co 68 
Pronto File Corp Rs 
Quality Park Envelope Co 74 
Rockwell-Barnes o 5 
Victor Safe & Equipment Co 110 
Wabash Cabinet Co The o4 
Warshaw Mfg. Co 
Yawman and Erbe Mfg. ( ) 
Finger Pads 
Parrot Speed Fastene Cort 90 
Folders (See Filing Supplies 
Fountain Pens 
Esterbrook Steel Pen ¢ 42 
Sheaffer, W \ Pen Co 
Spencerian Pen Co 127 
Gummed Cloth Rings 
Graff, Geo. B ar 139 
Warshaw Mfg. Co 129 
index Card Signals 
Cook H ( Co Ine i 


Graff, Geo. B Co , 





Victor Safe & Equipt. ¢ 0 
Index Tabs 
Barkley, C. L & { 12 
Cel-U-Dex Corp 14 
Globe-Wernicke (« F 
Guide System & Sup Co 108 
Mark Co 10 
Parrot Speed Fastener Corp aX 


Victor Safe & Equiy ( 


Inks, Adhesives, Ete 
Harriman-Welts Pro Co rr) 
Ink Specialties Co 0 
Rivet-O- Mfg Ce \ 
Sheaffer, W \ Pen Co a? 
Inkstands 
Cushman & Denison Mf ‘ 


Intercommunicating Systems 
Webster Electr ( 1 


Knives, Office 


Autopoint (<r 


Leads for Mechanical Pencils 
Autopoint Co rat 
Faber 4. W I 
Rite-Rite Mfg. ¢ 
Sheaffer, W A. Pen Ce 


Leather Goods 
National Brief Case Mfg. ¢ 
Varat Murray ¢ 


Leather Upholstered Furniture 
Bright Chair Co 
Jasper Chair (er SS 
New Indiana Chair Co 29 
Raphael Shops, Ir 


Letter Trays (See Désk Trays 
Letterheads 


Lithographing Co i 
Wiggins. John B ( } 


Cloes 


Library Equipment 
All-Steel-Equip ¢ 
Art Metal 
Art Stee Co 14 
Corry-Jamestown Mfg. Corp l 
General Fireproofing ¢ fi 
Globe-Wernicke Co TY 
Peerless Steel Equipment ¢ 
Security Steel Equipmer Cort 8 
Yawman and Erbe Mfg Co ’ 


Construction ¢ 


Lockers and Storage Cabinets 


All-Steel-Equip ¢ 10 
Anderson-Hickey Co 129 
Art Metal Construction Co i. -g 

Art Steel Co 14 


Browne-Morse ¢ ’ 
Corry-Jamestowr l 
General Fireproofir Co HH 
Globe-Wernicke Co 7 
Interstate Metal 
Invincible Metal 





Metal Office % 0 
Security Stee t Cort 8 
Yawman and ( ’ 


Loose Leaf Books & Systems 
Adams, Henry T Mfg. ¢ 14 
Sheppard The ¢ ' cm ra 
Stationers Loose Leaf Co 
Trussel Mie Co 


Loose Leaf Envelopes, Celluloid 
Markilo o 140 


Loose Leaf Metals and Devices 
Adams, Henry T.. Mfg. Co 14 
Loose Leaf Metals | 1 


Stationers Loose Leaf C¢ 


Mail Distributors 

Bristow, Stanley R 
Globe-Wernicke Co 

Victor Safe & Equipment ( 


Map Tacks 
Graff, George B Co 
Moore Push-Pin Ce 


Matched Office Suites 
Art Metal Construction Co 
General Fireproofing Co 
Globe-Wernicke Co 
Leopold Co., The 
Royal Metal Mfg. Co 
Troy Sunshade Co 


Memorandum Books 
Rockwell-Barnes Co 
Trussell Mfg 


Memorandum Devices 


sristow Stanley KR 


Mending Tape 
Warshaw Mf Co 


Moisteners 
Rivet-O-Mfg. Co 


Numbering Machines 


Amer. Numbering Mach. Ce 


Office Partitions and Railings 
Globe-Wernicke Co 

Pads, Figuring 
Rockwell-Barnes 


Paper 
Browr L L Paper Co 
Eaton Paper Cory 
Rockwell Barnes 
Paper Clamps 


Acco) Product Im 
Cushman & 
Kesterbrook Stee Pen Mf 


Paper Clips 
Acco Products, Ir 
Cook, H. ¢ Co. 


Cushman & Denison Mfg. ¢ 


Paper Edge Reinforcers 
Vertex ( 
Paper Fastening Machines 


Ace Fastener Cory 


Acme Staple Co 

Amer Autmt Electric Sales 
Fastener Corp 

Hotchkiss Sales Co 


Markwel Mie cc 
Neva-Clog Products Ine 
Parrot Speed Fastener Cory 


Victor Safe & Equipment ( 
Paste (See Inks 


Pencil Sharpeners 


Graff, George B ‘ 


Pencils, Paper 


Wound 
Blaisdell P l 


Pencils, Wood Cased 


Blaisd Per Co 





Pencils, Mechanical 








Al Co 

Este Steel Pen ( 

Rite Mf ‘ 

Shea W \ * { 
Pens 

Esterbrook Steel P ( 

Ss er Pen ¢ 


Picture Hooks 
Moore Push-Pin ¢ 


Pins and Pin Containers 
Vail Mfg. ¢ 


Platens, Typewriter 
Amer Writ Mac} e { 


Ames Supply ¢ 


Postal Seales 
Hanson Seale ( 
Shipr War 
rriner Scale & Mfg. ( 


Publications 


British Statione 


Punches 


Push Pins 
Moor Push-P ‘ 


Ribbons and Carbons 
Aller & Co 
Writing 


Amer Machine ( 





Co Mi Cort 
Columbia R, & ¢ Mf Co ) 
Crown Ribbon & Carbon ¢ 

I al Mfg. ¢ 

I 4 P Ir 

M ifold Supplies ¢ 


I fic Carbon & Ribbon Mfg. ¢ 
Peerless Key-Imperi Mfg ‘ 
PI ips Process Co 9 
RK i Typewriter ( I 
Shipman-Ward Mf ( 
S t I ( Corona Tws ; 
Spencerian Pen (¢ 
Stor H M ( 9 
Underwood Elliott Fist 

‘ Back ¢ 
t S. Typewrit R Mfg. ¢ 


Ribbons & Carbon Testing Machine 
ne ( 


Ha i Enginee 
Rubber Bands 
I 4 wW Ir 
s nan-War Mfg ( 


Rubber Stamps 


Meyer & Wenthe ‘ 
Rubber Type Outfits 
I ton Specialty Co 








Safe 
Art Meta Constructior ( 
General Fireproofing ¢ 
Gilobe-Wernicke Co 
Meilink Steel Safe ( 
Schwab Safe Co The ~ 
Se Steel Equipment Co Ss 
Victor Safe & Equipment ¢ 
Yawmar 1 Erbe Mfg. ¢ 
Scrapbooks 
Glo Wernicke ¢ 
Secretary Desks 
Art Metal Const: ( 
Get 1 Fireproot ( 
Glol Wer k Co 
Pee 8 Stee Equiy ( 
Wabha ‘ ine ( t 
Shelving 
\ Steel-Equip ¢ 
\ Metal Constr tion ¢ 
\ Steel Co 
I e-Morse ¢ 
‘ Jamestown Mf ‘ 
General Firepr ( 
G Wernicke ¢ 
S ty Ste Ey ( r % 
Smoking Stands, Office 
Royal Metal Mfz. ¢ 
Stamp Pads 
Fulton Specialty ¢ 
Meyer & Wenthe =S 
i] ps Process ¢ - 
K t-O)-Mfg or 
Rockwe B t ( Ss 
\ tor s « k i ‘ 


Stands for Office Machines 
\ Steel-Equip ¢ 
Supply ¢ 
rson-Hickey ¢ 2 
Steel Co 
ry-Jamestown Mfg. ( 
lo Mfg. Mhe 


General Fir 











Harter Cory 8 
Metalstand Co } 
Peerless Stee ka 

I t Ge. Tix 

Sherman-Manson Mfg. (¢ 8 
Shipman-Ward Mfg. ¢ 

Toledo Metal Furnitu ( 2 


Staple Extractors 
Ace F 
Markwell Mfg ( 





Staples and Stapling Machines 
Ace Fastener ¢ 
Acme Staple Co 


Fastener Corp 
Hotchkiss Sales ¢ 
Markwe Mfg. Co 
Neva-Clog Product I 
I t Speed Fa 

\ Manufact g ( 


Stenographers’ Note Books 
Rockw Barnes ¢ & 


lrusse Mfg. ( 


Storage and Transfer Cases 


Adams, Henry T Mfg. ¢ 
All-Steel-Equip ¢ 

Art Metal Cor ( 
Art 8S ( 

Banker Box Co 





‘ Stee ‘ 8 
i bia S ( 
‘ James ‘ 





OFFICE APPLIANCES 


General Fireproofing Co 
Globe-Wernicke Co 
Guide System & Supply 


Imperial Methods Co. 


Invincible Metal Furn. (« 





Metal Office Ff Co 
Peerless Stee pmer 
Pronto File Cort 


Rockwell-HBarnes (¢ 


Wagemake 


Yawman and Erbe Mfg. Ce¢ 


Store Fixtures and Equipment 


All-Steel-Equip ¢ 


Swinging Typewriter Stand 
Ame Writing Maet 
Globe Wert ke ¢ 

Tables 
Art Metal Construction ¢ 
Art Stee ‘ 
Browne-Morse ¢ 
Corry-Jamestown Mfg. ( 


Fireproofing ( 


Globe-Wernicke 


Interstate Metal 
Peerless Steel Equipment 
St Johns Table Co 


Victor Safe & Equipment 


Telephone Accessories 


\ tor Safe & Equipment 


Telephone Stands 


$s 
{ 


Art Metal Construction ( 


Art Steel (se 





Products C¢ 


General Fir ofing Co 

Globe-Werr Co 

Peerless Stee Equipment ¢ 

\ man and Erbe Mfg. C« 
Thumb Tacks 

Graff George ( 

Moore Push P ( 

\ Manufacturing Co 
Trimming Boards 

Américan Photo Laboratories 
Type, Typewriter 

Amer. Writing Machine Co 


Ames Supply Co 


s man-Ward Mfg. Cx 


Typewriter Cleaning Material 


Amer. Writing Ma ne 
\ s Suppl ( 

{ rotype ‘ 

Mittag & \V r, I 

RK O-Mfg Co 

sy Dr Chemica ( 
Shir Ward Mfg. ¢ 
Webste F ~ Co 


Typewriter Cushion Keys 
Amer. Writing Machine 
Ames 


Munsor Supply Co 


Suppl ( 
Peerless Key 
an-Ward Mfg. Ci 
Ke Mfg. Co 






Typewriter Cushion 





Amer. Writing Machine 

Ames Supply Co 

Sickett, L. M., Co 

Peerless Key-Imperial Mfg 

Shipman-Ward Mfg. ¢ 
Typewriter Parts and Tools 

Amer Writing Ma ( 

Ames Supply Co 

Shit Mfg. ¢ 
Typewriters, Mfrs. of 

Corona newriter 

Royal T ew er ( 

Sr t L. 4 & Coror MN 

Underw k t Fisher 

{ 


( 


Imperial Mfg 


Back 


Typewriters Rebuilt and Used 


Amer Writing Mact 
Pruitt ¢ The 

Rel rw. & A. M. ( 
s Ww Mfg. ¢ 
Ww I writer ¢ 


Visible Systems Equipment 
‘ { 


Aer ar System ( 


Acme Visible Records. Inc 


A Metal Construction ¢ 
\ mat I & Index 
( , Ca Sys 

G Wi ke ¢ 

S a Cc 3 ( 

v er Sof & Eq r 
Yawma t Mf 


Art Stes ( 
( Steel Equipment (¢ 
‘ Mie ‘ 
Che 4 } fing ¢ 
Glot Werr k ( 

Me ofr Fur re ( 
National V nize Fibr 
Peerles Ste Eq ment 


Knobs and Bases 
t¢ 








WANTS AND TOR SALE 


The rate for classified advertisements is 


SITUATIONS WANTED 









































SALESMAN WITH TWENTY YEARS’ experience as lepartment man 
ager for leading West Coast dealer and yea the West for well 
kr NT stationery manufact es ake n r ec 4s westerr repre 
sentative Well Known to a { ‘ al station Pacific Coast area Has 
eer ‘ hor i ar res to return to it as sales 
mart ac r wa niu g sta mer stores Top refer 
ence work w 1 merit whether it be loose 
eaf fountair I x! s Address F-170 
are es, Chi 
ALERT DEPENDABLI AND PERSONABLI g mar Gentile, with more 
than fifteen years’ experience a 2 8 I) Sale Manager, and Pur 
chasing Ager s ter at es pos i y establish manu 
facturers ager n Metrop« New York I a limited number 
of re able we est ‘ major ‘ ‘ sale or industrial 
accounts Exce] i business A ! ¢ Personal nterview le 
red Addres I r Oft Apr r ( 1 
SALESMAN WITH WIDE EXPERIENCH M lle West and Texas is oper 
r connec m with manufacturer I tat iler Thoroughly ounded in 
all systems of wse eaf al ng We t travel for manufacturer in 
the Southwest, South or Mid West wher acquaintance among the 
leale W consider ealer ni ‘ ” Has necessary back 
round take fu harg f ‘ af epartment and do a first 
ate sales ot Top referer Adadre i Office Appliances Chicago. 
ASSISTANT TO SALES EXECUTIVE Long f record in specialty, sys 
supply sales Experience ty directir t ng others: resourceful 
per r I é ter ( ¢ promotion tasks ex 
! contes mee gs pa ffice mat nde 9 Protestant 
now mploye N pen f lealership r ag Address 7, care Office 
Apr nees 00 F 121 St New York, N. ¥ 
SALESMAN WITH WIDE EXPERIENCI M e We ] g upon «« 
mercial stationers seeks nir is anufacturer representat ir 1 Sal are 
Ha ong successfu record w ad r s Good eferences a 
further particulars address | 8 Off ADI Chicag 
COMPETENT AND EXPERIENCED st ner ) employed lesires ne 
onnectior W I t < t! nuf s lished stationer 
Pref l \ ir I ont \ ance ( Ag 
MECHANIE YEARS EXPERIENC!I ff juipment Typewriters 
\ ng Machines, Cash Registers t A ge ‘ but desires to locate 
n California pern \ ress |} ofr A Ci Azo 
SALESMEN WANTED 
If yor SELL Ql ¢ t f 
Ames f and ma I \ , tant ices, ett 
I t mis ! x y 0 t eful nd 
full p rs a AY Saf I ( B M 
WANTED-—# $ a 
kr nufact t y 
XI gy sa for I $ 
r mmissio T mpetitive 
xpand S ) f ¢ vacder I 4 1 ff 1 or inside 
ale gar Pile B T Of \ f st particulars 
fa f r nd We ta Also, two 
i Ou k mer 
ESTABLISHED MANUFACTURER 0 Ss Ma ne Staple 
f : . . me and office 1 
ea L I € t " 
\ | of \ ‘ 4 
WANTED EXCLUSIVI AGENTS ell ( r 
noratior * ‘ * lua wi 
f t . ff Large r rea 
ale r Ex ‘ Ve invest 
on Vl ‘ 1 if y ‘ Ose Writ 
fying va B M. M ( 
7 S. H Ss t I \ 
Type Ad M s M ales ‘ 
ot ¢ ( ‘ fe Ad 
Alex i I H { Ss A 
SIDE-LINI FULI riME SALESMI epte 
Comr r Ie ! ‘ “ Ser 
f x Ad T { 
ft AY r ( 
SALESMAN WANTH N Se g to 8S 
( . . S f ’ Territor 
W \ K } M | 0 G ‘ e and 
4 or ( 
EXPERIENCED OUTSIDI SALES ~ 
x r oft \ 
( 
SALESMEN WANTI 
f t ~ ont \ ( 
WANTED—SALESMAN or S ! 
’ t Binder ( RK ( ~ k 


eight cents a word, minimum charge, $1.60. 


EXECUTIVES WANTED 





STATIONERY STORE MANAGER for office supply and stationery store operated 
in connection witl mmercial printing plant and typewriter sales and service 
Excellent opportu r man able to invest $6,000 to $8,000 and take full charge 
of office supt ind furniture. Good salary and share of profits, Write giving past 
experience Pr. O. Box 40, Mankato, Minn 
MECHANICS WANTED 

MECHANICS WANTED—Typewriter mechanic also adding machine mechanic 
Pruitt Corporatior 2 N. La Salle Street, Chicago 

SERVICEMAN WANTED-—Well-established independent Company has attractive 
proposition for iss Monroe Serviceman Address T-159, care Office Appli 
ances, Chicag 
WANTED—MECHANK ‘ypewriter and adding machine—as well as other office 
nachines Permanent jo ight party Give age, experience, references, salary 
wanted in first " inicatior Address T-158, care Office Appliances, Chicago 

REPRESENTATIVES AVAILABLE 
SALES ORGANIZATION with capable staff covering the entire United States is 
in a position to handle an additional line to be sold by commercial stationers or 
office equipment dealer W onsider a proposition for the entire country or for 
the eastern sectior r ughly responsible financially Has an excellent 
reputation amor he cle If you want a thoroughly live, well organized dis 
tributor address | ) ir Office Appliances, Chicago 
OFFICE MACHINE COMPANY located in New York with contacts across the 
country would ke t ake wer American sales agency for any product to be sold 
through established ffice machine jealers Will consider any product which has 
merit and offers prof Os lithe Send information to F-173, care Office Appli 
ces, Chicago 
SALES ORGANIZATION excellent Worldwide Dealer Distribution, seeks one 
additional meritor s Spec t office equipment line Address F-176, care Office 
Appliances cl 
LINES WANTED—National sale ganization wants line chairs—any type—to sell 
ffice sup t fixture ides Box |} 1, Office Appliances, Chicago. 


REPRESENTATIVES WANTED 











DISTRIBUTOR WANTED t take ‘ listribution of newly designed, medium 
priced iutoma f ‘e er juplicating machine Will manufacture this 
machine for listril ! r vi se manufacturing rights tools, dies, patterns 
ar blue \ T ar Office Appliances Chicago 
REPRESENTATIVES wanted s ope itories coast to coast by manufac 
turer unique ne fast ffice nees that sell daily at big unit profits; 
usar f i kr woratior and’ smaller firms already our customers 

Prefer nancia ! ‘ iblishe Specialty Men or Dealers now selling 
mil rt i t ' et Write for full interesting details and please 
ate prese s \ ‘ r-168 ire Office Appliances, Chicago 

LEATHER GOODS MANUFACTURER {Te opportunity to sales representatives 
alling t : Florida, Geor ‘ Alabama, North Carolina, South Caro 
i Ter e¢ M Kentucky We Virginia and Louisiana Line car 

he sold wit ft necialtic and wil levelop good income for active 
slesmar Apr ne ne r ! erritor ete ) 146, care Office 

Appliar ( 

TERRITORY e f er on office equipment dealers to repre 
en . . f ' hoard special sales stimulating advar 
ges ‘ ¢ " nient alor with stationery or office equipment 
7 . 4 La ries s N Loomis Street Chicago 

ONI IN 4 rERRITORY Ml é re offices can lo well witl our 
pewrite : i] unit sale Every office is a 

prospe I t er Write for details Address 

I na OM \ ‘ ik 

EXCEPTIONAT SPECTALTY SIDELINI 1 o manufacturers’ agent 

Libera é erritor 5 ( red Addrese T-157. care Office 
Ar ane ( 

RETAIL BUSINESS FOR SALE 

IN ST IOSEPH, MICHIGAN-—Tyq ) t wk Fixtures Established 27 years 

¢] 0 TT) G t for } ‘ Retiring account age 17 State 

S ‘ ss M 

FOUNTAIN PEN REPAIRING 

WELTY 'S REPAI ALL MAKES } t Pens Vaku-um Pens, Desk Pens 

Per ‘ , ta ' es We feature Sheaffer, Parker, Waterman 

Wal We ( k t n repa 1 other make Names engraved ir 
MK i We G P Points i Repairing Mail all makes to ONE 

, ef het } { W Pen and Repair Co 38 S. State 

Street. ( 

SALES LETTERS 

LETTERS WILL Bt » SALES For eal I have built letters that pull sales 

You nee ‘ Se ‘ ir data for new letters. or wr 
j f Part ar reques Address H. M. Goldthwait 
23 W \ s | N. Me 


ADDING MACHINE PARTS, TYPE, ETC 


NEW PRI Is ril t and type 
for I M I A. Del 
Ave tbak ‘ f 
DICTATING MACHINE PARTS 
COMPLETI 4 ARTIEND sToOUkK ‘ rder mall Wh 
e ¢ ~ \ W err Avenue Chi 


G. K 


now ready Send 
wn, Jr 1643 10st 
en you need parts 
cago Management 
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WANTS AND FOR SALE—Continued from page 7 DICTAPHONES—EDIPHONES ed 2 Larges tock—all 
for pri of machines a ot Clear e ¢ rs American Dict 
FOR SALE AND WANTED TO BUY Ce 235 Fifth A e, New York, N. Y 
ELLIOTT-FISHER MACHINES—Burroughs—Moor Ad M ICTAPHONES, EDIPHONES, SUPPLIES jua n 
Calculating Machine oug and sold. Chicago Off ( ‘ — tetail—Wri ‘ D Mat ‘ -5 5 
born, Chicago : : 
BURROUGHS, MOON-HOPKINS, — Elliott-Fish Remington A WE BUY AND SELL D mes, Typewriters, A 
chines, and everything n the fice n ir ne State mode er vv é€ us regal a ‘ ; what your needs a 
we will quote highest cash | ‘ I nal Off Al ur I Mid-<( Office Mac . . S Chica 
ay, New York City KARDEX, ACME, POSTINDEX ' f 
| j We spec r fT« 
ELLIOTT-FISHER  Machir \ Ma { t I “ Card Sys BR New York ( 
Monroe Calculator Typew! a i yitice 1 il 
Warsh Co s49 N rd Street. Milwaukee. W KARDEX ACMI Rand I’ I V Cabine Book It 
Equipment Bought t Sold S 4 he j Ur I 
ELLIOTT-FISHER n hine slculat ( I B York ¢ 
equipment bought and sold W J ( ( ( ; RI ACh ae — ad 
waukee, Wis oe aad ~ r ' Special sel + and Ds 
BURROUGHS—-Duplexe Moon Hopkins, Bookk M ! ( G ‘ S. Natha I 
office machines b« ht I ! I Pitt Type r L Y 
Pittsburgh, Pa SH f¢ N Used O | Fu é 1 
Cabine I S I rypew r 
REMINGTON ACCOUNTING MACHINES . Se ( ila ( S Elma 
Adding Machir Ka ‘ Frank Wilber ¢ Marl S S , +4 
ADDRESSOGRAPHS, D D ‘ M t ~ I il rIGRAPH RIBBONS ) r inks ar I 
writers Adding M ne Wr FREI Mor Mak ( } ‘ er te ear \ Lew ‘ 
4 Pruitt Bldg Ch ¥ ~ M W 
Export Statistics by United States Department of Commerce 
The statistics here presented are preliminary and subject to revision in the annual published reports. 
- 4 
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APPLIANCES 


OFFICI 





NEW TRADE LITERATURE 





(Catalogues, pamphlets, broadsides, folders and other publicity 
material recently released) 


Ames Supply Company —A novel business-getting double posta 
which has been designed to help dealers obtain more 
orders from their customers has recently been printed by the Ames Supy 
Company, 564 West Randolph street, Chicago. The cards 
will be imprinted with the dealer's name and 
the other upon which he can write or 
address of the prospect to whom it is to be 
explains that the dealer will subject his customer's typewriter t 
examination, tells of the expensive 
and invites the prospect to invite the 
to inspect his office machines When a 
it is accompanied by the latest issue of 
confidential price list 

Boorum & Pease Company. A new fifty-page, pocket-size catalogue 
its line of Standard diaries has recently been issued to the trade 
Boorum & Company 49 Broadway. New York, N. The booklet 
enclosed in an contains many illustration 


platen-rejuver 
which are 
with a blank 


adadre SS 


side 


damage to ribbons by a faulty pla 
dealer’s typewriter “doctor 
supply of 


Ames official platen manua 


Pease 


ittractive green cover 


various items which go to make up the line with a wealth of descripti 
text and an easy-to-read price list 
Boorum & Pease Company.—Involving several items in the compa 


lines of leaf and blank 
to the trade in the form of catalogue 
pany, Brooklyn, N. \ Ten of the 

loose leaf list F ind three 


lists have been i 


inserts by the Boorum & Pease ¢ 
heets replace prices of the mMpany 
others replace prices in the firm's blank b 
catalogue No, 49. At the same time the Boorum & Pease organization 
out an announcement of special net quantity prices on its line of invent 
forms, bound style, Form Ne S158 


loose books, two new price 


Efficiency Equipment Company, Inc...A new twelve-page catalogue i 
colors, describing fourteen new items including a sturdy typewriter table 


telephone stands with safety compartments fitted with tumbler locks ar 


keys, machine abinets, mail racks, ete., has recently been published b 
the Efficiency Equipment Company, Inc., 360 West Superior st t. Ci 
cago, Ili. Dealers desiring copies may obtain them by writing direct 
the company at the address given above 

Jasper Chair Company. A new school furniture catalogue put 
distribution by the Jasper Chair Company, Jasper Ind., late in Ma It 
has twenty-four pages of scl numbers The cover appropriately pict 


the Little Red 


School House with modern buildings in the backgr I 
Copies are ] 


ivailable to dealers interested in school business on reque 


Vulcanized Fibre Company. A new 


italogue leaflet. attr 


National 





tively designed and done in several colors is being mailed out to dealers by 
the National Vulcanized Fibre Company, Wilmington, Del The leaflet 
devoted entirely to the company’s line of Vulot waste basket 
illustrates the round taper, oval taper, square taper ar ror stra 
models, while another page gives a fine display of the various colors in wt 
tt ine is available to match practically every type of office t 

Fair Trade Legislation Growing 

Bills to outlaw sales below cost by retailers and wholesalers we 
introduced in twenty-five state legislatures this year and thus f | 
by twelve according to summary of the itest reports available t t 
writing More than half of this vear's forty-four state egislat 
have adjourned, with most of the others now in the final lap 

New laws of this type or changes in previously effective simila 
have been enacted ir Arizona, Marvland Maine Utal Washingt 
Idaho, Montana, Oregor West Virginia Minnesota and Rhode Island 
Such a bill also was passed by the New York Legislatu but at t 
writing had not vet been signed or rejected by the governo 

Below cost Sales bar bills ilso) owere introduced i en 
legislatures of Georgia Kansas, Michigar Nebraska North ¢ 
Texas, Wisconsin Yennsylvania, Florida, Illinois, North Dakota, Ot 
and Vermont The proposals were killed in several of these eit! 
legislative action ‘or adjournments, but are still alive in some \ 
to repeal a statute f this type was pending at this writing in New 
Jersey 

Backed by small independent retailers attempting to ¢ i) 
petition, the below t sale bar acts al are known bv such tit 
is unfair practices and unfair iles acts Although the meas 
most heatedly debated in the food and drug industries heir te " 
so broad in most instances as to affect virtually every merchandising 
industry Most of the bills outlaw sales f anv merchandise at 
than cost, plus allowances f overhead of 6 r S per ent t ret 
and 2 per cent to wholesalers The markup allowar howe 
considerably it me instances 

Although the fair trade situation appears inlikely tft he g t 
changed by legislative action this vear. some f the existing fair trad 
laws may be upset by litigatior Attacks on the valadit f th Mary 
land and North Carolina fa trade statute ire report wendir i 


the Florida fair trade act is now only partially effective because 


recent court decision there 


Specialty Exports in March Gain 





Exports of American specialties, including those f the office supy 
ind equipment industry during Maret vere valued at approximate 
$12,000,000, an increase f about twenty-five per cent ver Fel 
according to figures released by the Specialties Divisior Bure 
Foreign and Domestic Commerce, Department of Commerce of tt 
United States This trade was slightly in excess of Marct Bx 
brought the first quarter total to within four per cent f that f t 
corresponding three months of last vear Increased foreign der 
American specialties is also reflected in the nu f export j 
opportunities published by the Specialties Division Durir the fir 


quarter of this vear 25 specif export trade leads were i 
compared to 18 during the corresponding per i of 1988 
> 


New Dealer Organization in Cleveland 








Late in May the General Office Supply Company was rganized at 
East Prospect avenue, Cleveland, Ohio TI propriet is Sidr Glueck 
who was with Wirtshafters. In Cleveland, for twenty vear \ 
of commercial stationery is being handled in addition to filing ¢ pme 


and supplies and typewriters 


typewrite the name and 
sent Easy-to-read type 


irds is sent a dealer 


BUSINESS OPPORTUNITIES 





Wanted Abroad 


& Company, Ltd 
Australian house 


salfour, Guthrie 


Australian House is Open for Lines: 
rk ents for an Important 


67 Wa street, New Ye ire 








which indicates they wish to represent an American manufacturer of office 
cialties That distributor is s ig accounting and calculating ma 
hines To these items it wishes t add some smaller mechanical or 
semi-mechanical device which can be sold and serviced through its present 
ganization. This company maintains sales and service departments in 


important Australian iggested that any manufacturer 
interested in this opportunity ge n touch with Balfour, Guthrie & 
Company, Ltd The company is prepared to submit complete information 
t inquiries 


cities 't is 
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Lines Wanted for Sweden: Fric Olsson & Co 
Sundbyberg, Sweden, indicates wish to get in touch with American manu 
facturers of utilities for the office, who wish to make new arrangements 


sentation have received does not indicate 
the specific type of equipment preferred 4 suggestion is made that the 

mpany wishes to undertake the f new specialties and some of the 
lider ones which may not ha introduced in Sweden. We do 
ave credit informatior 


for Swedish repre 





been widely 


Lines Sought by Seasoned Export Trader: -Arthur Williams, who has had 


vears of experience as export inager for the Fox Typewriter Co 
I YI 


ind later for Woodstock Typewriter Ce seeks lines to sell abroad. He 
is conducting an export busine his own at 9 South Clinton Street 
Chicago. He has had extended tact with principal importers In many 

ntrie He wishes to add a line of rebuilt typewriters and items of 
fice supplies which will have specific appeal to the foreign market 


Wanted Here at Home 


Building Equipment Company, Inc 


Lines Sought for Eastern Points: — Th 
2s Locust street, Philadelphia, Penr wishes to get in communicatior 


vith manufacturers desirous of strengthening their distribution on the 
eastern seaboard. The company) vers eastern Pennsylvania, southern 
New Jersey and Delaware They have complete showrooms and warehouse 

seeks lines not competitive Its present franchise includes the 


chairs and typewriter tables. It wishes 


same class of trade 


ure Chair Company steer 





non-competitive lines, selling to the 


Wanted to Government Departments: James F 


Specialty 


for Sales 


Hardy, a manufacture representative, International building, Washing 
ton, D. C ugent for a line f steel lockers, desires to sell for one more 


than 
indicates that 
assume he will 


states that he has had more 
Departments and 
full justice. We 


equipment He 


vernment 


ranufacturer of 
expenence selling G 
he has plenty of time to give another line 


consider any article for office use 


ix vears 
be glad to 
Pritchard 


Chicago Stationer Asks for New Catalogues:— The Stationery 


Corporation, 412 South Wel treet, Chicag requests that manufacturers 
end six catalogues each of their latest issues. Please mark mailing for 
the attention of Mr. Joe Pritchare The company is revising its catalogue 
e, and wish to have up-to-date italogues for its salesmen 
Current Corporation Reports 

Net earnings of International Business Machines Corporation for the 
three months ended Marct 439. were $2,807,817, after deducting 
$237,374 blocked foreign net profits but before providing for federal taxes 


corresponding 1938 period of 
foreign net profits applicable 
$285,147. After providing 
net income for the three months of 1939 
5 shares outstanding 
corresponding 193s 
increase of $164,647 


with net earnings for the 
deducting $196,408 blocked 


Increase In net earnings 


This compared 
$2,522,670 after 
to that 





period an 
r estimated federal taxes, the 
was 3$2,244,5 equivalent to 82.62 a share on 855,408 
April 1, 1989. This compares 
eriod of $2,080,170 after deducting federal taxes, an 


AK : 


with net income for the 





Directors of Marchant Ca ting Machine Company have voted to 
retire all of the outstanding 0) shares of 7 per cent cumulative $10 
par preferred stock, Edgar B. Jessup, president. announced. The redemp- 
tion will be effective June 30 at par, plus accrued dividends equal to 35 
ents a share Retirement of the stock will leave the company with a 
ipitalization of onl mmo tock, of which 226,642 shares are out 


\ 
tanding Chicago Daily News. Mav 29, 1939.) 


L. C. Smith & Corona Typewriters I reports net profit for ene first 
rter of the vear at $117,664, ¢ after preferred dividends to 35 cents 
share on common stock npared with $118,957, or 36 cents a common 

hare in the first quarter last vea Philadelphia Bulletin, April 22, 1939.) 
Net earnings of International Business Machine Corporation for the three 
nths ended Marct 39, as reported last month, were $2,807.817 after 
educting $237.874 blocked foreig t profits but before providing for 
fe ral taxes. They mpa vith et earnings for the corresponding 1938 
period of $2,522,670 afte leducting $196,405 blocked foreign net profits 
applicable to that 1 ncerease in net earnings of $285,147 After 
stimate ‘ taxes the net income for the three months 








» 244.817, eg valent t 82 ¢ 1 share on 855.408 shares out 





star 1, 1939. It mpares with net income for the corresponding 
$2,080.17 fter educting federal taxes, an increase of 

At the a " eting } Ww ( pany, Chicago, held May 2, 1938 
the d directors were re-elected despite the efforts of a dissenting group 
t f the management. The following were 


Floyd, vice 
Arthur B 


*riesing, president: C. L 
tham, Thomas Drever, 
and J. H. Winston 
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PATENTS 








Copies of patents shown here can be obtained ’ & + 
from the Commissioner of Patents, Washington, : 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. a 
2,155,632 2155827 


2,155,692 Duplicator Frederick W. Storck, Ar- 
lington, Mass., assignor to Standard Mailing Ma- wesoren 
$ » 


chines Company, Everett, Mass., a corporation of « ag eh - 
Massachusetts. Application January 22, 1/938, Serial a j — ® me? oa ft 
No. 186,407. Granted April 25, 1939 ——— + . . 





2,155,827. Caster. Walter F. Herold, Bridgeport. 





Conn., assignor to The Bassick Company, pe ah d 

Conn., a corporation of Connecticut Application ‘iD Me 

March 22, 1937, Serial No. 132,426. Granted April 21562739 2156,303 NaS 

25, 193 ; Sor - 
‘? 


2,155,928 Cash Register. Samuel Brand, Bing- 

hamton, WN. Y., assignor to The National Cash 
Register Company, Dayton, Ohio, a_ corporation of 2196418 
Maryland. Application June 12, 1935, Serial No 
26,184. Granted April 25, 1939. 

2,155,989. Typewriting Machine. William F. Hel- 
mond, West Hartford, Conn., assignor to Under- 
wood Elliott Fisher Company, New York, N. Y., a 
corporation of Delaware. Original application De- 
ecember 2, 1933, Serial No. 700,646. Divided and 
this application February 17, !937, Serial No. 126,109. : 
Granted April 25, 1939. 

2,156,279. Means for Stenciling. Richard Gurley 2156 697 : Sr indaaee 
Drew, St. Paul, Minn., assignor to Minnesota Min- 5 . 
ing & Manufacturing Company, St. Paul, Minn., 
a corporation of Delaware. Application September — = 3 
it, 1930, Serial No. 481,090. Granted May 2, 1939 } 

2,156,302. Blank for and Method of Manufacturing 
Steel Pens. Sydney E. Longmaid, Villanova, Pa., l 
assignor to The Esterbrook Steel Pen Manufacturing 2157052 eer 
Co., Camden, N. J., a corporation of New Jersey 
Application June |, 1936, Serial No. 82,950. Granted & 157411 






2187430 





th tars eg yar 








2,156,418. Noiseless Return for Typewriter Car- 
riages. Friedrich Wunderlich, Nuremberg, Germany 
assignor to the firm Triumph-Werke Nurnberg A.-G : 
Nuremberg, Germany. Application April 4, {938 
Serial No. 200,007. In Germany May 27, {937 
Granted May 2, 1939. 

2,156,475. Typewriting Machine William F. Hel- 
mond, West Hartford, Conn., assignor to Under- 
wood Elliott Fisher Company, New York, N. Y., a 
corporation of Delaware Application February 20, 
1937, Serial No. 126,875 Granted May 2. 1939 

2,156,697 Typewriter. John A. La Hiff, New 
Tou. Ww. ¥ Application May 9%, [936, Serial No 
78,799. Granted May 2, 1939 

2,157,052. Reeord Card. Louis N. Brown, Mem 
phis, Tenn. Application June 24, 1937, Serial No 
150,188 Granted May 2, 1939 

2,157,411. Caleulating Machine George W. Hop- 
kins, Jr., San Leandro, Calif., assignor to Mar- 
chant Calculating Machine Company a corporation 
of California. Application May 8 1931, Serial 
No. 535,881. Granted May 9, 1939 

2,157,450. Fountain Pen Eraser Attachment John 
Cidissen, New York, WN. Y. Application January 
25. 1939, Serial No. 252,824. Granted May 9, (939 

2.157.459. Calculating Machine Friedrich Pott 
Zella-Mehlis, Germany, assignor to Mercedes Buromas- 
chinen-Werke Aktiengeseiischaft. Benshausen Thur- 
ingia, post office Zella-Mehlis, Germany Application 
March 24, 1934, Serial No. 717,206 In Germany 
April 6, 1933. Granted May 9. 1939 

2,157,721. Loose Leaf Binder Paul O. Unger, 
Eimuhrst, til., assignor to Wilson-jJones Company 
Chicago, Ill., a corporation of Massachusetts Appli 
cation April 22, 1937, Serial No. [38,288 Granted 





21573587 









2158 150 





2158431 + ; 


21598439 


9, 1939. 
2,157,987. Stapling Plier Edward C Johnson, 
Stratford, Conn., assignor to Neva-Clog Products 


Ine., Bridgeport, Conn., a corporation of Connecticut re ¢ sense - 
Application January 7, 1937 Serial No 119,424 Se 
Granted May 9. 1939. = 

2,158,056. Ring Binder. Charles C. Cruzan. Pough- ; 
keepsie, WN. Y., assignor to Trussell Manufacturina 
Company, Poughkeepsie, N. Y a corporation of New 
York. Application July 18, (936, Serial No. 91,289 2158615 
Granted May 16, 1939 ‘ 

2,158,066. Typewriter Kelley D. Evans, Hamil- 
ton, Ohio, assignor of one-half to C. E Hoover 





Hamilton, Ohio Application September 20, 1937 2159471 
Serial No. 164.729. Granted May {6, 1939 

: ib — Machine Robert L. Mul- 2.155212 

er. etroit, ich., assignor to Burroughs Adding 

Machine Company, Detroit. Mich a corporation 2,158,991 

of Michigan Original application February 5. (936 

Serial No 62,393 Divided and this application 

December 5, 1936. Serial No 114,418 Granted 


May 1!6, 1939 

2,158,150. Cash Register, Accounting. and the Like 
Machine Franz Ranglack. Essen-on-the-Ruhr, Ger- 
many, assignor to The National Cash Register Com 
pany, Dayton, Ohio, a corporation of Mervland 





fi 


7 4 

















Application October 14, (935, Serial No. 44,835 In 

Germany November 27. 1934. Granted May {6, 1939 : 

2.158.431. Pencil Attachment. Eli Sanders. Bald 2,159 50L 

Knob, Ark. Application Octeher 18, 1937, Serial No , 114527 

169,728. Granted May 16, 1939 <A i : 1 

2,158,439 Adjustable Service Pencil John Sonre 

Detroit, Mich A.\pplication December 28, 1936 = 
Serial No. 117.729. Granted May 16, 1939 114 629 

2,158,615. Fountain Pen. Howard S. Wright, Fort ‘ 

Madison, lowa, assignor to W. A. Sheaffer Pen Com 2159921 

pany, Fort Madison, lowa, a corporation of Delaware 

Application July 26. 1937, Serial No 155,628 

Granted May 1{6, 1939 

2,158,991 Mechanical Pencil Albert H Sten- 

ersen, Chicago, Ill., assignor to The Wahl Com- 

pany, Chicago, 1., a corporation of Delaware i 
Application June 18. 1936. Serial No 85 894 Montclair, N. J., assignor to Autographie Register Oakland, Calif Application July 8, 1938, Serial 
Granted May 16, 1939 Company, Hoboken, WN J., a corporation of New No. 78,359. Granted May 2, 1939. 

2,159,212. Desk Pad. Samuel N. Hope, Wau- Jersey. Application April 5, 1934, Serial Ne 5 

watosa, Wis., assignor to Columbian Art Works 719,133. Granted May 23, 1939. chee = ot ake w yom Lg a? rs 
Milwaukee, Wis., a corporation of Wisconsin Appli 2.159.921 Support for Loose Leaf Binders Nelson Erik Petau, an enn : ammen, ge. - 
cation July 2, 1937, Serial No 151.649 Granted S. Welk, Athens, Ohio, and Fred Hocker, Harris- assignors to Autopoint Company, Chicago, Ill, a 
May 23, 1939 burg, Pa., assignors to The McBee Company, Athens, corporation of Illinois. Application January 26, 1938, 
2,159,471 Duplicator Kenneth 0 Christianson Ohio, a corporation of Ohio Original application Serial No. 74,570. Granted May 2, 1939 

Mankato, Minn., assignor to Creative Educational July 26, 1935, Serial No 33,196 5 ggg oy 114,764 Design for a Desk George De Motte 
Society, Mankato. Minn., a partnership composed of this application March 10, 1937, Serial No. 129,97 Ind signor to Hoosier Desk 
G. R. Peterson, 3. C. Mackin, A. D. Tinkler, and Granted May 23, 1939. a fe a. ae 

K. ©. Christianson. Application March 10, (938 DESIGN PATENTS Company, Jasper, ind., 0 corporation of ladiane. 
Serial No. 195.080 Granted May 23. 1939 oe . Application August 3, 1938, Serial No. 79,073. 


2,159,501 Manifolding Machine Car! W. Brenn 114,527 Design for a Caster Cecil W. Boden Granted May (6, 1939 
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Bunker Hill Monument, Charles- 

town, on Breed's Hill, which was 

the center of the battle of Bunker 
Hill, June 17, 1775. 





Memorial to fishermen of Glou- 
cester who have lost their lives at 
sea. This is one of the most famous 
fishing ports of the world. 


Recs 
‘o> “Ep, 


(Top) Old North Church, from whose 

belfry hung the lantern signals to Paul 

Revere. (Bottom) Concord Bridge, grave 

of unknown British soldiers, and Minute 

Man statue to heroes ‘who fired the shot 

heard ‘round the world". (Photos, Bos- 
ton Chamber of Commerce.) 


These historical scenes are among the many things of interest 
beckoning stationers to the 34th annual convention of the Na- 
tional Stationers Association, to be held in Boston, Mass., Sep- 
tember 18 to 21. The numerous landmarks of the Revolutionary 
period will stir the visitor's soul with patriotic pride. And tours 
to surrounding places in quaint New England—equally famed 
for its hospitality—offer varied attractions pleasing to all. 
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FLAG WEEK 


UNE 14 is Flag Day, commemorating the birth of the Stars and Stripes 

—to us the grandest flag that ever unfurled in the breeze. This year 
special emphasis will be given by many in Flag Week observations. Mind- 
ful of the sinister influences threatening the bulwarks of our free institu- 
tions, it is highly important that this generation valuates the true sig- 
nificance of the flag of the United States. 

It is our national emblem . .. symbolic of all we are and all we can hope 
to be. The emblem of a sovereign nation of forty-eight sovereign states 
united in the world’s greatest republic: “one nation, indivisible, with liberty 
and justice for all”. 

Born in time of stress, the American flag has waved unsullied through all 
the stormy periods of the nation’s development. It has been advanced to 
its proud position by love and sacrifice. Its patriot sons have willingly 
fought and died that the ideals for which it stands might endure. 

It means freedom ... This flag stands for the God-given liberty of the 
human soul—guaranteed in stated rights of the individual: Freedom of 
speech, freedom of the press, freedom of religion, and the right of assembly 
and petition. It is the flag of a self-governing people. 

It means justice ... It is dedicated to the precept that the rights of all 
Shall be equal. Old Glory knows no distinction in class, race, or creed. 
Created in humble surroundings, it is significant that it stands for protec- 
tion and justice for the meek and lowly as well as for the great and strong. 
It means that no person on the soil o'er which it waves shall be deprived of 
life, liberty, or property without due process of law. 

It means protection ... Let us also be reminded that our flag stands for 
protection against unjust action in the name of the law. The rights of the 
individual are secure against searches and seizures without warrants issued 
“upon probable cause, supported by oath or affirmation and particularly 
describing the place to be searched, and the persons or things to be seized.” 
It promises protection to every citizen of the United States at home, abroad 
in every land, and on every sea. 

It means opportunity ... The Star Spangled Banner is not only the 
emblem of a supreme will—of a nation’s power. It is the symbol of oppor- 
tunity. Which affords education for every child, in a school system based 
on development of personality and freedom in choice of vocation. Under 
the American flag the common man enjoys a freedom of opportunity un- 
paralleled in world history; and the fruits of his labors provide him and his 
family with more comforts and more privileges than found anywhere else 
on earth! 

When that glorious banner undulates in the breeze, may it arouse more 
than the impulse of respect to which it is due. Let our tribute be a resolu- 
tion ever to cherish and uphold the principles and institutions of which 
it is the symbol.—G. 

“She’s up there—Old Glory—no tyrant-dealt scars, 
No blur on her brightness, no stain on her stars! 
The brave blood of heroes hath crimsoned her bars— 
She’s the flag of our country forever!” 
—Frank L. Stanton. 








Cultivating Friends Opens Way 
to Increased Business 


Aow much business are you do- 
ing with friends, personal friends? 
Or do you confine your money 
making to your regular customers 
and the prospects found in the 
working day? It is said that it 
is possible to obtain a substantial 
volume of sales through friends, 
and that merchants in small 
towns are particularly successful 
in this way. They become so wide- 
ly known, and so well acquainted, 
that they are identified with their 
line. When a person is in need, 
he naturally comes to his dealer- 
friend to buy. Friendly business 
is not selling, it is buying. 

If this be true in small towns, 
there is no reason why it will not 
work just as well in large towns. 
The argument that people are 
friendlier and easier to know in 
small towns is not important. Peo- 
ple are about the same at heart 
everywhere. It is true that in 
cities, with so many people to 
know, you can have many friends 
and yet be a stranger to your next- 
door neighbor. This, however, is 
not necessary, and most city peo- 
ple do make friends with their 
neighbors. I am on good terms 
with everybody living within a 
block of my home, and am in- 
timate with many of them. 

Another argument is that what 
you are, and what you do, is 
plainer to see in small towns. This 
is the old story of the big bug in 
a small pond. If it is a handicap 
te be hid among the thousands in 
cities, it may also be a blessing, 
for the opportunities are greater 
and there is more to do. 

Make Your Identity Known 

However this may be, if mer- 
chants would give a small part of 
the time and effort spent in ad- 
vertising their business to adver- 
tising themselves, there would be 
more business placed on a friend- 
ship basis. Some men naturally 
make friends, and attract busi- 
ness from them. Others absolute- 
ly divorce their social and busi- 
ness life. I have met many men, 
and been with them time and 
again, without having the slight- 
est idea of their work. I have 
known in a vague way that others 
were in the lumber business, the 
hardware business, or whatever 


Typewriter Dealer Finds Sub- 
stantial Volume of Profitable 
Sales Available From Personal 
Friends. 
Methods for Developing This 


"Friendly Business" 


Relates Unoffensive 


By C. E. BUSH 


General Typewriter Company, 
Washington, D. C. 
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else, but I had no definite knowl- 
edge of where they worked. 

In order to cultivate friendly 
business, there appear to be two 
things to do. First, to make 
friends, and I mean many friends. 
Second, to get your business and 
your product associated with you 
in the minds of your friends. All 
the great people do this, so why 
not you and I? Artists, perform- 
ers, movie stars, ball players, all 
advertise themselves. You could 
not think of Kreisler without 
thinking of his violin, Mr. Fire- 
stone without his tires, Mr. Ford 
without his automobile. 

There is no difficulty in enlarg- 
ing your circle of friends if you 
decide it is worth while. I would 
only point out that you should not 
always entertain yourself exclu- 
sively, whether it be at home, at 
the movies, or at the ball game. 
The student, the poet, the thinker 


may blossom in solitude, but not 
the business man. 


Observe Good Taste 


Of course if you try to bring 
business into social life, you need 
be careful or you will lose friends. 
You cannot go to a friend and 
try to sell him, as you would a 
business customer. Good taste and 
common sense forbid such pre- 
sumption. But there are other 
ways of letting him know of your 
business without being offensive. 

I like to tell jokes, and I think 
most people like to hear good 
ones. So I make it a point to re- 
member all I can. The fact that, 
in some way, most of them are 
connected with my business does 
not detract from their appeal. I 
may have heard the joke in my 
store, or it might be about some 
employee. Perhaps it is a funny 
experience, or it may be a bit of 
interesting news. Should a celeb- 
rity come in, which happens once 
in a while, or even a mutual 
friend, I am likely to tell about it. 
I may discuss general business 
conditions, making comparisons 
with my own, and whenever I can 
Suggest new customers to my 
friends. But in no case will I talk 
about my own business, nor my- 
self, as I have no wish to bore 
other people. 

I have heard many stories of 
the value of personal advertising: 
a dentist who got his start from 
members of his church; a printer 
who sells over $2,000 worth of 
printing yearly to members of an 
association; another man _ who, 
after being elected head of a civic 
organization, opened up accounts 
he had never been able to touch 
before. 


Get Right Slant on Membership 
In Organizations 


While organization membership 
accounted for the business ob- 
tained in each of the foregoing 
cases, this business came inciden- 
tal to the fellowship activities of 
these men. One should not join 
any organization—whether it be 
religious, fraternal, social, civic or 
sports, just to get business. For if 
he does he is sure to meet with 
disappointment. 

The saying that you get out ofa 
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thing in proportion to what you 
put into it applies especially to 
memberships. Do not be just a 
“joiner”; be a “doer”. A _ well- 
known man was elected to the 
presidency of a local club. No 
doubt when he accepted he failed 
to understand that the job was not 
merely an honor, but required effi- 
cient leadership and hard work. 
At any rate, he took his responsi- 
bilities lightly, and before his year 
was over, the club was “in a mess”. 
The bad reputation that he cre- 
ated during his year in office is 
something that he may never live 
down. I know that he lost friends 


and that it hurt him in business. 

Some few men, when they ac- 
quire position, or become popular, 
lose their heads, and get “high- 
hat”. I remember a group of men 
that played golf together for 
years. One of them was given a 
very fine position, which he took 
all too seriously. Not only did he 
give up playing golf with his old 
friends, but he would pass them 
by on the street seemingly with- 
out noticing them. Apparently he 
considered himself out of their 
class. The sad end of the story is 
that he soon lost his position, and 
with it his new friends. 


— 
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I like to feel that a person once 
a friend is always a friend, and 
that wealth or position does not 
enter into it. I count as friends, 
and have sold machines to my 
plumber, the minister of my 
church, my mailman, my hard- 
ware dealer, my neighbor across 
the street, the garage man, the 
real estate man who sold me my 
house, and the corner grocery. I 
go out of my way to buy from 
friends, and it makes me very 
happy to have them buy from me. 

Intelligent effort is rewarded to 
a surprising degree in all phases 
of sales promotion. 


Quiz For the Salesman 


Note.—This month we present a 
quiz for salesmen as an aid to 
self improvement in selling tech- 
nique. It is the fourth in our series 
of quizzes for the enterprising 
members of various divisions of 
the trade. Last month’s number 
contained a quiz for the credit 
man; in March was one for the 
stationer, and in February a quiz 
for the typewriter dealer. 


Tue office machine and equip- 
ment salesman desiring to im- 
prove himself may well give 
thought to the different factors, 
over which he can exercise con- 
trol, that have a bearing upon his 
performance and results in secur- 
ing sales. Especially important are 
his methods and practices in 
meeting the problems of sales 
presentation. 

Stimulation toward self exami- 
nation upon these things might be 
found in the questions presented 
below. 

Check the answers you consider 
correct. Then compare your an- 
swers with those given at the end 
of the quiz. 


In selling office machines and 
equipment, should the salesman: 


5. 


a. Ignore the operator and work 
on the purchasing authority? 

b. Cultivate the operator, risk- 
ing the displeasure of the pur- 
chasing authority? 

c. Go attempt to get the order 
through friendship with the “Big 
Boss”? Or 

d. Work with operator and pur- 
chasing authority, thoroughly sell- 
ing them both, pending the ques- 
tion from the “Big Boss’’? 


By H. E. RUSSELL 


The Office Equipment Company 
Des Moines, Iowa 
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a. Wine and dine the buyer? 
b. Wine and dine the depart- 
ment manager? 
c. Analyze need for equipment 
and see that all who are interested 
understand these needs? 


3: 

a. Should salesman consider his 
territory as so many towns and 
counties? Or 

b. A definite number of pros- 
pects? 

4. 

a. In canvass work, do you pass 
up the big concerns and those 
known to be hard to get? Or 

b. Consider them all grist for 
your mill and take them as they 
come? Or 

c. Do you plan each call, know- 
ing their applications in advance? 


After placing an office machine 
on demonstration, should the 
salesman: 

5. 

a. Immediately start pestering 
the purchasing authority for the 
order? Or 

b. Unobtrusively visit the de- 
partment, instructing the opera- 
tor, making sure that she is thor- 
oughly familiar with all opera- 
tions? Or 

c. Ignoring the tedious instruc- 
tion, attempt through flowers, 
candy or such so to indebt the 
operator and purchasing author- 
ity that they will feel obligated? 
Or 

d. Leave your machine on dem- 
cnstration so long, avoiding the 
purchasing authority in the hope 
that competition will turn their 
attention to other sales and leave 
the field to you? Or 

e. Find so many uses and appli- 
cations for the machine that ask- 
ing for an order will be virtually 
unnecessary? 


ANSWERS TO PRECEDING 
QUESTIONS 


1. (d) Work with operator and 
purchasing authority, thoroughly 
selling them both, pending the 
question from the “Big Boss”. 

2. (c) Analyze need for equip- 
ment and see that all who are in- 
terested understand these needs. 

3. (b) Consider his territory as 
a definite number of prospects. 

4. (c) Plan each call, knowing 
the application in advance. 

5. (e) Find so many uses and 
applications for the machine that 
asking for an order will be virtual- 
ly unnecessary. 
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INSTALLATION IN MOST MODERN BANK IN EASTERN TEXAS.—Five master units were installed 

in the Lufkin National Bank by the Lufkin Typewriter Company. The units are connected by a ten pair 

cable, and up to ten master units can be added later. The stations are of the confidential as well as 
public type, and more than one conversation can be held at a time. 


We Sold 204 Inter-Communication 
in Sighteen Months 


Sets 


—— November 1937 we have 
sold 204 units of inter-communi- 
cation equipment. Other dealers 
may be interested in knowing that 
this equipment has been the most 
valuable asset in our line; except- 
ing, of course, typewriters and 
adding machines. Moreover, we 
find it to -be the easiest type of 
merchandise we have to sell to- 
day. 

There is a broader need for in- 
ter-communication equipment in 
modern business and schools than 
perhaps many imagine. If a sales- 
man gets out and works on the 
job, he can find innumerable pros- 
pects, even in a small territory 
like our own. 

The largest portion of our vol- 
ume has come from schools, al- 
though we have sold to almost all 
kinds of business enterprises. We 
have installed systems in banks, 
clinics, drug stores, lumber mills, 
machinery manufacturing con- 
cerns, ice plants, cotton presses, 
cafes, law offices—in fact, in near- 
ly every type of organization. 


Sales Program 


In developing our sales program 
for inter-communication equip- 


Aggressive Dealer Tells Basis 

of His Success in Selling Big 

Volume of Inter-Communica- 

tion Systems, Along With His 

Line of Typewriters and Add- 

ing Machines. Many Sets Go 
to the Public Schools 


By D. C. SATTERWHITE 


Lufkin Typewriter Company 
Lufkin, Texas 


ment, first, we planned an attrac- 
tive demonstration. It was pre- 
pared sufficiently flexible to fit 
into any kind of organization. 

Second, we selected some of the 
largest concerns in our territory 
and made an intensive effort to 
sell them before going after 
others. Then, after succeeding in 
making many of these larger in- 
stallations, we were able to sell 
practically all of the smaller con- 
cerns of similar types. 


We had anticipated that by the 
time we had made a dozen or 
more sales such a number of sat- 
isfied users would be impressive to 
prospects, and would themselves 
sell considerable equipment for us. 
This proved to be true. Every cus- 
tomer to whom we have sold an 
inter-communication system is 
the most enthusiastic booster you 
can imagine, and many of the 
sets have been sold entirely as a 
result of prior sales, requiring 
very little effort on our part. 

The principal thing necessary to 
be able to sell this equipment is 
to show the prospective buyer 
what it will do for him. In other 
words, in your demonstration 
draw mental pictures for him of 
how a set actually in operation 
will enhance efficiency and afford 
other advantages important in the 
functioning of his organization. 


Selling Schools 


For instance, the following is 
the demonstration I use for school 
sales. I place the Master unit in 
the superintendent’s office and 
put the speaker unit in a class 
room somewhere away from the 
office. I position myself in the 
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class room and proceed to give 
the superintendent the talk pre- 
sented below on the equipment’s 
application in his institution. 

“This is an inter-communica- 
tion set that offers efficiency never 
before dreamed of until inter- 
communication equipment was re- 
cently put on the market. It of- 
fers the means of absolutely per- 
fect direct two-way conversation, 
just as though we were in the 
same room talking to each other. 
This is possible regardless of 
whether I am twenty feet away or 
three thousand feet distant. What 
I am going to do now is to give 
you some of the practical applica- 
tions for this type of equipment 
in your organization. 

“During the regular run of the 
school day, the superintendent 
will think of many things he 
would like to ask some member of 
the staff, but under the present 
way the school is operated it is 
impracticable for him to do this. 
If he went around to each class 
room to get this information from 
each teacher, first of all, it would 
take nearly all of his day going 
up and down the halls. Second, 
it would interrupt classes and 
cause loss of time from the class 
work. With this equipment, how- 
ever, all he needs to do is turn to 
the desired station and ask the 
question. The teacher replies, and 
the procedure is over in a fraction 
of a minute. In other words, he 
can accomplish quickly what it 
might take thirty minutes to do 
under the old rule, and the classes 
are not interrupted. Of course, 
you can readily see that with the 
desired information easily obtain- 
able it makes for more efficiency 
in your organization. From this 
standpoint alone, the set is worth 
many times its cost. 


Aid to Supervision 


“The third point—probably the 
most important—is this. The 
superintendent’s job is that of 
an administrator and a super- 
visor. He is in charge of every 
phase of school operation. He is 
responsible for administration of 
its finances, the maintenance of 
proper deportment, and he is in 
charge of the faculty. 

“Of course, under the old sys- 
tem it is impossible for him to be 
thoroughly informed on the per- 
formance of the faculty members, 
and to know what the class room 
conduct is like. If he personally 
visits a class room, the moment 
he opens the door the conduct is 
perfect, and it will be so until he 


leaves. Also the teacher in his 
presence may not be at ease and 
therefore cannot do her best work. 
Consequently, the superintendent 
never knows how high is her 
standard of work. But with this 
equipment he can tune in on any 
class room he likes, and listen to 
exactly what is going on, without 
the teacher or students knowing 
that he is listening. Thus it pro- 
vides him with accurate and in- 
timate knowledge of his organiza- 
tion working at its best. You can 
see that this makes for efficiency 
that is almost unbelievable. 

“Now, the fourth point, and an- 
other big advantage in this equip- 
ment concerns making announce- 
ments. If you send an announce- 
ment to the class rooms under 
your present system, you write out 
the message and give it to some 
pupil to take to each room. One 
teacher reads the announcement 
to the class. Another reads it 
silently and gives it to the class 
in her own words. She may get 
a different interpretation almost 
altogether from what you had in- 
tended. Still another teacher reads 
the announcement to the class but 
with a different emphasis from 
the first, and so on with the 
others. The result may be four or 
five interpretations of this an- 
nouncement, all varying from 
what you intended. 

“But the possibility of confusion 
is eliminated when you have an 
inter-communication set. You 
simply turn on all the rooms, press 
the lever down, and make the 
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announcement yourself, with ex- 
actly the emphasis and in precise- 
ly the words you desire to be used 
in expressing your ideas. Obvious- 
ly, everyone listening will get the 
announcement as you wish it un- 
derstood. 


Re-broadcast Radio Programs 


“There are numerous other uses 
for this equipment. Many of them 
are worth as much to the institu- 
tion as the ones I have enumer- 
ated, but it would take too long 
if I tried to enumerate all the 
different applications. 

“T must say just one more thing. 
Several of the schools to which 
we have sold this equipment use 
a radio in conjunction with it. The 
radio sits on top of the set in the 
superintendent’s office, and when 
there is some special program on 
the air he wishes the classes to 
hear, he just turns on all the 
rooms, puts the little hook on to 
hold the lever down, and lets the 
broadcast go out to the entire 
student body. It works very prac- 
tically, and has been worth a lot 
to these schools which have used 
it in this way.” 

This demonstration is the one 
that I have used in all the schools 
where the system has been in- 
stalled. Of course, sometimes I 
elaborate a little more if the oc- 
casion warrants it. I have been 
able to sell all of the school boards 
before which I have demonstrated 
it. Also I have sold several super- 
intendents without having to 
demonstrate to the school board. 


Again We Say— 
“This Summer Bont Let Upel Key Up!” 


UMMER is close at hand. Now 
now is the time to prepare for 
it. Don’t let “summeritis’” get you 
down! Many dealers, branches, 
and their salesmen have good 
business in summer. So can you! 
The secret of those who have 
overcome the recurrent summer 
slump resides in their attitude and 
initiative. So you can keep the 
slack out of your sales this year, 
too, if you set your mind to it. 
Ignore the temperature and hu- 
midity—and “plow corn”. Don’t 
think of summer as vacation time, 
excepting when you are on yours 
Remember that business never 
goes on a vacation. In fact, many 
industries are busiest in the sum- 
mer—and they need your products 
and services! 
Here are some suggestions, based 


on what others are now doing: 

1. Definitely plan your selling 
efforts for the next three months, 
keying up instead of letting up. 

2. Select certain items on which 
you will concentrate; equipment 
and supplies for the busy indus- 
tries, vacation needs, machine 
overhauling, etc. 

3. Devise ideas and methods for 
pushing items you know will sell 
if properly presented. 

4. Offer sales people special in- 
centives on certain items. 

5. Set quotas. Hold contests. 

6. Feature appropriate store and 
window displays. Advertise sea- 
sonal lines. 

Key up and hustle... the same 
as you do in winter, but with 
summertime sales ideas ... and 
you'll come out on top! 











J. N. KIMBALL 
Mr. Mendeleeff’s Suggestion 
Mr Mendeleeff's article was pr notorie t 
properly 


from Russian We trust we have 
expressed his idea, 


« 

Vx interest produced by the 
new simplified keyboard for type- 
writers suggested by Professor 
Dvorak proves that this problem 
is very keen and that a change in 
the universal standardized system 
of keyboards is desirable. 

“But such a thorough change in 
the keyboard as suggested by Pro- 
fessor Dvorak represents an im- 
possibility for those who already 
know how to type and such a key- 
board can be successfully applied 
only by beginners. According to 
the new system only ‘A’ and ‘M’ are 
left in their former places. All the 
others are rearranged and to study 
a new keyboard for those who type 
already is very difficult and will 
have a pernicious effect on their 
efficiency, until the new system 
will be mastered. 

“However, in my opinion very 
zood results in the change of the 
keyboard and the accomplishment 
of the typing principles ‘hand al- 
ternations’ and ‘rhythmic stroke’ 
can be achieved with only a slight 
change in the standard Keyboard, 
for example: 

“In the keyboard suggested by 
Professor Dvorak all vowels are 
concentrated under the stroke of 
only the left hand, but if the key- 
board will be rearranged so that 
the vowels will be struck also by 
one hand but by the right one, 
then the arrangement of letters 
will have to be changed only very 
Slightly. If in the basic (second 
from the bottom) row the letter 
‘A’ will take the place of the letter 
‘H’ and vice versa, then in the 
third row the letter ‘E’ will be 
placed where the ‘Y’ is, then the 
designated goal will be achieved 
and all the remaining letters will 
not have to be rearranged and will 
remain where they are. I think 


The 


Cypewriter keyboard 


In Which We Present the 
Suggestion of One Old Friend, 
of Another 


Upon the Suggestion, and an 
Observation by a Third. 


the Comment 


Note.—Mr. John P. Mendeleeff, 
now in his seventy-fifth year, and 
happily situated in Leningrad on 
retirement with government pen- 
sion, but serving in the capacity of 
counselor for different depart- 
ments in which he can be of as- 
sistance in the rationalization of 
office work, particularly in refer- 
ence to typewriters and other of- 
fice machines, has had a long, 
active career in writing machines 
and office management. In his 
earlier years he was author of 
valuable text books upon the sub- 
ject. 

Mr. J. N. Kimball of New York, 
now in his eighty-fourth year, con- 
tributed more than any other in- 
dividual to the development of 
speed with accuracy in the opera- 
tion of the typewriter. For many 
years Mr. Kimball was manager 
of the typewriting contests estab- 
lished by this journal, for the sole 
purpose of developing speed with 
accuracy. In his long career as 
instructor in the use of the writing 
machine, he was keenly interested 
in its development. Incidentally 

some ten or fifteen years ago, 
Mr. Kimball, known affectionately 
as “Pop” to a large number of 
students and typewriter operators, 
intimidated “the old man with the 
scythe” and checked his pursuit. 


that it will not be difficult to ac- 
cept such an arrangement by those 
who type already if they will study 
specially constructed exercises of 
words in which the letters are re- 
arranged as above. 

“Offering this suggestion for the 
discussion of American experts, I 
shall be very happy if it will be 
recognized as a possibility without 
damaging the efficiency of the 
typist.”’ 





J. P. MENDELEEFF 


Mr. Kimball’s Comment 


“In re the plan spoken of by 
Mr. Mendeleeff: 

“For more than fifty years I 
have been laboring to get the best 
in speed and accuracy out of the 
typewriter and in all that time 
there was no day in which I was 
not aware that by changing the 
position of but two letters I could 
add to that speed and accuracy 
and also to the ease of operation 
of the machine. They were not, 
by the way, the two letters sug- 
gested by Mr. Mendeleeff—but 
that’s no matter. He is right, 
Professor Dvorak is right, I am 
right,—everybody is right. Which 
reminds of Koko’s song in The 
Mikado—‘For I am right and you 
are right and all are right as right 
can be.’ 

“IT have been told that the in- 
ventor of the typewriter fashioned 
his keyboard from a study of the 
printer’s ‘case.’ The compositor 
stands before that case with his 
‘stick’ in his left hand, using the 
right hand to pick out the type. 
Likewise, with the first method 
of writing thought of, but one 
finger was used—it worked well 
enough to say the least, until 
Bates Torrey, Griffin, and one or 
two others remembered that they 
possessed two hands and ten fin- 
gers and might as well utilize 
them, but in the meantime the 
keyboard had run so far ahead in 
the race that it could not be 
caught, everything had to be taken 
‘as is’ and made the most of. 

“That is the situation today. 
Not one of the millions of people 
who use one would buy a machine 
with even one letter changed in 
the standard keyboard—and ma- 
chine makers, manufacturing 
their product for sale only, know 
that fact and govern themselves 
thereby. 

“There are twenty-one thousand 
schools teaching typing today; not 
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one would buy any but the stand- 
ard keyboard machine. Their pu- 
pils go out to find a typewriter in 
the office employing them and 
must be taught to use that ma- 
chine—otherwise they will fail 
miserably, and would do so with 
but a change of a single letter. 

“If Professor Dvorak wishes he 
can, no doubt, buy machines with 
his scientific keyboard—any maker 
will furnish it for a price—but 
how about his pupils? He would 
have to sell the business man both 
cperator and machine in order to 
succeed. 

“The whole question is academic 
as differentiated from the practi- 
cal. The present machine will 
carry up to twelve strokes per sec- 
ond, and can be made by altera- 
tion to carry many more, but the 
human element is limited to prac- 
tically that number, therefore, the 
present machine does the work 
fairly well—too well, indeed, to 
allow of any universal change 
which for years would mean fi- 
nancial loss to manufacturers. It 
would be foolish to believe that 
the latter do not thoroughly un- 
derstand the situation—that a 
change of key position would be 
an immense improvement — but 
not one of them would be willing 
to try it. He simply goes ahead 
making the standard keyboard 


machines and like Voltaire, re- 
marks, ‘I wholly disapprove of 
what you say but will defend to 
the death your right to say it.’ 

“And so Dvorak, Mendeleeff and 
myself—to say nothing of hun- 
dreds of others—have to satisfy 
ourselves with pottering over the 
peculiarities of the King’s English 
and amuse ourselves with putting 
the pieces of the jigsaw puzzle to- 
gether each in his own peculiar 
fashion—a Quixotic windmill 
fighting which harms no one. We 
know we are right as rain—but 
our lever is not long enough to 
turn over the big bulk of habit, 
long usage, and financial respon- 
sibility.’’* 

The Observation 


Discussing suggestions for 
changes in typewriter keyboards 
which have been made through 
the years, an old friend observes: 


“This is one of thcse questions 
which will not be settled in our 
time. Each time it comes up, I 
am reminded of certain societies 
in England which have been in 
existence through several genera- 
tions: one of them has for its 
object doing away with the mone- 
tary system, pounds, shillings and 
pence, replacing them with deci- 
mal coinage. There is another 
which is concerned with change 
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in weights and measures and still 
others with various objectives. 
The leaders of these movements 
defy anyone to put forth a single 
good reason why the changes they 
advocate should not be made. 
There are no such reasons, but the 
organizations go on with their 
propaganda year after year and 
generation after generation, with 
the same result.” [Ed. Note. Other 
opinions invited.] 

*An interesting recent develop- 
ment concerning typewriter key- 
boards appears to substantiate 
Mr. Kimball’s views. According to 
a report from the American Con- 
sulate-General, Lisbon, Portugal, 
made public by the U. S. Depart- 
ment of Commerce, the decision of 
the Portuguese government to re- 
quire a keyboard radically differ- 
ent from the standard type on all 
typewriters sold in Portugal after 
January 1, 1939, is tending to 
sharply curtail sales in that mar- 
ket. The new keyboard is reported 
locally to have proved extremely 
unpopular and prospective pur- 
chasers are refusing to accept ma- 
chines in which it is incorporated. 

It is expected that a satisfactory 
adjustment of the matter may be 
reached after a period of years. In 
the meantime the situation is par- 
ticularly difficult for American 
manufacturers who have gone to 
considerable expense to install the 
new keyboard on machines des- 
tined for Portugal. 


Filing Freight Claims 


NOTE—For many years Mr. 
Lear has been handling freight 
claims for his company. By ad- 
hering to the rules he outlines in 
the accompanying article, he has 
had smooth sailing. His methods 
have been examined and approved 
by the Detroit claim department 
of the Wabash railroad. 


A CCORDING to railroad sta- 
tistics, the majority of freight 
claims are filed by the consignee, 
as the necessary records are usu- 
ally at the destination, which 
makes for quick handling. 

As factories do not assume re- 
sponsibility for the safe delivery 
of their goods, each shipment 
should be examined carefully upon 
arrival for shortage or possible 
damage sustained while in transit. 
When damage is indicated to the 
extent of securing reimburse- 
ment from the_ transportation 


company and the dealer prefers to 


By W. H. LEAR 


Gregory, Mayer & Thom Company 
Detroit, Mich. 














MR. LEAR 


handle his own claim, we offer 
these suggestions: 

Assuming the damage to be of 
such nature that it could not be 





detected until the goods were un- 
packed, shipment should be set 
aside and the carrier’s agent noti- 
fied to call and make inspection 
report. This report will show the 
condition of goods when exam- 
ined, and should be made out 
within forty-eight hours after re- 
ceipt of shipment, if possible. 

A standard form for presenta- 
tion of loss and damage claims 
should then be filled out. (These 
forms are supplied by the rail- 
roads, and it is suggested that 
they be made in duplicate, the 
dealer keeping a copy for follow- 
up purposes.) All the questions on 
this form should be answered 
carefully, even though some of 
them may seem irrelevant and un- 
necessary, as delayed settlement 
of claims is often due to failure 
of claimant to furnish the carrier 
with sufficient information to 
make investigation and establish 

(Turn to page 20 please) 
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Newspaper Clipping File Equipment 
Represents Large Potential Market 


Wor every daily paper, and few, 
if any, weekly or semi-weekly 
newspapers keeps a clipping file. 
A clipping file, by the way, is a 
convenience by which news stories 
are filed away for future refer- 
ence. It entails the use of a steel 
filing cabinet, regulation envelopes 
and cross-index cards. A date 
stamp and a good office scissors. 
Also an index which is workable 
and someone to operate it. All the 
implements except the index and 
the operator, might become the 
concern of most any office supply 
house, if the matter were called 
to their attention. The index and 
the operator are up to the news- 
paper. 

But the index might also be- 
come the concern of the supply 
house. For if the index is under- 
stood and usable, it becomes the 
handle by which a good many nice 
sales might be turned. Once a 
news office is sold on the time- 
Saving and cuss-stopping merits 
of the index, the gadgets which go 
with its operation will fall right 
into the salesman’s lap. So let’s 
consider the index. 


Index of News Stories 


News stories naturally fall into 
certain index-heads. Accidents, 
Robberies, Roads, Highways and 
such like are the woof of which 
news is made. Therefore when the 
paper is printed, it is an easy mat- 
ter to clip all stories and sort 
them into the classifications to 
which they belong. These clippings 
are then dated and filed in enve- 
lopes carrying the index-topic to 
which they belong. Next week— 
or next winter, the story that is 
filed today, may be necessary fora 
new story. If it is neatly filed 
away it is easily fished out and 
used. If it is not filed away, there 
is no end of thumbing through old 
newspapers, to the accompani- 
ment of much cussing, and won- 
dering “Where the heck is that 
ding story—and when did it run?” 

Now if I were in the office sup- 
ply business I'd sell myself a com- 
pact little outfit for keeping a 
newspaper file. And after I'd sold 
myself such a gadget, I’d get busy 
and sell every small newspaper 


Sell Newspaper Editors a Story 
Indexing Method and Profit 
Will Come From Their Purchas- 
es of Equipment Needed to 
Put the System Into Function 


By MISS MARGE HAESECKE 


office in the United States and 
Canada a similar outfit. For it is 
indispensable to the small town 
newspaper. My editor tells me so 
every week. 

“Marge,” he says, “this file is 
sure a time saver. And it’s handy 
and usable.” You can take his 
word for it, and mine too, for I 
Started one two years ago and 
have kept it faithfully ever since. 
It doesn’t take a lot of time—per- 
haps a half hour every publication 
morning—and it’s a half hour well 
spent. At first our office thought 
it was just a hobby of mine and 
smiled indulgently as I worked 
away on it when the paper came 
out. But ask our editor now—he’s 
thoroughly sold on the idea. 

No office supply man has ever 
approached us with an offer of 
equipment. I’m not saying they 
would sell, but I’d lay a wager. 
Anyway it seems like a virgin field 
for the endeavors of an alert sales- 
man, with the right equipment. 
Now a snappy steel file with—say 

six-inch drawers, and envelopes 
and cards to fit would look right 
smart in our office instead of the 
makeshift three-compartment 
wooden box we use. And the en- 
velopes—well we use cast-offs 
from print orders and do our cross- 
indexing on the outside of the 
envelope. Isn’t it a shame? 


Sell the Idea 


All that’s necessary is to sell the 
idea—and every newspaper no 
matter the size—ought to gobble 
it up. They follow the idea up 
with a good sales talk on equip- 
ment and your order book is prac- 
tically full. There would be no 


more poring over old newspapers 
to find that story about that Ro- 
tary Club program which you 
want to use for a new story today. 
You’d just open the file—thru to 
C & O: (Clubs and Organizations) 
and there under R—(Rotary)— 
you'll find it, dated and clipped. 
Easy eh? 

The only puzzler at all is know- 
ing in which envelopes to put 
which stories, and how to cross 
index them. Well, our file is work- 
able and has proven successful, 
and we’d be more than glad to 
talk it over with you and explain 
its workings. 

Big dailies in big cities use such 
cabinets for clippings. They also 
use cabinets for cuts and pictures 
and mats. Those needn’t concern 
the small town paper, however, for 
they use few cuts. However, pic- 
tures are becoming more and more 
popular, and once a clipping file 
is installed, others might follow 
naturally enough. Anyway we fig- 
ure it’s worth the try. What do 
you think? 


*— 


FILING FREIGHT CLAIMS 
(Continued from page 19) 


the liability promptly. To this 
form should be attached the orig- 
inal bill of lading, paid freight 
bill, copy of inspector’s report and 
original invoice covering the ship- 
ment or a certified copy. The claim 
is now ready for filing with car- 
rier. Should shipper’s and con- 
Signee’s loss and damage forms 
also be necessary, a set will be 
mailed to the dealer after claim is 
filed and should be filled out and 
returned promptly. 

If upon inspection it is found 
that goods are so badly damaged 
that they are beyond repair, a no- 
tation to this effect should be 
made on the freight bill or in- 
spector’s report, and in this event 
claim should be made for the full 
value and merchandise held for 
carrier’s salvage truck. 

No deduction should be made 
from invoices in paying for mer- 
chandise lost or damaged in tran- 
sit, as transportation companies 
are fully responsible and will pay 
all just claims promptly. 
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CROSS SECTION OF CLEVELAND’S INDUSTRIAL LIFE.—This composite photograph gives 
an excellent idea of the interesting activities to be witnessed and scenes to be visited when 
the N. T. O. M. D. A. convention opens in Cleveland on July 24. In the center of the photo- 
graph is the Union Station behind the Hotel Cleveland in which convention headquarters 
will be maintained. 


President Loser ects With Cypewriter 
Convention Committee in Cleveland 


; = activities of several com- 
mittees working day and night to 
assure success of the fourteenth 
annual convention of the National 
Typewriter and Office Machine 
Dealers Association, set for July 
24 to 26 in the Cleveland hotel, 
Cleveland, Ohio, received added 
stimulus when National President 
John Loser met with committee- 
men last month for a general dis- 
cussion of the preliminary con- 
vention work. 

Mr. Loser and the committee- 
men met in the Hotel Cleveland 
on Tuesday, May 16, and, after 
hearing several reports expressed 
himself as highly pleased and im- 
pressed by plans made by General 
Chairman Leo Adler and those 
cooperating with him. 

Walter “Doc” Hanson, chairman 
of the exhibit and program com- 
mittee, struck an enthusiastic and 
promising keynote when he re- 
ported that manufacturers in the 
industry have responded “beyond 


all expectations” in securing space 
in the exhibition hall. 

“All of the large manufacturers 
have sent in their reservations 
with one exception,” Chairman 
Hanson said. “The only exception 
has delayed making a decision 
only because they are uncertain 
as to how much space their dis- 
play will require. Several compa- 
nies have increased their original 
reservation after it became known 
that every visitor and delegate will 
be compelled to walk through the 
exhibit room going to and from 
the convention hall. It appears 
certain that the fourteenth an- 
nual meeting will go down in his- 
tory as a record breaker in many 
respects.” 

Another novel feature arranged 
for by the committee in charge is 
that of opening each session with 
a bugle call so that visitors, re- 
gardless of their distance from 
the hall will be warned in ample 
time that the gavel is about to 


descend. Just before the first ses- 
sion is called to order the assem- 
bled delegates will stand in sil- 
ence for one minute in memory 
of those who have passed on. 

The ladies’ convention commit- 
tee, under the capable manage- 
ment of Mrs. Fred Snyder has 
done a capital job President Loser 
learned. On Tuesday afternoon, 
the ladies are to be taken to the 
General Electric Company’s Nela 
Park, one of the most interesting 
and educational sights in Cleve- 
land, with its amazing demonstra- 
tions in the lighting institute. 

On this trip the ladies will be 
taken out in busses along Cleve- 
land’s $3,000,000 lake front drive 
along the water edge for five 
miles. The return trip has been 
arranged to include stops at Wade 
Park, the Art Museum, the Lake- 
side hospital units and, if time 
permits, Severance Hall, home of 
the Cleveland Symphony Orches- 
tra. 











0) COD 


WOOD & STEEL 





OFFICE APPLIANCES 





Sell Your Office Furniture by Cnsemble; 
and Be Sure Your Lights Are Adequate 


T HE office furniture dealer who 
iur whatever reason has gone on 
heedless of the “room sale’? meth- 
ods employed by home furnishings 
dealers is making a serious mis- 
take in terms of volume lost, and 
making his job of merchandising 
infinitely harder than it need be, 
Says Vance K. Miller, who operates 
an office furniture and supplies 
store at 1916 Main street, in Dallas, 
Texas. 

The Vance K. Miller store is one 
which is indeed crowded for space 
in which to contain its multitudi- 
nous array of office supplies, to say 
nothing of its adequate display. 
Its front is one of only forty feet, 
with a center entrance. Its dis- 
play windows are short. To deepen 
them woud mean that space re- 
quired for store operation would 
have to be sacrificed. 


One Window Reserved for Office 
Furniture 


One of the two windows is used 
for general supplies display. The 
other, that to the left of the cus- 
tomer entering the store, is exclu- 
Sively employed for furniture 
display; and it is rare that what 
is displayed is not in form of an 
ensemble as nearly in perfect har- 
mony as the fact that chairs and 
desks generally are manufactured 
by different establishments makes 
possible. 


Effective Display Through 

Proper Illumination Contrib- 

utes Largely to Vance K. Mil- 
ler's Sales Volume 


By J. D. MUELLER 
% 


A desk, a chair, a telephone 
stand, a waste basket, perhaps, 
complete the ordinary display of 
furniture to be seen in the win- 
dow. In selecting the units finish 
of chairs and their upholstering as 
well are studied carefully to 
achieve the maximum of pleasing 
harmony, Mr. Miller says. 

Is the bother worth while? 

“We have had customers come 
in,” answers Mr. Miller, ‘and look 
over our floor displays, then turn 
back and buy that contained in 
the window—every bit of it, part 
and parcel.” 

Lighting of furniture for office 
use must be adequate or a dissatis- 
fied customer is the likely result, 
Mr. Miller says. 

“If a man buys a suite and when 
it reaches his office he finds it 
looks quite changed from what he 
saw in the store, he will in all 
likelihood be dissatisfied,” he de- 
clares. “The dealer should be 
equipped to show the customer 
just what he is buying—the min- 


utest details of its grain, the finish 
as he will later see it.” 

This need calls for special light- 
ing. 

Units of office furniture in the 
Miller store are arranged in unique 
manner, to enable the customer 
to saunter along, inspect each 
group from every angle of ap- 
proach. This is not difficult of 
accomplishment by the method 
the store uses. 

One half, or slightly less than 
half, is required for the supplies 
department. This division is made 
by means of a waist high partition 
of plywood, now stained walnut, 
but to be refinished to better set 
off the furniture finishes, and to 
make for better harmony with wall 
finish, which is a tan. 

This section extends directly 
back from the window in which 
the suite display is contained, and 
to the customer’s right as he en- 
ters the store. 

Along the right wall, desks 
stand backed against it. These 
desks are spaced approximately 
eighteen inches apart, and be- 
tween them stand slender posted 
floor lamps with shades, the latter 
casting the light down onto the 
desks. 

With little space remaining after 
the ranging of desks along the 
outer wall, the Miller store slants 
those of the central display 
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obliquely back from the division 
partition. 

By this arrangement, Mr. Miller 
points out, he is able not only to 
find space for a large number of 
pieces, but to make room available 
ample for easy inspection. 

The customer sees before him a 
desk, with chair chosen for its 
harmony. He strolls further and 
passes the desk end. It leads him 
in to view of the opposite side, 
where another chair is placed. 

The customer need not “wiggle’”’ 
about to see each and all of them 
from advantageous position. 
Rather each suite is led to with 
ease. 

In lighting, floor lamps identical 
with those which attend the wall 
display are lined along the parti- 
tion. A switch controlling these is 
at the hand of the salesman as he 
leads the customer to the display. 

These lamps, however, only be- 
gin the lighting process to be 
witnessed by the customer. 


Special Lamps with Varying Light 
Intensity 


Overhead are special filament 
lamps, each controlled with a con- 
venient wall switch furnished with 
three controls. The lamps are con- 
tained in attractive fixtures of 
ceiling chandelier variety, and 
each is bottomed with special 
glass through which the powerful 
light is filtered. 

The switch control arrangement 
permits the salesman first to dis- 


SIMPLICITY keynote of Vance K. Mil- 
ler window display.—The white screen 
in the background may be folded up 
easily, if desired, when suites are being 
changed. In his displays Mr. Miller 
strives for harmony which will be pleas- 
ing to the eye. Many of his sales have 
been made from this window arrange- 
ment. 

Below: By placing office suites at an 
oblique angle Mr. Miller makes possi- 
ble easy movement by his customers 
through his floor display. The desks on 
the right face the wall of his narrow 
store. The ones obliquely placed are 
sided by a stained plywood partition 
which cuts off the accessories depart- 
ment. The floor lamps shown are con- 
trolled by a special switch near the 
desk in the extreme front. These fur- 
nish the first light employed when a 
prospective buyer proceeds into the 
display. By means of specially built 
lamps with special filaments, con- 
trolled by combination switches, Mr. 
Miller can show customer exactly what 
a desk or ensemble will look like in 
whatever degree of intensity of light. 
Mr. Miller has found that too often buy- 
ers of office furniture are disappointed 
when they find a purchase appears en- 
tirely changed when seen in the light 
available in his office. 


play the furniture under bright 
but soft light, furnished by the 
200-watt filament; another button 
permits the turning on of the in- 
tense 300-watt filament; or the 
two may be lighted at once, sub- 
mitting the furniture to the pene- 
trating light from the 500-watt 
combination. 

Part of this light, when the 500- 
watt combination is employed, is 
reflected by the fixture up to the 
ceiling, the white of which in turn 
casts it back down upon the dis- 
play. 

“This lighting arrangement,” 
Mr. Miller points out, “enables us 
to show a man exactly what a 
given piece of furniture will look 
like under whatever degree of light 
he may later see it. He gets not a 
single impression, which later may 
be displeasing, but a variety of 
them. He knows what he is buy- 
ing.” 

At the rear of the store presence 
of a balcony made a new problem 
in the lighting. A special fixture 
was required since the balcony 
made use of the ceiling lamps 
indicated impractical. 

This lamp was recessed into the 
balcony, and has a rectangular- 
shaped fixture of special glass, not 
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unlike a box suspended or fast- 
ened onto the ceiling, its bottom 
down. Light from the recessed 
lamps is filtered down through this 
upon a continued display, this one 
running across the rear end of the 
section at right angles to the wali. 


Two other lamps of the globe 
variety complete the lighting ar- 
rangement in this section of the 
display. 

Rugs Tone Up Displays 

Mr. Miller turns rugs to use in 
his displays to show off better the 
chairs arranged with desks. These 
are small rugs—the familiar three- 
or four-foot type common in 
every home—and which has vari- 
ety of color in each. 

“These rugs set off the finish and 
the upholstering of your chairs 
which might otherwise be drab 
and lacking appeal. Rugs with 
color in variety make them suited 
to almost any upholstery finish— 
the brown, the tan, the black, the 
blue. In rugs you should have 
some color which will set off to 
best advantage whatever the color 
of your upholstering. Therefore 
rugs with several colors are most 
practical since they may be used 
with any and all,” he declares. 
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RECENTLY COMPLETED BUSI- 
NESS ADMINISTRATION 
BUILDING OF S. C. JOHNSON 
& SON, INC., RACINE, WISC. 
—The camera man was in the 
tower of the factory when he 
took this picture. In the fore- 
ground is a portion of the fac- 
tory roof. Entrance to the new 
office building is made from 
the driveway in the center. The 
offices are to the right of the 
drive. A covered parking area, 
or “carport,” is to the left. Open- 
ing off the carport is a garage 
and service station with special 
facilities for waxing and servic- 
ing automobiles. 


bs 
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Architecture and ‘Furniture Related by 
Design Harmony in Johnson Wax Building 


; latest achievement of the 
great architect-designer, Frank 
Lloyd Wright, is the new business 
administration building of S. C. 
Johnson & Son, Inc., wax and 
polish manufacturers, Racine, 
Wisc., described as the world’s 
most talked of and written about 
office building. 

In designing the structure, Mr. 
Wright worked in accord with the 
tenet that a business office should 
“be as inspiring a place to work 
in as any cathedral ever was to 
worship in.” 

Departing from architectural 
tradition in the typically Wright 
manner, the building is different 
in form, structural features and 
colors. Glass bands and skylights 
admit natural light during the 
day, and by clever placement of 
fixtures, serve as sources of ar- 
tificial light when the sun dips 
below the horizon. Bricks were es- 
pecially designed and cast so as to 
fit perfectly into the flowing pat- 
tern of the building. Of a red- 
brown shade Known as “Cherokee” 
red, the bricks contribute a sense 
of warmth and cheer. 


Creative Genius of Frank Lloyd 
Wright Fuses the Structure and 
the Office Equipment Into a 
Functional Unit. 
Made Under Contract by 
Metal Office Furniture Com- 
pany, Grand Rapids, Mich. 


Furniture 


Measuring 128 by 208 feet, the 
air conditioned clerical workroom 
is distinguished by structural col- 
umns only nine inches in diameter 
at the base, widened to thirty-four 
inches at the top, which provides 
maximum visibility and floor 
space. The colors and forms of the 
office furniture, designed by Mr. 
Wright are in harmony with the 
pattern of the building. 

The contract for all movable 
furniture and fixtures for the 
building was placed with the 
Metal Office Furniture Company, 


Grand Rapids, Mich. The desks 
are striking in their simplicity of 
line and form, yet thoroughly in 
keeping with the general design 
of the building itself. 

In the executive offices, located 
in the penthouse, the _ desks, 
shaped to conform with the con- 
tour of the office, have tops of wal- 
nut with natural wax finish. The 
conference desk in the office of 
Herbert F. Johnson, Jr., president 
of the company, follows the design 
of the other desks except that the 
top is circular and over six feet 
in diameter. The directors’ table, 
also similar in design, has a one 
piece walnut top twenty-three 
feet in length. 

Throughout the general office on 
the main floor the desks have tops 
of bleached maple in a waxed fin- 
ish, in pleasant contrast with the 
tubular supports and steel draw- 
ers, which are finished in Chero- 
kee red enamel. The finishes for 
both the wood and steel portions 
of the desks were developed in the 
laboratories of S. C. Johnson & 
Son, Inc. 

The desks are so made that they 
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can be used without drawers or 
with a number of drawers. The 
drawers are interchangeable and 
removable. They are rounded, fol- 
lowing the shape of the desk top, 
and are pivoted at one corner to 
swing open, instead of sliding in 
and out. They may be easily and 
quickly rearranged or changed 
without the use of tools. 

The chairs, also designed by Mr. 
Wright, have only three points of 


PRIVATE OFFICE WITH FURNI- 
TURE SIMILAR IN DESIGN TO 
EQUIPMENT THROUGHOUT 
THE JOHNSON BUILDING.— 
The glass tubing at the right, 
the wooden doors and the brick 
walls combine to make a pleas- 
ing effect. Note the drawers of 
the desk which are actually 
swinging tills fastened to the 
desk at a single pivotal point. 
The drawers are interchange- 
able between desks and in 
different positions in the same 
desk. The three legged chairs 
are comfortably upholstered 
with foam rubber covered with 
a fabric colored in accordance 
with a scheme calling for 
Cherokee red for the credit de- 
partment, green for the billing 
department, beige for the sales 
promotion and advertising de- 
partment, etc. 


support. Casters or brass feet are 
interchangeable. Both the _ seat 
and the back of the chair are ad- 
justable to any position. The 
chairs are upholstered over cush- 
ions of specially moulded foam 
rubber for both seat and back. 
The back is pivoted and reversible. 
A different shade of material is 
used for each department of the 
business. 
All filing 


cabinets, counters, 





nN 
ws 


MAIN CLERICAL WORK ROOM 
IN THE NEW JOHNSON OF- 
FICE BUILDING.—The specially 
designed desks and chairs, and 
portions of the filing equipment 
furnished by the Metal Office 
Furniture Company are here re- 
vealed. The striking architec- 
tural features of the room are 
the slender columns and the 
seeming absence of light fix- 
tures. Reversing the usual style, 
the columns are narrower at the 
bottom than at the top, provid- 
ing maximum floor space. The 
white portions in and near the 
ceiling are glass through which 
natural light comes during the 
day. At night artificial illumina- 
tion is provided by lighting fix- 
tures imbedded in the glass. 


work tables, etc., were furnished 
by the Metal Office Furniture 
Company in special Cherokee red 
enamel with satin brass hardware. 
Many of the counters are covered 
with wood tops similar in finish 
and design to the desk tops. In 
most instances it was possible to 
select stock files from the Metal 
Office Furniture Company’s line to 
meet the requirements of the va- 
rious departments. 
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Office Backgrounds—A New Opportunity 
for Furniture S. alesmen 


A zest office supply salesmen— 
the ones who were first to see the 
possibilities of ensemble selling— 
are said to be making many inter- 
esting discoveries—some of which 
promise to be as profitable as the 
group selling plan was when it re- 
placed the old system of offering 
one piece of office equipment at a 
time. 

It started when they found that, 
having taken the step into ensem- 
ble selling, another step inevitably 
followed—they were expected to 
give advice and offer ideas about 
the backgrounds of the ensembles. 
And this has led them into many 
fields. 

To have avoided the issue as 
having no direct bearing upon the 
office furnishings they offered for 
sale would have belied the title 
of alert salesmen. Besides, they 
had worked hard to earn the con- 
fidence and respect of their cus- 
tomers. If they had admitted that 
they knew only their own line, and 
were not keeping generally well 
informed and abreast of new 
trends, they would have lost that 
confidence and respect forever; 
and in the end suspicion might 
even have been directed toward 
their knowledge of their own prod- 
uct. 

In a day of specialists it is only 
natural that a business man seek- 
ing a modern office setup should 
assume that the man specializing 
in the latest developments in office 
equipment should Know everything 
about offices. 

And the salesman who wailed to 
his store manager that he was 
asked all kinds of questions— 
about color schemes and wall ma- 
terials and woods and light, was 
told by his boss that he was to get 
the answers. When he contended 
that he couldn’t be an expert tech- 
nician in all these fields, this was 
granted, but he was instructed to 
learn enough about allied prod- 
ucts to know where to direct a 
customer to what he might need. 


REALISM IN PHOTO MURALS.—The 
fireplace, the French windows and the 
bookcase units are actual size photo- 
graphic murals in the reception room 
of Grignon photographic studios. They 
are apt examples of what may be done 
when this new art is employed. 


By ALICE FUNKEN 


It was also suggested that he make 
his reading and _ study broad 
enough in general information so 
that he could present usable ideas 
along with his furnishing ensem- 
bles. Ideas and pertinent data 
about new trends are what a cus- 
tomer is said to be expecting as a 
definite part of his service. 

In most towns there are now 
well-informed experts who spe- 
cialize on office backgrounds of 
various sorts. They may turn up 
under the title of interior deco- 
rators, painting contractors, archi- 
tects, forward-looking lumbermen, 
plumbers, paint supply men, pub- 
lic utility men and what not. The 
important thing seems to be to 
ferret them out, find out what they 
know and what service they can 
give, and perhaps make arrange- 
ments for an exchange of leads. 
The possibilities of such an ar- 
rangement are obvious, and their 
work naturally dovetails and re- 
acts to the salesman’s benefit in a 
business-expanding manner. 

The office shown in the accom- 
panying illustration points out a 
new background treatment in the 
form of photo murals. These are 


photographic enlargements, 
framed or unframed, and may be 
colored or not. The _ bookcase, 
French window and fireplace units 
(all realistic photo murals) are in 
the reception room of the Grignon 
photographic studios in Chicago, 
and are used to advertise their 
work. 

Most people declare that our 
country is picture conscious, and 
that much of the buying and sell- 
ing is done through picture pres- 
entation. It seems to be the quick 
and simple way to get a story 
across, and it goes with the swift 
movement of present-day methods. 


A photo mural of the home fac- 
tory in a sales office, for instance, 
would speak louder than pages of 
words about the type of organiza- 
tion the manager represented. Or 
a suggestive mural back of a prod- 
uct (such as a plane or steamship 
back of a luggage display) would 
dramatize the product to great in- 
tensity. With offices going in for 
atmosphere there are dozens of 
possibilities for unusual uses of 
photo murals, and in suggesting a 
thing of this sort the office supply 
salesman marks himself as not 
only intelligently informed about 
new developments, but as taking a 
real interest in a company’s needs. 
It is the service plus that brings 
in extra orders for office equip- 
ment in the end. 











ART METAL EQUIPMENT INSTALLED 

BY THE STATIONERS, ELKHART, IND.— 

A. C. Mund, proprietor for The Station- 

ers, superintended the work of installa- 

tion, which was done in the new office 

of Miles Laboratories, makers of Alka 
Seltzer. 


Office of the president of Miles Labora- 
tories, Inc., Elkhart, Ind., equipped with 
Art Metal flat top Dynamique desk, roll 
top Airline desk, and telephone stand. 


General office of Miles Laboratories in 
which is an imposing array of Art Metal 
Airline desks and files. 


Office of the vice-president of the Miles 

organization. Art Metal Dynamique desk 

and table are prominent parts of the 
equipment. 





TABLET ARM CHAIRS FROM THE JAS- 
PER CHAIR COMPANY LINE.—Here is 
one room of the complete installation of 
Jasper Chair Company tablet arm chairs 
in the Thomas Carr Howe High School 
at Indianapolis, Ind. The installation was 
made through the manufacturer's exclu- 
sive Indianapolis distributor, the Indian- 
apolis Office Furniture Company. The 
local dealer maintains a complete dis- 
play of office and school equipment in 
its show rooms in the Chamber of Com- 
merce Building. 
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SPECIAL BUILT GF METAL EQUIPMENT IN THE SENATE AND HOUSE CHAMBERS OF THE 
STATE OF ARKANSAS LEGISLATURE.—Above and at the top right are three views showing 
portions of an outstanding installation handled by The General Fireproofing Company dealer, 
the Arkansas Printing & Lithographing Company, Little Rock, Ark. Immediately above is 
the House Chamber showing press and legislators’ desks. At the top right is the Senate 
Chamber from behind the readers’ desks. At the top right is a view of the House Chamber 
from the Gallery. Charles S. Long of the Arkansas Printing & Lithographing Company suc- 
ceeded in convincing the committee in charge of purchases that new equipment would be more 
satisfactory and economical than refinishing of old furniture. The result was this big order 
involving 135 legislators’ desks, twenty-two other types of desks and 169 chairs. Besides 
supplying new equipment Mr. Long's company secured the contract for remodeling and 


reconditioning the readers’ desks in the House, and reconditioning and refinishing approximately 
00 seats in the Galleries of both the House and the Senate. 





city 


securities 


UNUSUAL INSTALLATION OF STAXONSTEEL 
MADE BY SALESMAN FOR N.S.A. PRESIDENT. 
—A few weeks before the June number of 
OFFICE APPLIANCES went to press the instal- 
lation shown in the accompanying illustration 
was made in the offices of City Securities 
Corporation, Circle Tower building, Indian- 
apolis. The sale was made by Indianapolis 
Office Supply Company headed by Harold J. 
Hampton who also is president of the Na- 
tional Stationers Association. The salesman 
who made the installation is Karl M. Kramer. 
Staxonsteel is made by Bankers Box Com- 
pany. Chicago. 


INTERESTING EXAMPLE OF GLOBE-WERN- 
ICKE PARTITIONS USED FOR STEEL CAGES. 
—The Western Bank and Trust Company of 
Cincinnati has each cage equipped with a 
door to assure privacy for employees. Glass 
panels are provided at the top of cages to 
permit clear vision over entire office. Cove 
base moulding improves appearance as well 
as protects floor and base of partitions. The 
arrangement is modern, pleasing to the eye. 
yet secure and safe. This installation was 
made by the Cincinnati representative of The 
Globe-Wernicke Co. 
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LEOPOLD EQUIPMENT IN FLORIDA 
HOUSE OF REPRESENTATIVES.—Asso- 
ciated Stationers, Inc., Tallahassee, Fla., 
Leopold dealer, recently completed this 
interesting installation in the Florida 
House of Representatives in Tallahassee. 
Shown in the picture are several special 
made-to-order desks, tables and lectern 
all built by The Leopold Company at its 
plant in Burlington, Iowa. 


MILWAUKEE CHAIRS GO TO COL- 
LEGE.—This large installation of Mil- 
waukee chairs was made in the library 
of the Howard University recently by 
the John Wanamaker Company, Phil- 
adelphia, Penna. The big order included 
two speakers chairs, 505 type A library 
chairs, 425 Type B Windsor chairs, 32 
costumers and numerous other Milwau- 
kee numbers. All of these were done in 
oak, special finish No. 5710, with regular 
“Domes of Silence” on the chair legs, and 
FAOC casters on revolving chairs. 


















A LARGE SHAW-WALKER INSTALLA- 
TION.—Consisting of 160 desks, 60 free- 
coasting files, 175 chairs. four complete 
Triple-Duty counters, all in the Shaw- 
Walker beautiful walnut grained finish, 
completely equipped the New York of- 
tices of The National Cash Register Com- 
pany at 40 Rockefeller plaza. (Top) 
private office of manager of the account- 
ing machine sales division and (lower) 
the general office of his department. 
Shaw-Walkerman H. L. Henry of the SW 
office in New York handled the details 
and was pleased with the enthusiastic 
approval voiced by NCR executives. 
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EDITORIAL 


We Record an Anniversary 
(and Toot Our Own Horn) 


@ With this issue OrricE APPLIANCES attains 
its thirty-fifth birthday anniversary. Not a very 
long period in the vast reach of time. And any- 
way, with business enterprises as with indi- 
viduals, it is not mere accumulation of years 
that counts, but what has been done that is help- 
ful in one way or another. 

George H. Patterson, a typewriter salesman 
with initiative, energy and enthusiasm plus, laid 
the foundation of this journal in June, 1904; he 
died in March, 1908, before his vision of the 
superstructure which was to signify the great 
industry had become a fact. But what George 
Patterson had in mind came to pass. And so 
his name is carried on the publication, an in- 
spiration for those who carry on. 

In his work with the typewriter, Mr. Patterson 
became keenly interested in all office machines, 
systems, furniture, devices and supplies. He ob- 
served the detachment of the sources of supply 
of these various utilities despite the common 
interests of many at the point of distribution 
and the mutuality of interest of all at the point 
of usage! And visioned them a coordinated in- 
dustry which a certain kind of trade journal 
would help bring about. For two years he car- 
ried a dummy of the little journal on his travels, 
discussing with acquaintances the importance 
of cooperation in the divisions of manufacture 
and distribution. To promote his idea he 
launched the Typewriter Trade Journal with the 
words “Office Systems” as a sub-title, in 1904. 
In the eleven succeeding numbers the sub-title 
was gradually enlarged and at the end of one 
year the publication was given the name OFFICE 
APPLIANCES. 

In 1900, a young man who came to Chicago to 
represent The American Stationer (now merged 
in OFFICE APPLIANCES) set out with Hobart W. 
Martin, its reporter, to promote a stationers’ 
organization in Chicago. From that organiza- 
tion formed four years later sprang the National 
Stationers Association. In 1905-6, that young 
man, now editor of OFFICE APPLIANCES, had oc- 
casional meetings with Mr. Patterson. And hav- 
ing got something of his infectious enthusiasm 
for his big plan entered into partnership with 
him in 1907. 

Until the entry of OFFICE APPLIANCEs, jour- 
nals in the field were weekly trade newspapers, 
their contents devoted to trade events. OFFICE 
APPLIANCES, issued monthly, was first to pre- 
sent special articles upon sales and management, 


and to picture important trade happenings; the 
first to urge community of interest and unity; 
the first to advocate organizations in several 
divisions of production, and the first to promote 
the idea that these several divisions collectively 
considered constituted an industry entity which 
it gave the name “office equipment industry.” 

From 1907 on, the journal advocated the ex- 
pansion of the commercial stationery business 
by the inclusion of systems, machines and office 
furniture. Eighty-five per cent of all office fur- 
niture produced was then distributed through 
other channels. As a result of the campaign to 
direct office furniture to the field to which it 
logically belongs, eighty-five per cent now 
reaches users through office equipment dealers. 
In the September issue, this year, will appear 
the Thirtieth Annual Office Furniture Section. 

In 1907 also was launched the first “Inter- 
national Typewriting Contest” which had for 
its purpose the development of “speed with ac- 
curacy.”’ World’s Champion Typist was the title 
awarded to the winner. With it, to be retained 
for one year, went the OFFICE APPLIANCES’ Silver 
cup, purchased at something more than a thou- 
sand dollars contributed by certain manufactur- 
ers, the publishers, and in the main, by the 
Business Show Company. The contests were 
held annually at the New York Business Show 
for nineteen years, the first ten being under the 
management of the journal. Records made at 
these contests, which were divided into profes- 
sional, amateur and novice groups, were set up 
in the leading commercial schools of the country 
as an inspiration for students. The effect of the 
contest was to improve the output of the ma- 
chines, afford a better day’s work for employers 
and better day’s pay for typists. These contests, 
all under the management of J. N. Kimball of 
New York, now in his eighty-fourth year, were 
one of the journal’s constructive contributions 
to the industry. 

Another contribution to the development of 
the industry has been the journal’s promotion 
of the development of foreign trade. 

Writing in the Twenty-Fifth Anniversary 
Number, published ten years ago, the chief of 
one of the outstanding businesses in Holland 
wrote — “I would not be misrepresenting the 
facts if I stated that OrricE APPLIANCES has been 
a big factor in creating in Holland the profes- 
sion of selling modern ‘office equipment.” An- 
other writer, connected with an important busi- 
ness in Switzerland, stated — ‘OFFICE APPLI- 
ANCES has done much to create the prominent 
position which the office equipment trade occu- 


TUNE, 1939 


pies here.”” And a gentleman in Poland, whose 
agencies included two leading office machines 
manufactured in the United States, wrote—‘I 
must not close without saying that OFFICE AP- 
PLIANCES deserves a great deal of credit for the 
development of the office equipment business 
in Poland.” 

The term “office appliances” has been estab- 
lished throughout the world. Important com- 
panies in eight or ten countries use the term for 
their corporate title. In the Department of For- 
eign and Domestic Commerce, the term is used 
for classification of certain government lists of 
business concerns in other lands. While the 
term ‘office equipment industry” is now univer- 
sally accepted and the industry named by this 
journal is conspicuous among the foremost in- 
dustries of the nation. 

For many years this publication has presented 
a long and representative list of the manufac- 
tures of the industry and month by month made 
permanent record of the activities of which 
they are the impulse. This record constitutes 
a history of the office equipment industry. 

The staff of the journal is composed of twenty- 
one members, each exclusively employed in the 
production of the one monthly issue. The num- 
ber indicates the extent of special services ren- 
dered for the publication’s advertising and reader 
clientele. Many of the staff members have long 
participated in the journal’s constructive con- 
tribution to the industry: Three having served 
over thirty-two years; three over twenty-nine 
years; one over twenty-eight years; one over 
twenty years; two over nineteen years; one over 
eighteen years; one over fifteen years; one under 
thirteen years, and seven under five years. To 
this list must be added the name of D. C. Miller, 
who was in his twenty-fourth year of service 
when he passed away in February. Mr. Miller 
has been succeeded by Mr. H. L. Sime, who 
joined the organization May 15. 

While new to the office equipment field, Mr. 
Sime has had wide experience with the trade 
press in other fields, eight years of which were 
spent with the Fairchild Publications in Chi- 
cago. Although with different lines, all of these 
have to do with retail store merchandising and 
reasons for consumer preference. So, Mr. Sime 
takes up his new duties well prepared. His best 
credentials will be evident upon acquaintance. 
We bespeak for him the good will of our friends. 

THE reward of a thing well done is to have done it. 

Emerson. 


_—_—_-o-- 


N. T. O. M. D. A. Convention in July 


4 NEXT month brings the big event of the 
year for office machine dealers of the United 
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States—the fourteenth annual convention of 
the National Typewriter and Office Machine 
Dealers Association. The three-day meeting to 
be held in Cleveland, Ohio, July 24 to 26, bids 
fair to equal—if not surpass—that of last year 
in New York, which was deciared the most suc- 
cessful in the association’s history. 

The program will embrace helpful discussions 
on present problems of the trade, and offer many 
ideas for improving opportunities that will mean 
increased business for the dealer. 

The N. T. O. M. D. A. is rendering this impor- 
tant division of the office equipment industry 
invaluable service. All typewriter and office 
machine dealers will do well to make plans now 
to attend this promising convention at Cleveland. 


—_<-—_- 


ENJOYMENT stops where indolence begins.—Pollok. 
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“Consumer Acceptance" 


@¢ JUDGE MORTIMER W. BYERS, of the 
United States District Court for the Eastern Dis- 
trict of New York, who presided over an impor- 
tant suit in the advertising field, was quoted in 
Printers’ Ink of May 11 as having commented at 
the conclusion of the testimony that the case 
“was worth while, among other things, because 
it gave him and the jurors ‘an opportunity to 
peer into the methods that are pursued in the 
advertising calling.’’’ The publication declared, 
“He was surprised and intrigued to discover 
from the testimony the ‘willingness of human 
nature to allow itself to be guided’ by advertis- 
ers. In other words, Judge Byers, without rec- 
ognizing it by its technical name, got a close-up 
of consumer acceptance.” 

While the statement of Judge Byers offered 
the timely opportunity for our good friends of 
Printers’ Ink again to discuss the term “con- 
sumer acceptance,” which that journal intro- 
duced some years ago as involving a basic prin- 
ciple of merchandising, those who are ac- 
quainted with Judge Byers’ background of ex- 
perience in business know this was not his first 
glimpse of merchandising operations at close 
range—though it may have been of the functions 
of advertising agencies. For Mortimer Byers is 
remembered by his many friends in the station- 
ery industry for the years of valuable service he 
rendered the National Stationers Association as 
its secretary and counsel. Not only was his 
ability as a lawyer and speaker outstanding, but 
his keen insight into the problems of the distri- 
bution division of the industry and his capacity 
as an adviser contributed greatly to the progress 
of the association and won for him the respect 
of its entire membership. He is also remembered 
for his delightful personality, and the severance 
of his pleasant relations with this industry came 
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only when in 1929 he was nominated for the fed- 
eral bench by President Hoover and his appoint- 
ment confirmed by the Senate. 

Printers’ Ink’s outline of the principle of con- 
sumer acceptance is nonetheless interesting, and 
it has its application to products of the office 
equipment industry as well as others. In sub- 
stance, it is that people are temperamentally 
suspicious of new merchandise and are disin- 
clined to buy. “Advertising steps in and, if it 
is properly planned and executed, cuts through 
this disinclination. . . . And when, for an item 
or a line, consumer acceptance has been built, 
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it then possesses that precious value known as 
Salability. Salability once established, the way 
is open for consummating the sale.”’ 

This basic principle of successful merchandis- 
ing is discussed from time to time “because a 
strong minority of advertisers know it only 
dimly and practice it indifferently. They follow 
it through only part way; they get the merchan- 
dise in behind the counter and then neglect the 
more vital process of front-of-the-counter mer- 
chandising which brings the consumer in con- 
tact with the merchandise to which advertising 
has made her receptive.” 





H. L. SIME 


Mr. Sime is the newest member of the 

staff of OFFICE APPLIANCES to whom 

reference is made in the left column on 
page 31 of this issue. 
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BEECHER HOUSE ON “JUDGE” TRUSSELL’S 
NEW COUNTRY ESTATE.—The house was once 
owned by Thomas Beecher, whose sister was 
Harriet Beecher Stowe, author of Uncle Tom’s 
Cabin, and whose brother was the famous Henry 





kill area, and is about a mile from 
the highway. It was named for the 
late Thomas K. Beecher, who came 
all the way from Elmira to enjoy its 
beauties and catch the trout for 
which it is famous. 

"Surrounded by thousands of 
acres of virgin forest, it is a chunk 
right out of the heart of nature. Its 
own 400 acres are adjacent to the 
great tract owned by the State. 
Game, as well as fish, abound in that 
section, and it is said to be possible 
to hunt deer from the porch of the 
lodge. The animals visit the lake all 
summer to drink and to drive off the 
flies by a plunge into its cold clear 
waters. The place is a veritable 
woodland paradise that would charm 
the heart of any lover of the wild 


and beautiful”. 





F. P. SEYMOUR, GRANDFATHER 
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ood standing. Fred P. Seymour 
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daughter, Mrs. A. I. Appleton, be 
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PLUCKY DEALER OVERCOMES 
PHYSICAL HANDICAP VIA GRIT 
AND ELECTRICAL CHAIR 


Out in Vincennes, Ind., where the 


ous hip injury in a fall. His condi 
tion gradually became worse until 
five years ago, he was no longer 
able to use his feet and faced life 
in a wheelchair. And when the four 
walls of his home became a prison 
he had plenty of time in which to 
think. 

Esco Wittenmyer did not want 
to become a burden to his family. 
He wanted to work and since walk- 
ing was out of the question some 
other means of getting about must 
be devised. An electrical vehicle 
of some sort seemed to be the 
answer but young Wittenmyer knew 
nothing about electricity—a major 
stumbling block. 

But a stumbling block to this 
young man was merely a renewed 
interest in life. He had no elec- 
trical knowledge; ergo, he would ac 
quire one. So he enrolled in a cor 
respondence course in electrical and 
mechanical designing and day and 
night he pored over his lessons until 
he had formulated plans for a vehi 
cle which he believed would furnish 
the personal transportation he de 
sired. 

In spite of difficulties, young Wit 
tenmyer succeeded in designing 
such a machine, and then came the 
problem of finding a company to 
build it. Factory after factory turned 


Ward Beecher. 


down his proposition. Others sub- 
mitted quotations absolutely out of 
his meager range. But he didn't 
quit until, through the columns of 
the Sun-Commercial, Vincennes pro- 
gressive newspaper, he found a 
manufacturer who undertook to 
make the device. 

To find the money young Witten- 
myer embarked on a career as a 
typewriter salesman, representing 
Remington portable typewriters in 
Vincennes. Again the Sun-Commer- 
cial offered its generous aid with 
true Hoosier compassion and a full- 
page advertisement announced the 
new venture. The financing of this 
ad was shared with the newspaper 
by sixteen local business men who 
took a genuine delight in helping 
Wittenmyer help himself. 

Today young Wittenmyer has in- 
creased his business and offers not 
only Remingtons but Underwoods, 
Coronas and Royals for all Vin- 
cennes to buy. Daily he may be 
seen in his electrical chair which 
he has delightfully termed his 
what-is-it,”” skillfully negotiating the 
specially built ramp over the steps 
of his home. 

And a delightful finishing touch 
to a story if this kind is the last 
paragraph of a letter to OFFICE 
APPLIANCES from young Witten- 
myer which reads: 

"| am now working on a design 
for a motorized vehicle with a col- 
lapsible table for the purpose of 
demonstrating typewriters and other 
machines.''-—WBC 


A GAME INDIANAN AND HIS “WHAT-IS-IT’.— 
Esco Wittenmyer of Vincennes, Ind., crippled by 
injuries sustained in a fall twelve years ago, 
overcame his severe handicap by taking a cor- 
respondence course in electrical and mechanical 
designing so that he could design an electrically- 
powered auto-chair and carry on his business of 
selling typewriters. 
(L. B. Read Fhoto.) 








NEW MACHINES AND DEVICES | 





ART METAL FEATURES FOLD-O-WAY TYPEWRITER 
SHELF AND NEW FILE 

The Art Meta! Construction Company, Jamestown, 
N. Y., has recently announced a complete line of Main- 
liner desks, in four, six or eight-leg models which 
features a secretarial desk equipped with the Fold- 
O-Way typewriter shelf. The entire line includes 
nine flat top models, five drop shelf typewriter models, 
five fixed typewriter models and four (Fold-O-Way) 
pedestal-secretarial models. 

The Fold-O-Way unit is in many respects a boon 
to secretaries and stenographers due to its ease of 
operation and ready positioning for work. It is so 
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THE FOLD-O-WAY TYPEWRITER SHELF IN ACTION.—(Top) 

Shelf fully extended in position for stenographer to work in 

perfect comfort. (Lower) Typewriter and shelf folded down 

and ready to be slid into desk recess and (inset) inserted and 
door ready to be closed. 
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built that any standard typewriter has ample clear- 
ance and rolls out easily on a machined track. A touch 
of the hand starts it upward into writing position 
where the shelf securely locks itself with an auto- 
matic catch conveniently located for use when the 
machine is put away. 

All models have ample knee space and are built to 
include the following practical and useful features: 
rounded contours of legs, top and pedestal, convenient 
tray in all knee-space drawers, adjustable partitions 
in each box drawer, removable card trays, new extra 
depth drawer for cards, full progressive, ball-bearing 
roller suspension on file drawer, optional cross filing 
trays, letter or cap size, four types of reference slides, 
all drawers interchangeable, and removable slope shelf 
Stationery tray in typewriter desks. The models are 
designed for concealed wiring, have phone bell box 
concealed in Knee space and are of a strong, unit 
pedestal, reinforced construction. 


The other Art Metal offering to the trade is its new, 
581 inch five-drawer file which has been described as 
the “five-drawer filing for five-foot girls,” in advertis- 
ing literature of the company. There are two models, 
the Standard file and the Speed file. 

The new file is so constructed that the top drawer 
can be operated comfortably by girl workers of average 











ART METAL’S 58!/.-INCH, FIVE-DRAWER FILE 


height. Tops of folders are only 634 inches higher than 
a four-drawer file and the drawers are standard 
height, 103g inches clear. They have full depth chan- 


nels in the bottom for standard guide footings and 
guide rods. Cross rails between each drawer and 
standard Art Metal suspension and friction clutch 


side lock compressor are special features built in. 
Both the Standard and the Speed files are fully de- 
scribed and illustrated in literature which is available 
to the dealer on request. 
*—- ¢ 
PARROT’S NEW POCKET “TOT” FASTENER 


The Parrot Speed Fastener Corporation, 37-18 North- 
ern boulevard, Long Island City, N. Y., has produced a 





THE “TOT” SPEED FASTENER CLOSED FOR STAPLING AND 
(LOWER) IN OPEN POSITION FOR RELOADING. 


new pocket speed fastener bearing the name of the Tot. 
The device is a steel-built plier-type stapler, only 4'%4 
inches in length and weighing 5'% ounces. 


Fashioned in the mechanical style of the larger 
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Swingline speed fasteners, the Tot is small enough to 
be conveniently carried in the vest pocket. It has 
many important features, including a wide open staple 
channel for quick loading, complete inside accessibil- 
ity, tacking feature, hardened moving parts, a loading 
capacity of 125 Tot staples and a stapling capacity of 
twenty sheets of paper. It is in the low price field. 

Further particulars and prices will be furnished 
dealers on request to the company’s home offices. 

NEW DUPLICATOR BY INTERNATIONAL 
INDUSTRIES 

Named the Rapidex and said to include several new 
features, a new duplicator has recently been placed 
on the market by International Industries, Inc., Ann 
Arbor, Mich. 

The Rapidex was developed to meet the require- 
ments of American business and to sell for $75 with 





THE RAPIDEX DUPLICATOR 


a complete set of accessories. Carefully engineered for 
continual use and fast operation the duplicator is said 
to provide positive uniform operation and to possess 
a capacity of over 300 clear and sharp copies from an 
original. It is constructed of high grade materials, 
is streamlined and has its exposed parts finished in 
chrome «a..d crackle grey enamel. 

The R:: dex takes postcard to legal size copies of 
anythin: written, typewritten or drawn and no special 
training is required for the operator. 

*—-> 
GREIST’S FLUORESCENT “WHITE KNIGHT” LAMP 

As the latest addition to its line of White Knight 
corrected light lamps, the Greist Manufacturing Com- 
pany, New Haven, Conn., has lately introduced to the 
market a new and handsome fluorescent desk lamp. 

Of special interest in the construction of the newest 
White Knight model is the “split-type’” reflector or 
shade which directs all light rays forward and away 
from the bulb and thereby increasing the efficiency of 
fluorescent lighting from fifteen to twenty-five per 
cent. The manufacturers define “fluorescent” as cor- 








GREIST’S FLUORESCENT LAMP 


rective lighting, with the accent on the black and 
white contrast, sufficient foot candles of light and re- 
lief of eyestrain at its highest degree 

Further particulars on the entire White Knight 
line of lamps are available to dealers on request 
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ACME’S FLEXOLINE “INSITE” INDEX 


Acme Visible Records, Inc., 6 South Michigan avenue, 
Chicago, has recently placed on the market a compact, 
visible reference record for desk or wall use under 
the name of the Flexoline Insite index. 

The new device is ideal for any type of reference 
record or index necessitating a quick, inexpensive 
visible file for names, telephone numbers, prices, 
discounts, terms, routing, etc., where speed and accu- 
racy are essential. It is so designed that, when used 
on a desk, it will not lose its balance regardless 
of the number of frames turned back. It may also 
be hung on a wall either securely attached or remov- 
ably attached as desired. The top of the upper 
frame is blank and serves as a cover for the unit, 
keeping the records confidential and dust free. 

The Insite index consists of four two-sided frames 
hinged at the top, a single row in the frame at the 
bottom and a single row in the back of the cover 
frame. Each row holds thirty-five 1/6 inch strips, 
twenty-three 1/4 inch strips and seventeen 1/3 inch 
strips. Total capacity is 350 6 x 1/6 inch visible 
Strips (seventy visible indexes in sight at once). 





THE FLEXOLINE “INSITE” INDEX 


Price complete with twelve sheets of 6 x 1/6 (504 
listings) Flexoline, consisting of ten buff, one pink and 
one green, $4.95. A special spring locking arrangement 
permits removal of any one of the frames. 

The index is attractively finished in black crystal 
and each frame is equipped with visible tabs. A pro- 
tective felt material covers the bottom of the device 


for desk protection. 
—+ 


STAINLESS STEEL FURNITURE ADDED TO TROY 
LINE 

The Troy Sunshade Company, Troy, Ohio, is now 
offering its extensive line of furniture in stainless steel, 
the first complete stainless steel tubular furniture line 
ever marketed. Manufacture of all the patterns in 
chromium plated steel is being continued so that pur- 
chasers may have a choice. 

Formerly stainless steel furniture was available only 
when especially produced under contract. In conse- 
quence the volume was small. “Yet the demand,” the 
manufacturers report, “particularly from governmental 
agencies purchasing for battleship and coastal service 
use, was insistent.” Railroads, bus lines, street car lines 
and hospitals are also reported interested in what 
stainless steel provides. And architects, designers and 
decorators are said to be impressed with the possibili- 
ties of blending the softened silver-white of stainless 
steel chairs, tables and settees with other colors in 
their decorative schemes. 

Despite its appreciated attributes of beauty, strength, 
lightness and resistance to rust and tarnish, progress 
toward general adoption of stainless steel in the manu- 
facture of furniture was slow because of the cost fac- 
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tor. Production of units in stainless steel was almost 
twice as costly as manufacture of similar units in 
chromium plated steel. 

Recent installation of machinery designed for eco- 
nomical manufacture of stainless steel tubular furni- 
ture, has enabled The Troy Sunshade Company to pre- 
sent a wide range of units at prices only a little higher 
than similar units in chromium plated steel. The Troy 
price list just issued provides detailed figures on the 
new stainless steel line. Copies of the list are available. 
<i — 


BLAISDELL PRODUCES CELLOPHANE MARKING 
PENCIL 


Fo meet a growing demand for an instrument which 
will write clearly and permanently upon cellophane, 
the Blaisdell Pencil Company, 141 Berkley street, 
Philadelphia, has developed a new type of crayon 


) noes-1 S/atsde//” CELLOPHANE” Pencit y3\ 0 
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BLAISDELL’S CELLOPHANE WRITING PENCIL 


which shows up effectively on cellophane, glass or 


china. The soft crayon texture makes a permanent 
mark which is readily visible and does not easily 
smudge. 

Available in seven different colors these pencils 


have found quick acceptance among a variety of man- 
ufacturers and retailers, being used extensively to 
mark prices, weights, addresses, etc., directly onto the 
cellophane-wrapped merchandise. Other less frequent 
uses include the sketching of designs and patterns 
on cellophane sheets. Colors available are red, dark 
red, white, blue, yellow, green and black. 
Further information on the new item 
promptly furnished dealers on request. 
—-? - 
WABASH CABINET’S NEW NUBIAN INDEX 
The Wabash Cabinet Company, Wabash, Ind., has 


recently announced a new A to Z index in its Nubian 
fibre stock, which is featured by the company’s new 


will be 











NEW WABASH NUBIAN FIBRE INDEX.—(Top) Closeup of the 
Tunnel-Type rod projection. 

Tunnel-Type rod projection, an exclusive Wabash 

improvement. 


The new index is of the vertical type equipped with 
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steel tabs. The Nubian fibre is a material extremely 
rigid and tough and has been fully described in pre- 
vious issues. 

The Tunnel-Type rod projection has been so named 
because when in use in a drawer it forms a broad, 
roomy tunnel! for the rod to travel through, thereby 
greatly assisting a filing clerk to get the rod back 
through the projections after it has been necessary to 
remove it for the rearrangement of the file contents. 

The company contemplates using the Tunnel-Type 
projection on all vertical guides with steel rod projec- 
tions except check size as soon as the present stock of 
guides with the old-style projection is exhausted. 

—- 
BICKETT’S NEW CHAIR BACK PAD 

Made to fit chairs having from four to seven indi- 
vidual rungs, a new type of chair back pad has re- 
cently been introduced to the market by the L. M. 
Bickett Company, Watertown, Wis. 

The pad is manufactured from latex crepe sponge 
covered Pantasote leatherette or genuine leather, and 
when installed converts an ordinary type of wood 
or metal chair into a comfortable, upholstered chair. 
The sizes available are 14 x 8, 16 x 8 and 18 x 7 inches 
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BICKETT’S CHAIR BACK PAD 


for straight back chairs, and 8 x 17 for chairs having 
a round back. The pad is held in position by means 
of a flap which laps over the top and back of the 
chair and by the use of a lacing which is threaded 
through eyelets in the bottom of back rest and flap. 

In order that the user may fit his office chairs 
with the Bickett pads they have been made available 
in the following materials and colors: Red, green, 
brown and black Pantasote, and red, green, brown, 
russet and black leather. Full particulars, including 
prices and stock numbers, are given on the Bickett 
company’s list No. 439CB, available to dealers on 
request. 
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NIAGARA ANNOUNCES B-M DUPLICATOR 


The Niagara Duplicator Company, San Francisco, 
Calif., and New York, N. Y., has recently announced a 
new stencil model which has been added to the 
Niagara line under the name of the B-M and is in 
the low-price brackets. 

The B-M model is equipped with a new type of auto- 
matic feed which will handle practically all types 
and weights of paper and is an exclusive Niagara 
invention. Another exclusive feature is the Niagara 
printing range adjuster by which the copy can be 
lowered on the impression paper over a range of nine 
inches. Other special features include closed drum, 
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a selective inker and an automatically-controlled im- 
pression roller. 

Because both feed and receiving trays are mounted 
on the duplicator frame the machine only requires 
a support large enough for the duplicator base. Both 
trays are easily removable, requiring but little space 
for the entire unit whether stored or in operation. 

The Niagara slip-sheeter and re-set counter are 
available for the B-M model. 

- i ee — 
ROYAL METAL’S NEW OFFICE TABLE 

Engineers of the Royal Metal Manufacturing Com- 


pany, 1138-40 South Michigan avenue, Chicago, have 
recently designed a new type of table suitable for 





ROYAL METAL’S NO. 40-L TABLE 


many different kinds of office and industrial needs. 
It has been listed as the No. 40-L. 

The table has a top of tempered masonite which 
cannot split, peel, warp or develop rough edges. It is 
almost mar or scratch proof and with hard use de- 
velops a glossy, smoother finish. The top comes in 
almost any size and in five different heights—from 
20 to 29 inches. It is illustrated here with four com- 
partments, but is available without them. Two sturdy 
and rigid end standards provide for more than ample 
support while metal parts are taupe enamel, oven 
baked. 

i eee 
NEW CEL-U-DEX SIGNAL ANNOUNCED 

A new and efficient type of file signal has been 
introduced to the trade by the Cel-U-Dex Corporation, 
1 Main street, Brooklyn, N. Y. With it the company 
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THE CEL-U-DEX TRANSPARENT SIGNAL AND (BELOW) THE 
ATTRACTIVE AND HANDY-SIZE PACKAGING FOR THE NEW 
DEVICE. 


has issued a handy-size and attractive packaging as 
an additional aid to dealer sales 

The novelty of construction and utility of the signal 
lies in the fact that two strands of the finest, hair- 
line steel wire have been annealed between two pieces 
of transparent material and when folded upon itself, 
produces an ideal signal with an exceptionally strong 
grip. Type matter beneath is at all times visible. 
The signal can be used alternately on thick or thin 
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cardboard without loss of tension or danger of spread- 
ing. 

Made in twelve distinct colors, the signal may be 
had in extension type for card and letter files and 
the flush type for visible record systems. 

—<—_-  —- 
NEW GLOBE-WERNICKE TRANSFER CASES 

The Globe-Wernicke Co., Cincinnati, Ohio, has re- 
cently announced to the trade a new line of improved 
steel flush-type transfer cases, the various numbers of 
which are marked by many important developments. 

As shown in the accompanying illustration, the cases 
can be easily and securely intermembered through use 
of an interlocking angle at back which fits into a slot 
at the bottom of the case above. When not in use, the 
interlocking angle flange is flush with top of the case. 





THE GLOBE-WERNICKE NEW TRANSFER CASE 


A hole is provided at the front for bolting cases to- 
gether. ; 

Included in the line are cases made in letter, cap, 
bill, ledger and check sizes and for those who desire 
them closed bases are available. 


*—-« 


OHMER PRODUCES NEW CASH REGISTER 

Embodying several new and unusual features created 
by the firm’s corps of engineers, a new, five total, single 
drawer, receipt or slip printing cash register has re- 
cently been produced by the Ohmer Register Company, 
Dayton, Ohio. It is listed as the Class 4000. 

It is a standardized model with an index strip ar- 
rangement which makes it applicable to all lines of 








OHMER NO. 4000 REGISTER 


retail business requiring Class 4000 features. The 
standardized construction makes quick deliveries pos- 
sible and also reduces cost of production, which is 
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reflected in a new low price for cash registers for this 
capacity. 

Four of the totals may be used for transactions such 
as cash, charge, received on account and paid out, with 
the fifth total being a grand total of all cash received. 
Or the four totals may be used to show an analysis of 
sales in each of four departments. The printed grand 
total has a printing reset counter which assures posi- 
tive control over resetting. 

The Class 4000 has pre-indication—an Ohmer feature 
which stops mistakes in registering by indicating 
amounts before the register is operated. This enforces 
a correct printed record on the locked-in, detail strip. 

This new register is small, compact and designed to 
conserve counter space. Furnished in attractive 
chrome finish or the rich opalescent gunmetal. 

ee Ee 
LINE OF CORDLEY WATER COOLERS ANNOUNCED 

A complete line of handsomely-styled electric water 
coolers, built in bottle and bubbler types has been an- 
nounced by Cordley & Hayes, 145 Hudson street, New 
York, N. Y. The line includes six individual models 
adaptable to practically every kind of service de- 
manded of water coolers. 

The coolers are easily installed anywhere with the 
majority of models requiring as little as 15’ inches of 
floor space. Water is automatically kept at correct 
temperature to suit occupation of workers and an 
ample capacity and fast cooling take care of rush 
periods. Sanitary and easily kept clean, the coolers 
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MODEL T-9 CORDLEY COOLER 


are enclosed in cabinets attractively finished in grained 
walnut and metallic bronze. The refrigeration mech- 
anism floats on large live rubber pillows to absorb 
vibration and add to quiet running. Standard cup dis- 
pensing machines are regular equipment on the bottled 
water coolers and cabinets are available with stainless 
Steel refrigeration compartment capable of holding 
three quart milk bottles or the equivalent at re- 
frigerator temperature. 

The bubbler type cooler is equipped with contam- 
ination-proof bubbler designed so that it can also be 
used to fill glasses or cups. 

Illustrative literature on all models is available on 
request to the company’s offices. 


we 


The Miami Systems Corporation, 2725 Colerain ave- 
nue, Cincinnati, Ohio, has recently announced that its 
line of portable registers, made to meet the demands 
of practically any size and type of business and hith- 
erto made in two standard colors, is now available in 
four shades. 

The portable register was previously manufactured 
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only in grey and mottled walnut. To these shades the 
manufacturing company has now added the special 
colors of all white and a two-tone cream and brown. 

The register is made in two sizes, the No. 1 and 
the No. 2. They carry respectively form 4 inches 
wide and 61% inches long, and 5% inches wide by 8!5 





THE MIAMI PORTABLE REGISTER 


inches long. Each model holds 100 sets of triplicate 

forms and has a compartment for filing and storing 

record copy. Through the use of a Rathbun hinge 

there are no visible fastenings, adding considerably to 

the general attractiveness of the streamlined registers. 
o—=a e- 


CANODE DUPLICATING INK INTRODUCED 


The Ink Specialties Company, 519 South Laflin street, 
Chicago, has recently announced a new line of Canode 
duplicating inks manufactured in three qualities— 
Premium, Fast Drying, and Bulletin. 

Twelve to fifteen per cent more copies per pound 
is claimed for these inks by the manufacturers with, 
on the better qualities, a minimum of penetration into 
the paper. This factor, it is said, permits the use 
of both sides of the paper for duplicator work with- 
out the ink showing through on the reverse side. 
Combined with these features are sharpness of char- 
acter on the printed page and a rich, brilliant black 
color. 

The inks, the uniformity of which is controlled by 
careful laboratory analysis of all raw materials, have 








THE CANODE INK 


been thoroughly tested both in the company experi- 
mental laboratories and on production duplicator 
work. Generous samples will be sent on request to 
dealers interested in trying them out. 


—- 7 
AMES TYPEWRITER “LAUNDRY” SERVICE 
The Ames Supply Company, 564 West Randolph 


street, Chicago, has recently placed at the disposal of 
dealers on a wholesale basis a new type of typewriter 
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and office machine cleaning service. The new system 
is already available to dealers in Chicago, New York 
and San Francisco through the Ames offices in those 
cities. 

The new “laundering” service, which was perfected 
only after a series of experiments tried over a period 
of five years, washes, cleans, dries and oils the ma- 











THE TYPEWRITER “LAUNDRY”’.—A 

typewriter is shown here being put 

through the new “laundering process 

of cleaning recently made available 

to dealers by the Ames Supply Com- 
pany, Chicago. 


chines being treated. It employs a specially developed 
cleaning compound which does not disturb the original 
factory adjustments nor the action of the typewriter. 
The compound is sprayed into the machine under 
pressure, penetrating into every crack and crevice 
without the need for dismantling or partly dismantling 
the typewriter being treated. 

Prices are on a wholesale basis and are attractively 
low whether in single, dozens or hundred lots. 


+ ie 
PRUITT’S NEW TYPEWRITER STAND 

The Pruitt Company, 425 North La Salle street, Chi- 
cago, has recently announced to the trade a new and 
improved typewriter and office machine stand involv- 
ing several unique features. 

Streamlined and weighing only 13! pounds, the 
new stand is equipped with rollers on two legs and 
rubber feet on the remaining two. It has two book 
shelves and comes in an attractive combination of 
black top and mahogany finish. The specifications are 











PRUITT'S “LITTLE GIANT’ TYPEWRITER STAND 


height, 27 inches: 
inches. The shelves extend out 
overall length of 36 inches 


width, 24 inches, and depth, 14! 
12 inches, making an 
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The Little Giant is shipped knocked down and can 
be assembled in a minute without the use of tools. 
It is made to sell for $4.95. 


—-— —___— 
SPEED-O-PRINT “PULPIT” BOOSTS SALES 

A new type of combined merchandise display and 
stock cabinet which has already proved its worth as 
a sales booster for dealers is the latest offering of 
the Speed-O-Print Corporation, 153 North Michigan 
avenue, Chicago. 

Finely constructed of real gum wood and finished 
in natural wood color, the Pulpit is glass enclosed 
and illuminated by Lumaline frosted lamps. Both glass 
and display are easily removed for insertion of new 
displays furnished from time to time by Speed-O-Print. 
It has been named the Pulpit through a slogan 
adopted by the company—‘Put the Pulpit in a promi- 
nent spot in your store and it will preach its own 
sermon.” 

In the rear is a convenient stock cabinet providing 
plenty of space for a large and handy assortment 








SPEED-O-PRINT SALES BOOSTER!—Combined merchandise 

display and handy stock cabinet has been designed and built 

by the Speed-O-Print Corporation as an aid to dealers in 
boosting their sales of duplicator supplies. 


of duplicator supplies. At the top is a shelf for 
circulars and other advertising material; there are 
six sections for a wide range of small items and, 
at the bottom, two large compartments for inks and 
stencils. The company reports that hundreds of the 
unit have been purchased by dealers already. 

Illustrated literature and further details of the 
Speed-O-Print offer to dealers will be furnished 
promptly on request. 

_——- ee > 


HARRY S. SCOTT PASSES 


As this issue goes to press we learn of the death 
on May 17 of Harry S. Scott, well-known representative 
of the Markwell Manufacturing Company, New York, 
N. Y. Mr. Scott, who was fifty-four years old and 
lived at East Orange, N. J.. was known throughout 
New Jersey and Pennsylvania for his genial person- 
ality, high character, industry and sincerity of pur- 
pose. His passing will bring sorrow to many of his 
old friends in the industry. 
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TRAILER TAKES ENTIRE SHEAFFER LINE TO 
DEALERS 
New Fountain Pen Gift Merchandising Plan 
Demonstrated 


When the W. A. Sheaffer Pen Company launched its 
new trailer last November it had a two-fold purpose 
in mind: one, to give dealers a more complete picture 
of the entire Sheaffer line; the other, to demonstrate 
and install a new fountain pen gift merchandising 
plan in dealers’ stores. It is designed and promoted 
for dealers and their salespeople only and not as a 
general public exhibit. 

The merchandising plan involves the use of a special 
type of showcase plus tested behind-the-counter sales 
Strategy. With the trailer exhibit Sheaffer is better 
able to display a typical store set-up; preview the 
actual showcases; and demonstrate the counter selling 
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A ROLLING “AD” FOR SHEAFFER PENS.— 

Trailer and truck of the W. A. Sheaffer Pen Com- 

pany which has resulted in a substantial num- 
ber of “follow-up” sales. 


plan. How the customer is handled by the sales- 
person is such an important part of the new plan 
that dealers and their employes are also given a 
brief outline and training in the proper way to sell 
behind the counter. 

In addition, Sheaffer is able to show dealers the 
extensiveness of the line and to display a_ better 
assortment of certain items. For instance, dealers in 
smaller towns could see a larger selection of desk sets. 
Previously, it was not feasible to set up the desk set 
display ordinarily available in larger cities, and the 
salesman had to sell this merchandise from a cata- 
logue. Also, the dealer could see for himself just 
what represented a complete fountain pen gift mer- 
chandising set-up, and judge his selection and stock 
control on the basis of a plan. 

Sheaffer displays pens, pencils, ensemble sets, and 


desk sets, including the larger and more expensive 
items. Also related items such as writing fluid, muci- 


lage, liquid paste, school paste, Para-Lastik, and leads 
are prominently arranged. A fountain pen servicing 
kit as well as a complete pen and pencil parts display 
are carried. All carded assortments and deals are 
set in small counter cases or placed in drawers for 
convenience in showing. 

Another advantage of the trailer is that it gives a 
dealer the opportunity of seeing and considering new 
merchandise and sales plans away from the hustle and 
bustle of his own store. He is able to view more items, 
discuss more plans, and arrive at quicker, more thor- 
ough decisions in the comparative quiet of Sheaffer’s 
trailer. Because of this fact alone many dealers have 
written, thanking the Sheaffer organization for bring- 
ing the trailer to their store. 

The trailer is in complete charge of one individual 
at the factory, who directs it from territory to terri- 
tory. However, the salesman can route himself through 
his own territory while using this trailer, picking it 
up at a designated spot, and discharging it at another 
point in a nearby territory. Sheaffer intends using 
the trailer throughout the United States, transferring 
it from one salesman to another in this way, moving 
it South during the winter and North during the sum- 
At the time this was written, it was “on location” 
The trailer is driven and managed 


mer. 
in New Orleans. 
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by a salesman who cooperates with the regular terri- 
torial manager in contacting the dealers. 

Since the trailer left the factory last November it 
has been seen by large and small Sheaffer dealers in 
Iowa, Missouri, Illinois, Kentucky, Tennessee, South 
Carolina, Georgia, Florida, Alabama, Louisiana and 
Arkansas. In smaller towns, the trailer is parked and 
dealers are brought to it. In the larger cities the 
trailer is parked near the Sheaffer account contacted. 

As illustrated, the exterior of the trailer is con- 
servative black, with gold leaf lettering, featuring 
Sheaffer’s Lifetime pen and Skrip writing fluid. The 
trailer is approximately thirty-eight feet long overall, 
which includes a one ton Ford tractor type unit and 
trailer unit as pictured. The trailer is detachable, 
and has separate air brakes and a two-way telephone 
to and from the driver’s cab. Just in back of the 
Ford cab is a gas motor running a 4,500 watt gen- 
erating unit. This is for all electric current and lights. 
The trailer part itself, has an air-conditioning unit 
which goes automatically into use when the tempera- 
ture rises to eighty-five degrees and which can reduce 
the temperature in the trailer by some twenty degrees. 
A circulating fan removes dead air in three to four 
minutes. It also has a fuel oil heating system. The 
trailer has no windows. Thus, it is equipped both for 
the hot summer days and the cool autumn and winter 
time. 

The luxurious interior of the trailer is finished in 
birds-eye maple and prima-vera woods. It is com- 
pletely carpeted. Placed inside is Sheaffer’s new com- 
bination floor and eye level case equipped with fluores- 
cent lights, a long eight foot floor case, and a medium 
sized floor case. Trays for desk set displays are ar- 
ranged above these latter two floor cases. The desk 
sets have a convenient device by which they may be 
snapped into these trays and easily removed from 
time to time as changes are made in the line. The 
doors on the cases slide open from the front and are 
made of glass. There are no ceiling lights as sufficient 
light for display and selling purposes comes from the 
cases. 

In the rear there are upholstered accommodations 
for four people arranged to face the displays, plus a 
folding center table for general writing and sales 
demonstration purposes. 

That the results have been more than pleasing to 
Sheaffer is proven by the number of dealers, in the 
states covered, now using the plan, and by the 
“follow-up” sales later resulting. Many of these dealers 
had been contacted previously by Sheaffer’s salesmen, 
but like the man from Missouri, “had to be shown.” 
The trailer does the trick. 
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SHIPMAN-WARD APPOINTS FURST EXPORT SALES 
MANAGER 

As one of the primary moves in an aggressive cam- 
paign for export business, the Shipman-Ward Manu- 
facturing Company, Chicago, last month appointed 
Erwin Furst, formerly of Berlin, Germany, export sales 
manager. Under Mr. Furst’s direction, the entire Ship- 
man-Ward line will be merchandised through dealers 
in Europe and other continents, although particular 
emphasis will be given to replacement parts and re- 
built typewriters. The initial contacts will be made by 
correspondence. 

Mr. Furst possesses a wealth of experience in the 
typewriter and office machine industry. In 1927, he 
succeeded his father as proprietor of the firm, Copir 
Union in Berlin. The German firm had been estab- 
lished in 1895 by Mr. Furst’s father, A. L. Furst, and 
Henry Weiniger. Copir Union products, sold under 
the trade name Attila, are well and favorably known 
throughout Europe 

For thirteen years, Erwin Furst traveled the conti- 
nent calling upon dealers in every European country. 
He speaks German, French, Spanish and English, and 
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has a working knowledge of Italian and Dutch. He 
is thus able to speak to a customer in the language in 
the latter’s country. This asset, in addition to an un- 
derstanding of the character and personal traits of 
dealers with whom he is acquainted in Europe, will aid 





ERWIN FURST 


him greatly in building Shipman-Ward business 


abroad. 

Mr. Furst is making his home in Chicago. At the 
time this news story was written, he had been in the 
United States only five weeks. He had been pleasantly 
impressed by the attitude of the American business man, 
who seems to be willing to see everybody. Adopting 
this custom as his own, Mr. Furst expressed the hope 
that any visitors from abroad would call upon him at 
the Shipman-Ward plant in Chicago, where they will 
be given a warm welcome. 


——¢ 
ROYAL BUILDING FACTORY AT MONTREAL 


A fine example of a modern industrial plant is a new 
factory being built at Montreal, Canada, for the Royal 
Typewriter Company, Ltd., 731-735 Bourget street, 
Montreal. 

The main section of the new building will be three 
floors high with a two-floor wing. The structure will 
provide 45,000 square feet of floor space at present, 
with provisions made to increase the entire building 
to five floors when required. 

Construction is of flat slab concrete with exterior 
walls of pressed buff brick and limestone trim. Con- 
tinuous steel sash with aluminum sills provide daylight 
conditions. 

The new building will house all of the manufacturing 
and administration departments for which additional 
space has been required ever since the company estab- 
lished its offices in Montreal in 1932 with a staff of 
four persons. Additional space was taken in 1933 and 
again the following year when Royal typewriters were 
shipped from Montreal to Empire markets. 

The present staff, which numbers 170 “Montrealers,” 
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will be substantially increased when the new building 
is finished. Included in the structure will be special 
lunchrooms, lockers, rest quarters and a hospital for 
the employes. The building will be finished in August 
at an estimated cost of $300,000. 


<= 





7 


YESTERDAY AND TODAY.—It is a far cry from 1864 to 
1939—a period of seventy-five years as depicted in the 
three photographs of the S. C. Toof & Company homes 
in Memphis, Tenn. (Upper left) the first Toof establish- 
ment from 1864 to 1887. (Upper right) The much larger 
store which housed the firm from 1888 to 1913. (Lower) 
The present building located at 195-201 Madison avenue. 
A story of this company’s recent celebration appeared 
in the May issue. 
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NEW FACE PUT ON RUSSELL STATIONERY STORE 

Maintaining the progressive spirit which has char- 
acterized the business from its beginning, the Russell 
Stationery Company, Amarillo, Texas, has modernized 
the store front. 

Built of Cordova cream stone taken from a quarry 
near Austin, Tex., the remodeled front faces the street 
with a new note of grace and beauty that suggests 
both modern and classic architecture. A white metal 
awning cover, surmounted by a panel of ivory con- 
struction glass, contributes to the appeal of the en- 
semble. The name of the store and its emblem, an 
R-S brand drawn in the shape of a western hat, are 
presented in the form of an enamel Neon sign pro- 
jecting at right angles from the front of the store. 
The windows are designed to provide the maximum 
of visibility and display space. 

For thirty years the name Russell has been of sig- 
nificance in commercial stationery circles in Texas. 





STORE FRONT OF CORDOVA CREAM STONE INVESTS 
THE RUSSELL STATIONERY COMPANY ESTABLISH- 
MENT WITH A NEW BEAUTY 


In 1909, when the company was founded by the late 
Horace M. Russell and Clyde C. Cockrell, who later 
resigned from the partnership to establish success- 
fully the Cockrell Printing Company in Dallas, Ama- 
rillo was a little town that came into existence because 
two or three railroads chanced to meet on the open 
prairie in the Texas Panhandle. The Amarillo of 
today is a busy city of 55,000 people serving as a 
trade and railroad center for a wide area where 
wheat, cattle and oil are the principal industries. 


Guided by Mr. Russell, the business grew with 
Amarillo. Twice the pressure of expanded volume 
necessitated removal to larger quarters. In May, 


1937, when Mr. Russell passed away, five main de- 
partments—printing, office supplies and furniture, 
office appliances, books and gifts—were in active 
operation, serving as Panhandle headquarters for busi- 
ness utilities and gift merchandise. 
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Following the death of Mr. Russell, his sister, Mrs. 
Charles P. Woodburn, assumed the presidency of 
the company. Mrs. Dorothy Russell Sorensen, his 
daughter, was made vice-president. David T. Mead was 
chosen secretary-treasurer and manager. They have 
proved the wisdom of carrying on the policies of 
the founder. The business has prospered. Its staff 
now numbers thirty-two people. 

During the three decades that the Russell Stationery 
Company has served the commercial world in Amarillo 
and environs, it has offered to customers many widely 
known office equipment and supplies lines, including 
the following, which are currently handled: A. B. Dick 
Mimeographs, Royal typewriters, Dictaphone dictating 
machines, Shaw-Walker metal files and furniture, 
Boorum & Pease blank books and loose leaf equipment, 
Dietzgen drawing supplies, Sheaffer and Parker foun- 
tain pens and mechanical pencils, Crane’s papeteries, 
and Imperial office furniture. 


No merchandising organization can continue to 
flourish without the good will of customers developed 
because of a sound sales policy intelligently admin- 
istered. Recognition of the importance of this atti- 
tude in customers’ relations has given a solid founda- 
tion to the Russell enterprise. As a basic policy 
Russell salesmen help the customer to buy rather 
than sell him something for the exclusive purpose of 
making a profit on the transaction. 


“Many, many times,” says Mr. Mead, “a prospect 
does not know what he wants of the thousands of 
objects manufactured and offered for sale as tools 
of business. He knows, rather, what job he wants 
accomplished. The Russell salesman’s job is to get 
over the prospect’s side of the counter and discover 
his exact problem. Then, with his specialized knowl- 
edge of all the solutions available, to recommend the 
particular filing cabinet, or index, or check protector, 
or desk, which best solves the problem, without rela- 
tion to the price of the merchandise offered.” 


*—- 


WENGRINOWITSCH VISITING UNITED STATES 


Mr. David Wengrinowitsch, managing director of 
The Palestine Orient Company, Limited, Tel-Aviv, 
representatives of the Underwood Elliott Fisher Com- 
pany, New York, arrived in New York on May 23, 
1939, to visit the New York World’s Fair and to con- 
clude trade negotiations with factories producing office 








DAVID WENGRINOWITSCH 


equipment and office machines (typewriters, book- 
keeping, and adding machines excluded). Mr. Wen- 
grinowitsch will be pleased to receive invitations for 
appointments from first class firms in the above lines 
who may be interested in establishing a sole dis- 
tributor in Palestine and Transjordan. His postal ad- 
dress up to the end of June, 1939, will be Underwood 
Elliott Fisher Company, One Park avenue, New York. 
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GOLDEN JUBILEE CELEBRATION HONORS 
M. S. EYLAR 

NOTE.—Release on the news story of the M. S. Eylar 
Golden Jubilee reached us on May 25 when all forms 
but one were on the presses. Consequently only the 
highlights of the big event are presented. 

The Eylar Golden Jubilee started several months ago 
when the Jubilee Celebration Sales Contest was inau- 
gurated. When the first announcement was made late 
last year, every Underwood Eliott Fisher salesman re- 
sponded eagerly to the opportunity to express his high 
regard for Vice-President M. S. Eylar. To each of 
them Mr. Eylar was a friend and fellow salesman. 





M. S. EYLAR 


Which is why they considered it a privilege to join 
President P. D. Wagoner in honoring the man whose 
years of brilliant service have made him a dean of the 
office equipment industry. 

As a result of their sales records during the first 
quarter of 1939, twenty-eight U. E. F. branch managers 
qualified for invitations to visit New York, attend the 
World’s Fair and be present at the testimonial dinner 
given by Mr. Wagoner in honor of Mr. Eylar. 

Seventy export dealers and forty-three domestic 
sales agents and dealers qualified for the privilege of 
having their names inscribed on testimonial scrolls 
presented to Mr. Eylar at the Jubilee dinner. 

U. E. F. salesmen had the double opportunity of 
paying their respects to Mr. Eylar and winning cash 
prizes for their efforts. The Jubilee Sales Contest was 
described as a “Sellebration” in which 144 prizes were 
awarded, including more than $2,800.00 in cash. 
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The Hotel Pierre was the scene of the dinner, held 
Friday evening, April 28. President Wagoner extended 
welcome to Mr. Eylar and the assembled group. Gen- 
eral singing preceded five minute talks by branch and 
district managers and U. E. F. home office executives, 
including General Sales Manager W. F. Arnold who 
presented the sales agents’ and dealers’ testimonial 
scroll. 

Executive Vice-president L. C. Stowell paid verbal 
tribute to Mr. Eylar. He was followed by President 
Wagoner, who spoke glowingly of Matt Eylar’s service 
as a U. E. F. salesman. “I am proud of you,” he said, 
“just as I know that each and every man here is 
proud of you—proud of your friendship—your accom- 
plishments—your achievements and success—and we 
are doubly proud to be associated with you as members 
of the great Underwood Elliott Fisher family to which 
we all belong—in heart and mind.” 

Mr. Stowell then presented Mr. Eylar with a beau- 
tiful desk and chair. The latter responded fittingly, 
giving credit to the men he has had working with 
him for “any success I have had during the past 
fifty years.” 

Following a program of special entertainment, the 
dinner was concluded and declared a memorable event. 

Saturday, April 29, was open house at U. E. F. 
headquarters. Sunday, the All-Star salesmen and 
branch managers participated in the opening of the 
New York World’s Fair. Monday, Tuesday and Wednes- 
day were devoted to golf, the Fair, shopping and 
relaxation. 

On Thursday there was a general gathering at the 
Hotel Pennsylvania. The meeting started at 10:30 in 
the morning under the chairmanship of Mr. Eylar. Mr. 
Stowell spoke briefly and then General Sales Manager 
Arnold put the U. E. F. “Parade” in motion. The 
entire line was on display in the room. The various 
division managers were called upon to give verbal 
emphasis to the products or services under their juris- 
dictions. President Wagoner concluded the meeting 
with an inspiring and challenging address. 


At the farewell luncheon which followed, Mr. Eylar 
climaxed the Golden Jubilee Celebration with the 
words, “Today is the best era in the office machine 
field. The man who knows his products—who plans 
his work and works his plans—who is aware of the 
possibilities in his own territory will always be assured 
of a successful career.” 
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SIMPLICITY ATTRACTS IN THIS WEIS 
WINDOW. — The Elkins-Swyers Com- 
pany, Springfield, Mo., is a loyal, active 
member of the National Stationers As- 
sociation as well as a progressive Weis 
dealer. During the recent regional 
meeting at St. Louis, the company was 
represented by the following members 
of the organization: Ed Spellman, Homer 
Young. George Wilkerson, Raymond 
Drake, Guy Russell and Henry Adkins. 
Leslie Lee is president of the company; 
Ed Spellman, vice-president, and J. J. 
Drake, secretary-treasurer. Not only do 
they cater to the better Springfield 
business houses but have a force that 
visit banks, court houses, city halls, 
schools and business places in a 200 
mile territory around Springfield. Being 
one hundred per cent Weis dealers it 
was an easy matter to arrange this at- 
tractive window composed of Weis 
items exclusively. 
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OPEN HOUSE AT CRANE & COMPANY'S REMODELED STORE, TOPEKA, KANS. 


Center: Exterior of Crane’s remodeled, four-story, fifty by 
one hundred foot stationery and office equipment store, located 
only a half block from Topeka’s principal business thorough- 
fare, Kansas avenue. Prior to the remodeling, a part of the 
plant had been devoted to printing and binding since the 
early Eighties. Several months were required to “transform” 
it from a manufacturing plant to a modern, exclusively sta- 
tionery and office equipment establishment. This picture was 
taken on the afternoon of April 12, “open house” day. 

Top, left: Charles L. Mitchell, secretary and sales manager 
of the Crane organization, and former National Stationers Asso- 
ciation president, behind a new fountain pen case on opening 
day. Mr. Mitchell says that four flower shop trucks unloading 
in front of the store at one time made it difficult to determine 
whether Crane & Company was in the stationery or floral 
business. From behind the flower decked counter he invites 
friends to drop in for a visit. 





Top: right: The Crane store manager, Mrs. Helen Reid. 
showing wedding announcements and invitations to prospec- 
tive brides in a private room in the new store. 

Bottom, left: A corner of the mechanical equipment depart- 
ment where typewriters, adding and calculating machines and 
stencil duplicators are handled. In the picture, left to right. 
are Charles M. Gustafson, salesman for the A. B. Dick Mime- 
ograph department; J. C. Frazer, manager of the department, 
and Bernard Critchlow, head mechanic, repair department. 

Bottom, right: A portion of the projector room in which are 
displayed steel filing cabinets, steel desks, and chairs. The 
projector room is for the accommodation of customers who 
desire to show their eight m.m. and sixteen m.m. motion pic- 
ture films to relatives and friends. 

Two important sections of the store where the camera man’s 
art failed are the blank book and loose leaf department, and 
the furniture display room. 


A BEAUTIFUL AND MODERN STATION- 
ERY STORE INTERIOR.—Pictured is the 
sales floor of the Market street (San Fran- 
cisco) store of the Schwabacher-Frey 
Company. This store was fully described 
in the May issue at a time when the 
picture was not available. 
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WOOD DESK GUILD PRESENTS SOME ARGUMENTS 

The Wood Desk Guild is a group of six desk manu- 
facturers in southern Indiana who are cooperating 
in an advertising campaign for the promotion of user 
interest in wood office furniture. The companies are 
Hoosier Desk Company, Jasper Desk Company, Indiana 
Desk Company, Jasper Office Furniture Company, Jas- 
per, Ind., and Evansville Desk Company and Imperial 
Desk Company of Evansville, Ind. 

The advertisements, suggesting modernization of 
the business office by replacement of outmoded equip- 
ment with new models, present arguments for wood 
furniture as means for creating in the office, “the day- 
time home,” a “distinctive and friendly” atmosphere. 

The importance of the influence of comfort and con- 
venience for employes is stressed. In each advertise- 
ment is the Wood Desk Guild emblem, in which is 
shown a desk in the outline of a tree with the words 
“Naturally—Wood.” 

The enterprise of the southern Indiana manufac- 
turers has made the district an important factor in 
the office furniture market. The comprehensive variety 
of lines of fine artistry and handicraft there produced 
are featured by many dealers throughout the country. 
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SHEAFFER PENS IN GIFT MARKET 

Through its annual advertising campaign in news- 
papers of the country and nationally-read magazines 
and periodicals, the W. A. Sheaffer Pen Company, Fort 
Madison, Iowa, has entered the American billion-and- 
a-quarter-dollar gift market. 

This market, which is climaxed in June by “Father’s 
Day” as well as school graduation, includes eight other 
important events in which gifts play a major part. 
They are Valentine’s Day, Easter, “Mother’s Day,” 
school opening, birthdays, weddings, anniversaries and 
Christmas. 

For all of these occasions the Sheaffer advertising 
plans of former years will be eclipsed by the 1939 cam- 
paign, which includes four-color gift messages in such 
magazines as This Week, Collier’s, The Saturday Eve- 
ning Post, Liberty, Esquire, Life, National Geographic, 
Red Book and others. In addition about 200 great met- 
ropolitan and college newspapers will carry four-color 
reproductions of the Sheaffer gift merchandise, which 
will be backed up by millions of newspaper and college 
organ messages in black and white. 
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RICHARD WEINIGER TO VISIT UNITED STATES 

During the month of June, Richard Weiniger of 
Richard Weinigzr’s Handel-Mij, Amsterdam, C., Neth- 
erlands, will he in the United States on a combined 
business and pleasure trip. He will be accompanied by 











RICHARD WEINIGER 


Mrs. Weiniger, who will help him to “do” the New York 
World’s Fair. Mr. Weiniger’s firm deals in ribbons and 
carbons, duplicators and supplies, and general lines of 
office supplies. From June 10 to 15, he may be con- 
tacted by interested manufacturers through the New 
York offices of this journal at 100 East 42nd street. 


The Guest Book 


Conrad A. Netzhammer, Northwestern Furniture 
Company, Milwaukee, in Chicago between trains on 
his return from the meeting of the Illinois Booksellers 
and the sixth district at Peoria, where he gave an 
impressive talk on Good Will, looked in upon us on 
May 3, affording us opportunity to catch some of his 
infectious cheerfulness and stimulate our enthusiasm 
for the industry. Conrad is a contributing member of 
the trade. He always has something to give and being 
a liberal giver, his mind is receptive to new ideas for 
suggestions wherever they may be encountered. 


J. J. Hartog, managing director, Esveha Ltd., The 
Hague, Holland, complimented us with a call on May 4. 
In Chicago for several days en route to Rochester, 
Minn., for a visit with some relatives there. Mr. Hartog 
came over on the SS Queen Mary in April to spend 
six weeks calling upon the manufacturers whose lines 
his company represents and “looking around to see 
what’s new in lines and methods.” Among the manu- 
facturers represented are Ace Fastener Corporation 
and Automatic Pencil Sharpener Company of Chicago 
and the Trussell Manufacturing Company of Pough- 
keepsie. The company is engaged in the wholesale 
stationery business and manufactures many of its own 
paper products. “Business in Holland,” says Mr. Har- 
tog, “fares quite well under the circumstances of the 
times.” A good part of one of the days spent in Chi- 
cago was the trip through all departments of Horder’s, 
Inc., which Mr. Hartog considers the outstanding ex- 
perience of his visit and “which alone would make 
the trip to the United States worth while.” 


Fred E. Brown, sales manager, Hall-Welter Company 
and Dawn Manufacturing Company, Rochester, N. Y., 
pulled our latch string May 10. In Chicago for final 
arrangements in the appointment of Stack Type- 
writer Company, who have become agents for the com- 
pany’s lines in the Chicago area. The succeeding years 
in nowise diminish our old friend’s snap and go. His 
off hours have recently been applied to clearing a 
strip of wooded land and widening a road into a very 
snug log camp in a secluded spot on Seneca lake. 
A retreat for week ends and any other off time through 
summer and autumn. 


J. S. Sprott, president of The Globe-Wernicke Co., 
gave us the pleasure of a call on May 17. In Chicago 
for a day or so upon special business; looking vigorous 
and feeling well after a recent hard session with 
influenza. Cheerful about the general business pros- 
pect, particularly for the fall. Perceives in the times 
a challenge to initiative and enterprise. The con- 
versation with Mr. Sprott stimulated our energy. 


S. Kanemaki of The Pilot Pen Company, Ltd., Tokyo, 
looked in upon us on May 19. Mr. Kanemaki landed 
in San Francisco on the 29th of March. He spent a 
few weeks on the Pacific Coast and the Midwest, flew 
to Mexico City for a business trip there and arrived 
in Chicago on the day of his call. After a few days 
here, he proceeded to the East, where he is to spend 
two weeks, going thence to Quebec, Montreal and 
Toronto, then to western Canada and down to San 
Francisco before sailing for home. This is Mr. Kane- 
maki’s third trip to this side. Although a young man, 
he has spent considerable time abroad, having lived 
in London, in Paris and in Shanghai. With his busi- 
ness mission for The Pilot Pen Company, Mr. Kane- 
maki combined the pleasure of seeing points of special 
interest. From his previous experience here, getting 
about is easy and comfortable. It was pleasant to hear 
through him from some of our old friends in Japan. 
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MEETINGS—CONVENTIONS—DINNERS 





Eleventh District Meets At Portland, Oregon 


Convention Elects O. G. Bayless President for 1940— 
Nearly 200 Attend Annual Banquet to Break Record— 
Yellowstone Park Considered for Next Conclave 


With the largest convention registration in ten 
years, the Pacific Northwest Stationers celebrated 
their thirtieth anniversary at their annual convention 
and regional meeting for District Eleven, April 23, 
24, 25, Congress Hotel, Portland, Oregon. Official 
registrations reached one hundred and five, but the 
peak attendance reached one hundred and ninety at 
the five-star feature sales meeting, Monday evening, 
April 24. 


Eleven stationers and travelers were given honor- 
able mention for having a record of five consecutive 
years of attendance at Northwest conventions, from 
1934 to 1938, as follows: Norman Cunningham of 
Arch Cunningham & Company, Boise, Idaho; J. S. 
Ball, of Kilham Stationery & Printing Company; 
W. A. Montgomery, of The J. K. Gill Company; L. L. 
Hunter, of Pacific Stationery & Printing Company; 
D. C. Wax, of D. C. Wax Office Equipment House, 
and Clarence Larkin, of The J. K. Gill Company, all 
of Portland, Oregon; John Benson, Benson Office Sup- 
ply Company, Aberdeen, Washington; G. Prescott 
Tuesley, Yakima Bindery & Printing Company, 
Yakima, Washington; W. J. Ortel, Shaw & Borden 
Company, Spokane, Washington; A. V. Gillin, Port- 
land, Oregon, for Weis Manufacturing Company; 
C. C. Nunn, Seattle, Washington, for Wilson-Jones 
Company. Eligible to the Five-Year Club for 1939 
were: Horace Kilham, of Kilham Stationery & Print- 
ing Company; A. E. Harbord, of The Harbord-Rogers 
Company; C. H. Miller, executive secretary, and Dick 
Zeisler, for Boorum & Pease Company, all of Port- 
land, Oregon. 


Under the administration of Richard G. Mont- 
gomery, The J. K. Gill Company, Portland, president 
and regional governor; Perry M. Black, Black & King’s, 
Everett, vice-president; and W. I. Needham, Need- 
ham’s Book Store, Salem, secretary-treasurer, the 
convention program was especially keyed to the inter- 
ests and problems of the Northwest Stationers in the 
several cities of less than 100,000 population. As a re- 
sult of this planning the convention sessions were 


featured with the most active local dealer participa- 
tion and enthusiasm in years. 

Direction of the association activities for 1940 was 
placed in the capable hands of O. G. Bayless, Low- 
man & Hanford Company, Seattle, as president and 
regional governor-elect; G. Prescott Tuesley, Yakima 
Bindery & Printing Company, Yakima, as vice-presi- 
dent, and George L. Ruggles, Ruggles Stationery Com- 
pany, Seattle, as secretary-treasurer. D. D. Stewart, 
Washington State Stationers, Seattle, was elected 
executive secretary to replace Charles H. Miller, Port- 
land, who had served the Northwest Association since 
1934, and asked to be relieved in order to devote more 
attention to his increased association activities in the 
Portland territory. An invitation to hold next year’s 
convention in Yellowstone National Park as a joint 
meeting with the stationers in the Rocky Mountain 
territory was left in the hands of the newly elected 
officers for consideration. 


Travelers Provide Entertainment 


The manufacturers representatives, who travel the 
northwest, through their organization, the Oregon 
Trail Travelers, under the direction of President Cor- 
dell Smith, took full charge of convention hospitality 
and entertainment. Lavish compliments were paid the 
travelers, both through official convention recognition 
and by unanimous individual comment, for their out- 
standing contribution to the success of this meeting. 
Officers elected for next year by the Oregon Trail 
Travelers were F. C. “Chet” Williams, Dick Zeisler, 
A. V. Gillin and George N. Simmons. 

Starting in high gear Sunday evening, April 23, with 
more than three-fourths of the total registration com- 
pleted, the meeting continued with unabated interest 
and enthusiasm until the closing banquet Tuesday 
evening, April 25. The National Association officers, 
President Harold J. Hampton and General Manager 
Charles P. Garvin, deserve generous credit for the fea- 
ture meeting of the session, a salesmen’s dinner and 

(turn to page 119, please) 
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ANNUAL BANQUET IN THE JEFFERSON HOTEL ON APRIL 28 DRAWS LARGE CROWD 
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Eighth District Holds Fine St. Louis Meeting 


Walter Ruedy Elected 1940 Governor and Joplin Named 
Next Convention City—Travelers Provide Splendid Enter- 
tainment Program for Delegates and Ladies 


The eighth district broke a precedent by holding its 
annual meeting at the Jefferson hotel, St. Louis, on 
the boundary of the district. For years these annual 
gatherings have been held in more central locations. 
The attendance and interest were great. Pictures, stills 
and movies, and $100 in silver colored the program. 
The sessions were conducted like clock work by the 
capable governor, Frank Lynch, of the Johnston Press 
Company, Wichita, Kansas. Walter Ruedy, of S. G. 
Adams Company, St. Louis, was chosen governor for 
the ensuing year and Joplin was selected for the 1940 
convention. 

Governor Lynch opened the meeting and presided 
throughout. He thanked the St. Louis Stationers Club 
and the Midwest Travelers Club for their assistance on 
program, entertainment and attendance. He men- 
tioned also the contest for dealers’ salesmen consisting 
of letters to be written after the convention and telling 
the benefits derived from it, the money for prizes put 
up by the Midwest Travelers Club. Then, after ap- 
pointing committees on nomination, resolutions and 
location for next year he called upon General Manager 
Garvin, stating we shall now “get down to the meat 
of the matter. Let Mr. Garvin do the carving.” 

Mr. Garvin prefaced his talk, “Malice in Wonder- 
land,” by reciting some of the interesting experiences 
of earlier meetings held in the South and West. He 
disputed vigorously the often expressed belief that 
business cannot return to its former prosperity and 
backed up his statements with figures. The growing 
replacement market he emphasized particularly. “Busi- 
ness men,” he said, “want to be comfortable.” A new 
attitude will bring new business. He spoke of a new 
interest in the association by dealers in smaller centers. 


Where the Dollar Goes 


One hundred dollars in silver and small change sup- 
plied a dramatic series of illustrations for “Where Your 
Stationery Dollars Go,” by Robert H. Johnston, presi- 
dent of the Johnston Press Company. A real knowl- 


edge of costs, he stated, is essential to continued 
success. He startled his audience by emptying bags of 
coins on the table and putting them in piles, each pile 
representing a cost item. His figures were as follows, 
representing an average breakdown of 100 dollars of 
stationery sales compiled from about two millions in 
stationery sales in 1938: 





Rent ..... $ 2.49 
Heat, Light, Power 67 
Workmen’s Compensation .20 
Fire Insurance 57 
Taxes, Personal and Property 49 
Taxes, Social Security 73 
Advertising 1.27 
Salaries, Executive and Office 6.65 
Salaries, Outside Salesmen 8.71 
Salaries, Inside Salesmen 4.47 
Salaries, Order Clerks, Janitors 2.66 
Sales and Travel 1.87 
Delivery Expense 97 
Miscellaneous Expense 2.57 
Depreciation 62 
Bad Debts .26 

Total Overhead Expense $ 35.20 

Cost of Goods Sold 62.66 

Total Cost $ 97.86 

Profit on $100 Sale 2.14 

Sale $100.00 


A. R. Skibbe, of Associated Stationers Supply Com- 
pany, spoke on “As the Public Sees Your Windows.” 
The retail store, he said, is here to stay notwithstand- 
ing gains made in direct selling. The retail store is an 
economic necessity for manufacturer, dealer and the 
public. Windows, he said, should produce sales. Good 
window displays build up both sales and profits and 
are particularly important in sales promotion. He rec- 
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OFFICERS, DELEGATES AND LADIES AT THE ST. LOUIS MEETING. 


1. Seated, two governors and a president. Frank Lynch, governor 
8th district; Harold Hampton. NSA president; Bill Kelly, governor. 
Sth district. Standing: Lou Wingert, General Pencil Co. and De- 
fiance Sales Corp.; Bob Latsch, former governor, 8th district. 

2. L. C. Goodhand, Oxford Filing Supply Co.; Harry Short, Oakville 
Co., and Columbian Art Works Co.; R. V. Maneval, A. W. Faber, Inc. 

3. Bob Johnston, The Johnston Press Co., Wichita; George J. Aigner. 
G. J. Aigner Co.; H. C. Roerick, Frank Mashek Co. and J. L. Hanson 
Co.; B. L. Beeler, J. L. Hanson Co.; Bob Vojta, Frank Mashek Co. 

. Harold E. Hawkins, Stationers Loose Leaf Co.; Bob Wood. Esterbrook 
Pen Co.; Mark Farrar. Joplin Printing Co., Joplin, Mo. 

Art Pfister, Smead Mig. Co. 

. Homer F. Sheets. Victor Safe & Equipment Co. 

. Seated: Bill Smith. Ace Fastener Corp.; Mrs. A. F. Sengbusch; B'l 
Foshage, Decker Foshage Co., St. Louis. Standing: A. G. Schaefer; 
A. F. “Heinie’’ Sengbusch, Sengbusch Self-Closing Inkstand Co.; Hy 
Linden, Ace Fastener Corp. 

8. James B. Bennett, Hutchinson Office Supply Co., Hutchinson, Kansas; 
A. R. Waterbury. Carter's Ink Co.; Ben Bruce, Hutchinson Office 
Supply Co. 

9. The Mannings—Ed Manning. Stein Bros. Mfg. Co.; Gerry Manning. 
Joplin Ptg. Co., Joplin. Mo. 

10. Paul Baird, George E. Baird & Son, Kansas City. Mo. 

ll. Herb Walsh, Southworth Co.; George J. Aigner, G. J. Aigner Co.; 
John Keeling. Art Metal Construction Co. 

12. Paul Baird, George E. Baird & Son, Kansas City, Mo.; Fred Pitt. 
Wilson-Jones Co.; Lionel Colomb. Weis Mig. Co.; Jack Crow. Hall 
Staty. Co., Topeka, Kansas. 

13. Seated: Mrs. Dan MacDougall; Mrs. Frank Lynch; Bob Johnston, The 
Johnston Press Co., Wichita. Kansas; Mrs. Herbert Beckman. Stand- 
ing: Ed Mendenhall, McMillan Co.; Gene Hoch; Joseph Sphar and 
Homer Kelly, Western Litho. Co., Wichita; Herb Beckman. 


SOc os 


ommended that a year’s window program be prepared 
in advance consisting of twenty-four separate displays, 
flexible enough to meet new situations and products. 

First for illustration he showed some poorly prepared 
windows on the screen followed by a diagram on how 
to plan a window display, pictures of recent Horder 
windows and, finally, display signs, show cards and 
price tickets. 

After an intermission for lunch C. H. “Jack” John- 
stone of Wallace Pencil Company and vice-president in 
charge of Field Division N.S.A., spoke on the “Traveler 
As Your Assistant.”’ The business man, he stated, must 
be a student perpetually. He must study to devise new 
sales plans. When he learns of a new line he should 
ask why made, who should buy, how should it be pre- 
sented. Thousands of dollars are spent in developing 
methods of selling. These methods are presented by 
the manufacturers’ representative. Consider the trav- 
eler as your assistant. Call him in and he will help you. 

President Harold Hampton spoke on “Building Ac- 
counts and Holding Them.” He told that an analysis 
Showed only a small percentage of his customers 
bought certain items. By a special program the pro- 
portion of customers buying those items was increased 
greatly. 





“Extra Dealer Profits” 


The next address, which challenged the attention of 
everyone present, was “The Development of Extra 
Dealer Profits,” by W. T. “Bill” Martin of Shaw-Walker 
Company. Some excerpts follow: 

There are two fields or zones of operation: 

First: The zone of commodity selling. 

Second: A zone where better merchandise is offered 

a zone well away from highly competitive conditions. 

Let’s take a salesman of average ability, representing 
an average office equipment concern. Our Mr. Average 
Salesman calls on John Doe and Company, seeing his 
friend the purchasing agent, where he does his regular 
job of soliciting for office supplies. He gets acquainted 
with the man who has charge of the accounting de- 
partment. During the course of his short thirty minute 
visit he learns as much as he can about the things 
used in the accounting department. Any enterprising 
salesman who makes it his business to become person- 
ally acquainted with all the records in the accounting 
department of the concerns on whom he is calling will 
develop a lot of extra volume and profit. 

Suppose our salesman, in getting better acquainted 
with the records, is confronted with the replacement 
of some customer's general ledger or accounts payable 
ledger or cash receipts journal. He will study the par- 
ticular form this customer wants and try to find a 


























JUNE, 1939 


MORE CAMERA SHOTS FROM ST. LOUIS 


1. Charlie Garvin at the piano with George Dyson, Mittag & Volger. 


about to vocalize. 

2. Bill Pickering. Eberhard Faber; Harry Tehan, Charles M. Higgins & 
Co.; Ralph Maneval, A. W. Faber, Inc.; Matt Dillon. Associated Sta- 
tioners Supply Co.; Jack Johnstone, Wallace Pencil Co.; A. C. Van 
Horne, Eberhard Faber; A. R. Skibbe, Associated Stationers Supply 
Co.; George Herrmann, The Heyer Corp. 

3. Seated at registration desk—Charles Spaulding. Spaulding Staty. 
Co.; William Schmiederer, Buxton & Skinner Ptg. & Staty. Co. Stand- 
ing: Al Bartens, Shallcross Ptg. & Staty. Co.; Walter Ruedy. S. G. 
Adams Co.; Chester Kennedy, William J. Kennedy Co.. all of St. 


Louis. 
4. = their hats onl Larry Schubert and Art Frey. The Globe-Wernicke 


°. 
5. The same popular pair with chapeaux removed and ready for a con- 
vention session. What a whale of a difference a couple of hats 


makel 

6. Officers of Midwest Travelers Club. Seated: Matt Dillon, Associated 
Stationers Supply Co., president; Martha Hanson, Columbia Ribbon 
& Carbon Mig. Co., secretary; Dan MacDougall. Stationers Loose Leaf 
Co., second vice-president. Standing: A. F. Sengbusch, Sengbusch 
Self-Closing Inkstand Co., vice-president; R. C. Moore, Columbia 
Ribbon & Carbon Mig. Co., secretary-treasurer; Gene Mitchell, manu- 
facturers representative, St. Louis secretary. 

7. Seated: Herb Walsh, Southworth Co.; John Ford Jr.. Peterson Litho 
Co., Omaha; Frank Palmer. Eaton Paper Corp. Standing: Dan Mac- 
Dougall, Stationers Loose Leaf Co.; Bill Foshage, Decker Foshage Co., 
St. Louis; M. T. Weingaertner, Egvptian Staty. Co.. Belleville, Ill.; Lou 
Wingert. General Pencil Co. and Defiance Sales Corp. 

8. Seated: A. G. Schaefer, Sengbusch Self-Closing Inkstand Co.; Bill Smith, 
Ace Fastener Corp.; Jim Swisher, Bartlesville Staty. Co., Bartlesville. 
Okla. Standing in the rear and slightly out of focus: Heinie Seng- 
busch, Sengbusch Self-Closing Inkstand Co.; H. A. Stephens, Neva- 
Clog Products, Inc.; Ray Moreland, Schooley Staty. Co., Kansas City. 
Mo.; Frederic Leopold, The Leopold Co.; Leonard Wilcox, Roberts 
Ptg. & Staty. Co., Hutchinson, Kansas; R. H. McGowan and W. T. 
Martin, The Shaw-Walker Co. 


way to offer a better form either as to quality of paper 
stock, color scheme or design. When he is ready to 
make his proposal he has his opportunity to offer a 
better binder for the job. It will surprise the average 
salesman how easy it will be often to sell a ten, fifteen 
or twenty-five dollar loose leaf binder for a particular 
record merely by taking the trouble to offer it in dem- 
onstration upon the occasion of a proposal. 

Let’s go now with our enterprising salesman on 
another one of his weekly visits on John Doe and 
Company. 

After the usual call on his old friend the purchasing 
agent, we will go with him to the filing department. 
For the bad indexing conditions he may find he will 
offer in demonstration better indexing—leading many 
times to large and juicy orders. For crowded filing 
conditions he has the opportunity of suggesting proper 
expansion into new additional files. Where he finds 
files inadequate in quality he has the opportunity of 
demonstrating some of better grade. Where he finds 
files and filing responsibility scattered, he may find 
the solution in a nice counter. There is nothing finer 
than a well planned counter to clean up and organize 
an office—and they run into money. 


The Sales Manager 


The sales department is usually headed by a sales 
manager. The average sales manager is usually a hale 
fellow well met and easy to see and talk to. He has 
records to keep and files to maintain. He may have 
sales analysis records—he may have correspondence 
files. Such records often call for visible binders as well 
as other types and kinds of records. It will pay any 
salesman real dollars to get personally acquainted with 
every sales manager in his territory and his needs. 

Then there is the executive staff of John Doe and 
Company. Every successful executive is interested in 
comparative figures. He will spend money to get them. 
There are many ways to give an executive comparative 
figures. 

Our suggestion to any salesman is to get acquainted 
with the boss and his needs. You, Mr. Salesman, do 
not know when you might need him to help you with 
a deal down the line. 

Gentlemen, every salesman has two types of work he 
may do to realize the greatest possible returns from his 
territorial coverage. First—selling. Second—sales pro- 
motion. If a salesman devotes his time wholly to sell- 

(turn to page 108, please) 
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Sixth Regional Meeting Held At Peoria 


Combines with Illinois Booksellers Association in Joint 
Conclave Which Draws Record Crowd—Modine Wins 
Nomination—Hansen is President of |. B. & S. A. 


Peoria was the scene of the twenty-fourth annual 
convention of the Illinois Booksellers & Stationers 
Association, combined with the sixth regional meeting 
of the National Stationers Association. The conven- 
tion was held May 2 and 3 at the Pere Marquette hotel. 
It was novel in that merchandise displays, for many 
years an important part of the Illinois group’s gather- 
ing, were dispensed with. The dealer attendance was 
excellent, particularly from Illinois. Milwaukee and 
Madison, Wis., also were represented. 

Dan Hansen of Carlson Brothers, Moline, twice gov- 
ernor of the sixth district, was elected president of the 
Illinois association. Oscar Modine of Marshall-Jack- 
son Company, Chicago, was nominated governor of the 
sixth district to succeed Cless Burras. The meeting 
place for next year was left open. 

The convention was called to order by Mr. Burras. 
He called upon Rev. William Atkinson Young, who 
pronounced the invocation, and W. O. Pendarvis, vice- 








CELEBRITIES AT PEORIA.—(L to R) Harry Tehan, vice-presi- 

dent, NSA: A. J. Markelz, retiring president, Illinois Booksellers 

and Stationers Association; Charles P. Garvin, general man- 

ager, NSA; Cless Burras, governor, sixth regiona! NSA district: 
Harold Hampton, president, NSA. 


president of the Peoria Chamber of Commerce, who 
extended a cordial welcome to the visitors. 

Two of the talks of the morning were, “Building 
Accounts and Holding Them,” by President Harold 
Hampton, and “Malice in Wonderland,” by General 
Manager Charlie Garvin. 

The subject, “Making Friends for Your Company,” 
was well covered by Conrad Netzhammer, sales man- 
ager of Northwestern Furniture Company, Milwaukee. 
One of the most important discoveries made by busi- 
ness in recent years, he stated, is that people are more 
important than methods. Management has overlooked 
the need of better relations with those whose good will 
is more valuable than immediate profits. Workers have 
not tried to understand the problems of management 
Good public relations, he said, begin with employes. 
No one is likely to express his opinion so freely and 
frankly as a present or past employe. He recommended 
careful attention to employes’ requirements, to their 
personal welfare, to the type of letters that go out of 
the office, to the training of everyone in the organiza- 
tion to be considerate toward others. 

On customer relations, he suggested that the dealer 





follow through on all important orders to see that de- 
livery and performance are satisfactory. He recom- 
mended better attention to visitors. In a complaint, the 
customer is right, unless clearly proved in error. 


On relations with salesmen, he stated that every 
prospect is entitled to the best demonstration a sales- 
man can give. The salesman must be properly trained 
or sales will be affected adversely. Management should 
know something of the salesman’s affairs outside of 

(turn to page 112, please) 


ON OPPOSITE PAGE.—Delegates and their ladies at the sixth district 
regional meeting. 


1. Some of the ladies entertainment committee. Seated: Mrs. R. O. 
Becker, chairman; Mrs. A. Espenscheid. Standing: Mrs. W. B. 
Roberts, Mrs. E. A. Nichols. 

2. Elgin J. Burke, Boorum & Pease Company; Conrad Netzhammer, 
Northwestern Furniture Company, Milwaukee; John G. Burgess, Zion 
Institution and Industries; Bob Vojta, Frank Mashek Company. 

3. H. J. Stephens, Neva-Clog Products, Inc.; Frank Curtiss, Neva-Clog 
Products, Inc. 

4. Fred Pitt, Wilson-Jones Company; J. Glenn McFarland, Coe Bros. 
Inc., Springfield; R. H. Lilja, Rand McNally Company. 

5. Edgar R. Hooper, Stuart-Hooper Company, Chicago: Parle Cooley. 
Bates Manufacturing Company; Bill Sahm, Eagle Pencil Company. 
parked on the ‘‘No Parking’ sign. 

6. John Krueger, F. S. Webster Company; Thomas Leech, Whiting- 
Plover Paper Company; George R. Tynan, F. S. Webster Company. 

3 a Fleeman and Harry W. Hanson, Jeffersons Stationers, Spring- 
field. 

8. Ray Defenbaugh, Ray Defenbaugh Company, Peoria; Glenn R. Grin- 
dle, The General Fireproofing Company; Mrs. Defenbaugh; Harvey P. 
Rockwell. Yawman and Erbe Manufacturing Company: Mrs. H 
Linden; Bill Boyd, Acco Products, Inc.; Mrs. Leo Blied; Leo J. Blied, 
Blied Office Supplies, Madison, Wis.; Hy Linden, Ace Fastener 
Corporation. 

9. ne Tracht, U of C Book Store; Bill Jacquin, Jacquin & Company, 
eoria. 

10. H. Longenecker, A. Espenscheid, Peoria; Bill Small. Johnson Chair 
oe” D. Van Buren and A. Albright, S. W. Beck Company. 


ll. Charlie Mueller, Joseph Dixon Crucible Compan 

12. Hughie Logsdon, L. E. Waterman Company; Bil Small, Johnson 
Chair Company: Bob Fleming. Leopold Company; Les Shaw. L. E. 
Waterman Company. 

13. E. A. Nichols. The Daniels Company, Muskegon, Mich.; Mrs. Nichols; 
Fred Greenwood, Chicago; Mrs. Chumley; Harry Chumley, Wood- 
worth’s Book Store. Chicago: Mrs. Carroll; John Carroll, Temple & 
Carroll, Galesburg. 

14. H. E. Waldron, W. A. Sheaffer Pen Company; Oscar Modene, Marshall 
Jackson Company, Chicago; Mrs. Modene; Jim Morrow. Buzza Car- 
doza Company. 

15. Harry Anderson. The Globe-Wernicke Co.; William Block, Victor 
Safe & Equipment Company; Harvey Rockwell, Yawman and Erbe 
Manufacturing Company. 

16. Tom Gillice, Rockwell-Barnes Company; Karl Castle. Weis Manu- 
facturing Company; J. K. Martin, Globe Furniture & Stationery 
Company. Chicago; Ed. Rohrs. Eaton er Corporation; Howard 
Hedges, Hedges Manufacturing Compan 

17. Larry Schubert and Harry Anderson, PIhe "Globe- Wernicke Co.; E. J. 
Mitchell, manufacturers representative. 

18. Bill Jacquin, Jacquin & Company, Peoria: Herb Walsh. Southworth 
Company. 

19. John W. ‘Miller, The Book Shop, Joliet: Ben Powell, A. W. Faber. 
Inc.; Joe Kozlevcar, The Book —- 

20. Harry Tehan. Charles M. Higgins & Company: Homer Sheets, Victor 
Safe & Equipment Company. 

21. Mrs. W. R. Essick P;. G. Picknell; Mrs. Picknell; Harry Haines. all of 
Haines & Essick, Decatur. 

22. Cless Burras, Cless O. Burras Stationery Company, Oak Park. gov- 
ernor, sixth district; Harold Klein, Auburn Park Stationery Company. 

23. Harry Bergquist, Boorum & Pease Company; Phil M. Shinn, Bradner 
Smith Company: Ken Colyer. Columbia Ribbon & Carbon Manu- 
facturing Company: G. S. Sickinger. A. Espenscheid. Peoria. 

24. Harry Balch. Quality Park Envelope Company. 

25. Dan Hansen, Carlson Bros., Moline, new president, IBSA:; Don Bate. 
author, traveler and orator, speaker at annual banquet; W. J. (Bill) 
Dalton, colorful editor of the convention daily and college mate of 
Mr. Bate; Al Skibbe, Associated Stationers Supply Company. program 
committee; Homer Jacquin. Jacquin Company, Peoria, executive 
vice-president; W. E. Weck, Haines & Essick. Decatur, secretary- 
treasurer. 

26. John Uden, Boorum & Pease Company; Roy T. Bansemer, Stationers 
Loose Leaf Company. 

27. Seated: Jack Lenahan, Wilson-Jones Company; A. J. Markelz, The 
Book Shop. Joliet; H. D. McFarland. McFarland Office Equipment 
Company. Rockford. Standing: Fred Tracht. U of C Book Store: 
Walter Ford. A. Espenscheid, Peoria; E. A. Nichols. The Daniels 
Company, Muskegon, Mich. 

28. E. Oberg. Chicago Paper Company; Harry Pinch, U of C Book Store. 
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Des Moines is Host to Seventh Regional Meeting 


Delegates Approve Election of Grayston as Governor for 
1940—Members of Local Trade Conduct Closing Session 
—Herb Morgan to Head Travelers Organization 


May 5 and 6 were the dates of the Seventh District 
Regional meeting held at the Fort Des Moines hotel, 
Des Moines, Iowa. The attendance at the meeting and 
the interest in the program showed evidence of hard 
work on the part of Willis Mohn, the governor, and 
his assistants. Nearly all the important cities in the 
district were represented. 

District Governor Mohn called the meeting to order. 
He expressed his own personal welcome to dealers, 
travelers, national officers and past national and re- 
gional officers. He paid a tribute to General Manager 
Garvin for his good work in advancing the interest of 
the stationery trade. He expressed the hope that every 
dealer present would get something out of the meeting 


that would enable him to clear at least one important 
problem. 

Arthur Brayton, secretary of the Des Moines Con- 
vention Bureau, gave an address of welcome on behalf 
of the City of Des Moines. Business, he said, was better 
in the seventh district than in many other sections. 
A man of wide experience, he told how one of his early 
employers solved the problem of how to get along with 
their employes and made business better as a result. 
Let the young folks have responsibility, he said. Tell 
them all you know and help them, but let them go 
ahead. 

Mr. Garvin gave his talk, “The Stationer As a Public 
Servant,” with variations. He spoke on the future of 





INTERESTING PEOPLE AT THE DES MOINES REGIONAL MEETING 


1. Boyd L. Henderson, Art Metal Construction Co.; Jack Hazlett, Rey- 

_ nolds & Iverson, Ames, Iowa; F. S. Fidlar, Fidlar & Chambers 
Davenport; Ed. Conlon, Rockwell-Barnes Co.; Ted Caswell, F. S. 
Webster Co. 

2. Mrs. H. S. Morgan; Bill Smith. Ace Fastener Corp.; Mrs. H. J. 
Stephens; Mrs. S. J. Jerue: Mrs. R. L. Hammond; Mrs. Kar! Kiesel. 

. L. E. White and M. E. Bailey, Royal Typewriter Co. 

. Craig Sheaffer, W. A. Sheaffer Pen Co., and Mrs. Sheaffer. 

. Maurie Mann. Automatic Pencil Sharpener Co.; Jay Parrott, Matt 
Parrott & Sons, Waterloo, Iowa. 
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6. Harry Tehan, Charles M. Higgins & Co., watching Charlie Garvin 
watching something down the street to his evident enjoyment. 

7. E. M. Metz and Ray Johnson, Quality Park Envelope Co. 

8. Frank Cooper, Codo Mig. Co.; Willis Mohn, Holden-Kahler Co., 
Cedar Rapids, governor of the 7th district; Walter A. Keller, Walter 
A. Keller Co., Cedar Rapids. 

9. John Krueger. F. S. Webster Co.; Osval Hanson, Fritz-Cross Co.; Pete 
McLaughlin. F. S. Webster Co.; A. G. Schaefer, Sengbusch Self- 
Closing Inkstand Co. 

10. Ralph Boegel, Koch Bros., Des Moines; August W. Welch, Dennison 
Mig. Co.; Neal Rowbal and H. M. Cleveland, Koch Bros. 
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PILGRIMS TO THE DES MOINES REGIONAL CONVENTION 


1. Howard Pfau, Central Desk Mig. Co.; Carroll Day, Trades Publ. Co., 
Albert Lea, Minn. 

2. Preparing for a convention session. Al Skibbe. Associated Stationers 
Supply Co.; Tom Valleau. George E. Fox & Co.; Parle Cooley. Bates 
Mig. Co.; Stanley Griebel. Yawman and Erbe Mig. Co.; William 
Block, Victor Safe & Equipment Co. 

. Ed. M. Hansen and Bob Davies, Miller-Davis Co., Minneapolis. 

. Seated: Mrs. Fred H. Smith; Mrs. C. C. Holley; Mrs. John Holley; 
Mrs. Edmund Turner, Jr. Standing: Mrs. George E. Borders; Mrs. P. E. 
Wilson; Harry “Anthony Eden’’ Tehan, Charles M. Higgins & Co.; 
Mrs. Bob Valleau; Mrs. Stanley Griebel. Mr. Tehan was mistaken for 
the British diplomat by a service employe before the meeting. 

5. Seated: Mrs. Dan MacDougall; Mrs. Hollis Stephens; Mrs. Ray Ham- 
mond; Mrs. Herb. Morgan. Standing: A. R. Skibbe, Associated Sta- 
tioners Supply Co.; Herb Morgan, Associated Stationers Supply Co.; 
Dan MacDougall, Stationers Loose Leaf Co.; Ray Hammond, National 
Blank Book Co. 

6. Margaret Farwell. Koch Bros., Des Moines; Art Grayston, Thomas & 
Grayston Co., Minneapolis. 

7. Al Nordstrom, Smead Mig. Co.; Frank Godwin, manufacturers rep- 
resentative; Harold Hoffman, Smead Mig. Co. 

8. Lyle Whealy, Will A. Beach Ptg. Co., Sioux Falls, S. D.; Everett 
Byers, Byers Office Equipment Co., Davenport; Mandy Heusner, 
Carpenter Paper Co., Omaha; G. E. Lazier, Boorum & Pease Co.; 
Jack Johnstone, Wallace Pencil Co.; Don Barber, Barber & Co., 
Omaha; Rudy Johnson, Omaha Staty. Co. 

9. M. C. Vaught and Oscar E. Hug, Gunn Furniture Co. 

10. Carl L. Coyle, Storey-Kenworthy Co., Des Moines; M. V. Follin. 
manufacturers representative; Willis Mohn, Holden-Kahler Co., Cedar 
Rapids; A. W. Gran, Des Moines Staty. Co.; Walter R. Kahler. Holden- 
Kahler Co. 

ll. Charles E. Storey. Charles R. Storey and Elmer Madison. Storey-Ken- 
worthy Co., Des Moines; Dan MacDougall. Stationers Loose Leaf Co.; 
Jim Brown, L. W. Holley & Son; Ralph Maneval. A. W. Faber, Inc. 
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the industry, opportunities for replacement, for install- 
ing new methods, new and better systems. 

In the closed meeting of the dealers, B. J. Bristoll, 
past president N.S.A., spoke on “Compensating Sales- 
men.” Harold Hampton and Charlie Garvin gave their 
sales talks. Ed Hansen of Miller-Davis Company, Min- 
neapolis, spoke on “What Makes a Good Sales Promo- 

(turn to page 104, please) 











DINING AT DES MOINES.—(Upper) M. D. Hasty, Sengbusch 
Self-Closing Inkstand Company, new president of the North- 
west Travelers Club, and Charles P. Garvin, general manager, 
National Stationers Association. (Lower) NSA President Harold 
Hampton, Seventh Regional District Governor Willis Mohn. 
Holden-Kahler Company, Cedar Rapids, Herbert Morgan, re- 
tiring president of the Northwest Travelers Club. 














FIFTH REGIONAL MEETING HELD 


As this issue goes to press there opens at the Brown 
hotel, Louisville, Ky., the annual meeting of the fifth 
regional district, National Stationers Association. The 
two-day conclave was scheduled for May 25 and 26. 

Indications that a record-breaking crowd of delegates 
and their ladies would attend the convention were seen 
when it was reported that a total of fifty advance 
registrations, at noon of the twenty-fourth, had swelled 
to seventy-nine by evening of the same day. That 
count was a source of pleasure to Regional Governor 
William P. Kelly, Office Equipment Company, Louis- 





WILLIAM P. KELLY 


ville, and the many committeemen who had worked 
for several weeks with him in an endeavor to assure 
success of the meeting. 

Flanked by NSA President Harold J. Hampton and 
General Manager Charles P. Garvin, Governor Kelly 
opened the first meeting on the morning of Thursday, 
May 25, in the crystal ballroom of the hotel. Follow- 
ing a few remarks by the governor, an address of wel- 
come was delivered by the Hon. Joseph Scholtz, mayor 
of Louisville in which the chief city executive extolled 
the aims of the stationery group in the fifth district 
and declared that, speaking for the entire city, he was 
pleased to welcome the delegates of so progressive an 
organization. 

“Future Outlook for the Commercial Stationers” and 
“Malice in Wonderland” were the subject of addresses 
delivered by Mr. Hampton and Mr. Garvin respectively. 
Both of these talks have been reported in previous 
issues‘in connection with earlier regional meetings. 

Following an address on “A Statistical Approach to 
the Improvement of Marketing Performance” by 





THE ANNUAL BANQUET OF THE L. C. SMITH & 


Happy banqueters of the Ladies Bowling League of the Smith-Corona 
plant in Syracuse concluding a successful season. Seated at the head 
table, from left to right: Mrs. Alberta Crowe. secretary: W. C. Rogers 
Syracuse plant works manager; Miss Helen La Count. treasurer of the 
league; James J. Hogan. corporation's statistician; Mrs. Gertrude Kieffer 
secretary of the league; Carlton F. Brown. vice-president of the company 


OFFICE APPLIANCES 


Goldsborough Robinson, accountant and engineer of 
Louisville, the morning session closed with the appoint- 
ment of nominating, special and resolution committees. 

In the afternoon the session opened with an address 
by E. R. Kochheiser, Charles Ritter Company, Mans- 
field, Ohio, on “Prestige or Profit, Which Shall it Be?” 
This was an interesting and instructive talk listened 
to attentively by the delegates. Immediately after that 
there ensued a general discussion on several important 
phases of conducting business including (1) mail order 
competition, (2) does the average stationer know when 
he is selling merchandise at a loss, (3) does it pay the 
stationer to overbuy in order to obtain extra discount 
and (4) what type of merchandise can the commercial 
stationer afford to give the promotional service of his 
outside sales force. 

Then followed a report of the fair trade committee, 
composed of K. L. Boyer, Herman P. Dean, Norman 
Watts, Paul Hooker and C. W. Leonard, and a summary 
by Mr. Garvin. 

A report of the banquet and second day of the con- 
vention will appear in the July issue. 
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HAMPTON AND GARVIN HOLD EXECUTIVE 
MEETING IN SAN FRANCISCO 

On Wednesday, April 19, President Harold J. Hamp- 
ton and General Manager Charles P. Garvin met in 
executive session with members of the Northern Cali- 
fornia Stationers Association. Ed Wobber of San Fran- 
cisco presided. 

Mr. Wobber introduced President Hampton, who told 
of NSA progress and of conditions throughout the 
country as he found them along the route of his Re- 
gional Meeting swing. In closing he invited all present 
to attend the National convention to be held in Boston 
next September. 

Mr. Garvin was called upon and spoke at some 
length upon the importance of the National Associa- 
tion and its relationship to local and regional organ- 
izations throughout the country. He dwelt particularly 
on the subject of National legislation and progress of 
the fair trade laws in the several states. 

Stanley Weigel, attorney for the Northern California 
Stationers Association, gave an instructive talk on 
operation of the California Fair Trade Act, and stated 
that practically every manufacturer of consequence is 
now releasing merchandise in California under provi- 
sions and the protection of this act. He said that not- 
withstanding his office is ready to proceed against 
deliberate violators, so far it has been necessary merely 
to inform the few guilty of infractions of the law, 
whereupon they at once discontinued their illegal 


practices. 
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CORONA LADIES BOWLING LEAGUE ON APRIL 2 


in charge of manufacturing; Mrs. Hurlbut W. Smith; Hurlbut W. Smith. 
president of the company; Miss Alice Merman. president of the league: 
Harold P. Davy. manager sales methods division; Miss Mary Colavita. 
vice-president of the league; Lewis Errico. assistant manager of Jefferson 
Alleys; Miss Mary Kite, Syracuse champion lady bowler; Earl Chrystal. 
employment manager. Syracuse plant. The enthusiasm augurs well for 
the 1940 season. 
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SIX SCENES TAKEN AT THE DENVER BUSINESS SHOW ON MAY 39 AND 10 


1. A model office shown by the Keith Safe Company, featuring DoMore 
chairs, smart office desks and eye-saving fluorescent lamps. 

2. Sidney Boyd, representative of the Friden sales force, shows visitors 
the “‘insides’’ of a new Friden calculator to show that a little more 
than magic is responsible for the calculating ability of the latest 
Friden offering. 

3. Elliott addressing machines received a great deal of attention from 
visitors and local businessmen. This attractive display was created by 
Arthur Payne of the Denver branch and his staff. 

4. A fine display of Marchant calculators. The machines were well lo- 
cated so that every fine line and function could be viewed and in- 
spected by the interested onlookers. A background of yellow wall- 
board made an impressive contrast with the deep tones of the room. 


W. B. CRATTY ADDRESSES CHICAGO TYPEWRITER 
DEALERS 


The guest speaker at the final meeting of the 
Chicago Typewriter Dealers Association prior to the 
summer period was W. B. Cratty, sales manager of 
Remington Rand’s wholesale portable typewriter de- 
partment. The meeting was held in the Sherman hotel 
on Tuesday evening, May 9, with about twenty-five 
present. 

Following consideration of routine business matters 
and some very brief comments by James P. Ward, Sr., 
Al Hug introduced Mr. Cratty. For more than a half 
hour Mr. Cratty presented practical ideas on dealer 
merchandising of portable typewriters. He contrasted 
the selling job required to put correspondence size 
machines into service where the market is ninety-eight 
per cent saturated with the portable typewriter market 
where ninety-seven per cent of the prospects do not 
and have never owned a machine. He outlined the 
potential volume for portables, indicating that to build 
a real volume it is necessary to call upon prospects in 
their homes. 

The Wood-Freeman study offers substantial proof 
that the portable typewriter is the finest educational 
tool that can be placed in the hands of a child. By 
selling education rather than a machine and by offer- 
ing terms instead of requiring cash, there is no reason 
why a dealer cannot greatly increase his portable type- 
writer business. 

He concluded by pointing to the value to the dealer 
and his salesmen in devoting spare time to study of 
the business in which they are engaged. Manufac- 
turers’ and dealers’ aims and purposes are identical. 
Cooperative activity will result in success for both. 

Following Mr. Cratty’s address, George Dinger, chair- 
man of the picnic committee, announced that the 1939 
affair would be held in Morton Grove, as before, on 


5. Oscar L. Armstrong, under whose guidance the fifth annual Business 
Equipment Show was staged. does a bit of kibitzing as Art Payne. 
Elliott Addressing Machine Company. demonstrates for a prospect. 

6. Standard mailing machines and duplicators held the center of interest 
in this booth. 

Other companies displaying their products included Woodstock —_ 

writer Company. Royal Typewriter Company. United Autographic Reg- 

ister Company, National Cash Register Company, Pacific Manifolding 

Company. Monroe Calculating Machine Company, Underwood Elliott 

Fisher Company, Addressograph Agency. W. H. Kistler Stationery Com- 

pany. Remington Rand, Inc., Recordak, Inc., Bell & Howell Company. 

Duplicator Supply Company, Dictaphone Sales Corporation, Ediphone 

Company. Burroughs Adding Machine Company. 


Saturday, June 17. He also referred to the contem- 
plated organization of a bowling league under the 
sponsorship of the association. If interest justifies it, 
the league will be started next fall. 
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IBM HOLDS ANNUAL CONVENTION 


Marked by several highlights which included an- 
nouncement of the decorating of President Thomas J. 
Watson by the Brazilian government, the annual con- 
vention of the International Business Machines Cor- 
poration was held last month at New York City. 

The highest Brazilian decoration—the Southern 
Cross—was granted Mr. Watson by President Vargas 
of Brazil and was announced at the annual banquet at 
the Waldorf-Astoria hotel which officially closed the 
convention. The award was greeted by sustained ap- 
plause by the 2200 members of the organization from 
all sections of the United States and twenty-four for- 
eign countries who were guests at the banquet. The 
great crowd was equally enthusiastic when Mr. Watson, 
by virtue of his twenty-five years of service on behalf 
of IBM, was, together with twenty-two other men and 
women, inducted into the IBM Quarter-Century Club 
of veteran employes. An inscribed watch, insurance 
policy, certificate and pin were given each new member. 

The eleven thousand other IBM employes in seventy- 
nine countries presented Mr. Watson with a portrait of 
himself by John Christian Johansen and other pres- 
entations were made by the IBM Employes Country 


Club, the 1938 Hundred-Per-Cent Club, the British 
Quarter Century Club and the company’s board of 
directors 


Another special feature of the convention was the 
holding of IBM Day at the New York World’s Fair on 


{ Meetings & Dinners Section ] 
Continued on Page 69 











56 





REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIVI- 
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McLEOD BECOMES SPENCERIAN PRESIDENT 

Donald McLeod, for the past twenty-five years and 
more, an officer of The Spencerian Pen Company, 
and most recently in charge of the Canadian end of 
the business, returned to New York on May 1, as 
president of the company. 

McLeod is well known and well liked all over the 
country and his promotion to head of the company 
was good news to his many friends. Under Mr. Mc- 
Leod’s direction, the policy and program of the com- 
pany will be continued along the same lines that have 
been followed in the eighty odd years it has been in 
business—and that is to produce and distribute writing 
instruments that are worthy of the Spencerian name. 

Associated with Mr. McLeod, is James M. Clark, the 
new vice-president. Mr. Clark has made many friends 
for the company and himself. In the past, his duties 
have been mostly credits and collections and he has 
earned an excellent reputation. His promotion is sure 
to be approved by all his friends, particularly in 
Brooklyn, where he was county commander of the 
American Legion. 

Among the new directors is Charles B. Van Leer, 
another veteran of the company, with more than 
thirty-five years of service. He is probably known 
to more stationers throughout the country than almost 
any other man in the trade and his election as a 
director will be recognized by his many friends as a 
just reward for his long years of conscientious efforts 
in the company’s behalf. For the past few years, he 
has been in and around New York, but under the new 
arrangement, will shortly start calling on his many 
friends in the south and southwest. 

Albert McLane, who has been associated with the 
company for some nineteen years, necessarily is an im- 
portant factor in the board of management and it is 
his intention to resume his activities in Chicago and 
the west, which he covered for many years. Mr. Mc- 
Lane is well known in the trade, not only in the west 
but in the metropolitan area of New York. 

The Canadian agencies of Donald McLeod, will 
continue along as they have in the past and under 
the supervision of Mr. McLeod, his son, William, has 
been appointed manager of the Canadian office, 69 
York Street, Toronto. 

F. T. Blakeman, grandson of Birdseye Blakeman, 
founder of the Spencerian Pen Company, will remain 
in an advisory capacity. 
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FASTENER CORP. ESTABLISHED IN NEW HOME 


Ending a long and tedious job of moving stock, 
equipment, records and furniture, the Fastener Cor- 


poration last month was established in its new home 
at 111 West Monroe street, Chicago, with the factory 
and service department located at 860-902 Fletcher 
street. The company was formerly located at 2531-33 
North Ashland avenue. 

The new factory site affords three times the space 
available at the former address with the result that 
equipment has been motorized and many new steel 
fixtures installed to facilitate the handling of ma- 
terial and finished products in the stock room and 
shipping department. 

Kenneth Morberg, who has had many years of man- 
ufacturing experience in the mechanical field, will be 
in charge of production assisted by Hugo Erikson who 
has been in charge of tool and die making for some 
time. Invention and development will be under the 
control of Edward Krantz who is at present enjoying 
a vacation on the Pacific Coast. 

—> - 
MIAMI SYSTEMS APPOINTS OVERBECK GENERAL 
SALES MANAGER 

Based on his ability to sell, plus an ingrained liking 
for hard work, the general sales managership of the 
Miami Systems Corporation, Cincinnati, Ohio, last 





F. X. OVERBECK 


month was awarded to Frank X. Overbeck, former 
local salesman for the company. 

Mr. Overbeck is well-known in the field, especially in 
the Cincinnati district where he sold autographic reg- 
isters manufactured by the Miami Systems organiza- 
tion. In his new position he will devote practically all 
of his time to stimulating sales of two new plastic 
portable registers recently produced by his firm. 

In this connection he expects to begin his duties by 
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THIS IS THE ‘HEAVY’ 


(a other words, The Boss) 


THIS IS THE VILLAIN 


(out it’s not his fait) 









He has to translate 


He brings in a 
the news into a sales 


last-minute telegram 
full of news. It 
requires immediate 
4 BUSINESS SCENARIO action, which means 
IN | something must be 
PICTURES AND SUB-TITLES sent out to a lot of 
people tonight! 


idea or bulletin for 
his organization. 
That’s not hard, but 
how will he get it out 


tonight? 




















THIS IS THE JUVENILE 


(Sometimes called Office Boy) 


THIS IS THE HEROINE 


(also known as the Secretary) 
He’s the arm that works with 
our secretary's eye and hand 
to get out the job that came 
in at the very last minute. 


She has the answer. She says: 
“Dictate your idea and leave it 
to me. Go on to your banquet. 
We'll get everything out and 
won't break the Fair Labor 
Standards Act, either.” 

















ry. 
Tuts interesting story appears 


THIS IS THE HERO 
currently in Life, Fortune, and 


(The Mimeograph stenci/ duplicator) 
It gets out the job. Vewsweek. It gives you a chance 


The boss has the idea. to go to your prospects with a 


~~ nee Pause soem wig fresh new sales angle on the 
the Mimeograph stencil sheet. 
onl dis eficn baw wii On Mimeograph duplicator, as well 
trusty Mimeograph duplicator 
loaded with rich, black Mimeo- 
graph ink, rolls off the copies at 
speeds up to 150 per minute. 


as its high-quality related prod- 
ucts. Why not take advantage of 
this national advertising that 


Only one hour to go—but that reaches your local business men? 


was plenty of time for the pik 
Mimeograph duplicator todoit! \. B. Dick Company, Chicago. 


MIMEOGRAPH is the trade mark of 
A. B. Dick Company, Chicago. Registered 
in the United States Patent Office 
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undertaking a series of long trips as a means of per- 
sonally becoming acquainted with dealers in various 
sections of the country. 

———————o 2 


KENNEDY BECOMES TRUSSELL EXECUTIVE 


At the annual election of officers of the Trussell 
Manufacturing Company, held last month at Pough- 
keepsie, N. Y., Jack Kennedy, for seven years a member 
of the firm’s sales staff, was elected a vice-president 
of the company. 

The other officers, all of whom were re-elected are: 
President, Clarence D. Trussell; executive vice-pres- 
ident and secretary-treasurer, Claude M. Conger, and 
assistant secretary and treasurer, Edward W. Foster. 

Mr. Kennedy takes to his new position an enviable 
reputation. He was raised in Worcester, Mass., where 
he spent practically all his life until the World War 
when he enlisted and served with distinction in France. 
After the war he went to Kansas City where he went 
to work for the Irving-Pitt Manufacturing Company. 

In 1932 he began work for the Trussell organization 
as a salesman and during the past seven years has 
covered most of the country. He will continue to spend 
practically all of his time on the road, with periods 
at his home in Grafton, Mass., where there live his 
wife and three children. 

DACY JOINS WOLBER AS SALES MANAGER 


Coincident with the statement of the Wolber Manu- 
facturing Company that the name of the organization 
has been changed to the Wolber Duplicator & Supply 
Company, Chicago, it was reported last month that 
Maurice J. Dacy has joined the company as sales 
manager. 

According to officials of the company, the change in 
name will in no way affect the policies of the firm, 





M. J. DACY 
which will continue to operate from its present ad- 
dress, 1201 Cortland street, Chicago. 

Mr. Dacy goes to the Wolber organization with a 
wide variety of experience in the duplicator field, hav- 
ing been associated with a number of well-known 
firms, including S. Karpen & Bros., Chicago, where he 
was assistant sales manager for eight years; Ditto, 
Inc., where he was connected with the Systems Divi- 
sion, and the McBee Company, Athens, Ohio, as Chi- 
cago representative. 

As part of his duties Mr. Dacy will take over the 
responsibility of assisting Wolber dealers in their mer- 
chandising problems, of which he has an unusually 
good understanding gained over a period of many 
years. 

ee 


ALLING & CORY TAKES L. L. BROWN LINE 


The Alling & Cory Company, well-known pioneer 
paper merchants has been appointed distributor in the 
Rochester-Buffalo, New York territory for L. L. Brown’s 
Linen Ledger, the pioneer, one hundred per cent new 
white rag permanent record paper made by the L. L. 
Brown Paper Company, Adams, Massachusetts. 





OFFICE APPLIANCES 


MARTIN J. BACON JOINS THE BERT M. MORRIS 
COMPANY 

Martin J. Bacon, widely known in the office equip- 
ment industry, has purchased an interest in the Bert 
M. Morris Company. 

For many years Mr. Bacon was associated with the 
Felt & Tarrant Manufacturing Company in the Pacific 
Northwest and for the past four years was general 
sales manager for the Gregory Fount-O-Ink Company, 
Los Angeles. 

Mr. Bacon will take over the sales managership of 





M. J. BACON 


the Esquire-Morriset Pen-Ink unit, establishing agents 
and placing the new Morriset. With his extensive 
acquaintance in this field, his many friends over the 
world, his knowledge of the business and a fine unit to 
distribute, his success would appear to be assured. 

There are still exclusive territories open and Mr. 
Bacon may be reached at his new address, 742 South 
Hill street, rooms 903 to 906, Lincoln building, Los An- 
geles, Calif. 

a 
PAUL WIELANDY IS 75 YEARS YOUNG 

When the Wholesale Stationers Association conven- 
tion opens at St. Louis on June 5, hundreds of sta- 
tioners, manufacturers and travelers are going to have 
an opportunity to offer birthday greetings to one of 
the youngest old-timers in the business. 

And it is a ten-to-one shot that the convention itself 
will pause to say “many happy returns of the day” to 
Paul J. Wielandy, president of the Blackwell-Wielandy 
Company, who will celebrate his seventy-fifth birthday 
on the same day that the convention opens. And right 
in his own home town! 

It is sixty-one years ago that Paul J. Wielandy, a lad 
of fourteen, chose the stationery business as his career. 
Two years before this major event, his father had sold 
the farm near Jefferson City, Mo., and moved to St. 
Louis, where the boy finished fifth grade at the public 
schools and then got a job with the St. Louis Book & 
News Company. Five years later he secured a job as 
traveler for the firm of Shorb & Boland and for the 
next nineteen years traveled a territory consisting of 
Colorado, Wyoming, Utah, New Mexico, Arizona, and 
the Indian Territory. 

The Concord stage-coach and, sometimes ti.e covered 
wagon, were the principal means of transportation 
when the stripling of nineteen traveled the wild West 
with his sample cases. Gambling was the chief pas- 
time, six-shooters flourished like corn in Iowa, and 
mining camps, saloons and the Indian lived by the 
motto: “all day is the daytime and there ain’t no night 
at all!” 

It was no wonder then that Paul J. Wielandy devel- 
oped a self-reliance that was to stand him in good 
stead when, in 1901, he quit the John L. Boland Book 
& Stationery Company, which had succeeded Shorb & 
Boland, and, with A. M. Blackwell of Las Vegas, N. M., 
and his brother, F. H. Wielandy, formed the Blackwell- 
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Wielandy Book & Stationery Company, becoming vice- ; 
president. 

To whatever good wishes the Wholesale Stationers 
Association, individually or collectively, extends to Paul 
J. Wielandy, OFFICE APPLIANCES adds the fervent hope 
that he be with us for many more years to come. 

— ee 
MORRISON CELEBRATES 12TH YEAR OF COMPANY 

George B. Morrison, president-treasurer of the Indi- 
anapolis Office Furniture Company, Indianapolis, Ind., 
last month celebrated the twelfth year of the founding 
of his company. 

Mr. Morrison and Lucille Morrison, secretary of the 
firm, in 1927 organized the company which today en- 
joys a front rank place in the industry. Located on 
the ground floor of the Chamber of Commerce building, 
the organization has grown from a comparatively small 
beginning into one of the leading office outfitting firms 
in Indiana. During its lifetime it has to its credit a 
number of imposing and important public and private 
office installations including those of the late Governor 
Leslie, the World War memorial, American Legion 
building, Sun Life Assurance Company and the Butler 
University. 

Under the personal supervision of Mr. Morrison the 
company maintains a first-class planning service in 
connection with its representation of such manufac- 
turers as The Globe-Wernicke Co., Indiana Desk Com- 
pany, Shelbyville Desk Company, Jasper Chair Com- 
pany, Johnson Chair Company, American Seating 
Company, E. H. Sheldon & Company and others. 

Mr. Morrison possesses a wide experience in the field 
which proved of great value when he launched his own 
organization. Prior to going into business for himself, 
he was sales manager for the Aetna Cabinet Company 


and, later, the Fulton Office Furniture Company. 
oe DO YOUR 
ROYAL PROMOTES TWO CASHIERS 
The Royal Typewriter Company, Inc., New York, 
N. Y., last month announced the promotion of two of letters fly along with the reader, or just hobble 


its branch office cashiers. They are Arthur O. Nelson 
and E. F. Kuhn. 


Mr. Nelson was first employed by the company as a PANAMA and BEAVER Ribbons inspire con 


| fidence in your correspondence. 
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around and get nowhere? 


They give wings to your words! 


—You needn't 


guess which is 





right for you! 
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A. O. NELSON E. F. KUHN 


bookkeeper at Boston and while there demonstrated | 
an ability that won him several promotions. The new 
post which he takes is that of cashier at the important | 
Baltimore, Md., branch. 
Mr. Kuhn goes to the position of cashier at the St. 
Louis branch. He joined Royal as assistant cashier at 
St. Louis in 1930. Previous to the new appointment he 
was cashier at Baltimore, the job which Mr. Nelson 
takes over. 
2 
BRANCH WHIPS PNEUMONIA SIEGE MANIFOLD SUPPLIES COMPANY 
P. J. Branch, well-known and popular typewriter 
agent at 1206 East Iowa street, Evansville, Ind., is 
back on the job after combating and overcoming a | 
Serious attack of pneumonia.—WBC. | 188 THIRD AVENUE BROOKLYN, N. Y. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 20 North Wacker Drive, Chicago and the staff at 

the branch in charge of C. H. Everly at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

Vork, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mr. Vincent Jackson 


United States manufacturers traveling to London are cordially invited to call 

upon Vincent Jackson at 22 St. Andrews street, London EC4. Mr. Jackson’s 

contacts with the trade and its organizations afford him information valuable to 
those desiring to cultivate the British market. 


London, May 11, 1939 


You have read of the “Irish outrages” that have 
taken place from time to time in England recently. 
For the first time one of the members of the industry 
has been involved. Last week amongst a number of 
bombs which were found unexploded, and otherwise, 
in various parts of London was a bomb found in the 
showroom windows of Gestetner Ltd. in Kingsway. 
Fortunately, it was discovered by a policeman in good 
time so he was able to render it ineffective by placing 
it in a bucket of water! 


* * * 


This brings me to the recent Business Exhibition 
held in Dublin under the direction of Mr. A. C. McLel- 
lan of Business Management Exhibitions Ltd. From 
all sides I have heard good reports of the result of this 
short show. Business conditions seemed favourable 
and there was a less strained atmosphere than there 
is in some parts of this country. As a matter of fact, 
I was over in Dublin myself last week-end, and whilst 
certain extremists are trying to make things uncom- 
fortable in England I found the atmosphere in Dublin 
peaceful and unhurried! In more ways than one I 
thoroughly enjoyed this particular visit. 


¥* * * 


The Office Appliance Trades Association held a lunch- 
eon and general meeting recently at which there was 
a record attendance. The matter under discussion was 
a domestic one and for that reason I shall not report 
it in detail. Actually, it was a very important meeting, 
involving the principal of the Association’s taking con- 
trol of all business exhibitions. At the moment the 
bigger shows, which are held in London and some 
provincial cities, are organized by the Association, but 
the several smaller exhibitions held in various parts of 
the country are organized, under the auspices of the 
Association, by an outside company. The results of the 


present negotiations will not be known for some little 
while yet. 
x + * 

It is true to say that business is as usual in so far 
as ordinary routine work is concerned. The continued 
uncertainty of international affairs must, of course, 
have its effect on industry. So that enterprise is ham- 
pered, although, taking things as a whole, most firms 
are fairly busy! Despite this admitted uncertainty 
you will find that nine men out of ten will agree that 
there will be no war in the near future. 


* * * 


When I was in to see our friends, Block & Anderson 
Ltd., recently I noticed that they had started a small 
house organ under the title of “BandA-LOG”. The 
editor is Mr. N. A. Cameron who looks after the Adver- 
tising interests of the Company. Three numbers have 
been issued. Mr. W. E. Block, a director, starts off with 
a personal message in each number and the remainder 
of the matter is interesting information and intimate 
paragraphs, photographs and drawings concerning B 
& A’s Staff throughout the country. Knowing quite a 
number of their people personally I quite enjoyed 
reading these handy little magazines which they pro- 
duce on their own premises with an office offset ma- 
chine.—VEJ 

a - 


STENOGRAPHY IN ASTRONOMY 


Le Stenographe Illustre credited Sherburne W. Burn- 
ham to be the first astronomer to utilize shorthand in 
connection with his observations. He was an American. 


oe 


MUSIC WRITING TYPEWRITER AT LEIPZIG 
Die Buro Industrie (Berlin) states that at the Leipzig 
Fair there was shown a typewriter which writes both 
the musical score and the words of the music. 
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Miss Hutton’s swing band 1s a riot! 

You'll like OLD TOWN, too, won’t you try it? 
PURE SILK’S a world beater 
Makes letters much neater, 


eAll typists agree you can’t tie ito! 
J gree J 


WHEN a letter means an order— it’s wise to 
type it On OLD TOWN PURE SILK RIBBON. Made 
with special blow-resisting silk and improved 
inking process, OLD TOWN PURE SILK is the last 
word in clean, beautiful impression. Go to 


town with OLD TOWN! 


INA RAY HUTTON, e@ Mr. Dealer! Write today for full 


popular girl band leader, bs zs i 
iil Bn hie details of a ribbon and carbon line 


“smooth as silk “’ 


that means dollars in your pocket! 
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* Everyone a Star in 


L TAKES an all-star cast of products to 


back up the showmanship that today’s 
selling demands. Product innovations have 
made and are keeping the Art Metal franchise 
the best ‘‘box-office”’ attraction in the whole 
office equipment field. 

Right now the spotlight is on AIRLINE, 
the modernist desk with its rounded, bump- 
less contours, its island bases for more foot 
room, its glareless working surface—and on 
MAINLINER, the newest and most com- 
plete line of standard desks, with four, six or 
eight legs from one stock, and with the new 
“Fold-O-Way” typewriter shelf (patented). 

In files, the new SPEED-FILE with Auto- 


ART METAL 


the Drama of Business 


Tilt Compressor, has the center of the stage. 
It is well supported by the NEW FIVE- 
DRAWER FILE in both Speed-File and 
Standard models, only 58% inches high, with 
five full-height drawers. 

The new TABULATING CARD FILE 
and the RECORD FILM FILE have leading 
roles as business getters for the Art Metal 
dealer. For engineering offices PLANFILE 
for vertical filing of drawings. 

These and other Art Metal products are 
easier to sell, than to sell against. They make 
an Art Metal dealership a dynamic opportun- 
ity. Good territories are still available. Write 


the Agency Division today about yours. 


CONSTRUCTION COMPANY, Jamestown, N. Y. 
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“MY BUSINESS IS QUIET 


AND 
’'M MAKING MONEY” 


“Yes, my business is quiet. 





That is, it’s selling 
. . . 
quiet and I’m making 
more money than ever 
with those quiet mast- 
. erpieces, Premier Noise- 
less Factory Rebuilts. 











I guess folks have finally awakened to the fact 
that you don’t have to buy noise with a good 
typewriter. Everybody loves a bargain. And these 
Premier Noiseless Rebuilts are the best typewriter 
bargains.and the best values 
I know about. All the famous t 

Noiseless advantages without a 
paying a big premium—in 
fact an actual saving of nearly 
50°). So I give my customers 
what they want and need and 
net myself a sweet profit 
besides. 


* 


Make no mistake about 
this Noiseless trend. It's 
here. And I'm riding with 
it. I find it’s profitable.” 


AMERICAN WRITING MACHINE CO. 


115-117 WORTH STREET NEW YORK, N. Y 
Est. 1880 
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Seen and Heard 


in Southern California 


By Hobart W. Martin 
814 Highland avenue, Manhattan Beach 


U. E. F. Los Angeleans Entertain Manager Account- 
ing Machine Division.—The Los Angeles branch of the 
Underwood Elliott Fisher Company recently enjoyed 
the privilege of greeting and entertaining Alfred Jen- 
sen of New York, sales manager of the company’s 
accounting machine division. Monday, May 15, was 
set aside as entertainment day, when the guest was 
escorted through several of the moving picture studios, 
including those of the Metro-Goldwyn-Mayer, the Uni- 
versal, and the Walt Disney. Mr. Jensen was accom- 
panied by Branch Manager J. A. Johnson of Los An- 
geles branch, and W. M. Coffman, Pacific manager. 

The following day was dedicated to work, particu- 
larly for Mr. Jensen. The day included an all-day 
meeting with luncheon at the Alexandria Hotel. This 
later event was attended by the gentlemen already 
named and by forty-five salesmen, each one of whom 
reported the number of his years with the company. 
The average number of years of service was fifteen. 
The two who had the longest service were George A. 
Druin and Harvey Zeiders, each of whom had thirty- 
three years service behind him. 

. eS 

Peirce Helps Trade Tour Win Million for L. A— 
Theodore F. Peirce, president of the Pacific Desk Com- 
pany of Los Angeles, was one of a delegation of 
twenty-five members of the Los Angeles Chamber of 
Commerce to visit several of the inter-mountain states 
with a view to increasing and strengthening the 
friendly commercial relations between them and the 
city of Los Angeles. 

* * 

Myers Returns to the Pacific Desk Company.— 
George G. Myers, who spent about a score of years in 
the service of the Pacific Desk Company at Los An- 
geles, has resumed that connection. He now has charge 
of the company’s used furniture department. 

Weis Western Manager Makes Important Appoint- 
ment.—Will. T. Hughes, who handles the western ter- 
ritory for the Weis Manufacturing Company of Mon- 
roe, Michigan, came to town (Los Angeles) the other 
day bringing with him Mr. Gillen who has worked 
with Mr. Hughes for some time in the northwestern 
territory. 

Abbott Company in New Premises.—The J. L. Abbott 
Company of Los Angeles has moved from 416 West 
Eighth street to 212 East Eighth. They represent the 
Ace Fastener Company of Chicago. 

» * * 

Southern California Stationers Elect Officers.—At 
the annual meeting of the Southern California Sta- 
tioners Association held at Los Angeles, on April 18, 
the following officers were re-elected: President, W. R. 
Lindsay, head of the West Ccast Stationery Company, 
Los Angeles; Vice-President Harry Morgan, president 
of the Stationers Corporation, Los Angeles, and Secre- 
tary and Treasurer, Blake Lockard, Los Angeles. 

* * * 

Mrs. Miriam Homer Wille in Fatal Accident.—The 
sympathy of the members of the stationery trade goes 
out to Harry Homer whose daughter, Mrs. Miriam 
Homer Wille, lost her life in an airplane accident on 
the thirteenth of last month in Cajon Pass not far 
from Clover Field, Santa Monica, Calif. Mrs. Wille, 
thirty-eight years of age, was a widow. She leaves 
beside her parents two daughters—Constance, eight, 
and Barbara, six. 
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NEW GIFT PLAN 


Makes June a Winner for 


SHEAFFER'S 








DEALERS 


You know you can always sell when there 
are reasons for buying. With Sheaffer's, 
the sales reasons are the important 
events of life, the gift occasions that 
happen daily. Sheaffer dealers have the 
inside track there. Sheaffer's gift sales 
plans keep Sheaffer far in the lead in the 
United States in dollar volume and 
dealer profit—and the consumer gets 


the best values on the market. 


For those sales reasons, last June was 
one of Sheaffer's big months. Were you 
there? Will you be in on this June's 


A JUNE 
ADVERTISING PUSH 
That Puts You Over 


Look at these Sheaffer buying 
reasons for June, see what 
Sheaffer is doing to build your 
pen sales up, and you'll decide 
to make June one of your big 
Sheaffer seasons. 


BEST REASON OF ALL 


SHEAFFER'S 


big sales? 


THE ONLY LIFETIME’ PEN, ee “The Finest Pen 
the World Affords 
Is Not a Costly 


NOW MATCHED WITH 
THE NEW 


y cift’ 
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/ / / 


hws or 
Cf ee (CK WV, PENCIL 


The pen industry's top-sales ensemble line becomes the ONLY wholly 
modern writing outfit, with Fineline, first real pencil writing improvement 
in 24 years. Sheaffer is running at full speed to keep up with Fineline 
orders. Are you getting yours? To have the latest and finest in a gift 
ensemble, customers have to buy a Sheaffer Lifetime® set with Fineline 


Reg. U. S. Pat. Off. pencil. 


W. A. SHEAFFER PEN COMPANY, 
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FATHER’S DAY 
JUNE 18 


See Sheaffer Esquire color adver- 
tising. 





GRADUATION 


Advertised in full color in Collier's, 
Life, National Geographic, News- 
week, 4-color insertions (back 
pages) in 26 Sunday newspapers— 
and black and white ads in 126 
metropolitan newspapers. 
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JUNE WEDDINGS 


Featured in full pages, full color, in 
This Week, Life, National Geo- 
graphic, Collier's, and newspapers 
nationally 
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May 4 at which Mr. Watson, speaking at the fair’s 
Hall of Music, delivered a stirring address on behalf of 
world peace. He said in part: 

“Let us promote a spiritual revival, based on each 
individual’s religious affiliation and the Golden Rule. 
Let us create a desire in the hearts of the people 
throughout the world to do right in their dealings with 
their fellow men, regardless of race or religion.” 

During the convention week a special one-week 
course of instruction for members of the company 
from twenty-four foreign countries was held at the 
organization’s school in New York at which three col- 
lege presidents, two professors and two government 
officials were speakers. 

Besides the United States the countries represented 
at the convention were Argentina, Belgium, Brazil, 
Canada, Chile, Colombia, Cuba, Denmark, England, 
France, Hawaii, Indo-China, Italy, Japan, Mexico, 
Netherlands, Norway, Peru, Portugal, Puerto Rico, Rou- 
mania, Sweden, Switzerland and Turkey. 

scicinanadgaiaiiinias ‘ 


GRIFFITHS ADDRESSES S. & P. BOARD OF TRADE 


With a fine turnout of the membership on hand for 
the occasion a meeting and luncheon of the Stationers 
and Publishers Board of Trade was held on April 27 at 
the Aldine Club, New York, with George F. Griffiths, 
Sr., president, Noesting Pin Ticket Company, as guest 
of honor and principal speaker. 

Mr. Griffiths based his address upon the subject of 
“What Are We to Do About the Price Cutter” and 
revealed a remarkably clear understanding of the 
problem as it confronts stationers and office equip- 
ment dealers. The speaker explained that the terms 
“price cutter” and “price cutting” are difficult to de- 
fine. He quoted actual cases and asked his listeners 
to explain just where price cutting began or left off. 

Manufacturers and dealers alike have made efforts 
to curtail price-cutting, the speaker explained, without 
much success, and the point still remains—what to do 
about it? Mr. Griffiths declared that, apart from the 
credit angle, the only solution is the manufacturer 
taking a greater interest in his product “right up to 
the point” where the deal is consummated. He said: 

“It will require diplomacy on the part of manufac- 
turers; but usually, the manufacturer knows where 
his merchandise is going. He generally knows which 
concerns are the three or four that are going to 
call for that particular requirement of that par- 
ticular customer. After a dealer has complained he 
can go around to those other three or four dealers 
and say ‘Let me see your quotations.’ 

“He can get those quotations,” the speaker con- 
cluded, “and he can look them over. He can see that 
one of those dealers sells that merchandise next time 
at a profit. Later on he might be able to get those 
dealers together and, by constructive cooperation, cre- 
ate good will between them because they have con- 
fidence in him.” 

The guest of honor and principal speaker scheduled 
for the May 25 meeting and luncheon at the Aldine 
Club was Horace B. Van Dorn, manager, pencil sales 
department, Joseph Dixon Crucible Company. His sub- 
ject was to be “The Effect of Price Cutting on Sales.” 


—-—- 


ADDRESSOGRAPH-MULTIGRAPH HONORS FERRIS 
AT BANQUET 


A silver anniversary dinner commemorating twenty- 
five years of service as New York manager for his com- 
pany was tendered on Monday evening, May 1, to E. J. 
Ferris, Metropolitan manager and director, Addresso- 
graph-Multigraph Corporation, by the present and 
former employes of his office. The dinner was held at 
the Hotel McAlpin in that city. 

In addition to all New York office employes of both 
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You Are Invited 


. when visiting the fair in 


NEW YORK 


SAN FRANCISCO 


...+ To make your headquarters at the Ames 


offices. 


Moreover, should the road take you through 


Chicago, a most hearty welcome awaits you at 


our Main Office. 


Drop in—the latchstring is out for you—in 


New York, San Francisco and Chicago. 


AMES SUPPLY COMPANY 


Manufacturers and Distributors of Typewriter and 
Adding Machine parts, tools, equipment, platens, 
ribbons, carbons, and supplies. 


Home Office: 


564 West Randolph Street 


Chicago, Illinois 


Telephone Franklin 1946 


Foreign Offices and Branches: 
ENGLAND, Longs, Lid., 80 Queen Street 


London, E. C. 4., England 
Tel. —City 1621 


MEXICO—L. Gomes, Jesus Carranza No. 28 
Mexico City, D. F. Mexico 
Tel.—Eric 6-67-46 


Branches 


ATLANTA—lI11 Pryor Street 
Tel.—Walnut 2445 


DALLAS—206 Lane Street 
Tel. —2-8894 


NEW YORK CITY—37 Marray Street 


Tel.—Bareclay 7-2191 


SAN FRANCISCO—583 Market Street 


Offices and Agents 


Boston—Ames Supply Agency 
136 Federal Street 
Tel—Hubbard 6895 


Cineinnati—Peter Paul Service 
808 Main Street 
Tel.—Parkway 0866 


Cleveland—Typewriter & Supply Co 
1006 Superior Ave., N_E 
Tel.—Main 0136 


Denver—J. 8. Stahi & Co 
926 Seventeenth St 
Tel.—Main 1024 


indianapolis—King Typewriter Exch 
207 Massachusetts Ave 
Tel.—Lineoin 9470 


LeosAngeles-—W inder’s Platen Serv.Co 
524 S$. Spring Street 
Tel.—Michigan 0259 


Tel.—Garfield 1264 


Minneapolis—Precision Platen Ce, 
126 Seuth Third Street 
Tel.—B.R. 6462 

New Orleans—Peter Paul Mech. Ser. 
509 St. Charles Street 
Tel.—Magnolia 1205 

Philadelphia—Liberty Typewriter Ceo. 
132 South tith St. 
Tel.—KIN. 0417 


Pittsburgh—Standard Typewriter Co 
129 Fifth Avenue 
Tel.—Atiantie 0342 


St. Lowis—Fleteher Typewriter Co. 
806 Pine Street 
Tel.—Main 0843 


Seattle—Seattie Platen Mfg. Co. 
9! Spring Street 
Tel.—€.L. 1576 
Washington—General Typewriter Co 
D 006 F. Street, N. W. 
Tel.—NA. 2249 
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STAX ON STEEL 


Trade-Mark 









the economical fibre-board transfer file 
that “Builds Its Own Steel Shelving”— 
as you stack it! 










DELIVERED 
KNOCKED DOWN 


Six STAX ON STEEL letter-size 
drawers can be stored in a space 
12° x 25" x 36°! 





Six STAX ON STEEL 
drawers hold full load 
from six current file 
drawers. May be add- 
ed to as needed. 
Stacked to any height 
- fitted to any storage 
space. 


FOR 


Right in the Dealer’s Mitt! 


At this time, especially, your record-storage equipment 
customers want what they want, when they want it. Here’s 
where STAX ON STEEL plays right into the dealer’s 
hands. You can stock it... it’s compact... it stores 
efficiently, in small space. You can fill orders immediately, 
and accurately, to meet exact requirements. Delivery 
is easy — satisfaction complete. 


STAX ON STEEL 


Sets up in a jiffy; stacks to the ceiling if desired; may be 
bolted into batteries to fit any storage space. Available in 
various sizes and combinations. Patented four-side steel 
skeleton support keeps drawers from touching, guarantees 
perfect alignment and free drawer operation under any 
load. A real sales opportunity — get particulars now! 


Made and Guaranteed by the Makers of 
LIBERTY Storage Boxes; LIBERTY Permanent Storage 
Binders; LIBERTY String Binders 
The Complete Recard-Storage Equipment Line! 


BANKERS BOX CO. 


Established 1918 


536 So. Clark Street Chicago, Ill. 








MID-YEAR TRANSFER.. 
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the Addressograph and Multigraph divisions of the 
company, twenty former New York office employes who 
served under Mr. Ferris and who are now holding 
responsible managerial positions with tne company 
were present. 

Joseph E. Rogers, president and general manager of 
the corporation, who because of his absence abroad 
could not attend the dinner, sent a congratulatory 
cable to Mr. Ferris. 

W. K. Page, vice-president and director, and presi- 
dent of the Office Equipment Manufacturers Institute, 
was present and paid tribute to Mr. Ferris’ twenty-five 
years of productive effort in New York City, by an- 
nouncing a special contest for the duration of May to 
be known as “Ferris Month.” 

Mr. Ferris started his career as school teacher in 
northern Michigan. His first position in the office 
equipment industry was with the Smith Premier Type- 
writer Company. He has been with his present firm 
since 1906, having served it continuously for thirty- 
three years, the last twenty-five of which have been as 
manager of the New York office, during which he has 
given of himself unstintingly to build for his company 
and the office equipment industry the enviable reputa- 
tion which they enjoy today. 

The committee, which made arrangements for Mr. 
Ferris’ silver anniversary dinner, was composed of 
fourteen men, all of whom have served the Addresso- 
graph-Multigraph Corporation for at least twenty-five 
years. 

oe © 


WISKOCHIL TO HEAD TOLEDO O. A. M. A. 

I. E. Wiskochil, manager of the Ditto Sales and Serv- 
ice, has been elected president of the Toledo Office 
Appliance Managers Association, at a meeting held 
May 15 in the Hillcrest hotel. Other officers elected 
are W. A. Kamke, manager of the R. C. Allen Com- 
pany, vice president; M. G. Dewey, sales agent of the 
International Business Machines Corporation, secre- 
tary and treasurer. L. R. Spencer, district sales man- 
ager of the Stromberg Time Corporation, has been 
elected a director for a three-year-term; C. R. Ran- 





dolph, district sales manager of the Sorter Graf Com- 
pany, was elected a director for a two-year term; and 
Tom Karr, of the Emerson-Beard Typewriter Company, 
has been named a director for a one-year term. Pur- 
poses of the group are to promote mutual confidence 
and helpfulness, to foster a high standard of dealings 
between members and the public, to discourage unfair 
methods of competition, and to promote uniformity in 
business methods. The group plans to continue meet- 
ing weekly at the Hillcrest—AK 
—?——- - 
INDUSTRY CREDIT CONFERENCE OPENS JUNE 21 
The twelfth annual Manufacturers’ Credit Confer- 
ence of the stationery, school supplies and allied in- 
dustries will be held at the Governor Clinton hotel, 
New York City, from June 21 to 23. The three-day 
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These SIX PROTECTIVE FEATURES Helo You Sell 
B. L. Marlle Business Chairs 


1. Arm bumpers of soft, live 
rubber are economical insurance 
against costly damage from con- 
tact between chairs and desks. 
Nominal additional charge, ex- 
cept on chairs priced to include 
this accessory. 


2. Inset rubber bumper on front 
edge and around corners of seat 
protects chairs and desks from 
damage. Regular equipment on 
all wood seat swivel chairs at no 
additional charge. 


i 3. Ball bearing, collapse-proof 

| Py ppp) “= swivel mechanism with rubber core 
tHe Wp) | spring inserts and “cushion stop” 

AA 4A dh hf shock absorbers. Regular equip- 


ment on most revolving chairs at 
—> = no additional charge. 


RUBBER CORE 
INSERTS 


“SHOCK ABSORBERS 





4. Unbreakable TENITE (a new 


plastic material) scuff plates, con- 


forming to shape of base feet, Na. 73\o One of the Newest 
prevent scuffing and preserve finish. ‘ i 
There is a nominal additional B. L. Marte Posture Chairs 
charge for these scuff plates. 

% Here is the lastest addition to the exten- 


5. Inset rubber bumpers on ends sive line of B. L. Marble Posture Chairs... 
of base feet insure against destruc- 
tive marring of desk legs and base 


feet. There is a nominal additional and nominally priced to help you secure 
charge for this equipment. 


the No. 73% for Executives. Trim in design 





more posture chair business! This chair, and 


— | other new designs, will be illustrated in an 
6. Easy swiveling, two inch ball 
bearing casters eliminate marring attractive mailing piece that will soon be 
of composition or linoleum floor , 
isealiiiine Dina tiiiees tea iia available to B. L. Marble dealers with their 
lar equipment on most revolving imprints. Write for your supply and place 
chairs at no additional charge. 





is 3 | 
e your order for display chairs now. 


FOR SUCH AN INTIMATE PIECE OF FURNITURE AS A CHAIR THERE IS NO SATISFACTORY SUBSTITUTE FOR Whoad 
THE B. L. MARBLE CHAIR COMPANY 
Foremost Manufacturers of Wood Office Chains 
BEDFORD, OHIO, U.S.A. 
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me AQ 
LEADS [5¢ 


THE Ouiginal Mroadbine 
THINNER LEAD Swings into 
National Sales Lrive for Lualoru, J pe popatar priced 


BIG FALL AD CAMPAIGN pFAST EA" pencil 


to send sales your way. The sensational reception given A in Lea d 


Threadline at the mass sale 49c price has paved the way 
for a super sales drive. National magazine ads and cards 
in buses and cars from coast to coast will spread the news 
to the nation of Threadline thinner lead at the lowest price 
ever offered. Millions of readers will want the greatest 
improvement in pencil writing — lead so thin it can’t be 












dulled. The big drive starts soon, builds up to a grand P ibiitiaag 4 
climax all through September, October and November. lt) —_ Setagyremeeg 


Be prepared to cash in. 


ORDER NOW 


BIG WINDOW CARD FREE WITH SPECIAL DRIVE ASSORTMENT, 
1 gross #49 Threadline Pencils (assorted colors, 12 per display) 
11% gross #036 Threadline Leads (HB, F, H, 2H, 3H or 4H; Red, 


Blue or Indelible; 12 per display) 
At regular trade discounts—for delivery on or before August 1,1939 











Subsidiary of JOSEPH DIXON CRUCIBLE CO. 


F | T E - p | T E M F G C 0 C 4 : A G 0 Exclusive Canadian Distributors: DIXON PENCIL 
. *y CO. OF CANADA, Ltd., Newmarket, Ontaric 














conference, which is the first to be held in New York, 
was organized in 1926 and, with the exception of one 
year, has been held annually. 

Under the honorary chairmanship of R. P. Towne, 
assistant treasurer, National Blank Book Company, 
several committees are busily engaged in their respec- 
tive tasks to ensure success of the convention. With 
Mr. Towne as chairman and vice-chairman respectively 
are William Rossway, assistant credit manager, Eber- 
hard Faber Pencil Company, and Arthur H. Mueller, 
credit manager, Associated Stationers Supply Com- 
pany, Chicago. Other vice-chairmen are W. D. Com- 
stock, credit manager, G. J. Aigner Company, Chicago; 
Harold A. Parks, credit manager, L. C. Smith & Corona 
Typewriters Inc, and Scott Foster, credit manager, 
Dennison Manufacturing Company. 

The various committees and the men assigned to 
them are as follows: 

Conference committee: Max Schwartz, assistant 
treasurer, Neva-Clog Products, Inc.: Carl Grod, assis- 
tant credit manager, Binney & Smith Company; Ray 
Miller, eastern credit manager, Wilson-Jones Company. 

Speakers committee: Frank Hempstead, credit man- 
ager, Eaton Paper Corporation; Harry Kyper, assistant 
treasurer, J. C. Blair Company, Huntington, Pa.; Fred 
Large, credit manager, Esterbrook Steel Pen Company; 
Joseph I. Connolly, treasurer, Charles M. Higgins & 
Company. 

Speakers committee: Philip Bloomberg, credit man- 
ager, Forest Paper Company, New York City; W. D. 
Comstock, credit manager, G. J. Aigner Company; 
Joseph P. Templeton, credit manager, Joseph Dixon 
Crucible Company. 

Hotel registration: John J. Dawson, New York credit 
manager, National Blank Book Company; Elizabeth 


Esmond, credit manager, Butler-Thomas Company, 
Philadelphia. 
Entertainment: Louis Tavernier, president, Fulton | 


Specialty Company; Harry W. Lynn, New York man- | 


ager, Esterbrook Steel Pen Company; Paul F. Miller, 
credit manager, Oxford Filing Supply Company; R. L. 
Unser, credit manager, General Pencil Company; Mary 
A. Shea, credit manager, National Blank Book Com- 
pany. 

Resolutions: Frank Stumpf, credit manager, Boss 
Manufacturing Company; F. E. Kebler, credit manager, 
The Globe-Wernicke Co.; W. J. Christie, credit man- 
ager, Royal Typewriter Company; Clifford Farr, credit 
manager, Baker & Taylor Company, New York City; 
M. L. Weirick, credit manager, Parker Pen Company. 

Hospitality: Mrs. Paul F. Miller, Brooklyn, N. Y.; 
Mrs. Frank Hempstead, Pittsfield, Mass.; Mrs. A. L 
Popper, New York, N. Y.; Mrs. Guy C. Echols, Sandusky, 
Ohio; Mrs. Paul B. Buckwalter, Orange, N. J. 
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MILWAUKEE FURNITURE MEN HOLD 
150TH MEETING 


Since 1930, when the Milwaukee Office Furniture 
Association was organized by Charles P. Garvin, gen- 
eral manager of the National Stationers Association, 
the group has met regularly on the second and fourth 
Tuesdays of each month at the Medford Hotel, Mil- 
waukee. During the nine years of its existence, the 
association has averaged seventy-eight per cent in 
attendance at meetings. 

On April 25, the 150th regular gathering of the asso- 
ciation was held. It was a festive occasion, with the 
meeting room appropriately decorated with flowers. In 
the course of the evening the question was asked, 
“What has kept this group together during the nine 
years of its existence?” The response generally agreed 
to was the practically perfect spirit of good fellowship. 

Every meeting of the Milwaukee association is care- 
fully planned beforehand. The discussions are pointed 
to the building up of service to consumers. Among the 
specific topics which have been given consideration are 
Automobile Upkeep and Insurance, the Wages and 
Hours Law, the Wisconsin Child Labor Law, Prison- 


Complete 
Service 


In the Vail line you have a re- 
liable source for everything you 
need in paper clips, staples, pins, 
brass fasteners, and thumb tacks. 
When you buy from Vail you 
may be assured that you are 
buying the best the market af- 
fords. You are buying repeat 
business, too, because Vail prod- 
ucts give real customer satisfac- 


tion. 


Whenever you require anything 
in the metal paper fastener line 
think of Vail. Take advantage 
of the economies to be effected 
through buying all these supplies 


from one dependable source. 


Write for illustrated price list 


describing our complete line. 


VAIL 


MANUFACTURING 
COMPANY =: 
900 E. 95th St. Chicago, III. 


“MAIL IT TO VA 
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This is the finest 
mailing envelope that 
you can buy! 





();QUALITY:S & 
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EXTRA HEAVY 


MAILING ENVELOPES 


Permit the mailing of letter and legal size papers 
flat without folding. Made of extra strong 90 
and 120 Ib. No. 1 Kraft Paper with double 


gummed, deep flaps and wide seams. 





When your customer states that he wants 
a good strong mailing enrelope—this will 


fill his requirements in every respect. 


atti 























Packed 100 to a box. 
ORDER SOME TODAY! 


Quality Park Envelope Co. 
11-116 Merchandise Mart, Chicago 


Factory at St. Paul 
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Made Goods, Salesman Compensation Plans, Daily 
Sales Reports, etc. The discussions have proved fruit- 
ful and have been powerful influences in stimulating 
membership and attendance. 

The first president of the Milwaukee association was 
Conrad Netzhammer of the Northwestern Furniture 
Company. He served in his usual effective manner for 
two years and was succeeded by D. M. Bascomb, who 
is an agency representative of The General Fireproof- 
ing Company. The fourth year of its existence, the 
association was under the presidency of J. Dean of 
Remington Rand, Inc. During the following two years, 
Alvin Buchholz of H. Niedecken Company was presi- 
dent. He was succeeded by H. E. Franke of H. H. West 
Company, who is now serving his third term as head 


of the organization. 
—— a 


OFFICE EQUIPMENT FIRMS EXHIBIT AT PURCHAS- 
ING AGENTS’ CONVENTION 

On May 22, purchasing executives from all lines of 
industry met in San Francisco, Calif., to open the 
Twenty-fourth Annual International Convention of the 
National Association of Purchasing Agents whose 5300 
members represent all important sections and compa- 
nies of the United States and Canada. 

Four days of business discussions followed. Among 
the outstanding public and industrial leaders who ad- 
dressed the gathering were Thurman W. Arnold, of the 
Department of Justice; Prentiss L. Coonley, of the De- 
partment of Commerce Business Advisory Council; Dr. 
Rufus B. von KleinSmid, of the University of Southern 
California, and J. Hugh Jackson, of Leland Stanford 
University, whose topics dealt with relationships be- 
tween business and government, and the foreign situa- 
tion. Almon E. Roth, of the San Francisco Employers’ 
Council, talked on employer-employe relations. 

The Inform-a-Show, an industrial exposition in 
which seventy-five nationally-known companies exhib- 
ited their products, was held in conjunction with the 
convention. Among the office equipment and supplies 
firms which participated in the exhibition were the 


following: 
Autopoint Company Marchant Calculating Machine 
Columbia Ribbon & Carbon Mfg Lo. 
Co., Inc. Monroe Calculating Machine Co., 
Dictaphone Corporation Inc. 
Ditto, Inc. National Vulcanized Fibre Com- 
Joseph Dixon Crucible Company pany 
Eagle Pencil Company Royal Typewriter Co., Inc. 
Eberhard Faber Pencil Company Schwabacher-Frey Compary 
Ediphone Division, Thomas A. Scovill Manufacturing Co. 
Edison, Inc. Underwood Elliott Fisher Com- 


pany 
Taking advantage of the opportunity to combine 
pleasure with business, many of the purchasing agents 
traveled on a special tour train covering the scenic 
West, going to and from the convention. And, of 
course, they attended the Golden Gate International 
Exposition on May 23, designated as Purchasing Agents’ 
Day by the San Francisco Fair. 
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SQUARE CLUB HONORS EBERHARD FABER 

The Stationers Square Club of Greater New York 
No. 576 held an open meeting and dinner on Thursday 
evening, May 18, to pay homage to a charter member, 
Eberhard Faber, in commemoration of his recent 
eightieth birthday. 

A goodly number of members and friends met at the 
Governor Clinton hotel to greet Mr. Faber and he was 
escorted to the position of honor at the speaker’s 
table by President George Nicklaus. 

George Griffiths, acting as master of ceremonies, 
spoke briefly of the history of the Stationers Square 
Club and Mr. Faber’s activity as a charter member. 
Others who spoke briefly on some interesting phase 
of Mr. Faber’s life and the esteem in which he is 
held included Aaron Gottlieb, Louis Tavernier, Donald 
McLeod, H. Bowman, R. Weissenborn and Harry Yager. 

Fred Steinhilber, on behalf of the club, then made 
a short address and presented Mr. Faber with a hand- 
some engraved, silver life membership card. In his 
response the guest of honor spoke of his warm appre- 
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LIST PRICE 
$600 


including 1,250 Genuine 
Hotchkiss Chisel Pointed 
Staples. 


@\ 
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MODERN ! 
PRECISE ! 
SMOOTH ! 


A TRIUMPH IN MECHANICAL INGENUITY 


MODEL 122-A 
LIST PRICE 


$175 


including 1,250 Genuine 
Hotchkiss Chisel Pointed 
Staples. 





MEETS THE DEMAND 


LOW IN PRICE HIGH IN QUALITY 
USES STANDARD STAPLES 





Write us or your Jobber for full details 


-HOTCHKISS- 


NORWALK-CONNECTICUT 








WHY 
NEW 
MODELS? 


What must be incorpo- 
rated in a stapler to 
make it a perfect sta- 
pling machine? 


Is it power alone? 


Power to drive and 
clinch staples through 
all ordinary material 
used in an office? 

Is it strength 

by itself? 
Strength to withstand 
constant pounding 


and Consumer abuse? 
Is it beauty only? 


Beautiful until the 
tough job comes 


along? 


POWER, STRENGTH 
and BEAUTY must be 
combined—one alone is 
not sufficient. No old- 
fashioned power house 
or frail beauty serves 


you or your customer. 


Fast selling desk staplers 
should use standard sta- 


* 


ples* easily obtained by 
you and your customer 
and thus eliminate ex- 
tra, unnecessary stock 
items, such as special 
staples. 

The new HOTCHKISS 
models have POWER, 
STRENGTH and BEAU- 
TY and use a STAND. 
ARD STAPLE, 

BUY HOTCHKISS and 
BUY THE BEST FOR 
YOU AND YOUR CUS- 
TOMER. 

*Hotchkiss Chisel Point- 


ed Staples. 





























There are many sizes 
and styles of Globe- 
Wernicke visible record 
cabinets. Patented fea- 
tures have distinct 
advantages for users. 
With this system the 
facts needed to make 
important decisions 
are instantly available. 


:eeene 


This inexpensive visible 
ya ctelebae MB cleo) am at-(-ar- TOME dat: 
Yeh 2-baba-tei-t- Mb coh t Bale MD 6 al 
cabinet type equip- 
ment, including speed 
of operation, perfect 
visibility and will give 
longsatisfactory service. 





Service 
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this installation of Globe-Wernicke visible records 





A careful control of stock is made possible by 


MODERN BUSINESS NEEDS HAVE 
CREATED A VAST MARKET FOR 
G/W VISIBLE RECORD SYSTEMS 


“Cash in’’ on the greatest opportunity you have ever had to sell 
Globe-Wernicke visible records. Federal and State legislation, to- 
gether with the requirements of modern business have created a 
tremendous market for up-to-date record keeping systems. 


Globe-Wernicke offers an inexpensive, efficient and economical 
system which reduces work and expense to a minimum. A wide 
variety of book and cabinet type equipment is provided to meet the 
needs of any concern regardless of size. 


Globe-Wernicke visible records can be applied to any division of a 
business—purchasing, production, stock, sales, advertising, payroll, 
etc. Thousands of stock and special forms are available for every 
record keeping requirement. 


Investigate the possibilities for making money with this profitable 
line—there are numerous prospects in every community. Write for 
information about our attractive proposition for dealers. 


RECORD FORMS OF MANY KINDS ARE AVAILABLE TO FIT ANY BUSINESS NEED 
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Globe-Wernicke 


Cincinnati, Ohio 


MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 





Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 


and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving. 
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ciation of the remarks made by the previous speakers 
and of the tribute paid by the club as a whole. The 
appearance of a fine birthday cake brought the eve- 
ning to an end. 

a , 


CREDIT MEN PREPARE FOR CONVENTION 


Matters of paramount interest to various branches | 


of the stationery industry will be given a prominent 
place in the program of the forty-fourth annual Credit 


Congress of the National Association of Credit Men, | 
to be held at Grand Rapids, Mich., from June 11 to 15. | 


An “Industry Group” embracing stationery, publish- 
ing, school and office supply will hold its meetings on 


June 13 and 14 under the direction of Earl G. Sullivan, | 


Metal Office Furniture Company, and George E. Oster- 
house, Browne-Morse Company, chairman and vice 
chairman of the group respectively. A tentative pro- 
gram of speakers includes Guy Echols, American 
Crayon Company, Sandusky, Ohio, whose subject will 
be “Directing Distressed Debtors.” 

Other speakers scheduled to address the gathering 
and their subjects are as follows: 

Roy A. Foulke, Dun & Bradstreet, “Analyzing the 
Credit Risk’; Richard A. Jonas, Oxford Filing Sup- 
ply Company, “Developing Sales Through the Credit 
Department”; William T. Moran, National City Bank 
of New York, “Hurdles Which Face the Exporter”; 
M. L. Weirick, Parker Pen Company; A. L. Popper, 
Stationers & Publishers Board of Trade, “Compromise 
Settlements”; Howard S. Sanders, Stationers & Pub- 
lishers Board of Trade, “Temperature Charts for the 
Credit Man.” 

The convention and group meetings will be held in 
the Pantlind hotel in Grand Rapids. 

———————— 2 —__ 
MICHIGAN STATIONERS TOUR KALAMAZOO PLANT 

Following their regular business meeting held in the 
Park-American hotel, Kalamazoo, on May 10, members 
and officers of the Michigan Stationers Club made a 
tour of the Kalamazoo Vegetable Parchment Company 
as guests of executives of that firm. 

The business meeting was most enjoyable and the 
entire session was taken over for the purpose of ex- 
plaining to those present that work of the organiza- 
tion toward securing fair trade contracts is progress- 
ing well. 

In touring the Kalamazoo plant the stationers were 
given a good idea of the many processes involved in 
making paper. All of the visitors were impressed by 
the efficiency and cleanliness of the plant which, 
starting with a capital of $30,000 about twenty-eight 
years ago, is now rated at $15,000,000. 

The next meeting of the club will be held on June 21 
at the Hotel Olds in Lansing. 
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McBEE COMPANY HOLDS ELECTION OF OFFICERS 


In an announcement mailed out recently by the 
McBee Company, Athens, Ohio, was the following 
Statement relative to an election of officers held in 
April: 

“At a meeting of the stockholders of the company 
held on April 19th, 1939, Mr. Henry A. Baker and Mr. 
Roger Connor were elected to the Board of Directors. 

“The board of directors on the same day elected Mr. 
Henry A. Baker to the office of assistant vice-president 
and Mr. Roger Connor to the office of secretary of the 
company.” 
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THIRD DISTRICT MEETS JUNE 16 


We make Peeriess Rubber Keys for all Office Keyboard Machines * Peeriess Tuchtype Keyboards 
tor all Office Keyboard Machines ¢ Rubber Twirler Rings, all sizes © Rubber Cushion Feet © 
hiolded Rubber Goods to customer's specifications * Rubber Typewriter Pads © imperial kibbons 





With all arrangements and last-minute details com- 
pleted by several busy committees, the annual meeting | 
of the National Association’s third regional district 
will be held Friday and Saturday, June 16 and 17 | 
at the Claridge hotel, Atlantic City. Governor Robert | 
L. Thomas will preside. 

The registration desk will open at 10 a.m., with the 
first session slated to begin at 1:30 in the afternoon, | 
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IMPERIAL CARBON PAPERS 


and Carbon Paper of every description and for every purpose * Carbon Rolls for all uses 
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There’s a moral in this story: The other day we 
called on a Dealer. The man in charge of ribbon 
and carbon promotion was formerly salesman for 
an old well established ribbon and carbon factory. 
He had sold that line for 12 years and naturally 
believed with all his heart and soul in its quality 
and performance. After some persuasion we in- 
duced him to test a few sheets of IMPERIAL Car- 
bon. Yesterday we saw him again. This is what he 
said: 


“I have tested the samples—and never 
saw anything like it!’ 


P. S. We walked out with another account. 


Of course, we are delighted that we could convince 
even a competitor’s former salesman that IM- 
PERIAL is “tops”. But we also want to convince 
you—to prove to you that we have both the line 
and your interests at heart—that we SERVE you, 
DON’T compete against you. Our Sales Plan will 
get you ribbon and carbon business that should be 
rightfully yours. Write or telephone and we’ll be 
on your doorstep with a setup that will open your 
eyes. 


“Manna from Heaven” Dealers Say of 
PEERLESS Tuchtype Keyboard. 


Dealers registering sensational sales by following 
our effective plan—“A Trial a Day means a Sale 
a Day!” Our Bonus Plan puts new pep into your 
salesmen. Brother, you just can’t afford to pass 
up PEERLESS TUCHTYPE KEYBOARD! 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 


409 Mulberry St., Newark, N. J. 


THE KEY MEN OF AMERICA. Manufacturers with the dealers’ viewpoint 


New York City, 321 y 
Detroit, 1000 American Radiator Building 


BRANCHES 
Broadwa 


Chicago, 19 South Wells St. 
Los Angeles, 1127 Wall Street 
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RECORD KEEPING 
EQUIPMENT 


TRANSFER TIME! 


Transfer time is nearly here—and _ this 
unique economical binder will enable 
your salesmen to get new and lasting busi- 
ness. Appeals instantly to larger users— 
Department Stores, Public Utilities, In- 


surance Companies, Banks, etc. Its novel 
principle of post construction creates a 
tremendous potential market. Descriptive 
Booklet with dummy samples on request. 


EQUIPMENT for ALL PURPOSES 


The Cesco Line comprises a complete range of 
Binders and Forms—Visible Record Books, Pen 
and Machine Posted Records, Peg Boards, Cat- 
alog Covers and all types of housing devices. 
Send for Catalog and details of our exclusive 
agency plan. 


The C.E. SHEPPARD CO., 


44-03 215! Street, - LONG ISLAND CITY, N.Y. 
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thus giving delegates and their ladies plenty of time 
in which to arrange their plans. While the hours 
of the two days have been equally divided between en- 
tertainment and instructive business sessions for the 
men, two full days of entertainment have been ar- 
ranged for the ladies. On Sunday those who choose 
to do so will be given an opportunity for a fine game 
of golf at the Northfield Country Club with teeing 
off slated for 9 o’clock and a splendid array of prizes 
for the players to be awarded in the evening. 

On Thursday preceding the convention there will be 
held the annual meeting and election of officers of 
the Penn-Mar-Va Travelers Club. 

—>-.—___- 


N. ¥. GOLFERS PLAY SECOND GAME 


Well in their stride and battling for cup honors in 
their respective divisions members of the New York 
Stationers Golf Association played the second game of 
their schedule at Leewood on May 9 with a fine turn- 
out. 

When the smoke of battle cleared away the standing 
for points for the season’s cups was as follows: Class 
A: A. L. Ficks, 5; R. J. Urmston, 5; L. H. Tavernier, 3; 
R. A. Weissenborn, 3; J. K. Clark, 2; R. B. Sainberg, 2; 
Class B: E. F. Dooley, 5; I. M. Levy, 5; L. J. Messina, 
2.50; J. Petchesky, 2.50; W. G. Whittemore, 2.50; H. 
Yager, 2.50. 

The opening of the season occurred on April 25 at 
the Oakland Golf Club with Tom Rudel as host and re- 
sulted in a fine turnout of forty-four members and five 
guests. Play started early and it was evident that 
everyone was in fine form and ready to battle for first 
place at the top of the Class A and Class B lists. 

Point winners in Class A on the opening game were 
R. J. Urmston, 5; R. A. Weissenborn, 3; R. B. Sainberg, 

In Class B they were I. M. Levy, 5; J. Petchesky, 21!5; 
. J. Messina, 2%. The guests for the occasion were 
. Dowst, T. Kielty, M. Shapiro, M. Stuart and F. J. 
Willock. 


oo 


es 
SEATTLE DEALERS MEET 


Concluding a series of cooperative demonstrations by 
Seattle representatives of typewriter manufacturers, 
Manager F. B. Eylar of L. C. Smith & Corona Type- 
writers Inc, showed the correct manner in which to 
work on an L. C. Smith typewriter at the April 4 meet- 
ing of the Seattle Typewriter Dealers Associau.on. 

Other manufacturers held their displays and open 
forum on mechanical questions bi-monthly during the 
winter months. 

At this meeting a letter was read from Hazen R. 
Ames acknowledging the association’s note of con- 
dolence of the passing of his father, Arthur R. Ames. 
Mr. Ames was well known in the Pacific Northwest and 
had a large circle of personal friends among dealers as 
well as other residents. 

Secretary Edward N. Phelan distributed the Seattle 
Chamber of Commerce Protectograms to the members 
relative to changes in the Washington State sales tax, 
whereby tax is now collected on typewriter rentals and 
repairs, and the State Unfair Practices Act. 

On May 2 members of the association approved a 
suggested minimum resale list on rebuilt standara 
typewriters. Student and teacher discounts on new 
portables were deplored and Acting Secretary U. wu. 
Moore was instructed to notify the manufacturers. 


JCJM 


—_<- 
GEORGIA STATIONERS RE-ELECT McCLURE 
A. W. McClure, of the McClure-Baldwin Company, 
Macon, Ga., was re-elected president of the Georgia 
Stationers’ Association for a second term at the 
annual meeting of the organization held on Friday, 
May 19, at the Hotel Dempsey. 
The association re-elected all of the other officers 
for another term, including J. L. White, of Columbus, 
as vice-president; G. A. Stroecker, of the Foote and 
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COMBINATION No. 110€ 


(as illustrated in box) 


Autopoint Pencil with 
ornamental Silvonite 
cap, 6 erasers and 
50 real thin leads 


PATTY 6 


pencil only, 50c 


THE FAMOUS AUTOPOINT WITH THE “GRIP-TITE” TIP 
PROCESSED FOR 


Leak Lica Kcada. 


% The Autopoint “Grip-Tite” Tip has long 
been recognized as the most perfect means 
for firmly holding the lead in a mechanical 
pencil. Now this famous tip has been proc- 
essed to hold “real thin” leads so they cannot 
wobble, twist or drop out. Nor will it permit 
thin leads to break as easily as when used ina 
pencil requiring the lead to be loose in the tip. 

This superb pencil comes in a variety of 
models retailing at 50c, 75c and $1.00. It 
is also furnished in combination sets com- 
prising pencil with transparent tube contain- 
ing 50 extra “real thin” leads and a supply 
of 6 to 8 extra erasers. Virtually a full year’s 


supply of both. Retail prices of these new 


combinations, 75c, $1.00 and $1.25. Prices 


slightly higher in Canada. 






Both pencils and combinations come 
Combination 


mounted on attractive display easels. Orde 
' Ye ees ler "No. 112 
from your jobber or write us for details. Diamond-cut 
. Black Cap 
$1.00 


pencil only, 75¢ 





Combination 
No. 112G 
Gold-filled Trim 


$1.75 
pencil only, $1.00 





THE | BETTER PENCIL 


AUTOPOINT COMPANY, Dept. 0A-5 
1801 Foster Ave., Chicago, Ill. 


Exclusive Distributors to Stationers: 

Mutual Stationery Company, Inc 368 Broadway, New York City 
Associated Stationers Supply Co., 229 S. Jefferson St., Chicago 
Zellerbach Paper Company, San Francisco, and all branches 
The Brown Bros., Ltd., 100 Simcoe St., Toronto, Canada 
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HARTER Scores Another 


“First”: This Time With NEW 
Posture Chair Seats! 





HE new Harter Posture Chairs— 
with foam rubber seats on venti- 





lator rests—are in line with public 
demand. They are proving highly 
popular in fine offices throughout the 
country. Harter dealers know all 
about this trend and are making 
much of the opportunity. If you are 
not a Harter dealer perhaps you 
would like to join our organization. 
If so, just write for complete details 
about the Harter Dealer Plan. 





=... 





These new posture chairs in the Fifteen Group 
are self-adjustable. The back adjustments —vertical 
and horizontal—and that of the seat as well, are 
made by means of quick-acting hand controls. In 
other words, the occupant of a new Harter Posture 
Chair makes each adjustment himself. This exclu- 
sive feature has already met with popular acclaim. 


& FOAM RUBBER SEATS ON VENTILATOR RESTS 


THE HARTER CORPORATION 


Sturgis, Michigan 


MODERNIZE -—- HARTERIZE 




















JUNE, 1939 


Davies Company, Atlanta, secretary and treasurer, and 
Henry I. Coleman, of Savannah, Charles M. Marshall, 
of the Ivan Allen-Marshall Company, Atlanta, and 
C. N. Wyatt, of Rome, Ga., members of the association’s 
executive committee. 

Hugh Gratz, of Macon, addressed the group, con- 
sisting of stationers and office appliance executives 
from all parts of Georgia, on the subject of “Sales- 
manship” and an informal luncheon was held at 
noon.—JHR 

Se ee 
OFFICE EQUIPMENT DEALERS DINNER CLUB 
FORMED 


Feeling the need for greater cooperation and frater- 
nization among wood office furniture dealers in New 
York City, several representatives of the leading deal- 
ers set to work about the first of this year to interest 
others in an organization. Several months of earnest 
effort culminated in the present organization which 
they call the Office Equipment Dealers Dinner Club 
with monthly meetings at the Hotel White in New 
York City. 

The following dealers are now members of the Din- 
ner Club: Alessi Bros., Berry, Dickie & Stettler, A. 
Blank & Co., Braun & Rutherford, Clark & Gibby, 
Danes, Danker & Lane, Davidson & Langsan, Desks, 
Inc., Driver Desk Company, Embassy Office Furniture 
Corp., Flint & Horner, George I. Garber, Glassman & 
Son, Itkin Bros., David Kramer, Inc., Samuel Lakow 
& Sons, Macey-Fowler, Inc., Manhattan Desk Co., Met- 
wood Office Equipment, Chas. Nathan, Inc., A. Pear- 
sons’ Sons, Regan Office Furniture Corp., Remington- 
Rand, Inc., T. G. Sellew, Walter G. Stafford, W. & J. 
Sloane, Uneeda Office Furniture, Ziegler Desk Co. 

The officers of the Club are: President—Robert S. 
Fowler, Macey-Fowler, Inc.; vice-president—Richard E. 
Berry, Berry, Dickie & Stettler; treasurer—Edward S. 
Delamater, T. G. Sellew; secretary—Bernard H. Nem- 
lich, Regan Office Furniture Corporation. 

The organization is now working on several of their 
most pressing problems and has made progress in sev- 
eral directions. More will be heard from this enter- 
prising group as time goes along. 

a —- 
STATIONERS GUILD MEETS 

The sixth annual meeting of the Stationers Guild 
of Canada, held recently in the Mount Royal Hotel, 
Montreal, Que., was a distinct success, being well at- 
tended and keen interest being shown by the retailers, 
wholesalers and manufacturers, present. W. Ed Daw- 
son, of Dawson Bros., Ltd., Toronto, the retiring dis- 
trict chairman of Quebec, made an excellent chair- 
man. Arrangements were made to hold the third All- 
Canada Stationers convention, sponsored by the Guild 
in Toronto, Oct. 2, 3 and 4. 

The board of directors was elected as follows: H. G. 
Dawson, W. V. Dawson, Ltd., Montreal; Ed Gariepy, 
Granger Freres Ltee, Montreal; Don L. Campbell, 
Dennison Manufacturing Company, Ltd., Montreal; 
Chas. Gilloly, Canada Carbon & Ribbon Ltd., Toronto; 
A. G. Lancaster, Dennison Manufacturing Company, 
Toronto; J. S. Luckett, The Luckett Loose Leaf Ltd., 
Toronto; J. A. Wilson, Viceroy Manufacturing Com- 
pany, Ltd., Toronto; W. S. Stewart, Venus Pencil Com- 
pany, Ltd., Toronto. These men represent the whole- 
salers and manufacturers section of the guild—SJL 

ecee Pecslates 
HORDER PICNIC SET FOR JUNE 17 

It might be a good idea for customers of Horder’s, 
Inc., Chicago stationery and office supply firm with a 
number of stores in the Loop, to do their shopping 
before or after June 17. For on that day is to be held 
the Horder’s thirteenth annual picnic and outing, at 
Hoffman’s Camp, at the West end of Park Ridge, just 
North of Touhy avenue. 

Last year, as the merrymakers will remember, the 
event was held at Morton Grove on June 18, a day 
when Jupe Pluvius decided to dampen things generally 


Model No. 23-AAX 


There’s a profit for you in Ideal non- 
tipping safety. Ideal stands properly 
safeguard expensive business ma- 
chines with quick, easy portability. 

The Ideal line gives you the right 
stand for every office need—light, 
medium, or heavy duty. A stock of 
Ideal stands now will bring you a 
quick profit, and substantial repeat 
business. 

Write for complete catalog, price 
list, and dealers’ discounts. We sell 
only through dealers. 


SHERMAN-MANSON MFG. COMPANY 


625 South Kolmar Avenue . Chicago, Illinois 


IDEAL 
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NON-TIPPING 





STANDS AND STOOLS 





VW 





MARKING PENCI 





For marking all kinds of 
“Cellophane” wrapped mer- 
chandise. Eliminates the use 
of labels that hide the pro- 
duct. 


Made in the following colors: 
No. 964-T White 
No. 965-T Dark Red 
No. 968-T Blue 
No. 969-T Red 
No. 970-T Yellow 
No. 971-T Green 
No. 973-T Black 







h3/ais0e 


PENCIL (C0. 


PHILADELPHIA, U. S. A. 


Wea, 


oe ae Oe 2) 








“THE STRING'S THE THING“ i 





OFFICE APPLIANCES 


in the Chicago area, and permitted rain to fall the 
whole day long. 

With the announcement of the date this year various 
committees went to work with a will to arrange a 
hundred and one details. Ball games must be set, bags 
of candy and toys for the youngsters ordered, a clown 
hired for the occasion, and a smooth-running program 
completed with which to keep everybody happy in the 
traditional Horder style. 

A complete report of the outing will appear in the 
July issue. 

<2 
CHICAGO TYPEWRITER DEALERS PLAN PICNIC 

Once again typewriter dealers of Chicago and all 
their employes will shut up shop on Saturday, June 
17, and will troop off to Morton Grove, IIll., to take 
part in the annual picnic of the Chicago Typewriter 
Dealers Association. 

As in previous years there will be spirited softball 
games between dealer shop employes. The Ames 
Supply Company team will face a strong Shipman- 
Ward nine and another team from the Young Office 
Equipment Company will attempt to conquer an 
opposing nine not yet selected. 

Games and toys for the children, a clown to amuse 
the youngsters will be other features guaranteed to 
make the day a success according to George Dinger, 
of the Kingson Service Company, who is handling the 
details. 

a 

BALTIMORE STATIONERS ELECT OFFICERS 

With 140 members and friends present, the annual 
meeting and election of officers of the Baltimore 
Stationers Association was held at the Lord Baltimore 
hotel on Tuesday, May 16. The representation included 
a large number from the Penn-Mar-Va Club. 

Those who were elected to govern the organization 
for the coming year are: President, J. Kearney; vice- 
president, J. Stark; secretary, J. Kaufman; treasurer, 
J. Curlett. 

Interesting talks were given by Elisha Waterman of 
the L. E. Waterman Company, Charles P. Garvin, 
general manager of the National Stationers Associa- 
tion and Robert L. Thomas, regional governor of the 
district. 

iii 
CHICAGO OFFICE APPLIANCE MANAGERS DISCUSS 
BUSINESS AFFAIRS 

The Office Appliance Managers Association of Chi- 
cago met on the evening of May 12 at Medinah Ath- 
letic Club. The topic of general business conditions as 
it affected sales possibilities was handled in a round 
table discussion. An air of optimism pervaded the 
meeting. 

Summer meetings are to be in the form of outings. 
A committee composed of Harry Cross of Dictaphone 
Sales Corporation, H. A. Tallquist of International 
Business Machines Corporation, and A. H. Foxcroft of 
L. C. Smith & Corona Typewriters Inc. was appointed 
to arrange for the outings, the first to be on the ninth 


of June. 
—<—ft- — 


GUILDFORD IS WATERMAN GUEST 

Frederick C. Guildford, head of the Stationers’ Guild 
of London, England, was guest of honor at a luncheon 
given by Elisha Waterman, executive vice-president of 
L. E. Waterman Company, fountain pen manufac- 
turers, May 15 at the Down Town Club, Newark, N. J. 
Mr. Guildford, whose firm, L. G. Sloan, Ltd., is pen 
purveyor by royal warrant to King George VI and 
Queen Elizabeth, is in this country to study American 
manufacturing and merchandising methods.—NJNS 

plies. : 
MAYER HONORED ON 54TH ANNIVERSARY 

In celebration of his record of fifty-four years in 
business, about 180 persons recently attended an anni- 
versary dinner in honor of George J. Mayer, president 
of the George J. Mayer Company, Indianapolis, makers 
of office supplies. Among those present were officers, 
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PLANNED EQUIPMENT 

























@ Court Buildings @ Hospitals 
@ Building and Loans @ Banks 
@ Book Stores .. . and 


Scores of other opportunities for planned 
steel equipment installations are present- 
ing themselves every day to the progres- 


sive dealer. 


Working in cooperation with Security's 
staff of office equipment specialists no in- 
stallation problem is beyond the scope of 


the average dealer. 


When that big installation comes along 
don’t pass it by—submit the proposal and 
sketches to Security—and—land the job. 


An elaborate brochure is in the course of 
preparation—In it will be found actual 
photos of many Planned Installations—All 
furnished by Security in conjunction with 
Security dealers. 








Security Steel Equipment Corp. 


Avenel New Jersey 


A Wall Cabinet and Counter as installed in a 
modern hospital. Counter Top is of Monel Metal— 
Cabinet base recessed for toe space- 
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ANNOUNCES 


STAINLESS STEEL 
TUBULAR FURNITURE 


““THE FURNITURE OF OUR NEW DAY“' 


The United States Government demands Stainless Steel Furniture for 
many purposes—especially for Battleship and Coastal Service. 


Hospitals, restaurants, railroads, street railways, bus lines, modern 
office buildings, home owners, doctors, dentists, clubs, beauty parlors 
and the countless other users of Chrome Furniture have constantly 
asked the question, “Why can't we have furniture in Stainless Steel?” 


WHY WAS IT WANTED? 


Because of its softened silver-white color, blending so beautifully with 
surrounding decorative values. 

Because of its great strength and lightness. 

Because it is rustless. 

Because it does not tarnish. 


WHY COULD WE NOT HAVE IT BEFORE? 


Because of its HIGH COST. 


TROY is now equipped to make all of its exquisite furniture designs in 
Stainless Steel at prices only very slightly higher than its present 
prices on Chrome Furniture. 


PROMPT SHIPMENTS 
Send for Price List No. 391-SS, Stainless Steel 


THE TROY SUNSHADE COMPANY 


Dept. P-69, TROY, OHIO, U.S.A. 
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stockholders and employes. As a special feature, Alfred 


Pich, who has been with the company fifty years, was | 


presented an etched bronze memorial plaque.—EB 
inennetiliniiilinlitiiicitaiie 


CONNECTICUT VALLEY STATIONERS MEET 


Marked by a fine attendance of enthusiastic mem- 
bers, the April meeting of the Connecticut Valley Sta- 
tioners Association was held on the eleventh in the 


1711 Inn at Meriden. The speakers of the evening | 


were Messrs. Sutton and Livingston of the Byron 
Weston Company and their subject was so interest- 
ing that they were kept answering questions until 
almost 10 o’clock before the meeting adjourned. The 
association is scheduled to hold its annual golf meet- 
ing on June 6 at the Indian Hill club in Newington. 

The May meeting was held on the ninth at New 
Haven so that Professor Hubert Greaves, well-known 


specialist in public speaking at Yale University, could | 
be the guest of honor. His address was of great inter- | 


est to the sixty-five present and covered many com- 


mon mistakes in voice and action of those who make | 


public talks. 


eee 
CINCINNATI STATIONERS ELECT OFFICERS 


At the regular meeting of the Stationers Club of 
Cincinnati, held on May 3, the following officers were 
elected for the ensuing year: 

President, Frank Willenborg, Jr., Willenborg Station- 
ery & Printing Company; vice-president, Fred W. 
Ziegler, Clasgens, Ziegler & Sampson, Inc.; treasurer, 
A. F. Lindhorst, The Gibson & Perin Company; secre- 
tary, James D. Dryden, Redeker & Dick, Inc. 

i le ~~ ocr 

N. CALIFORNIA STATIONERS RE-ELECT STAFF 

At a recent meeting of the Northern California Sta- 
tioners’ Association all present officers were re-elected 
for the ensuing year, as follows: Ed Wobber, Wobber’s, 
Inc., San Francisco, president; Harry Stratford, Neal, 
Stratford & Kerr, vice-president; Elton Wood, secre- 
tary-treasurer. 

—_— —-—— 


SEAMAN-WALCOTT AND CODY-CROSS IN MERGER 


| 


Pooling their resources, stock and lists of customers | 


of many years’ standing, two prominent Canadian 
office equipment and stationery companies effected a 
merger last month. They are the Seaman-Walcott, 
Ltd., and the Cody-Cross, Ltd., both of Halifax, N. S., 
and the combined firms will be known as Seaman- 
Cross, Ltd. 

The address of the new company will be 44 Granville 
street but, because these quarters are not as large as 
required by the large organization, a stock of office 
furniture, equipment and supplies will be maintained 
at the former address of Seaman-Walcott, Ltd., 200 
Hollis street, which will still remain the office of Wal- 
cott Storage. 

In making an announcement of the merger over the 
signature of L. N. Seaman, the company Said: 

“It is with real pleasure that we are able to inform 
our many friends that we have been able to complete 
an amalgamation of the two firms with the object of 
supplying fuller, more efficient, and more economical 
service to the patrons of both companies. The united 
companies have, with the desire to keep as closely aS 
possible in touch with all our former customers, 
adopted the name of Seaman-Cross, Limited, retaining 
a part of the title of each of the original companies. 

See 


SECURITY STEEL HAS CHICAGO REPRESENTATION 
Harry E. Shields and Louis Haines, who were con- 


nected formerly with the Van Dorn Iron Works at | 


Chicago, have organized a metal office equipment busi- 
ness at Chicago, located at 935 West Grand avenue. 
Both have had an extended experience in the field. 

This business has the lines of the Security Steel 
Equipment Company, Avenel, N. J. A full line of sheet 
metal equipment is carried. 









\SMOKE. OUT. . 
WAL ORDERS 


Get Seasonal Quantity 


Orders at Transfer Time 
with 


BOX-WRAPT 
FILE FOLDERS 


With the favorable prices that 
can be quoted on BOX-WRAPT FILE 
FOLDERS in special, run-to-order quan- 
tities, to your customer’s own specifi- 
cations—you can really go “gunning 
for bear’’ between now and the semi- 
annual transfer time. 


It's an opportunity to give your old 
customers an additional service...and to 
make new customers... by offering an 
economically attractive “buy” for their 
semi-annual file folder requirements. 


You can compete even with unusual spec- 
ifications — special or standard sizes... 
with single or reinforced tabs, any cut 
desired . . . printed for individual office 
systems. 


Get going NOW! Send us samples of 
your customers’ present folders—or speci- 
fications of new ones—for BOX-WRAPT 
quotations. Our special, run-to-order 
prices will put you in line for orders you 
never could get before. 


ROCKWELL-BARNES CO. 
CHICAGO 


1515 WEST 38th STREET 
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PRODUCTS 


STEEL BOND BOXES 





STEEL PERSONAL FILES 


STEEL CARD INDEX BOXES 








A complete line of 300 fast moving 
steel office supply items. 








COLE STEEL EQUIPMENT CoO., INC. 


DIVISION OF PRONTO FILE CORP. 
349 BROADWAY NEW YORK 
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KRUMBACH WINS R. C. ALLEN CONTEST 

Ed Krumbach, proprietor of the White Bear Type- 
writer Exchange, Dubuque, Iowa, last month was 
declared winner over twenty other ‘class A” dealers in 
a spirited four-month sales contest conducted by Allen 
Calculators, Inc., New York City. 

The territory concerned in the contest is known as 
the north central division which takes in Iowa, Min- 
nesota, Wisconsin and Nebraska. Dealers from cities 
in each of these states entered the event, many of 





RC ALLLK 
ADDIKG MACHINES 
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NEW TRUCK BOOSTS DUBUQUE MOTOR BOAT RACES.— 
Because Ed Krumbach, owner of the White Bear Typewriter 
Exchange, Dubuque, Iowa, is an outboard racing fan, he re- 
cently equipped his brand new delivery truck with a capital 
advertisement for the Dubuque regatta shown above. 


them reaching remarkable quotas as a result of in- 
dividual drives. 

The purchase of a new delivery truck for the White 
Bear Typewriter Exchange gave Mr. Krumbach a fine 
opportunity to indulge in a little advertising for his 
pet hobby and incidentally help boost the second an- 
nual Dubuque regatta scheduled for July 3 and 4. 
Perched upon the top of the truck is a large sign 
calling to the attention of everyone the great racing 
event for which Roy Gaddis, a local racer, has pur- 
chased an outboard motor which won the title last 
year. 

*—- 
NEW SHIPMAN-WARD SELLING PLAN HELP TO 
DEALER 

Designed to save the dealer considerable money and 
to keep his men employed in slack times, a new plan 
of selling unassembled Underwood typewriters has 
been announced by the Shipman-Ward Manufacturing 
Company, 325 North Wells street, Chicago. 

The plan, as announced in a circular recently mailed 
out by the company, consists of shipping to the dealer 
Underwood typewriters ready to assemble as rebuilts. 
Shipman-Ward first tears down the machine which is 
thoroughly cleaned, all nickel parts are Duo nickel- 
plated and the machine completeiy re-enameled, two- 
coat oven-baked. 

Type bars are retyped and a new Superfine platen 
installed with new feed rolls, paper finger rolls, key- 
rings, key papers, rubber feet and twirler rings. 

When all of this work is completed the machines 
are shipped to dealers to be assembled during slack 
periods in his shop or at his discretion with all parts 
belonging to the typewriter wrapped and shipped 
with it. 

Copies of the Shipman-Ward circular governing the 
new offer and attractive savings will be mailed to 
dealers on request. 

8 Re = 
COLE IS CHICAGO VISITOR 

A. B. Cole of Portland, Ore., a typewriter man for 
many years, was in Chicago about the middle of May 
on his first visit to the city in thirty-one years. He 
worked for the old Rebuilt Typewriter Company in 
Chicago of which J. E. Grady, well known throughout 
the industry, was president. 
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The Speed-O-Print Pulpit is an unusually attractive unit that is 7608 7 
merchandise display and stock cabinet designed to fit yoursste: | i 
selling job — and help increase sales in your ¢ pl 1g de; 


The eye-arresting illuminated merchandise ¢ a your = 

customers a striking assortment of all kinds of dul or supp i 
—and remind them of many items they ned, hich 

can supply. 


Th The convenient stock cabinet in the ree 
Cr plenty of space for a large and handy 
of duplicator supplies, At the fop 


for circulars and other advertising | ’ 
Then there are six sections for 
range of small items. And at 


bottom are two large com 
for inks and stencils. 


Preaches " es “4 | 
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Builds Profits .. . 


_ Put The Pulpit in’a prominent spot in your Se Tmon © ee i 
» store and it will preach its own sermon—and _ 
"produce extra sales, and extra profits in a sur- 

-. prising manner. 


| The Pulpit does a two-fold job of point-of-sale adver- . 3 . 
| tising, and point-of-sale selling. It displays merchandise, ~ 2 . il 
nvites purchase, stimulates buying, and facilitates selling. 
That's: why it will help increase your sales and profits—quickly. 








The Pulpit will make a handsome addition to your store equipment. 
is expertly constructed of real gum wood and finished in natural wood 
. The display is glass inclosed and illuminated by Lumaline frosted 
ps. Both glass and display are easily removed for insertior _of nex displays 
i 3 nm -to.time b ne d-O-P Be SABES. ° : ely set up 


Auger 24 
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a 5 F E C ! a L 0 F F E R F 0 R Y 0 u ! SPEED-O-PRINT CORPORATION 


M i : GAN AVE., CHICAGO, ILL. 
ae qoveneys of epecial sh male: gga mi Please send me full details 
secure this beautiful display and storage about how | can secure a PULPIT with- 
cabinet free of charge for your duplicating out charge. 


department. Name 
Address 


SPEED-O-PRINT CORPORATION City . 


153 NORTH MICHIGAN AVE. CHICAGO, ILL. , State 


JASPER CHAIR COMPANY 
LEATHER UPHOLSTERED CHAIRS 
now in strong demand! 


With a record for quality, handsome design and comfort at 
moderate cost, these fine chairs, usually in brisk demand, have 
become more than ever the desired line. Our production facil- 
ities are up to full capacity yet standards are maintained in 
full and inspections more exacting than ever. You can be 
positive that every Jasper Chair Co. chair of this year’s manu- 
facture is fully up to the mark in style, finish and rugged dura- 
bility. 

Improved designs, deeper cushions, added comfort and finer 
materials introduced from year to year increase the line in 
popularity and dealer profits—but not for the one who doesn’t 
‘arry it. If you don’t sell Jasper Chair Co. chairs, let us send 
you our catalog giving full details of the solid American walnut 
and genuine Eagle-Ottawa leathers used, the interesting styles 
and pleasing colors. By ordering a few of the newest numbers 


for your display, you’ll soon be participating in the earnings. 


JASPER CHAIR COMPANY 


JASPER, INDIANA 


REPRESENTATIVES 
Geo. A. Litchfield, Sales Mer 
James S. Fowls, (Southern) E. W. Thomas, (Southwest) 


R. J. Freeman, (Eastern) 3414 Euclid Heights Blvd. 3004 Mountain Ave., Apt. No 
505 Fifth Ave., New York, N. Y Cleveland, Ohio Birmingham, Ala 

S. H. MacDonald, (West) W. H. Brown, (Chicago-Midwest ) 

405 Orpheum Bldg 6708 Glenwood Ave., Chicago 

Seattle, Wash. (Phone ROGers Park 3644) 
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NORTHWEST TRAVELERS NOTES 
By A. J. Nordstrom, Correspondent 


Colonel Arthur Grayston, newly-elected governor of 
the Seventh Regional district, has been receiving con- 
gratulations from his many friends in the Travelers 
Club and the stationers of the northwest, and has 
been assured of the cooperation of all for next year’s 
regional meeting. 

” 7 > 

It’s about time we heard something about the North- 
west Stationers and Travelers golf tournament usually 
held in August. Karl Castle did a swell job as chair- 
man of that committee last year and while we under- 
stand he doesn’t want to serve again, we hope that 
whoever is on the committee will make use of his 
knowledge on how a golf tournament should be run, 
as the last year’s meeting was the most successful 
tournament in years. P. S.: Not because the Travelers 
won the cup, either. 

~ - - 

Saw our friend, Fred Fenne, in Chicago the latter 
part of April, and he asked to be remembered to his 
old pals of the Northwest. Fred hasn’t changed a bit 
and still likes his double orders of dessert after a 
seven-course dinner. (Me too, Fred.) 

« cal . 

Bill Hoge and E. Lysle Nelson, both ‘“Steelmen,” 
were seen in Omaha and Des Moines the latter part 
of May. 

- * * 

Arthur Walker arrived at the seventh regional meet- 
ing a bit late, having flown in from Omaha, where 
he had gone on a private matter, which required his 
presence on the opening day of the convention. He 
decided, however, that he would be present on the 
opening day, traveling by airplane and informs me 


he made the trip in forty-five minutes with a tail | 


wind. Anyway, Art arrived in time for the banquet, 
where he sat at a table with some of the boys, and 
could not be persuaded to sit at the speakers’ table. 


He has promised to keep his planned speech in cold | 


storage until next regional convention, unless the local 
(Twin City) association can get him to relent at their 
next meeting. 

Frank Godwin, veteran member of the Northwest 
Travelers Club, was present at the district meeting, 
as were Bill Smith, Harry Short, Karl Kiesel, Fred 
Schaefer, Roy Clarke, Eddie Friedman, all old time 
members of the Northwest Travelers Club 

* * > 

Stan Griebel was resplendent in his new white tux. 
Running close behind him in sartorial splendor were 
Ed Cooper, Herb Morgan, Merrill Hasty, all friendly 


rivals for honors “as the Beau Brummell” of the club. 


* * * 


Mr. and Mrs. Jim Parrott of Waterloo, Iowa, stayed 
over in Des Moines for the Rotary convention, which 
followed on the heels of the Stationers meeting. 

The ladies committee at Des Moines did a splendid 
job in entertaining the visiting ladies of the conven- 
tion, and are hereby notified that the Travelers Club 
and the retiring governor, Willis Mohn, appreciate 
their efforts and the results of their hard work in 
making things pleasant for the ladies. 

. o * 

Art Grayston says we must remember that next 
year another convention will be held, and he has 
already started making plans for another successful 
meeting. In the meantime be prepared to receive 
notices for the coming golf tournament 

—- 


BREWER CO. TAKES OVER SMITH & THOMPSON 

Marking a business deal of high importance, H. K 
Brewer & Company, formerly of 42 Exchange place, 
New York City, last month announced the purchase of 


what's 

a few 
bridges 
between 
friends! 
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Home o aV Matched Packages 


PARK RIDGE 
N.J 





PatlW) 
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Ay 


To LINCOLN TUNNEL 
To HOLLAND TUNNEL 
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Thousand-and-Five Products, while 
you are at the New York World 

Fair, will be profitable as well as 
pleasant. It is astonishing how 
many interesting things happen 
while these world-renowned Car- 
bon Papers and Typewriter Rib 
bons are being made... we want 
you to see. Drop off enroute to or 
from New York .. . or motor over 
during your sojourn... .;we're just 
a few bridges from the main ex- 


citement. 


MATCHED PACKAGES 


MITTAG & VOLGER., Inc. 


PARK RIDGE 


NEW JERSEY 
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ANNOUNCING 


Pocket 
TOT 


Speed Fastener 


$150 


It's 4144 inches, 5% ounces of perfectly synchronized, steel- 
built Swingline stapling efficiency. Can be comfortably carried 
in the VEST pocket. It’s all metal and all “muscle” 
through 20 sheets. Embraces all advanced Swingline mechani- 
cal features including wide open non-jamming staple channel 


and tacking. Loads 125 TOT Staples. 





AUTO 
5 59th St. brdg 
ipso ns Plaza, left 


er Level. Quee : 
eee Blvd. Proceed 4 Mile 
to 37-18, last Bldg on right. 


W 
SUB in No. hound 


ch. to ical train. Ride one sta. 


46 St. Walk few steps to 31 ae or 








When you come to the New York World's 
Fair, stop in to see Pocket TOT in the making. 
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PARROT SPEED FASTENER CORPORATION 
37-18 Northern Blvd. Long Island City New York 
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the business and good will of Smith & Thompson, an 
old-established stationery house located for many 
years at 21 Beaver street. 

The Brewer organization is one of the oldest sta- 
tionery firms in the business, having been established 
by Henry Anstice in 1835 and thereby becoming one 
of the few concerns in New York City over 100 years 
old. The organization today is controlled by Charles 
D. Brewer, son of the original H. K. Brewer. 

As soon as the business deal was reported officials 
of the purchasing firm announced the Brewer organ- 
ization has taken a long-term lease on the premises 
at 21 Beaver street, now occupied by Smith & Thomp- 
son, the lease to include the entire building into which 
the Brewer company will move as soon as necessary 
alterations and remodeling are completed. The move, 
however, will not affect the company’s branch store at 
22 East Forty-first street. 





DO WALKING DELEGATES WALK?— 
The answer to that query is “oh, yes, 
indeed,” if you consider the thousands 
of salesmen, manufacturers represen- 
tatives and field men of our industry 
as walking delegates. And just to 
prove that walking is a chief part of 
their daily endeavor, we herewith 
publish a snappy picture, taken in 
Kansas City, of (L. to R.) Samuel C. 
Parker and ivoel Boulware, field men 
for the Corona division of L. C. Smith 
& Corona Typewriters Inc, as they 
ankle hither and yon diligently look- 
ing for leads—or something]! 


—<—-Pe — 


UTILITY STAGES SUCCESSFUL SALES CONTESTS 
When the officials of the Utility Supply Company, 
Chicago, were searching for a sales contest plan early 
this year, none of the standard schemes seemed quite 
satisfactory. The result was a new contest pattern, put 
into successful function during the month of March. 

Certain items in the line of a manufacturer repre- 
sented by Utility were selected for the contest. The 
manufacturer’s salesman conducted an educational 
sales meeting with the Utility staff as a starter for the 
contest. 

A contest committee composed of one salesman, one 
officer of the company and Chicago Sales Manager W. 
L. Schuster was appointed. This committee selected 
the winner of the contest, basing judgment upon four 
factors—-volume, profit, new account for manufacturer, 


| and new account for Utility. The members of the staff 
| who felt that they had a chance to win first place 


prepared reports setting forth their claims to the dis- 
tinction. The reports were naturally subject to veri- 

















STROMBERG TIME CORPORATION Offices 
showing two executive offices, statistical depart- 
ment, and general offices, all ““Yand E’’ equipped 




















Those are the three reasons why Stromberg Time Corporation, 
manufacturers of Time Recorders and Time Stamps, selected ‘‘Y and E”’ 
when they modernized their offices upon transferring from Chicago 
to New York. And those same three reasons are the ones that will 


sell ‘“Y and E"’ Style-Master Desks for you. 


Naturally, the Stromberg Corporation preferred the superb design 
of Style-Master Desks and the restful brilliance of the new 640 
Gray Finish. Working ease, durability and greater quiet were also 
determining factors—but that's only part of the story. 


The complete ‘Y and E” Planning Service gave them a thoroughly 
efficient layout plus a decorative scheme that harmonized all 
elements into a conspicuously beautiful and efficient office. 


That same sales-clinching service is available to you and every 
'Y and E"’ dealer handling the ““Y and E"’ System Planned Line— 


another reason why the ‘‘Y and E”’ Franchise is so valuable. 


YAWMAN,’> FRBE MFG.(O. 


‘Foremost for Over Fifty Years’’ 


FACTORIES AND EXECUTIVE OFFICES, 1099 JAY ST., ROCHESTER, N. Y. 
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WITH A SET OF GOOD CASTERS 
YOU CAN SAVE YOUR FLOOR... 
AND SAVE THE PUSH FOR 

YOUR LAWNMOWER ! 








ITs = EVERY CUSTOMER who uses office 


chairs is a prospect for good casters 


I you want to develop a good source ot 
extra profits, just ask your salesmen to 
call attention to the great difference really 
good casters make in easy operation . . . 
comfort ... protection to floors. They'll 
find many opportunities to sell Bassick 
Diamond-Arrow Casters—and at the same 
time get profitable orders for other items 
in Bassick’s complete line of floor pro- 
tection equipment. 

When you sell Bassick Diamond-Arrow 
Casters, you can give every customer a 
guarantee of absolute satisfaction. That's 
what has made them the largest-selling 
quality office chair casters on the market 
today. 

Because the Bassick line is complete, 
dealers who handle it are in an ideal posi- 
tion to get a profitable volume of this 
business. Write for the complete story. 











DIAMOND 
ARROW CASTERS 


RUBBER 
CUSHION SLIDES 





NOMAR 


DESK CUPS AND SHOES 


NOMAR FURNITURE RESTS 





THE BASSICK COMPANY ¢ BRIDGEPORT, CONNECTICUT 


The world’s largest manufacturers of Casters and Floor Protection Equipment 
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fication prior to rendering of final judgment by the 
committee. 

The winner was William Nagorsen, who qualified be- 
cause of well rounded effort involving a balanced 
building of volume, profit and new accounts both for 
the products and the dealer. 

That the contest plan is valid is attested to by the 
fact that interest was sustained throughout the con- 
test period despite lack of bulletins and other forms of 
stimulation. Every participant felt that he had a good 
opportunity to win. 

Another contest was conducted by the Utility organ- 
ization in April. This one was prescribed by a pencil 
manufacturer whose lines were sold. The point system 
set up allowed six points for a new account, three 
points for each order of one gross or more of pencils, 
one point for each gross of pencils sold, and one point 
for each $1.00 of total sales. The standings of the 
men were regularly bulletined and kept them on their 
toes. When the smoke of the battle cleared, Mike 
Brody was revealed as first place winner, with William 
Nagorsen as runner-up. 


ae 
HOLMES RETURNS FROM EUROPE 


A. B. Holmes, president of the Columbia Ribbon 
& Carbon Manufacturing Company., Inc., Glen Cove, 
N. Y., returned home on the SS. Nieuw Amsterdam 
on April 28, after completion of his yearly two months 
visit to Europe where he attends the annual meetings 
of the Columbia Associate Companies at Milan, Italy, 
and London, England. 

One of Mr. Holmes’ duties this year was the installa- 
tion of John H. Torring as managing director suc- 





A. B. HOLMES 


ceeding Frank J. Allen, who very successfully occupied 
that position since the inception of the London com- 
pany immediately following the World War. 

Several dinners and receptions were tendered Mr. 
Allen, who received numerous gifts from executives 
and employes in token of the wonderfully high esteem 
in which he was held by all who had the pleasure of 
knowing him and working with him. 

Notwithstanding the uncertain political conditions 
existing in Europe, Mr. Holmes states that business 
both in Italy and in England has been highly satis- 
factory for the Columbia companies. 


WARNER IS GF VISITOR FROM HONOLULU 


W. J. Warner, vice-president and general manager 
of the Patten Company, Ltd., Honolulu, H. T., was a 
visitor at the General Fireproofing Company offices 
and plant in Youngstown, Ohio, last month. He is on 
his annual three-month trip to the United States. 

Mr. Warner, whose company is the GF representative 
in the Hawaiian Islands, thoroughly enjoyed his visit 
with General Fireproofing Company executives and 
told of his plans to visit other Patten company sources 
of supply and take in the New York World Fair before 
returning to his island home some time next month. 
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Whore Profit or 
You With... 


COLUMBIA LINE 


STANDARD GRADE A 


APEX LINE 


COMMERCIAL GRADE B 


COLONIAL LINE 


UTILITY GRADE C 


ATLAS LINE 


NON-SUSPENSION GRADE D 


WIDE SECTIONS 
HALF SECTIONS 
SHORT LINE 
CARD INDEX 
BANK EQUIPMENT 
STEEL DESKS 
STEEL CHAIRS 
STEEL SAFES 


CUSTOM BUILT EQUIPMENT 


COLUMBIA STEEL EQUIPMENT CO. 


LINCOLN-LIBERTY BUILDING 
PHILADELPHIA, PA. 
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CHAIR BACK PADS 


(A cushion for the back) 








i eo So” x30" 
Pantasote covers $2.00 Pantasote covers $2.50 
Leather covers $2.50 Leather covers $3.00 
8” x 17” Round Back eS” x 58" 
Pantasote covers $2.75 Pantasote covers $3.00 
Leather covers $3.25 Leather covers $3.50 


Made of latex crepe sponge rubber covered with Pantasote leather 
ette and genuine leather; each material furnished in several colors 
By the use of a Bickett Chair Back Pad it is possible to convert 
an ordinary type of wood or metal chair into a comfortable, 
upholstered chair, and by using cover materials of the proper color, 
matched effects can be secured which will greatly improve the 
appearance. 

Bickett Chair Back Pads are applied to chair and held in position 
by means of a flap which laps over the top and back of chair and 
by the use of a lacing which is threaded through eyelets in bottom 
ot back rest and flap. Furnished in four sizes making it possible to 
fit chairs ranging from 14” to 20” in width, and to provide proper 
spacings between chair back rungs, eyelets in bottom of back rest 
pad and flap are spaced to fit chairs having four, five, six and seven 
back rungs. 

Bickett Chair Back Pads improve the appearance and will make 
chair more comfortable—Reduce wear of clothing and prevent 
garments from becoming shiny—Relieve spine strain by providing 
support for the back. 





RESPIRATOR CUSHIONS 


are the only seat cushions on the market which have a ventilating 
system molded into the sponge rubber which allows air to flow in 
and out of cyshion at all times 


Cross 

Section 
View of 
Cushion 


in Use 


Sool PTE 2 Tigtn ne 
+ 3 i ae 


Be ae as a 2s a0 5 HF 





Illustration shows that even under the weight of a man weighing 
in excess of two hundred pounds, air tubes are not completely 
compressed and air circulation is not interferred wit 

The human body does not require a thick, soft, compressible seat 
pad, and considering the fact that the heat retaining properties 
of sponge rubber increase with the thickness, results secured with 
regard to comfort are contrary to expectations 

A Respirator Cushion can truthfully be called a scientific seating 
device and several hundred thousand office workers in the United 
States and many foreign countries are securing a degree of 
SATisfaction never before experienced 

Cool, comfortable and health promoting because they do not 
create unhealthy conditions. Ask any ] 


LL.M. BICKETT Company 


Watertown, Wisconsin U. S. A. 
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AUTHOR FINDS ROYALS EVERYWHERE 

Charles S. Frazier, well-known author and traveler 
of Honolulu, H.T., has discovered the fact that the sun 
never sets on Royal typewriters And, by way of prov- 
ing his statement, he recently returned to his home 
after a world cruise armed with a number of interest- 
ing photographs, two of which are reproduced here. 

The heights to which western manners and customs 



















gO FF AS 
AROUND THE 
WORLD. — 
(Top) Siamese 
girl uses her 
portable within 
the Temple of 
the Emerald 
Buddha.( Lower) 
Author Frazier 
on the island of 
Bali interests 
the natives in 
the ‘‘machine 
that talks.” 


have penetrated the eastern sections of the world are, 
Mr. Frazier believes, illustrated by the ever-increasing 
use of machines to replace the more tedious and slow 
methods of former times. In Burma, Siam and India 
Mr. Frazier found natives thoroughly schooled in the 
use of the typewriter and quite proficient in its opera- 
tion. In such romantic places as the Temple of the 
Emerald Buddha in siam, and within the shadow of 
the great Taj Mahal in India, the traveler found men 
and women carrying their Royal portables with as 
much familiarity as they carried everyday articles. 

On the island of Bali where Mr. Frazier did consid- 
erable work with his own portable, he found the na- 
tives interested in, but not surprised at, the “machine 
that talks’ which they took quite for granted as an- 
other innovation of the white man. 

—- © = 
O’CONNOR RECOVERS FROM ILLNESS 

J. Francis O’Connor, president of the Pacific Carbon 
& Ribbon Manufacturing Company, San Francisco, and 
president of the Carbon & Ribbon Dealers’ Association 
of Northern California, is well on the road to recovery 
following a serious illness which kept him confined 
to his home for more than three months. 

—-> - 
MILLER SAILS ON LONG BUSINESS TRIP 

Royal H. Miller, assistant export manager of the 
Dictaphone Corporation, Bridgeport, Conn., sailed 
aboard the S.S. Oriente on April 29 for a two month 
business trip. During his journey Mr. Miller will visit 
Cuba, Jamaica, Panama and all the important cities 
in Colombia. 
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SELL ‘EM ALL! 


THE NEW INVINCIBLE 1600 FILE LINE 
TuRNs PasseRs-BY INTO ~ PASSERS -BUY” am 










SAY, MR. CUSTOMER, YOU CAN STOP 
“LOOKING AROUND’ RIGHT NOW... 
I'M THE FILE THAT GIVES YOU THE MOST 


FOR YOUR MONEY. JUST CHECK MY 
FEATURES, AND YOU'LL AGREE! w 





A FEW OF THE FEA- 
TURES that give extra value 
famous Invincible free- 
floating roller, cradle-type 
drawer suspension—full 52” 
standard height—full 28” 
deep outside;—rich hardware 
easy-operating compressor 
rugged construction, and 
many others. 


This amazing new Invincible File Value has sky- tunity! Let this sales-gelling file line develop more 


rocketed file sales to a new high for dealers all sales and profils—for YOU. 
THE COMPLETE No. 1600 FILE LINE includes 


over the country —and it will for you, too! Here’s ae. s 
‘ standard height letter and legal sizes—combination card 


a complete file line at prices that you can really insert and letter drawers—3 x 5 or 4 x 6 card insert 
11 drawer 3 x 5 card file—S drawer check—5 drawer 
enthuse over—and that your customers will go bill—7 drawer 5 x 8—triple compartment 4 drawer docu- 
: : , ; : ments—safe compartment—and full range of counter height 
for in a big way. Get in on this great oppor- files. Write for catalog and prices on this fast selling line. 


INVINCIBLE 
METAL FURNITURE CO. 


FACTORY AND MAIN OFFICE, 2606 FRANKLIN STREET, MANITOWOC, WISCONSIN: 
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HOwARD W_BOISE.Inc. 


OFFICE EQUIPMENT 
-_ STATIONERY 


evant 20 cast ied 


eromt sormce 1se"* cast reowt 67 


PLAINFIELD. No 
May 5, 1959 


Coluabia Ri bton & Carbon Co. 
305 East 45th St. 
Wew York, ¥- Y. 


Gentlemen: 

Tt hae been & very satisfactory 8 years that we 
have spent in selling the full line of Columbia Ribbon 
& Carbon Company's products. 

We have found an inoreesing nuaber of our customers 
have come pack asking for these carbons and ridbone by name. 
For they have found greater satisfaction in the uniformity 
and the quality of theese products. This line has been the 
means of taking our ribbon and carbon business out of the 


competitive priceclass and educating our customers that 
higher quality 3° 20 . Thies re~ 


re economical in the long run 
fleste « higher profit to us, less customer compaaints, 
and a gener 


al all around setisfaction. 
Very truly yours, 
HOWARD ¥. BOISE, INC. 


Nelson T. Soise 
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HOWARD W. BOISE, INc. 


Plainfield, N. J. 
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NOW! 


COLUMBIA RIB 
BON & CARB 
. wy? ; 0 
MANUFACTURING CO., Ine i 


Main Office , 
>and Factory: Gle i 
y: Glen Cove, L. L.. N.Y 


New York 


305-313 East 45th St., Kansas City, Mo. 


Dwight Bldg. 
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TYPEWRITER RIBBONS & CARBON PAPERS 
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MISS SARAH BALDWIN 


Sarah Baldwin, for many years actively engaged in 
the retail stationery business in Illinois, died at her 





Oak Park, Ill., home on April 16. Following funeral | | 
services at Oak Park, the body was taken to Clinton, | 


Iowa, for interment. 

Miss Baldwin began her career as a bookkeeper for 
the firm of Keene, DeLang & Company in the late 
nineties. After serving that organization for a num- 
ber of years she decided there was a place for a woman 


in the office supply field and resigned her position. 
Her first store was located at what was then 109 West | 
Quincy street, just west of LaSalle and at the time | 


Miss Baldwin was believed to be the first woman in 





THE LATE MISS SARAH 
BALDWIN 


the country to enter the stationery field. She soon | 


proved her ability, however, for her venture proved 
highly successful from the beginning. 


About 1909 the stationery store was moved to a site | 
on LaSalle street where now stands the north portion | 


of the Field building. From there Miss Baldwin moved 
her firm to the old Board of Trade building, remaining 
there until razing of the structure forced another 
move. Several years ago the proprietor of the Baldwin 
Printing & Stationery Company decided to retire and 
sold her interest to the Commercial Stationery Com- 
pany which still operates the firm. 

Miss Baldwin’s passing came as a severe shock to 


hundreds of friends, business acquaintances and for- | 


mer business associates, all of whom knew her as one 
who at all times placed honesty and sincerity above 
all other considerations. 


y >i. 


C. R. OATES 

Carl R. Oates, for the past thirteen years a salesman 
for the Sanford Manufacturing Company and well 
known in association circles, died at the Midway hos- 
pital, St. Paul, Minn., on April 23. He was fifty-three 
years of age. 

Mr. Oates, who was prominent in the Northwest 
Travelers Club, was associated with the stationery and 
office supply industry for a considerable time. From 
1906 to 1915 he was with the stationery department of 
the Grand Forks Herald, Grand Forks, N. D. Later he 
served with Walker Bros. & Hardy, Fargo, N. D., L. F. 
Dow Company, St. Paul, Minn., and the Midland Paper 
Company, Minneapolis, Minn. 

In 1926 he joined the Sanford organization and be- 
gan traveling the Middle West and Northwest. During 
his years in the field he became known to a great 
many people and was noted for his kindliness, loyalty 
and friendliness. 

Mr. Oates is survived by his widow, Mrs. Dell R. 
Oates; his father, Henry Oates, Independence, Iowa; 


| of resilient strips in sheet form. 








All Names Quickly Removed, 
Rearranged, Replaced. 


The Flexoline "Insite" Index gives fingertip control of the vital ever- 
changing facts you need—telephone numbers, names, numbers, prices, 
discounts, terms, routings—where speed and accuracy are essential. 
Up to 350 separate entries can be made. By the unique Flexoline 
method each or all of these 350 lines can be quickly removed, 
rearranged or replaced. 

You can place the ‘Insite’ Index on your desk or switchboard or 
hang it on the wall. Weighted and protected, it cannot tip over or 
scratch. Its cover keeps your records private and free from dust. 


The quick Flexoline removing — rearranging — replacing method 
keeps vital information at your fingertips—it's the 
surer, faster way of keeping current facts ''on tap”. 

List price for the complete unit 5 g5 
Finished in rich black Crystal, complete unit consists 
of four two-sided removable frames, metal base and 










cover, and 12 sheets of Flexoline—enough for 504 pes pont 
listings. 

WHAT IS FLEX)OLINE TYPE ful 
Patented by Acme Visible SEPARATE 

Records, Inc., Flexoline consists FILE 


Can be used like any ordinary 

writing paper. Flexoline is sur- : 
faced with glare-and-shadow- = 
free paper. To use, simply type , 
or write on scored sheet, separ- 
ate strip from sheet and insert 
strip in Index. 
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ALL DEALERS ean sell 
Flexoline ‘‘Insite’’ In- 
dex. You will find this 
unit ideal for store 
sales. For outside men 
it is an opening wedge 
for other business. Place 
your order direct at the 
regular discounts. 
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ACME VISIBLE RECORDS, INC. 


World's Largest Exclusive Manufacturer of Visible Record Equipment 


6 SOUTH MICHIGAN AVENUE CHICAGO, ILLINOIS, U.S.A. 
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MIA M | 


the better portable register 
READY FOR IMMEDIATE DELIVERY 


A SALES OPPORTUNITY! Designed especially for 
use by the many large and small neighborhood shops 
from the garage and building supply store to the dress 
shop and beauty parlor, the MIAMI Portable has an 
unusually large number of prospective users in prac- 
tically every territory. 


( i ) Handsomely molded and designed, it is offered 
regularly in grey and in mottled walnut-——also 
on special order in two tone cream and brown 
and in all white. It has outstanding “eye 
appeal” 

2 Molded entirely of Plaskon, more durable than 

( ) metal, the luster of the finish is permanent 
since it will not tarnish, mar or discolor in any 
way. Although tapered to conform with the 
writing angle of hand and wrist, smooth, 
efficient, finger touch control is an outstanding 


feature. 
3) Holds 100 sets of triplicate forms and has com- 
(: partment for filing record copy, yet is light in 
weight. It is made in two sizes: No. | carrying 
form 4°," wide by 6!5" long, and No. 2 carrying 
form 5!." wide and 8',»” long. 


OFFICE EQUIPMENT DEALERS, here is a “live” 
item for specialty sales; those who have introduced it 
in their territory are enjoying worthwhile earnings. 
Full information will be sent on request. 


THE MIAMI SYSTEMS CORPORATION 


Cincinnati, Ohio 


2725-2735 Colerain Ave. 
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two brothers, W. M. of Sioux Falls, and H. F. of Chi- 
cago; two sisters, Mrs. Mabel Hall and Mrs. William 
Cook of Iowa Falls, Iowa, and a brother-in-law, Joe 
Reller, owner of the Reller Office Supply Company, 
Grand Forks, N. D. 

+ + + 


MRS. JAMES A. WALLACE 

Stricken with hypostatic pneumonia at the end of 
a seven-week illness, Mrs. Gertrude Wallace, wife of 
James A. Wallace, general manager of the Jasper Office 
Furniture Company, Jasper, Ind., died last month at 
the age of fifty-one years. 

Mrs. Wallace was removed to a Louisville hospital 
seven weeks before her death and after ten days was 
returned to her home in Jasper where her condition 
became steadily worse with pneumonia bringing on 
the end. 

Mrs. Wallace was born at Staunton, Ind., on October 
12, 1887, the daughter of John Henry and Elizabeth 
Krasch Schramm. She attended school there until the 
family moved to Terre Haute in 1905, and in 1921, was 
married to Mr. Wallace. The couple lived for a time 
in Florida, returned to Terre Haute and in March, 
1930, moved to Jasper to reside there ever since. 

Besides her husband, Mrs. Wallace is survived by 
two sons, James and Karl; her mother, Mrs. J. H. 
Schramm, of New York City, and a brother, Karl B. 
Schramm, of Terre Haute. 

Mrs. Wallace was well known in her community as 
a woman of culture who took a deep interest in sev- 
eral local activities, being a member of the American 
Legion auxiliary, the Music and Art Coterie, and the 
Ladies Aid of Trinity church. 

Following services in that church the body was taken 
to Terre Haute for burial in the family lot in Roselawn 
memorial park. 


Tr  & 


A. S. STEINER 

Arthur S. Steiner, secretary-treasurer of the Gulf 
States Sales Corporation, Birmingham, Ala., died on 
April 26 following a brief illness. He was fifty-three 
years of age and well-known in the community in which 
he lived. 

Mr. Steiner was born at Tuscumbia, Ala., on May 24, 
1886, the son of Burghard Steiner, a pioneer settler of 
Alabama and the founder of the banking house of Stei- 
ner Brothers. He received his early education in the 
Birmingham public schools and the Philip Exeter Acad- 
emy, later going to Nuremberg, Germany, to complete 
his training. 

He is survived by his widow, Mrs. Lessie K. Steiner; 
two sons, Burghard and Louis Steiner of Birmingham; 
a mother, Mrs. Burghard Steiner of New York City, and 
two brothers, Herbert and Milton Steiner of New York 
City. 

+t ok + 
H. H. CONWAY 

Believed to have been an accidental victim of car- 
bon monoxide poisoning generated by the exhaust of 
his automobile, Horace H. Conway, president of the 
H. H. Conway Office Supply Company, Chicago, was 
found dead last month in a garage in rear of his 
Highland Park, Ill., home. Mr. Conway’s body was dis- 
covered by a neighbor who lived next door to the 
Conway residence at 378 Woodland road and walked 
to the next house to investigate a running engine in 
the Conway garage. It is believed that Mr. Conway 
contemplated doing some minor repair on his car 
and after starting the engine fell a victim to the 
deadly fumes. 

bok ob 
HARRY McGEE 

Harry McGee, for many years senior vice-president 
of the T. Eaton Company, Ltd., Toronto, Ont., died 
recently at his home in that city. He was seventy- 
seven years of age and was well known to the whole- 
sale office stationery and business machine trade 








JUNE, 1939 99 











Three IMPORTANT LINKS 


in 1 your profit chain. L.A quality machine Neva-Clog Staples 


; Staples are made accurately 
jreatest care; and sharpened, so 


: 5 7 NEVA-CLOG that they easily pierce any material without 
4 iring 3 I imended for production 
rk as breakage and consequent loss are 
z - “ 1a AT - eau d DigmMUurm 
n helping dealers to build A 
‘in tant flow of profitable Use Only Genuine Neva-Clog Staples 
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Neve Clog J-30 Stapling Plier 
Fasten things together QUICKLY EASILY SECURELY tn ew register It's proving extremely 


fim othe Pesbes Peoer Clash Leother Togs no obligation. It will be well worth your NEVA-CLOG DJ-340 STAPLES 
Take # te Your Work Softwood Cardboerd Bults ere 
shill Severe ra aus These NEVA-CLOG Staples are specially 
908 made for use in J-30, P-50, D-30, D-40 and 
A new display for your wi NEVACLOG PRODUCTS, Inc, D-40X machines. Made with greatest care 
39 "h 


N “high FREE. Waite BRIDGEPORT, CONN, and precision. 5M per box. GUARANTEED. 


No. J-39. 3 colors—! 
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~ HILCO DUPLICATORS 


Lead the Market 


IN PRICE AND PERFORMANCE 
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DUPLICATOR 1 
Price 

Compare the exclusive features of this re- 
markable duplicator with any other machine 
at anywhere near this price— 

@ Automatic Front Paper Stop 

@ Rubber Roller Releaser 

@ Closed-in, Leak Proof Drum 

@ Automatic Feed 

@ Automatic Paper Counter 


HAER-LINE REGISTRATION 
This ALL-IMPORTANT feature—absolutely 


essential to perfect work, is insured by the 
exclusive Hilco construction— 
and the automatic front paper 
stop. 


Price 





All-metal cabinet, 17 x 30 x 31 inches high 
—especially designed for Hilco. Solidly 
built, crackle finish throughout . . . Very 
convenient—Equipped with two sliding 
trays and supply cupboard. ADJUSTABLE 
FEET. A utility and convenience you should 
not be without. 


Write for Catalog and Prices 


HILCO CORPORATION 


1512 MERCHANDISE MART e CHICAGO 
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AUTOMATIC $5 50 


Retail 


ALL-METAL § | _ 
CABINET Retail 
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through his activities with Canada’s largest mail order 
house. Mr. McGee learned the rudiments of merchan- 
dising in a general store at Carnew County Wicklow, 
Ireland, and went to Canada when a young man. Join- 
ing the T. Eaton Company, then a small general store 
on Yonge Street, he assisted in no small way in the 
vast strides it made in the years succeeding 1883, the 
time of his first association with the founder, Timothy 
Eaton. In 1928, on his forty-fifth anniversary with 
the company, the employes held a demonstration in 
the Arena Gardens, Toronto, and presented him with 
a Rolls-Royce limousine.—SJL. 
+ + 
T. J. GIBSON 

Funeral services for T. J. “Ted’’ Gibson, for the past 
seven years manager of the San Francisco office of the 
Miller-Bryant-Pierce Company, were held on April 19 
at Cypress Lawn Memorial chapel, Colma, California. 

Mr. Gibson died on April 17 in his fifty-eighth year. 
He is survived by his widow, Mrs. Edith R. Gibson. 

Mr. Gibson was one of the originators and founders 
of the Carbon & Ribbon Dealers’ Association of North- 
ern California and served as a member of its board 
of directors for six years. Before taking over the Bay 
City office of Miller-Bryant-Pierce he was manager of 
the firm’s St. Louis branch and for a time worked out 
of the company headquarters at Aurora, IIl. 

Honorary pallbearers at the funeral services included 
the following association officers: W. G. Huston and L. 
H. Chapman, directors and past presidents; A. L. Schir- 
meyer, vice-president; W. H. Taylor, director; John 
Griffith, secretary-treasurer, and Dave Scoville, assist- 
ant to J. F. O’Connor, president of the association. 


ok 
PERCY BARRINGER 

As this issue goes to press we learn, through a page 
inserted after press time in the British Stationer, of 
the death on May 6 of Percy Barringer, of London, 
England. 

Mr. Barringer was a well-known figure in the trade 
throughout the British Isles when he was a director 
of the John Walker Company, London, and president 
of the Stationers Association of the United Kingdom. 
He held this honored position from 1919 to 1929, and in 
1921 was a guest of honor at the National Stationers 
Association convention at Atlantic City, where he won 
the friendship and esteem of many who will remember 
him with affection and will mourn his passing. 

Mr. Barringer’s son, Howard, is well-known in the 
American trade with which he became connected 
when, in December, 1925, he was appointed to the edu- 
cational department of the house of Eberhard Faber. 

Funeral services were held on May 10 at St. Andrew’s 
Presbyterian church, Hampstead and later at the 
Golder’s Green crematorium. 


oe eS) 
4 4 
R. S. BULL 


Richard S. Bull, president of Bradner, Smith & Com- 
pany, and past-president of the Western Trade Paper 
Association, died in the Evanston (Ill.) hospital last 
month after a long illness. He was forty-eight years 
of age. Mr. Bull served in the Illinois National Guard 
during the 1916 Mexican campaign and later was sent 
overseas during the World War. In later years he was 
given the rank of major in the 333rd Field Artillery. A 
member of the Chicago, Indian Hill, Chicago Athletic 
and Casino Clubs, he was well-known in fraternal life. 
A son and three daughters survive. 


F. R. KAUTZ 


Frederick Rollin Kautz, up to two years ago active 
head of the Kautz Stationery Company, Indianapolis, 
Ind., and with a record of fifty years in the office sup- 
ply industry, died April 24 after an illness of more than 
two years. 

Mr. Kautz established the Indianapolis store about 
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“At first, I thought his price was a little 
high, but it turned out he was quoting 
on better paper—exactly what we needed.”’ 


L. L. Brown Papers 
are Job Insurance 


Batam 


C ost-conscious printing buyers may fool themselves occasion- 

lly, but printers who recommend paper inferior to its purpose 
meine good-will and profitable repeat orders. Cheap stock 
may win a 4id job, but it won't win and hold customers. 

Far-sighted printers therefore recommend L. L. BROWN 
papers, because these papers provide utmost resistance to age 
and hard handling, always with proper balance of perfect 
writing and erasing, and add practically nothing to costs per 
record book, form, or letterhead.* 

L. L. BROWN papers have proved their superiority in con- 
tinuous use since 1849. Every L. L. BROWN paper is the dest 
value in its grade, thanks to carefully selected new rags, pure 
water from natural subterranean springs, exclusive formulas 
and skilled processing developed through generations of spe- 
cialized experience. 


Since 
1849 


Super 
Quality 





ADAMS, MASSACHUSETTS ~~ 





DISTRIBUTORS IN 
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“Right! We've quit 








kidding ourselves, 
too—we stick to 
one printer who al- 
ways recommends 


dependable paper.” 





If you sell record books, forms, documents and stationery, 
you'll profit by recommending L. L. BROWN papers whenever 
permanence, durability, or prestige is a factor. Ask your 
regular L. L. BROWN agent or write for samples. 


*L. L. BROWN papers add nothing to costs when compared with papers of 


their own grade levels—increase total accounting and letter costs only a small 





fraction of | Over inferior pape 
Rags 
L. L. BROWN’S Linen Ledger a Se eS 
ADVANCE Linen Ledger. . ...:s 8 « © » » Jee 
Reewrais Linen Ledeetl . . 5 kK ek ew 
BROWN’'S FINE oon Ceo re ens Se 85% 
GREYLOCK Linen Ledger 5 .. @toiie eee 85% 
L. L. BROWN’S LINEN? . 100% 
ArWaee BOMDS «3k 6 ce es noe te’ . 100% 
GREYLOCK: BONDS. «5 «© © «8 w « ‘ 75% 
RESISTALL Index Bristol’ a se . 100% 
tEnvelopes to match tHydroil Process 
L. i B RK () W N 
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Longer Lasting and Better 
1LL PRINCIPAL CITIES 
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THE WORLDS MOST MODERN 


Office Building 





S. C. JOHNSON and SON, 
INCORPORATED ... . 


The craftsmanship of our carefully built 
organization was never more evident 
than in the office equipment now well 
serving S. C. Johnson and Son, Inc., 
Racine, Wis. Leading magazines, 
newspapers, even radio have all paid 
glowing tribute to this "Office of To 


" 
Arroaur 
rrow. 


The world famous Frank Lloyd 
Wright, in designing these striking 
desks and chairs, has definitely set a 
new standard of office comfort, stability 
and efficiency. The fact that all of the 
office furniture, including desks, chairs, 
ling cabinets, counters, work tables, 





bididd L 


etc., for this incomparable office build- 


y was furnished by our company 

iid mean ch to every office 
yuipr t dealer wit! forward moving 
lea 





equipment tha nied makes modern Designed by Frank Lloyd Wright 


more prosperous, we suggest that you Furnished by Metal Office Furniture Co. 





We have just published an illustrated booklet giving the astonishing facts about this 
“The World's Most Modern Office Building’ and the details of the distinctive furniture 
it contains. Send for a complimentary copy—you will enjoy it from cover to cover. 





METAL OFFICE FURNITURE COMPANY, GRAND RAPIDS, MICHIGAN 
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thirty-one years ago and within a short time made it 
one of the most successful businesses in its district. 
Prior to opening his own organization, he was with the 
old Bobbs-Marrell Company, which later became 
Stewart's, Inc., in Indianapolis. 

Early in 1937 Mr. Kautz was stricken with an illness 
which forced him to give up his business life and, in 
a few short months, confined him entirely to his home. 
When he retired, the reins went into the hands of his 
son, John Kautz, who will continue as active head of 
the organization. 

+t + 


J. H. ALDEN 
Stricken shortly after he was believed to have recov- 
ered from an attack of influenza, John H. Alden, pro- 


prietor of the New Bedford Typewriter Exchange, New | 


Bedford, Mass., died at his home on May 6. He was 
fifty-four years of age and had resided in the vicinity 
of New Bedford for the past thirty years. 

Born in Providence, R. I., Mr. Alden was a direct 
descendant in the ninth generation of John Alden of 
Pilgrim fame. In addition to being well-known in 
business circles he was prominent in fraternal organ- 
izations, being a member of Noquochoke lodge of 
Masons and a member of the Grinnell Brotherhood of 
the Fairhaven Congregational church. 

Mr. Alden is survived by his widow, Mrs. Edith 
Schwab Alden; his parents, Mr. and Mrs. A. Judson 
Alden of Stoneham, and three daughters, the Misses 
Elizabeth S., Ruth Priscilla and Mary C. Alden. 


t k } 


R. W. FARMER 

Roger W. Farmer, former newsboy, salesman and 
bookbinder and for the past three years employed by 
the Clarence E. Page Office Supply Company, Okla- 
homa City, Okla., died last month after an eight- 
month illness. He was forty years of age. 

Mr. Farmer went to Oklahoma City from Pikeville, 
Minn., when a young boy. During the later years of 
his life he was a member of the Pennsylvania Avenue 
Christian church and a charter member of the Young 
Man’s Club. He was also active in Boy Scout work. 

Surviving are the widow, two sons, Richard and 
Robert W. Farmer; a brother, Hilton Farmer, and a 
sister, Mrs. E. E. Keck.—EVH 


a ae | 
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F. H. VAN AUSDALL 

Stricken when he was believed to be well on the road 
to recovery following a serious operation, Fred H. Van 
Ausdall, assistant superintendent of the Royal Type- 
writer Company’s factory and plant, died suddenly on 
March 19. 

Mr. Van Ausdall, who had been with Royal for more 
than thirty-one years, was well-known in Hartford 
and was one of the company’s leading executives. 
Combining exceptional qualities of leadership with a 
friendly and kind personality he was held in high 
esteem by his friends and business associates. 
tok + 
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ARTHUR STEVENSON 

Arthur Stevenson, retired president of the National 
Office Supply Company, died at his Waukegan, IIl., home 
last month at the age of seventy-two years. Mr. Ste- 
venson retired four years ago after serving his com- 
pany since 1908. He is survived by his widow, Rebecca, 
two brothers and two sisters. 

- — > 


STACK TAKES HALL-WELTER LINES 


Thomas Stack, well-known Chicago stationer and 
owner of the Stack Typewriter Company, last month 
was appointed a representative of the Hall-Welter 
Company, Rochester, N. Y. 

Mr. Stack, who is at present busily engaged in re- 
decorating and remodeling a new, ground-floor loca- 
tion at 167 West Wacker Drive, Chicago, will handle 
the Hall-Welter Dawn line and Speedrite check writer. 


| 
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DUPLICATING INhs 
of SUPERIOR QUALITIES 


A new, complete line of Duplicating Inks . . . made 
in 3 grades—Premium—Fast drying and Bulletin . . 
establishes new high standards in inks for all stencil 
duplicators. 


Consider the following special features and the 
genuine sales advantages they present: 


@ Twelve to fifteen percent more copies per pound. 
Extreme sharpness of character on printed pages. 
Rich, Brilliant black color. 

Minimum penetration into the paper. 
Non-smudging. 

Non-oxidizing, doesn’t dry out in pad or drum. 


Perfect distribution in the pad. 


Minimum offset. 


Send for samples 


these inks 


request 


—generous 


MFRS OF 
QUALITY INKS 
FOR OVER 
45 YEARS 


INK SPECIALTIES co. INC. 


525 S. LAFLIN STREET ...... . . CHICAGO 
FRED B. CANODE, PRES. 
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FOLDER SAMPLE SETS 
STOCK FORM CARD 
RECORD CARD AND 
MATERIALS SAMPLE 
SETS, besides many other 
AIDS FOR SALESMEN 








THE Wabash CABINET COMPANY 


FILING SUPPLIES EXCLUSIVELY, WABASH, INDIANA 
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(Seventh Regional Meeting—continued from page 53) 


tion Item for Outside Sales.” He stated that he 
frequently left the choice of such items up to his 
outside salesmen. If they were enthusiastic in the first 
place, they would push the products. Every salesman, 
he said, should have three new articles to show and 
demonstrate. 

“The Mounting Costs of Doing Business” was covered 
by Joe Popple of Zaiser’s, Des Moines. Competitive con- 
ditions, he said, require outside sales forces and lead 
to higher sales costs. He mentioned social security and 
unemployment taxes among prominent cost increases. 
He stated that dealers must make a better margin to 
pay the new expenses. Quantity discounts, he said, 
should be examined carefully, on the basis that extra 
discount granted on an order of unusual size might 
eliminate all profit. y 

Following Mr. Popple, the nominating committee 
made its report. Art Grayston of Thomas & Grayston 
Company, Minneapolis, was the choice of the commit- 
tee for the ensuing year. He was elected. 

The annual banquet was a joyous affair. There were 
no speeches, but Willis Mohn introduced President 
Hampton, General Manager Garvin, Governor-elect 
Grayston and Herb Morgan, new president of the Trav- 
elers organization. Mr. Morgan, serving as toastmaster, 
introduced Sterley Jerue, Harry Tehan, Jack Johnstone 
—all vice-presidents of N.S.A—also B. J. Bristoll and 
A. J. Walker, past presidents. A feature of the enter- 
tainment was an Amos and Andy radio skit applied to 
the stationery business. It was written by Ray Ham- 
mond of National Blank Book Company. An added 
number was a harmonica solo by William Block of 
Victor Safe & Equipment Company. 

The second day’s program opened with an address 
by Sterley Jerue of the McClain & Hedman Company, 
St. Paul, on the disposal of slow moving merchandise. 
Management, he said, gives too little consideration to a 
definite merchandise policy. In fact, in most cases 
management does not have a definite merchandising 
policy. If one is set up, standardization should follow. 
Loose leaf, filing equipment and supplies, pencils, ink, 
are commodities in which he has one feature line. 


Walker’s Address 


“Effective Advertising Methods” was discussed by Mr. 
Walker. Merchandising, he said, is a function which 
moves goods to people; advertising is a function which 
moves people to goods. He showed that most depart- 
ment stores spend about five per cent of sales for 
advertising, some as high as ten per cent. Stationers 
spend approximately one per cent. His own practice is 
to spend twice that amount. The sales staff should 
capitalize on the company’s advertising. The adver- 
tising should be built around a program. He recom- 
mended liberal investment in preparation of suitable 
advertising material. He stated that sensibly adver- 
tised goods at reasonable prices bring better profit than 
merchandise not so advertised selling at a discount. 

A. R. Skibbe, of Associated Stationers Supply Com- 
pany, gave his illustrated talk on window dressing. 
Parle Cooley showed the moving picture “It’s the Little 
Things That Count,” by courtesy Bates Manufacturing 
Company. 

The final session consisted of a program put on 
almost entirely by members of the trade in Des Moines. 
James L. Smith, Koch Brothers, spoke on “Selling 
Ethics.” The salesman, he said, must be ethical with 
his company and with his customer. The customer 
expects him to give a fair demonstration of the product 
he has to sell and he must know that product well to 
give that sort of demonstration. He proceeded to dra- 
matize the sales approach on some twenty-five or thirty 
items, all of which he took from his pockets. 

“Sales Opportunities and Salesmanship” was dis- 
cussed by Ralph Stutsman of Zaiser’s. He stated that 
difficult times give customers a better idea of real office 
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AURORA FILE SALES 


go higher. MONTH AFTER MONTH? 


When a line is moving up fast, there is usually a 


good reason for it-—a reason that is important 


to vou because it means increased prof- 
its. Hundreds of dealers have recog- 
nized the advantages of pushing the 
\-S-F Aurora line because it’s really 
“going places.” They have established 
new sales records by selling it rather 


than by trying to sell against it. 





as well as the buyer who demands craftsman- 
ship construction and highest quality in 


every detail. There are 58 customer- 
convincing features in A-S-E Balanced 
Design files that help you speed up 
turnover. And durability has been 
combined with salability to assure 


satisfaction and repeat orders. 


Don’t miss this opportunity of “Back- 


A-S-E Storage and = ing a winner. Write for complete in- 
rer . . 6 . ° - Wardrobe CABINETS , ; : 
Phe A-S-E Aurora line is priced right er » com formation. catalog F-10. and start sell- 


vou can sell the customer who wants = @!_ erers 


range of s 
rangements plus many 


maximum value at minimum cost sales producing 


ture write 


plete information. 


ALL-STEEL-EQUIP 
COMPANY, INC. - 


618 JOHN STREET 
AURORA, ILLINOIS 


wide 


oda ing the line that is 


io ‘voing places.” 


con 


All-Steel-Equip Company 
618 John§St.gAurora, I 


Send me the new 72-page catalog of A-S-E Aurora Balanced 
Design Filing Equipment 


Send complete information about A-S-E Storage and 
Wardrobe Cabinets 


Name 
Address 


City 
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ALMA DESH CU. 


HIGH POINT 


NORTH CAROLINA 
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Heasonably Priced UFFICE ENSEMBLES 


There's profitable business to be had in selling complete Office Ensembles, 


particularly where you can group the products of two manufacturers mak- 
ing honest value merchandise at reasonable prices. The pieces shown in 
the above illustration can be had in Walnut, Mahogany or Oak finishes 


and we'll be glad to send prices and further descriptive material to inter- 


CHAIRS illustrated are the No. 8410 swivel arm chair, No. 8411 arm 
chair, the No. 8413 side chair and the No. 8214 Posture Chair. 


ALMA items illustrated are the No. | 161-F desk, the No. | 154-TW type- 
writer desk, the No. 300 Sectional Bookcase. 


HIGH POINT BENDING 
and CHAIR COMPANY 


SILER CITY 
NORTH CAROLINA 
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economy. New legislation means new record keeping 
equipment and supplies. Manufacturers have planted 
a bumper crop for dealers’ salesmen to harvest. Old 
items have been improved, new items introduced. Desks 
and chairs provide plenty of new things to talk about. 
He believes the stage is set for better business. We 
have the demand, knowledge and tools. We cannot 
wait for outside agencies to solve our problems. 

Ray Hammond, of National Blank Book Company, 
spoke on manufacturers’ cooperation. Direct sellers, he 
stated, are responsible for a greater concentrated at- 
tack on the stationer’s field of action. Buyers for a 
dozen pencils, one hundred filing cabinets or other 
supplies, large or small, do not even enter the store. 
The store is a center of information and serves as a 
stock room. It adds prestige to the dealer. Almost 
every dealer has one or more men giving all their time 
to outside work. 

The program was completed by a skit, “Proper Con- 
tact Means Sales,” written by Ray Hammond, produced 
by the Des Moines Stationers Association. 

REE eee 
NORTHWEST TRAVELERS HOLD ANNUAL MEETING 
AT DES MOINES 

The Northwest Travelers Club which contributed 
much to the success of the seventh district meeting at 
Des Moines, held its annual meeting and election of 
officers at the Fort Des Moines hotel on the afternoon 
of May 5. The principal business was election of offi- 
cers. Merrill Hasty of Sengbusch Self-Closing Inkstand 
Company succeeded Matt Dillon of Associated Sta- 
tioners Supply Company as president. H. Ed Cooper 
of Boorum & Pease Company became first vice-presi- 
dent. Ed Conlon of Rockwell-Barnes Company was 
elected second vice-president. Roy C. Clark of F. S. 
Webster Company was re-elected secretary-treasurer; 
William E. Smith of Ace Fastener Corporation, auditor. 

An expression of sympathy was sent to Mrs. Carl 
Oates whose husband as a salesman for the Sanford 
Manufacturing Company formerly was a member of 
the club. 

————— + 
COMPANY HONORS MISS RUSTON 
ON RETIREMENT 

Miss Belle Ruston, who recently resigned her posi- 
tion with the Smith & Butterfield Company, Evans- 
ville, Ind., after thirty-seven years of service, last 
month was the guest of honor at a party arranged for 
her by officials and employes of the stationery and 
office supply house. 

The event was held at Camp Optimist, near Evans- 
ville, on May 12, when forty of her co-workers gath- 
ered to pay homage to Miss Ruston’s long years of 
faithful service and express regret over her resigna- 
tion. A. S. Butterfield and Leo Wittgren were in 
charge of the arrangements.—_WBC 





a ie yo C Rm’ s - 
MISS “PAT” DYKEMA ARRIVES 

A long-legged, big-beaked bird hovered over Kala- 
mazoo, Mich., on Wednesday, May 3, and when he 
departed the family of Ray Dykema of Doubleday 
Brothers & Company, and secretary of the Michigan 
Stationers Club, was celebrating the arrival of Miss 
Patricia Kay Dykema. The young lady, weighing eight 
pounds four ounces, is the pride and joy of her little 
five-year-old sister, Helen Ann, to say nothing of her 
mother and father. 





<< 
MASTER KAHN ARRIVES 

Samuel Kahn, for the past ten years secretary of 
the firm of David Kahn, Inc., North Bergen, N. J., is 
still receiving congratulations on the birth last month 
of a son to Mrs. Kahn, of Woodcliff, N. J. The young 
man and his mother are reported doing very well as 
this issue goes to press 


SPEEDLINER 
Leads the Way 


ECONOMICAL 
EFFICIENT 


The Speedliner, an im- 
proved Liquid Process 
Duplicator, requires no 
gelatin, no stencils, no ink 
and no type... gives over 
200 clean, smudge - free 
copies ... one to five col- 
ors in one operation 

and costs less to own and 
fede) ol-igeh =m 


THE SPEEDLINER 
USTs: C 54950 
WRITE US FOR FULL FACTS 


DEALERS: If you want real 
sales volume and worthwhile 
profits, write us for Dealer Plan 
and Territories available. 


Du LICATORS 
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At Transfer Time 


Sell 
FILING SUPPLIES 
and 


TRANSFILE FILES 


This transfer time combination has made 






thousands of dollars for enterprising deal- 
ers. It's a sales natural. Good, sound 
merchandise priced right at the market en- 
ables you to quote any and every where on 


an even competitive basis with all comers. 


TRANSFILE steel reinforced corrugated Files 
in their 4 models and 13 sizes have a wide 
range sufficient to cover all filing and 
storing needs. They stand up under the 
hard usage of the daily grind. They look 


and act like regular steel files. 


You can make money this transfer time 
with this winning sales combination. Try it! 


AND REMEMBER—we do not sell direct. 


GUIDE SYSTEM & SUPPLY CO. 
335 CANAL ST. NEW YORK, N. Y. 
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(Eighth district meeting—continued from page 49) 


ing and neglects his daily opportunity for sales 
promotion with his customers, he is automatically 
throwing around himself an unnecessary handicap 
which will surely hold down his income. 

An illustrated talk, entitled ‘““Your Company’s Voice,” 
was given by W. E. Legan, manager, Southwestern Bell 
Telephone Company. 

John Ford, Jr., of Peterson Lithograph & Printing 
Company, Omaha, and former district governor, spoke 
on “Supervision of Employment and Compensation,” 
with special reference to the hour and wage law. 


The Second Day 


The second day’s session opened with an address, 
“What an Office Machine Department Will Do For the 
Stationer,” by James B. Bennett of Hutchinson Office 
Supply & Printing Company. He stated that machines 
accounted for twenty-eight per cent of the company’s 
business and that they were a great help during the 
depression years. After this talk Mr. Lynch paid special 
tribute to George Hausam, former president of Mr. 
Bennett’s company, and former governor of the dis- 
trict, who passed away since last year’s meeting. 

Homer W. Kelly of the Western Lithograph & Office 
Supply Company, Wichita, Kansas, gave an inspira- 
tional talk on “Have You Ever Tried to Buy What You 
Have to Sell?” Advertising, he said, is information 
intelligently arranged. 

“Enthusiasm,” by Walter Guy of Arkansas Printing 
& Lithographing Company, Little Rock, is well de- 
scribed by its title, and it was well received. 

John L. Bracken, superintendent of schools, Clayton, 
Mo., spoke on “The Consumer Talks Back.” He gave 
a new definition of advertising—advertising is arrest- 
ing human intelligence long enough to extract some- 
thing from it. He criticized advertising for giving 
selling points and omitting buying points, for not being 
frank enough, for being incomplete. 

The moving picture, “It’s the Little Things That 
Count,” was shown through the courtesy of the Bates 
Manufacturing Company. It was described in OFFICE 
APPLIANCES some months ago. 

Mr. Garvin paid tribute to the late Paul Divver, 
formerly of St. Louis, a competitor who voluntarily 
helped him start in the ribbon and carbon business 
thirty-one years ago in Texas. 

A resolution thanked Governor Lynch, the local com- 
mittees, the Midwest Travelers, the speakers and the 
Hotel Jefferson for their efforts and cooperation in 
making the meeting a success. A resolution of sym- 
pathy for William Bohart of Eberhard Faber who was 
in a hospital because of an appendectomy was adopted. 
Mr. Bohart had much to do with the arrangement of 
the entertainment. 

Jack Crow of Hall Stationery Company, Topeka, said 
he would not play golf. He left his clubs home. But 
Paul Baird of Kansas City, Lionel Colomb of Weis 
Manufacturing Company and Fred Pitt of Wilson- 
Jones had a different idea. Fred took the party to 
his room and there to Jack’s surprise were the clubs 
he had left behind. They had been spirited to St. 
Louis and Jack played. 

he Mannings, Ed and Gerry, met for the first time 
at this convention. Ed’s company is Stein Brothers 
Manufacturing Company, Chicago; Gerry’s, Joplin 
Printing Company, Joplin, Mo. 

A man and a woman were the winners of two prizes 
awarded by the eighth district officers and the Mid- 
West Travelers Club for the best letters on the subject 
“What I got out of the eighth district meeting.” The 
winners of the $50 and $25 prizes respectively were 
Blanche Ross and L. F. Dillard, both of the Arkansas 
Printing & Lithographing Company, Little Rock, Ark. 
Excerpts from the two winning letters follow: 

Miss Ross. “There is no power in selling as effective 
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Small Electric 


MONROE 
LA Models 





> pean AND USEFULNESS explain why Monroes of the 

LA type have been adopted by thousands of businesses 

of all kinds, both large and small, for occasional figuring or 
hour after hour, all day long jobs. 

Every LA Model is compact, handy. Because of its light 

weight it is carried about anywhere, even by the girl opera- 

tor: it can be moved wherever there’s work, shifted from 


desk to desk, from one department to another. Yet the LA 


Monroe LA, the first and only really portable calcula- 
tor of its kind. Its quiet and easy operation makes 
a hit with both the business man and the operator. 


is a complete calculator, ruggedly built for dependable 
service with the basic features that have made the Monroe 


line famous. 


MONROE 


CALCULATING MACHINE COMPANY 





GENERAL OFFICES ™ ORANGE, NEW JERSEY 


There are more than 150 Monroe District and 





Branch offices in the United States and repre- Per “oe 
world. Model LAS is a high speed, volume production 

machine. It is fully automatic for both division and 
° multiplication. Lock retains constant multiplier 


sentatives in all principal cities of the 
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as information intelligently arranged. To gain this 
power a salesman must be a student. 

“T shall study my catalogues more thoroughly; read 
pamphlets and other literature mailed to me by manu- 
facturers; observe the methods employed by the trav- 
eling representatives of the respective firms from 
whom we buy in selling their products to my own pur- 
chasing agent. 

“I shall study the types of businesses on which I 
call to better know what items they require. It will 
also be necessary for me to learn which items are 
seasonable in order to sell them when they are 
needed.” 

Mr. Dillard. “. . . Yet, in summing it all up and try- 
ing to find that ONE thing that will benefit me most, 
I have come to the conclusion that the fact that for 
the first time in eighteen years of selling I have been 
behind the scenes—I have seen the boss’s problems 
through his eyes. I have seen how hard he has to 
figure to show a profit. What a wrong conception I 
had of what the boss does at conventions! 

“Instead of sitting around a table and figuring out 
ways and means of cutting down that salesman, get- 
ting him to work for less, he is working on ways and 
means of giving that salesman better cooperation, 
better and more salable merchandise; working to in- 
crease both the firm’s and the salesman’s income.” 


- > 2 


MIDWEST TRAVELERS MEET 


The annual meeting of the Midwest Travelers Club 
was held April 28 at the Hotel Jefferson, St. Louis, 
Mo., during the eighth regional convention and sev- 
eral matters of importance were attended to. 

Chief among these was the election of D. A. Mac- 
Dougall, Stationers Loose Leaf Company, as second 
vice-president of the club. Previously the membership 
had elected the following officers for 1939: 

President, Matt A. Dillon, Associated Stationers Sup- 
ply Company; first vice-president, A. F. Sengbusch, 
Sengbusch Self-Closing Inkstand Company; secretary- 
treasurer, R. C. Moore, Columbia Ribbon & Carbon 
Manufacturing Company; corresponding secretary, 
E. J. Mitchell, manufacturers representative, and 
auditor, Fred D. Pitt, Wilson-Jones Company. 

ot « 
YORK SAFE COOPERATES WITH RISK RESEARCH 
INSTITUTE IN DEVELOPING INVENTORY FORMS 

At the regular monthly meeting of the Risk Research 
Institute, held in New York April 20, W. E. Hough, 
field sales director of the York Safe & Lock Company, 
York, Penna., presented a report prepared by R. M. 
Tussing, assistant to the president of the York or- 
ganization, dealing with a standard inventory form 
recommended for listing records and valuable papers. 
The inventory form was offered as a first draft, subject 
to revision in accordance with approved suggestions 
made by members of the institute. The report and the 
form will be used as the basis of a brochure to be 
published by the institute, setting forth the hazards 
to which records and other documents are subject 
and pointing out the physical means of protection 
available. 

Spaces are provided on the suggested form for re- 
cording information on location, replacement or re- 
production cost, intrinsic value, extent of daily use, 
whether duplicates are available, type of storage, age 
of storage equipment and underwriter’s label or man- 
ufacturer’s fire resistance rating in hours for forty- 
seven types of papers. 

Provision is also made for a detailed survey of the 
fire risks to which such papers are subjected. All of 
which will be covered in the brochure. Location in a 
fire-resistant building, the report indicated further, 
should not be considered a guarantee of fire protec- 
tion. Fires have been known to jump eighty feet and 
ignite the combustibles within a fire-resistant struc- 
ture. 
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For Permanent Carbon Copies 


SUGGEST 
C€EN-TR-KOTED 
CARBON PAPER 


Made with special formula ink that assures 









permanency of carbon copies as well as 






extra-long life of carbon paper itself! CEN- 
TR-KOTED’S 


and 





uncoated edges prevent 






thus insure clean car- 






“curling” 


bon copies! 














Send for our helpful booklet ‘“Car- 
It will be sent 


bon Paper Facts.” 
to you free on request and will give 
informative facts on 


you many 


Carbon Paper 











An Exclusive Agency on Grand Prize 
Carbons and Ribbons in your city is 
a sure step toward greater profits. 
Write for our dealer proposition 


booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 
J. Francis O'Connor, Pres. 
Head Office and Factory: 
1451 Harrison St., San Francisco 


Los Angeles Denver 
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Needs A 
HANSON 
GUARANTEED 
POSTAL SCALE 


@ Here's a model that's as 
convenient as it is useful. 


@ Just the right size for general 
use. 


@ With tempered steel spring, Go after this special 
tested with standard weights J arket with the low 
for exceptional accuracy. priced guaranteed 

HANSON POSTAL 

SCALE. Write for de- 

tails and prices and ask 

@ Adjusted to get individual your jobber about Han- 
weights on several packages son’s big 90 Day Trade- 
at once. In Plan. 


HANSON SCALE CO. 


525 N. Ada Street 


@ Easy to use—with domestic 
and foreign postal tables. 


Chicago, Illinois 

















POPULAR 
OFFICE 
CHAIRS 


QUALITY 

CRAFTSMANSHIP 
. MODERN 
STYLING 

EXTRA COMFORT 


Office furniture 
dealers can 
make greater 
progress and do 
more business 
with Jasper Seat- 
ing Co. chairs. 





Keyed up to present day demands in 
points of style, construction and 
comfort, their self evident value often 
clinches the sale for the entire en- 
semble—desk, table, cabinet, etc. 
Good furniture . . . prompt ship- 


ments. Catalog and details on request. 


Jasper Seating Co. 
JASPER, INDIANA 


CHICAGO: L. H. Farber, 529 Se. 
Wabash Ave. Phone: Webster 3217 


NEW YORK: Office Furniture Ware- 
house Co., 573 Broadway 
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the business, including a knowledge of his hobbies and 
ambitions. Help him with good cheer and encourage- 
ment when things are not going well. Credit for suc- 
cess should be given heartily and generously. 


Jacquin Presides at Session 


Bill Jacquin was chairman for the first afternoon 
session, which, in addition to the movie, “It’s the Little 
Things That Count,” furnished by courtesy the Bates 
Manufacturing Company, consisted of four important 
papers, the first being, ‘“‘How Can the Stationer De- 
velop His Store Sales?’ by Dan Hansen of Carlson 
Brothers, Inc., Moline. 

Recognizing that more efforts are given to outside 
selling, Mr. Hansen urged, first, particular attention to 
window dressing as a means of attracting store busi- 
ness. Items in the windows should be duplicated 
prominently in the store. The store should be laid out 
to encourage visitors who like to browse around. A 
well-arranged store will bring them. Sales meetings 
should be held weekly. The manager should insist that 
members of the sales force read the trade journals 
and use ideas from the National Stationers Association. 
Salesmen should use every effort to have their cus- 
tomers visit the store. 

The second of the afternoon talks was on “Setting 
Up Effective Window Displays,” by Al Skibbe of Asso- 
ciated Stationers Supply Company. This is reviewed 
in a story of an earlier meeting. 

Edgar R. Hooper, of Stuart-Hooper Company, Chi- 
cago, spoke on “What Type of Advertising Can the 
Stationer Use to Best Advantage?” The stationer, he 
said, must advertise. Radio was ruled out because of 
expense. Newspaper advertising was mentioned as ex- 
pensive in large centers. Direct mail was especially 
recommended as an effective means of promoting sales. 
Directory and program advertising was mentioned as 
a necessary evil. Mr. Hooper recommended that deal- 
ers make good use of the manufacturers’ circulars. 

George Dunnett, of McFarland Office Equipment 
Company, Rockford, gave the last talk of the day, 
using the subject, “Should the Stationer Publish His 
Own Catalog?” Every stationer doing $50,000 or more 
business a year, he said, should publish his own cata- 
log. It promotes stock control and lower inventory 
and identifies merchandise with the dealer’s own num- 
bers. It tends to uniform prices and eliminates unwise 
purchases of special items. He stated that no customer 
knows all of what you have to sell. If he has your 
catalog, he buys many items from you he otherwise 
would buy elsewhere. The catalog should include all 
items which are not in the catalogs furnished by the 
manufacturers. 

The second day’s session opened with Cless Burras 
presiding. The first speaker was W. A. Thorsell, pres- 
ident Mid-City Stationers, Rockford, whose subject was, 
“Does the Average Stationer Know When He Is Selling 
at a Loss?” His answer, briefly, was that, without a 
definite profit and loss set-up, the average stationer 
will not have a true picture of his business, and there- 
fore cannot always recognize when selling at a loss. 
He referred to the cost figures arrived at by the Har- 
vard Bureau some years ago, showing the cost of doing 
business. 

Oscar Modene, of Marshall-Jackson Company, Chi- 
cago, covered the subject of “Overbuying for Extra 
Discount.” Overbuying, he stated, makes an unwise 
increase in the ratio of inventory to sales, reduces 
turnover, reduces profit and adds to overhead. It 
sometimes requires additional space and additional 
help. There is also extra insurance cost. The dealer 
is faced with a loss if the price of the merchandise is 
reduced before his large purchase is sold. Obsolescence 
and spoilage were mentioned. 

Mr. Modene was followed by a Chicago neighbor, 
G. O. Stevens, of Stevens, Maloney & Company, whose 
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No grouping of pieces in the popular Steel Age line of Steel Office 


Equipment ever received as instantaneous and enthusiastic 
approval as that accorded our new Executive Desk grouping. The 
trade not only liked it-——-but soon were demanding additional 


related pieces to complete their selection. 


Now we are pleased to announce the addition of several new com- 
panion pieces of harmonious design—ineluding a Telephone 
Stand, Executive Wardrobe. Waste Basket, Desk High Legal File. 


52, 66 and 72 inch Table and a 52 and 66 inch Flat Top Desk. 


We suggest that you write for our new Executive Desk Folder 


which illustrates and describes the complete grouping. A wire or 
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CORRY-JAMESTOWN MFG. CORP... ..CORRY, PENN’A. 
EXPORT ADDRESS: 1105 CHESTER AVE., CLEVELAND, OHIO 
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Stapling Machines 


and Precision Staples 





Better Protection 





HOME SAFE DEPOSIT BOX 


Furnace tested for one hour and 
bears Safe Manufacturers National 
Association One Hour label. 





Outside 65%” high 65” wide 127%,” 
Inside 434” high 4'/,” wide 10!/,’ 
Weight 24 Ib:. $7.50 


FURNACE TESTED SECURITY CHEST 


One-half and One Hour models. 
Each unit bears the S. M.N.A. label 
of Certification. 


ALL UNITS LISTED 


have attractive and durable black 
pin seal wrinkle finish with silver 





trim. 

STOCK NO INSIDE DIMENSIONS WEIGHT PRICE 
*FC3 13 9/, 33, 35 Ibs $12.00 
*FC4 13 9/3 5%, 45 Ibs 14.50 
+FCS 3 9/, 3%, 55 Ibs 13.50 
+FCé 13 9/3 5y, 65 ibs 15.50 
+FC7 14l/, 131/, 7 90 Ibs 19.00 


* Half Hour Test + Standard One Hour Test 





MEILINK STEEL SAFE COMPANY—TOLEDO, OHIO 


VACATION NECESSITIES FOR YOUR CUSTOMERS’ 
RECORDS ann PERSONAL VALUABLES 


Hundreds of your customers have no secure place for 
their insurance papers and other valuables and are often 
inconvenienced to the extent of carrying them on week 
end and vacation trips. 

One of these Meilink Built Units will give them the 
desired security and will earn you a handsome profit. 


VAL-U-VAULT SAFES 





BEAR THE SAFE 


ONE HOUR MANUFACTURERS 
SAFES NATIONAL 
ASSOCIATION 
ONE HOUR 
No. 2B SAFE LABEL OF 


ILLUSTRATED CERTIFICATION 





STOCK NO INSIDE DIMENSIONS WEIGHT PRICE 
xXxC 13” High 10” Wide 9” Deep 125 Ibs. $29.00 
iB 13” High 10” Wide it” Deep 150 Ibs 40.25 
1'/2B 15” High 15” Wide 15” Deep 245 ibs 47.00 
2B 1S” High 12” Wide 12” Deep 265 Ibs. 49.50 


Prices printed are Eastern Zone Retail prices and subject to our Regular 
Discount plus an Extra Quantity Discount of 5% for orders of 6 to |! assorted 
units or 10% for orders of 12 or more assorted units. 


CHICAGO 
NEW YORK 
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title was, “How Much Can a Stationer Afford to Pay for 
Rent?’ Because of the importance of the rent item, 
Mr. Stevens said that the tendency was to reduce store 
space and increase warehouse facilities. He started a 
discussion in which many joined. 

Fred Tracht, of the University of Chicago Bookstore, 
spoke on wage and hour legislation and particularly 
how it would affect the stationer if adopted by the 
states. 

Dovetailing with Mr. Tracht’s talk was that of 
Robert H. Anderson, connected with the State of Illi- 
nois, whose title was, “Illinois Unemployment Compen- 
sation Act.” He went into his subject at length, but 
explained that a measure to revise the present law was 
before the legislature. 

The final session was directed by E. A. (Bill) Daniels, 
of the Daniels Company, Muskegon, Mich. The first 
feature was a “Talking Shop” dialogue, by Harold 
Hampton and Charlie Garvin. Mr. Garvin called upon 
William Block of Victor Safe & Equipment Company, 
who contributed several excellent ideas. 


J. K. Martin, of the Globe Furniture & Stationery 
Company, Chicago, spoke upon the disposition of obso- 
lete merchandise. He recommended that dealers list 
their obsolete equipment, give copies of the list to their 
salesmen, or post the information where all of the sales 
force could see it. That is a constant reminder to the 
salesmen to get the old merchandise out of the way. 
He stated that if the sale of obsolete merchandise 
might lead to any dissatisfaction on the part of the 
customer, it would be better to give it away and ex- 
plain the reason. With modern designing and engi- 
neering, goods become obsolete more quickly than 
before. 

Blied’s Address 


“Developing the Scope of Compensation and Work- 
ing Bases of Outside Salesmen.” was well handled by 
Leo Blied, of Blied’s, Inc., Madison, Wis. He.spoke of 
a salary plan, a commission plan and a salary plus, or 
profit-sharing plan. He enlarged particularly upon the 
latter as one which overcame disadvantages of the 
others. This plan can include a straight salary with a 
quota plus commission, or salary with a bonus above 
that quota. The salesman’s salary is determined largely 
by past record. He went into details, showing a sales- 
man’s working agreement, which included the rate of 
commission paid on various items, such as miscel- 
laneous supplies, loose leaf, paper, etc., wood furniture, 
steel files and metal chairs, steel desks, tables and fil- 
ing supplies, steel shelving and special equipment. Be- 
cause of the technical information used, Mr. Blied had 
his talk printed on a duplicating machine and supplied 
copies to all in attendance. 

The speaker at the annual banquet was Don Bate, 
author, reporter and lecturer. His topic was, “Can 
America Keep Out of War?” The talk was well re- 
ceived by a large audience. 

The booksellers had a program of their own which 
occupied the full time of the second day. Will Johnson 
of Bloomington served as chairman. 


An interesting feature of the convention was the 
publication, “The Sieve,” edited by William Dalton and 
published by President A. J. Markelz of the IBS.A. 
It was issued on the mornings of May 2 and 3 and 
again at the banquet which was the evening of the 
third. It was filled with news and merry quips. The 
editor was a college classmate of Mr. Bate. The two 
had an opportunity to go over old times after the 
banquet. 

The necrology committee, headed by A. R. Skibbe of 
Associated Stationers Supply Company, presented a 
beautiful report in remembrance of a number of good 
friends who had passed away since the 1938 meeting. 
The names of the deceased were as follows: Al Erlen- 
born, A. J. Erlenborn & Company; J. M. Triner, Triner 
Scale & Manufacturing Company; Barney Grossman, 
Paramount Stationers; Gustav A. J. Meyer, Meyer & 











| SHELBYVILLE 
| IS A VALUABLE 
DEALER FRANCHISE 


® Dealers reflect confidence in Shelbyville 


and build prestige with their trade. 


® The initial sales effort pays dividends in 
future sales, making it unnecessary to resell 


each new order. 


® Dealers make more profit and save in 


service costs. 


“There is more to talk about 


when you sell Shelbyville.” 


SHELBYVILLE DESK CO. 


Shelbyville, Indiana 























ARE YOU CASHING IN ON 
THE NEW ‘**600° LINE 


BENTSON 


EXTRA CAPACITY—28'%4 inch- 
es deep outside—27 clear 
filing inches in every drawer. 

e 

SUBSTANTIAL construction, 
beautiful lacquer finish, olive 
green, mahogany, or walnut 
—low cost—a line of out- 
standing value. 

e 

TEN ROLLER, Cradle-Type Pro- 
gressive Suspension Slides. 

as 

MADE IN FIVE, four, three, two 
and one drawer heights, in 
letter and legal sizes, also for 
all standard sizes of forms 
and cards. 

* 

BENTSON "600" carries the "C” 
Label, assuring dependable 
economy and sales in volume. 
Illustrated catalog supple- 
ment with full details on re- 
quest. 








Write for illustrated circular 
with full particulars. 





28'/,” 
DEPTH 


The Bentson Mfg. Co. 


AURORA, ILLINOIS 
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A PRECISE TRIMMING BOARD 
with Salable Features 


Board is made of finest seasoned hardwood, 
” finished in ebony. 

®@ Blade is made of finest steel properly ground 
to cut from wet tissue paper to heavy paper 
stock. 

® Paper Guides for quick trimming of any size 
paper without use of pins or dowels. 

@ Two Rulers for perfect adjustment on top and 
bottom. 

@ Available in four sizes, 6'.", 842”, 104,” and 
121,” blades. 

@ A trimming board that will last a lifetime. 

Write for circular describing this Precise Trimming Board that you 

can sell at a reasonable profit to satisfied users. A real Quality 

product at a fair price. 


AMERICAN PHOTO LABORATORIES 


28 N. Loomis St., Chicago, Ill. 











is always a 


SURE 
HIT! 





You can be certain of making a satisfied customer 
every time you sell VARAT Portfolios and Ring 
Binders. A wide variety of styles and numbers 
to choose from in a popular price range. 


Tie in with 
VARAT for 
a sure winner 
this summer. 


Always first with 


the latest! 


MURRAY VARAT CO. 


27 S. MARKET ST. CHICAGO, ILL. 
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OFFICE APPLIANCES 


Wenthe Company; C. H. Richards, All-Steel-Equip 
Company; Charles S. Severinghaus, Severinghaus & 
Weiler Company; Charles Niedecken, H. Niedecken 
Company; Donald Miller, Orrice APPLIANCES; Fred Tem- 
ple, Temple & Carroll Company; Fred Adams, McMillan 
Book Company. 

Past Governors of District No. 6 organized a club. 
The immediate past governor is to be the chairman. 
A. R. Skibbe is serving as first secretary. Members of 
the club besides Mr. Skibbe include Dan Hansen of 
Carlson Brothers, Moline; August Hunn of H. H. West 
Company, Milwaukee; G. O. Stevens of Stevens Ma- 
loney & Company, Chicago; Conrad Netzhammer of 
Northwestern Furniture Company, Milwaukee; Leo 
Blied of Blied’s, Inc., Madison; Harry Sylvester of Syl- 
vester & Nielsen, Inc., Appleton, Wis.; Fred Tracht, 
University of Chicago Bookstore, and Cless Burras of 
Cless O. Burras Stationery Company, Oak Park. 

In addition to the election of Dan Hansen as presi- 
dent, the Illinois booksellers elected Homer Jacquin of 
Jacquin & Company, Peoria, executive vice-president; 
G. O. Stevens of Stevens Maloney & Company, Chicago, 
vice-president, and W. E. Weck of Haines & Essick, 
Decatur, Ill., secretary-treasurer. Ray Eichenlaub of 
Service Steel Products Company; Oscar Modene of 
Marshall Jackson Company, Chicago; Harry Chumley 
of Woodworth’s Book Store, Chicago, and A. J. Markelz 
of The Book Shop, Joliet, were elected to the executive 
committee. 

Manufacturers Give Prizes 


Last year the Illinois booksellers inaugurated the 
system of awarding On Time prizes to be given at the 
close of each half day session. Several other prizes 
were given at the banquet. Among the donors of prizes 
were the following: Yawman and Erbe Manufacturing 
Company, Boorum & Pease Company, Automatic Pencil 
Sharpener Company, Stationers Loose Leaf Company, 
The Globe-Wernicke Co., W. A. Sheaffer Pen Company, 
Geo. E. Fox & Company, Frank Mashek Company, Gar- 
den City Publishing Company, Waterman Pen Com- 
pany, Grosset & Dunlap Company, Wilson-Jones 
Company, Parker Pen Company, Buzza-Cordoza Com- 
pany, E. E. Fairchild Company and United States 
Playing Card Company. 

Hall Brothers, Inc., Gibson Art Company, Norcross 
Company, Stanley Manufacturing Company and Rust 
Craft Publishers contributed orchestras for dancing, 
and P. F. Volland Company, as heretofore, furnished 
the attractive registration coupon books. 

—<—-—<- 
LARSON JOINS BROWN PAPER CoO. 

Possessing a wealth of experience in the industry 
gained over a number of years, Frank E. A. Larson, of 
Washington, D. C., last month was appointed to the 
sales staff of the L. L. Brown Paper Company, Adams, 
Mass. 

Well-informed on technical, marketing and manu- 
facturing phases of high-grade papers, Mr. Larson’s 
sales work has embraced such activities for both mill 
and merchants. At one time he served with the public 
printer of the United States, the Commonwealth of 
Pennsylvania and the United Typothetae of America 
in establishing paper standards and specifications. 

Dealers handling the L. L. Brown lines who come in 
contact with Mr. Larson will find him helpful in every 

way and ready to place at their disposal his entire 
stock of knowledge. 


— « 


RALPH SMITH JOINS OLD TOWN 

Ralph Smith of Bridgeport, Conn., last month joined 
the sales staff of the Old Town Ribbon & Carbon Com- 
pany, Inc., Brooklyn, N. Y., as representatives for the 
state oi Connecticut. Mr. Smith will visit Old Town 
users throughout the state. Well known in the ribbon 
and carbon business, he has recently returned from the 
coast and has established headquarters at Bridgeport 
and will conduct his operations from that city. 
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A Dealer expressed his elation, 
"I've hit on the right combination! 
My profits are sweet 


And all sales repeat, 





Fair Trade makes ‘Castell’ a sensation!" 


os WORLD'S FINEST DRAWING PENCIL—NONE HIGHER PRICED IN AMERICA 


AW FABER-CASTELL 


DRAWING PENCIL * i$IN THE METAL B8Ox 





From the file clerk to the busy executive it will 
always be the same. The Reason? 


PEERLESS PRODUCTS are built to serve. 


LETTER and LEGAL FILES—DESKS—TABLES—CARD RECORD DESKS, etc. 


PEERLESS STEEL EQUIPMENT CO. 


Unruh and Hasbrook Sts., Philadelphia, Pa. 


OFFICES 
LOS ANGELES CHICAGO BALTIMORE NEW YORK 

















eae seer 


OFFICE APPLIANCES 


118 






o. 1867—Full Walnut exterior. 
sed-diamon d nter- 


eve 
matched top, th stripe were 
der. Cast brass pers 


> on ae _.. FOR YEAR-ROUND PROFITS! 


weather or no. 











year-round profits, 
Imperial is exactly that kind of a line. It 


will build steady, substantial business for 
you in every month on the calendar. Write 


Do you hate to see hot weather come? Doe 


your desk business take a nose-dive when 


June 1 rolls around? 

Put an end to summer slumps! Take a 
tip from successful dealers. Find a fast- 
selling line of modern office furniture— 
one that’s styled right, built right and IMPERIAL DESK COMPANY 
PRICED right—one that will bring you Evansville, Indiana 


today for interesting details. 








WOOD TRANSFER CASES 


WITH STEEL COVERS 
The (heapest and ‘Best 


(Le 





LETTER, LEGAL AND BILL SIZES 


Order a ‘Dozen Today 


IMPERIAL METHODS CO. 


FOREST PARK ILLINOIS 
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(Eleventh Regional Meeting—continued from page 46) 


Sales Institute meeting Monday evening. Nearly two 
hundred dealers, salesmen and travelers crowded the 
convention hall to hear the highly practical discussion 
by President Hampton on building accounts and hold- 
ing them. Mr. Hampton, aided and abetted by that 
master of dialogue, Manager Garvin, aroused salesmen 
interest to its highest pitch with their experienced 
analysis of the important everyday business of pro- 
moting sales at a profit. 


Several pace-setting speakers, provided through the 
efforts of President Montgomery, kept the tempo of 
each meeting at a high pitch of attentive interest. 
K. K. Kubli, Kubli-Howell Company, Portland, a vet- 
eran among successful northwest stationers, opened 
the convention sessions with a generous welcome to 
Portland and to Oregon. General Charles H. Martin, 
former governor of Oregon, interpreted the present 
unsettled world conditions in a penetrating, realistic 
discussion. As an active participant in every war the 
United States has fought since 1887, General Martin 
urged the stationers to view the international situa- 
tion without emotion and to be seriously practical in 
their continued efforts to keep this country at peace. 
Mr. Garvin, speaking on ‘Malice In Wonderland,” 
made an incisive application of this interpretation 
of world conditions to our own local situation, by 
pointing out the real wonderland in which we all now 
live, and by suggesting practical remedies to eliminate 
existing malice in certain unfortunate instances, that 
stand in the way of our permanent business recovery. 
He suggested that all dealers apply their organized ef- 
forts to a determined program for restoring stability 
and common sense in this genuine wonderland. Ex- 
plaining how the Wages and Hours Bill affects the re- 
tailer, W. C. Reugnitz, manager, Columbia Basin Saw- 
mills, Portland, presented and discussed the Fair 
Labor Standards Act of 1938 with an appealing clar- 
ity. 

Dr. Morris Speaks 


Dr. Victor P. Morris, dean of the School of Busi- 
ness Administration, University of Oregon, Eugene, 
effectively pointed out how business men can co- 
operate with the College of Business administration. 
He presented training in business administration as 
a means rather than as an end in itself and stated 
that business men and students alike should realize 
this essential difference. 

Stationer contributors to the convention program 
included Perry M. Black, Everett, discussing Problems 
of Stationers in Smaller Communities; W. I. Need- 
ham, Salem, explaining Methods of Attracting More 
Store Business; Norman C. Cunningham, Boise, pre- 
senting the Problem of Profitable Dealings with Pub- 
lic Bodies; O. G. Bayless, Seattle, describing the Pres- 
ent Operation of the Fair Trade Acts in the Pacific 
Northwest; Lester L. Hunter, Portland, stating Some 
Objectives for Northwest Stationers; T. I. Chapman, 
Eugene, describing What Type of Men Make Good 
Stationery Salesmen; and Harper Jamison, McMinn- 
ville, telling Why I Carry a Book Department. A 
scheduled talk by Claude Elder, Missoula, who was 
not able to attend, was presented in the official con- 
vention minutes. 


Appropriate expressions of appreciation were unani- 
mously voted to the national party with an urgent 
invitation that they return next year, to the Oregon 
stationers for their courtesies in holding the conven- 
tion, to the Northwest officers for an effective admin- 
istration and for a bang-up program, and to the 
Oregon Trail Travelers for their genuinely successful 
hospitality and entertainment. Declarations of policy 
and of dealer opinion were unanimously approved with 
instructions to complete necessary details and for- 
ward this composite of dealer recommendations to 
the national convention meeting this fall. 





119 


as WARD 1.11939 
| ATTRACTIVE SAVINGS ! ! 


Buy Unassembled UNDERWOODS 


Make Your Spare Time Valuable 


These machines have been torn down—Thor- 
oughly cleaned—Duo Nickelplated (all 
parts including screws)—Completely Re- 
Enameled (oven baked)—New Transfers— 
Type bars retyped and aligned—New Su- 
perfine Platen—New Feed Rolls—New 
Paper Finger Rolls— 


New Keyrings and Keypapers—New Rubber 
Feet—Rubber Twirler Rings—All parts be- 
longing to machine are shipped with the 
machine— 


{llyou dois ASSEMBLEand ADJUST 


Limited Quantity Available— 


on SHIPMAN 


ACT NOW! 


SHIPMAN-WARD MFG. CO. 


The Dealer's Quality Supply House 
325 N. WELLS ST. CHICAGO, ILL., U. S. A. 


















STAPLE SALES mount 


WITH 




















The finest and 
most complete line 








Lifetime 
STAPLE-MASTER 


1939 Divslays~ beeline 


Bio to Markwell Dealers 
quiries from Select Dealers invited 


MORKWELL MEG. (O,,10¢ 


NEW YORK 





200 HUDSON STREET 





i 
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Sells 


For Only 


“he 


Letter Size—2 Tumbler 
Locks & Keys—2 Chrome 
Handles—Casters & Re- 
versible Follow Block— 
Choice of colors: Green, 
Walnut, & Mahogany— 
All hard Krinkle finish. 






The many repeat orders from the dealers have made 
it possible to offer you 


14 NEW ITEMS 

STARTLING LOW PRICES 
Send for our: 
NEW CATALOG 
Just off the press 
INTRODUCTORY SAMPLE DEALS 
JUMBO DISCOUNTS 

EFFICIENCY EQUIPMENT CO., INC. 
360 W. Superior St., Chicago, Illinois 























No. F766 


ZEPHYR 


OFFICE DESKS 





When you show new office furniture, picture the 
efficiency and fit your customer in. With the 
ZEPHYR DESK it is easy to demonstrate how 
much better the day’s work of the executive will 
be. 

Made in walnut, mahogany or oak with all 
corners rounded, it is beautifully finished and 
fitted with composition pulls of an up to date, 
streamlined style. All drawers operate with ab- 
solute freedom, cannot swell or stick, are self- 
lubricating and fool proof. Open base design 
facilities movement of user as well as eliminating 
bumps and knocks from the janitor’s broom or 
mop. 

Put ZEPHYR in your display now. Write for 
details and our catalog 


Jasper Office Furniture Co. 


JASPER, INDIANA 














OFFICE APPLIANCES 


NATIONAL POSTAL METER MOVES ST. LOUIS 
BRANCH OFFICES 

Involving an increase in sales and service personnel, 
the National Postal Meter Company, Los Angeles, 
Calif, has moved its St. Louis, Mo., branch into new 
and considerably larger quarters on the seventh floor 
of the Laclede Gas building, 1017 Olive street. Formerly 
located in the Lauderman building, the branch will 
have 1,200 square feet additional floor space in the 


new quarters. 
——-. — 


LIGHTINGS LATEST. 


TT TL 


Worlds finest 
Desk lomp fer 
Seeing ose ond | 
fye Protection « 


You Cae 


See Better 
with Deylight! 
50% Cooler 





MITCHELL’S LATEST DEALER AID.—A new 
and handsome sales demonstrator counter dis- 
play to advertise its fluorescent daylight desk 
lamp has been made available to dealers who 
place their initial order of lamps by the Mitchell 
Manufacturing Company, 1550 Dayton street, 
Chicago, Ill. The display is furnished without 
cost and is constructed of fine materials in at- 
tractive colors to make it a suitable piece for 
any stationery or office supply counter. 


o—-. 


R. C. ALLEN PROMOTES BIER 

A well deserved promotion came to F. X. Bier with 
his recent transfer from Houston to Kansas City, where 
he will supervise R. C. Allen sales for the states of 
Texas, Louisiana, New Mexico, Arkansas, Oklahoma, 
Kansas and Missouri. 

Although originally a cash register man, Mr. Bier 
operated for some years his own business in Houston, 
Texas, selling adding machines and cash registers. He 
sold his business a few years ago to become Southern 
division manager for R. C. Allen. His work is entirely 
that of helping Allen dealers sell more machines. 

Officially he is now division sales manager with an 
office at 916 Walnut street, Kansas City. 

Mr. Bier’s early experience is largely responsible for 
the large number of Allen products sold by dealers 
in the Southwest. He is assisted by Walter Calvert, a 
factory trained mechanical expert, who works with the 
dealers on sales matters and with their service men on 
mechanical matters. 

- —— > 

MAY 18 I. B. M. DAY AT SAN FRANCISCO FAIR 

Thomas J. Watson, president of International Busi- 
ness Machines Corporation and president of the Inter- 
national Chamber of Commerce, was honored by the 
Golden Gate International Exposition, May 18, which 
Fair officials set aside as “World Peace Day” and “I. B. 
M. Day,” dedicated to the cause of World Peace 
Through World Trade, in recognition of the contribu- 
tion of Mr. Watson and his organization toward the 
promotion of international understanding and the 
development of world trade. 











AS COOL 
AS A MOUNTAIN TOP 


pie on Hottest Days / 


Sell COOL SITTING COMFORT all summer long .. . just the 
time when the sensational advantages of SKES VENTILATED 
KOOLCUSHION SEATING can best be demonstrated. Make 
it your BIG SALES IDEA for increasing summer profits! 


KOOLCUSHION 
SEATING 


‘Lets rites hired Thru’ 





A porous latex cushion, 
ventilated through and through and built down into the chair. Available 
on many Sikes chairs, for executive as well as clerical use. Costs no 
more than the usual chair with loose, uncomfortable pad. Send for 
illustrated folder. 


Exclusively on S K F S iy om 


COMPANY, sa 





20 CHURCHILL STREET .. 


Be PROFIT-WISE... 


Sell Burns Brackets For 
These Crowded Loeations 


SHiPPING ROOMS THAT ARE LONG ON WORK 
AND SHORT ON SPACE—busy timekeepers’ cages— 
factory dispatching offices—retail credit departments—these 
(and you can name many others) are your customers for 
Burns telephone brackets. 

Here are the people who buy and use this handy device; 
who need a telephone at their fingertips, yet out of the way. 

Here is a profitable market—profitable because it exists 
among busy establishments, where money is moving and 
people are buying. 





This Is The Burns Hi-Lo Bracket Cultivate this market. Stock, display, promole a proved 

Many Other Models Are Available aid to efficiency—the Burns Telephone Bracket. Discounts 
are ample. Write today to American Automatic Electric 
Sales Company, 1033 W. Van Buren St., Chicago. 


BURNS OFFICE SPECIALTIES 











TELEPHONE BRACKETS * COPYHOLDERS * GOOSENECK LAMPS * CHAIR & DESK PADS 





Rt ttre 





- OFFICE APPLIANCES 





HOUSE OF REPRESENTATIVES ...FLORIDA STATE CAPITOL AT TALLAHASSEE 
LEOPOLD EQUIPPED....BY...- ASSOCIATED STATIONERS, INCORPORATED 
DESKS BUILT BY MASTER-CRAFTSMEN ...OF THE LEOPOLD COMPANY ...AT BURLINGTON, IOWA 
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UHL STEEL 


Filing Stool Filing Table 


No. 5056 No. 5070 





Backache is the curse of the filing 
clerk. 

But, note the ease and comfort as 
she does her work, using UHL Steel 
Filing Stool and Table. 

Both built entirely of a special cold- 
rolled steel. 

They are strong, rigid, durable, with 
a high grade, lasting enamel finish, 
oven-baked. 


Write for more detailed 
information, 





No. 5070 isk for 
Filing Table Catalog 


The Toledo Metal 
Furniture Company 
1672 Hastings Street 
Toledo, Ohio 
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No. 5056 











Filing Stool 
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Calendar of Industry 
Activities 
Chronological Arrangement of Major 
Events For Easy Reference 


June 5, 6 and 7. Wholesale Stationers Association 
twenty-fourth annual convention, Hotel Chase, St. 
Louis, Mo. (Association manager) H. C. Whittemore, 
250 Fifth avenue, N. Y. C. 


« » 


June 16 and 17. N. S. A. third regional meeting, 
Claridge hotel, Atlantic City, N. J. (Governor) Robert 
L. Thomas, Lucas Bros., Inc., Baltimore, Md. 


« » 


July 24, 25 and 26. National Typewriter & Office 
Machine Dealers Association annual convention, Hotel 
Cleveland, Cleveland, Ohio. (Secretary) J. Paul Mc- 
Williams, 800 Grand avenue, Kansas City, Mo. 


« » 


September 18, 19, 20 and 21. The National Stationers 
Association convention, Statler hotel, Boston, Mass. 
(Secretary) Charles P. Garvin, 740 Investment build- 
ing, Washington, D. C. 


October 2, 3 and 4. Third All-Canada Stationers con- 
vention of The Stationers Guild, Royal York hotel, 
Toronto, Ont., Canada. (Secretary) F. R. Smart, Room 
614, 137 Wellington street, W., Toronto, Ont., Canada. 


—-? 


ARC WELDING BOOK TOUCHES OFFICE 
FURNITURE FIELD 

Office furniture and equipment are among the sub- 
jects given generous treatment in the 109 original 
Studies of welding contained in a new book entitled 
“Arc Welding in Design, Manufacturing and Construc- 
tion,”’ recently published by the James F. Lincoln Arc 
Welding Foundation, Cleveland, Ohio. The studies of 
welded metal furniture are contained in a complete 
section of the book which fills thirty-six pages and 
includes seventeen illustrations consisting of line draw- 
ings and photographs. The paper on office machinery 
design is included in the machinery section of the 
book which contains twenty-nine chapters, 

Se ae 


WATSON SPONSORS ART SHOW AT FAIR 


Thomas J. Watson, president of the International 
Business Machines Corporation, is sponsoring an exhi- 
bition of paintings representing the work of living 
artists of seventy-nine countries which opened at the 
New York World’s Fair last month. 

Located in the Business Systems and Insurance 
Building, the exhibition is housed in a large, oval room 
especially designed and lighted for the purpose. The 
entire group of paintings offers the visitor an oppor- 
tunity to compare, in a single showing, the charac- 
teristic art of men and women of today in various 
nations of the world. 

<= 
“OFFICE OF 1889” 

The Standard Office Supply Company, 315 North 
Broadway, tied in with Oklahoma City’s fiftieth anni- 
versary celebration with a window display, labeled 
“The Office of 1889.” 

The display included an old-time roll-top desk and 
curved-arm, straight back office chair, both in dark 
oak wood, an old-style large mesh wire waste basket, 





DURABILITY TRANSFER FILES 





1. STURDY COLUMNAR CONSTRUCTION f 
2. HEAVY STEEL REINFORCING FRAME | 


3. FULL GRIP HANDLE—4 PLY DRAWER 
FRONT-LABEL ATTACHED 


The new DURABILITY TRANSFER FILE incorporates all the strength and 
convenience of expensive Pull-Drawer Files at storage file economy. 
Made entirely of heavy solid fibreboard throughout and a reinforced 
construction permits convenient stacking. The easy sliding drawer is 
designed to withstand every stress of 
operation. 

SEND NOW... For complete details on 
this entirely new and exceptional value 
in Transfer Files. 









OFS Pram 37,051.07 Gr. OOF 


PsTABLISHED 1921 


of Filin& Supplies 
CHICAGO, ILL. 


cManufacturers 
517 S. JEFFERSON STREET 


AN OUTSTANDING 
DEVELOPMENT 





TYPE 
Ns WRITER RIBBON 





CLEAR PRINT 
PROQUCTS 


WARRANT YOUR INVESTIGATION. 
Samples free to Responsible Dealers. 


PHILLIPS PROCESS CO, Inc. 


194 Mill Street Rochester, New York 


EASTERN DISTRIBUTORS: Macintosh and Sheridan, 
1206 18th Street N. W. Washington, D. C. 
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HARACTER in a ring book is a 


good deal like character in a man. 








It stamps ils possessor as being 


above the ordinary. 








There’s a real reason for the dis- 





tinctive trend on the part of many 


good dealers to 


Suitdsel 


It Will Pay You To Investigate 


TRUSSELL MANUFACTURING CO. 


Poughkeepsie, N. Y. 




















“It has everything!” 
TEMPO FILM* STENCIL 


You type right on the film which means: 
































@ NO MORE TYPE-FILLING 
@ NO MORE TYPE-CLEANING 
@ NO LOOP-LETTER CUT-OUTS 


@ NO FEED-ROLLER SWELLING 





. because the Film protects! No 
stencil-coating nor stencil-oils can 
penetrate it. Just think what these 
advantages mean. And, these are not 
all. Let us tell you how Tempo Film 
improves your stencil copies, speeds 
up your production saves time and 
labor and brings you other exclusive 
features ... at mo extra cost. To be 
convinced, TRY A TRIAL QUIRE. 
MAIL COUPON TODAY FOR AN 
EARLY START WITH TEMPO FILM. 


Manufactured by 


MILO HARDING CO. LTD. 


“EVERYTHING FOR BETTER DUPLICATING’ 
Eastern Division: 617 Commonwealth Annex, Pittsburgh, Pa. 
Gen. Offices—Factory: 432 W. Pico Bivd., Los Angeles, Cal. 








OFFICE APPLIANCES 


a fifty-year old cuspidor and a large-size bound-book 
style ledger, lying on the desk, open to show the early- 
day entries. 

To one side on a large poster were displayed a photo- 
graph of Oklahoma City’s first post office building and 
a photograph of G. A. Biedler, the town’s first post- 
master.—_EVH 


Neva-Clog J-30 Stapling Plier 
Fasten things together’ QUICKLY EASILY SECURELY 


ed Pape Cloth Leather Tags 
Take it to Your Werk Softwood Cardboard Bits 
Manes Office han tony 2 team! Monee Store Letters, Memes Bags 


Guaranteed Performance Use Genuine Meve Coy Staples 





NEVA-CLOG OFFERS NEW DEALER 
AIDS FREE.—Neva-Clog Products, 
Inc., Bridgeport, Conn., has recently 
released to the trade a new silk screen 
display card No. J-39, which is brilli- 
antly processed in red, black and 
white with a center illustration being 
a photographic reproduction of the 
company’s J-30 plier. Features and 
suggested uses of the machine are 
noted on the face of the card. The 
company is furnishing the display free 
to dealers on request only and will 
also furnish a new four-page folder 
on the J-30 plier with the dealer's im- 
print if desired. 


ee 


FERARY BROS. TAKE ENTIRE ROYAL LINE 

The Typewriter Store, Inc., Syracuse, N. Y., owned 
and operated by J. J. and A. B. Ferary, president and 
vice-president respectively, last month was appointed 
a Schedule C representative of the Royal Typewriter 
Company. The designation means that the firm will 
handle the entire Royal line instead of merely Royal 
portables as in the past. 

The firm is central New York’s largest and oldest 
typewriter organization and through the years has 
earned an excellent reputation which thoroughly qual- 
ifies it to take over the added merchandising as a 
Royal representative. 

As soon as the appointment was announced the 
store owners immediately began laying plans for a 
comprehensive sales campaign with Royal’s eastern 
sales manager, A. C. Kienly, and C. T. Boulware, man- 
ager of the Rochester branch. 

me = 
WIS-ILL CLUB NEWS NOTES 

Herb Walsh, president of the club, has appointed 
two committees. One is a membership committee 
headed by Dick Gingland of Esterbrook Pen Company. 
Other members are Leonard Rose of National Blank 
Book Company and Bill Schuster of Utility Supply 
Company. The other is the publicity committee, with 
John Gilbert of OrricE APPLIANCES, chairman; the other 
members—John Smythe of Geyer’s and Bill Dalton of 
Noesting Pin Ticket Company. 

The sympathy of the club membership goes out to 
Charles H. Leonard, well-known Detroit stationer, 
whose son, Harry Dale Leonard, died April 13 in 
Florida. 

Members face a busy month so far as social ac- 
tivities go because in addition to their own affairs 
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Frills— | 
in UIOMAIIC 
STEEL DESKS 


Exceptional Strength is com- 














bined with the appealing 
beauty of smooth straight 
lines and rounded corners in 
Automatic 700 Line Desks. 
They are available in all 
styles with many Exclusive 





Features. 
oe 


Dealers:—Send us your 
Proposals to Figure 


Automatic 700 Line AUTOMATIC FILE & INDEX CO. 


KS 629 W. Washington Blvd., Dept. 796, 
STEEL DES CHICAGO, TLL. 
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HERE ARE THE 
PROFIT MAKERS 
COMPRISING THE 


AND THE IDEA 
ARE PERFECT’ COMPLETE LINE 
Study This List—It Means More 


That’s what important — of Business—Repeat Business— 
2 COR DS ETEr 
dealers say about To You 





“THE CARBON 


























samples and prices 


CLEANGRIP caress | mon | Due 
PAPERS ROLLS RIBBONS 
n , Tailor’s Marking “e i 
CARBON PAPER || cw |frozrte | sumer sn 
Whitedge Billing Rolls for Elliott- | Stormtex Cotton 
ati : , Fisher Machines 
Its distinctive appearance catches the eye - s oe 
Its efficiency, cleanliness, long wear and RESISTANCE TO Clean Pull Billing Bells for 
CURL make it the carbon paper preferred by busy users.”’ Cameo ~ pig Posting American 
r “i -5 
Cleangrip combines all the desirable features of good carbon Deeestenn Register Rolls Reliance 
papers plus the highly important special features possessed by Tally Rolls 
no others. . Reliance Teletype , Ribbonsfor Address- 
It is profitable to the dealer as it brings new business and holds Carbons in all Roils ograph-Multigraph 
it against competition. ich d Rolls for Elliott- ; Speedaumat 
DEALERS: Don’t overlook this business getter. Write for weights an¢ Addressing Machines 
| finishes Special Rolls Dupligraph, ete. etc. 








When you visit the New York World’s Fair, plan to visit us and make our offices your 
business headquarters. We shall be very pleased to take care of your mail if you so desire. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons 
561 GRAND AVE. BROOKLYN, N. Y. 
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Rebuilt so well 


la cinch to sell! 


MASTER GRADE 


UNDERWOOD S 





enable you to offer so much for so little that your 
customers find it difficult to resist. Where can 
they get the equal in appearance, workmanship, 
performance and value? Sure, they make more 
money for you! 


Write today for full information. 


WHOLESALE TYPEWRITER CO. 


155 SIXTH AVENUE 


CABLE SALETYPE NY 











Dependable file Pro- 
tection at Low (ost ! 
SCHWAB 


So many firms transact a 
considerable part of their 
business by mail that 
practically every business 
establishment is a_pros- 
pect for the SCHWAB 
Correspondence File Safe. 

With a four drawer file 
installed, it weighs but 
1200 Ibs., requires only a 
little over six feet of floor 
space and will accommo- 
date 17,000 letters, pro- 
tecting them from tem- 
peratures reaching 1600 
degrees for one hour's 
time. 

SCHWAB SAFES are 
built in styles and capac- 
ities for every office rec- 
ord and for furriers, jew- 
elers, postoffices, banks, 
etc., and are described 
and illustrated in’ our 
comprehensive catalog. 
The Schwab sales plan 
helps you organize your 
campaign. 


The Schwab Safe Co. 


LAFAYETTE, INDIANA 









































"Air Mail Accuracy” 
BEAM POSTAL SCALE 


IS A PROFITABLE ITEM FOR 
DEALER AND CUSTOMER 


Air mail and first-class postage waste runs into large 
figures yearly. Help your trade eliminate over-postage 
and short-postage weighing devices—show them TRINER 
Air-Mail Hair-Line Accuracy Scales. Their dependability 
is established beyond any doubt. Uncle Sam uses many 
thousands for fine weighing and checking of mails. 


Stationers have already sold thousands to their cus- 
tomers with 100% satisfaction. 


No. 84 illustrated above is of 1 lb. capacity by % 
ounces (other numbers up to 4 Ibs.), with computing 
chart set at 45 degree angle for easy reading. Chart is 
celluloid covered, easily cleaned and easily replaced. 


Write for Circular. 


SCALE & MFG. CO. 
2714 W. 2lst Street 
CHICAGO ILLINOIS 











NEW YORK, N. Y. 
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they will turn out in force for the annual picnic of 
Horder’s, Inc., and may drop in for the similar affair 
staged by the typewriter dealers. As a rule some of the 
boys manage to take time out to look into any industry 
doings. Dates are given elsewhere in the issue. 


> * > 


The Higgins Ink Bradleys have announced the 
birth of a son and heir who will be known to the 
world as John Patrick as soon as he begins to sit up 
and make himself prominent. Congratulations of the 
club to Mr. and Mrs. Jim Bradley. 


* * * 


The Westward-Ho golf course is the place, and June 
21 is the date of the club’s first 1939 golf party. The 
event will include an afternoon of golf with a dinner 
to follow. There will be no prizes, thereby making the 
game strictly a sporting affair. The committee in 
charge answers to the names of A. C. Van Horne, 
George Cormack and Gordon Kickels. 


« * - 


May 17 was dealers day at the Wis-Ill Club luncheon 
with an attendance of seventy. Chicago dealers were 
invited as. guests of the club. The program was a 
talking picture entitled, “Let’s Go Fishing,” presented 
by Kenneth Reid, general manager of the Izaak Wal- 
ton League of America, who by way of introduction to 
the picture spoke on conservation of waters and the 
resulting effect on preservation of game fish and ani- 
mals. The thought was expressed that because of the 
good fellowship which prevailed, a similar meeting 
might be held later in the season. 


—_-— 


NEW ENGLAND TRAVELERS’ NOTES 
Continuing an extensive program of expansion, im- 
provement and remodeling, the New England Station- 
ery Company has completely changed the arrange- 
ments of its Pawtucket store, installing new fixtures 
and doing a complete painting job. 


* - * 


It is our pleasure to report that Bill Steele, although 
still convalescent, is slowly recovering from his recent 
illness. He will be confined to his home, 89 Liberty 
street, Danversport, Mass., for some time, but expects 
to attend the national stationers’ convention. 


« * * 


Walter Tanch, L. B. Moody Company, Salem, and 
Mrs. Tanch are enjoying a vacation in Southern climes. 


« * * 


Paul Dell has been appointed New England repre- 
sentative for the Sponge Rubber Products Company, 
Derby, Conn. 

* - * 

Laurence E. French, for the past fifteen years East- 
ern representative of the Sterling Products, Inc., has 
recently become associated with the Oakville Company, 
division Scoville Manufacturing Company, and is lo- 
cated at the company’s Boston office. 


” * * 


Andy Maish of Dennison fame is spending all his 
spare time at his farm in Gilsum, N. H., where any 
strong, robust guest, proficient at wielding a shovel or 
hoe, is welcome. 


* . « 


The sincere sympathy of the club is tended to Mr. 
and Mrs. Lee Paddock in the untimely death of their 
son, Robert, struck down and killed by an automobile 
on Friday, April 7 

The business of the Moody Stationery Company has 
been purchased by our good club member, Edward S. 
Churnick, of the Daco Card & Index Company. His 
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STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 
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THE 


“RITEYRACER” 


Combination pen, and ink eraser. Rust-proof, 
non-corrosive “Everbrite” Pen with “Big Dipper” 
Reservoir writes up to 300 words with one dip. 
Full-length, propel-repel “Rubrglass” ink eraser. 
Tenite fe nholder in four colors—Ebony, Sea 
Green, Wood Smoke, Old Ivory. One dozen on 
colorful card, Order now. 


50¢ 


“RUSH-ERASER” 


One end has a rubber eraser, the other end uses 
two types of propel-repel erasers —“Rubrglass”, 
erases ink, crayon and typewriting ; “Fybrglass”, 

erases ink and typewriting, removes printing ink, 
olishes metal, retouches negatives, ete. Display 
rs one dozen on individual cards. Order now. 


SPENCERIAN PEN CO., 434 BROADWAY, DEPT. Pp, NEW YORK 
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BALANCED ACTION 
CHAIR IRONS 

















A COMPLETE LINE 


OFFICE-STOOL AND 
TYPEWRITER IRONS— 
EQUIPPED WITH RUBBER CUSHIONS 
OR STEEL SPRINGS, C-K PRODUCTS 
ARE WELL BUILT OF HIGHEST 
QUALITY AND SERVICEABLE. 


CATALOG ON REQUEST 











COLLIER-KEYWORTH CO. 


GARDNER, MASSACHUSETTS, U. S. A. 





MARKING DEVICES 


Success Formula 


Dependable merchandise 
Dependable service 
Satisfied customers 


Simple arithmetic! You want 

to sell dependable products. 

M & W Products are always 
DEPENDABLE. 


When your customers want 
to emboss suggest : 
The “Aluminum” Pocket Seal 
The “Offcial”’ Pocket Seal 
Lever seal presses 
Hand embossers 
to stamp 
Self-inking rubber stamps 
Die-plate daters 
Band stamps 
Rubber printing sets 
Numbering machines 
to protect 
Badges 


Trade checks and coins 
Metal plates and tablets 
Wax seals and sealing machines 


PROMPT and FRIENDLY SERVICE 
FAIR PRICES 


Trade catalogue sent on request 


MEYER & WENTHE, Inc. 


Established 1854 
30 SOUTH JEFFERSON STREET - CHICAGO, ILLINOIS 
SS A 
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brother, Louis, will be in active charge and will wel- 
come calls from salesmen. 
> +. . 

The above news items were gleaned from the N. E. T. 
Club News, official organ of the New England Travelers 
Club. 

inate RUM at cise 
PACIFIC NORTHWEST NOTES 


Providing a treat for customers and friends, John 
W. Graham & Company of Spokane, Wash., had a 
magnificent exhibition this May in its Sprague avenue 
show windows, which went Alaskan, and showed the 
culture of the Eskimo residents of King Island and 
other Alaskan spots. Occasion was visit to Spokane at 
the time of Father Hubbard, the Glacier Priest. Exhi- 
bition (since this is Exhibition or World’s Fair Year) 
tied in with this personal appearance. There were over 
100 pieces of hand-carved works of art and collection 
gathered by the priest—dishes and cooking utensils 
used by the Eskimos, and head-dress worn by Father 
Hubbard on his eleventh trip to the Arctic. There were 
toys and jewelry made and worn by the King Islanders, 
and there were miniature replicas of dog sleds and of 
kayaks and baidarkas—the latter two-seated boats. 


> . * 

Officers and employes of the B. G. Ewing Paper 
Company, Spokane, feted B. Gard Ewing, president, 
recently in celebrating the fiftieth anniversary of this 
pioneer paper house of Spokane, Wash. 

The president of the Ewing Company was given a 


| surprise party as the highlight of the celebration. This 
| event was arranged by the son-in-law and daughter of 
| Mr. Ewing, being held at their home, where members 


of the firm, employes and their immediate relatives 


| foregathered, to present to Mr. Ewing a beautiful 
| scroll which contained expressions of esteem, signed 


by the various members of the paper house. The eve- 
ning was given over to music and dancing. 
. * 7 
Featuring large stocks of stationery and office sup- 
plies, The Archway Bookstore recently held a “grand 


| opening and house warming” at its new location, 1615 
| Third avenue, Seattle. The business was founded by 


the late Frank B. Wilson in 1898, and is under the 
direction of Carl Wilson, son of the founder, with Mrs. 
Grace Fletcher as manager. 


* * * 


A fire of undetermined origin at the Desk Exchange, 


| office equipment house in the Collins building, Second 


avenue and James street, Seattle, did over a thousand 
dollars damage to the desk workrooms. 
. . = 

Two substantial contracts for various classroom and 
school equipment were recently given Lowman & Han- 
ford Company of Seattle, one for the Highline High 
School near Lake Burien, south of Seattle, and the 
other for the Snohomish County High School. The 
latter school also awarded contracts for new classroom 
equipment to Remington Rand, Inc., and the Northern 
School Supply Company of Seattle. 

* + 7 

Fine new Seattle headquarters for Burroughs busi- 
ness machines, their sales and service, were taken with 
the turn of May. These are in the spacious ground floor 
location at 1118 Fourth avenue, corner of Seneca. A 
most complete and comprehensive line of office ma- 
chines of every sort have been placed in the show and 
sales rooms of the Northern Life building, which was 
especially prepared for the new Burroughs equipment 
and the large sales and service staff maintained in 
Seattle —CML 

——————— 

HOTCHKISS TO OBSERVE VACATION PERIOD 

L. U. Jerman, general manager of the Hotchkiss 
Sales Corporation, Norwalk, Conn., last month an- 
nounced his company will close its plant for the an- 
nual vacation period during the last two weeks of July. 
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INDIANA DESK CO. 





An all exterior select Indiana white oak 
teacher's desk 54x30. Built especially to 
fulfill all school requirements. Available in 
14,” 5 ply quartered oak, 1” 5 ply plain 
oak and also in 7” solid oak tops. We 
build a complete line of school furniture to 
match the desk illustrated. 


Sturdy construction, select materials and 
quality workmanship coupled with reason- 
able prices make our line desirable as well 
as profitable. Mail us your school board's 
plans and specifications on all wood furni- 

No. 640— ture for the school and library and rely 
TEACHER'S DESK upon us for whole-hearted cooperation. 


INDIANA DESK CO. Jasper, Indiana 























New Indiana 


Chair Co. 









“It's Tops” 


Ou. 1800 


Suspension 


FILE 


No. 501 
Bank of 
England 





All regulation sizes 
and inserts available. 

ATTRACTIVE Ap- 
pearance and QUALITY Construction assures 
years of SERVICE. 





In greatest demand among all 
wood office chairs, the Bank of 
England design is presented in 
our 500 line with touches of orna- 
Sold to Dealers Only. mentation that attract and in- 

= ‘ ‘ Ric ; ‘ ° terest modern business men. Together with our 400 line which presents 
Write for descriptive literature and price lists. the conventional Bank of England style, this chair has initiated much 
profitable business for office equipment dealers. All our pedestal 
chairs are fitted with Flotilt Chair Control and all our upholstered 


chairs have comfortable steel! spring seats. Put a few of these popular 
- ; Cc. numbers in your display. Write for details. 


Geneva, Illinois New Indiana Chair Co., Jasper, Indiana 
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Have YOU seen 


A Precision 
Stapling Machine 


® Ease of Operation 

® Less Noise in Stapling 

© Adapted to heavy as well as light work 

® Eye Appeal—black wrinkle or mottled 
walnut finish 

® Soft finish eliminates glare 

© Guaranteed 


Send for Demonstrator 


Retails for $4 with a nice profit to you. We will 
gladly send you complete details on our entire 
line of trigger action staplers and tackers. 


Fastener Corporation 
General Offices: 111 W. Monroe, Chicago 
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THE MULTISERVE 
ALIGNER 


A Practical, Completely Efficient Method of Handling 
Carbons-Forms 


The “Little’’ Multiserve Aligner is the first completely 
economical and efficient inethod of handling carbon 
paper in assembling and writing forms, letters, invoices, 
etc. 


Pa} 4 arbons placed within the Multiserve Aligner 
rannot slip nor alter their position in the typewriter 
egistrat is a 
IFTEEN tried and proved definite advantages to the 
pist. MULTISERVE ALIGNER positively increases the 
ency of every typist, on all and every kind of carbon 
work 


More Profits for the Deale 
The MULTISERVE ALIGNER 4 great sales s 


iwake 1ealer are asning in on tne un 
nity ~ 4 





Investigate this money earning exclusive opportunity. 


“Oldest exclusive Manufacturers of 
Typewriter Ribbons and Carbon Paper.” 


Al fe dT TTLE, . 


MANUFACT URERS 


1888 Factory, Rochester, N. Y. 1939 

















8160 





For the Executive 


‘Dignity, comfort and up-to-the-minute design 
are features of this attractive Tell City desk. It is 
made in genuine walnut, particularly suited for 
executive and professional offices. Special con- 
veniences included in drawer construction. All 
corners are rounded. 

No. 8160 is typical of Tell City quality. It merits 
your investigation. 


TELL CITY DESK COMPANY 
TELL CITY, INDIANA 


GAY L 
METAL FOLDING CHAIRS 


Ideal for offices, sales REMARKABLE 
rooms, schools, 
es, clubs, lodges, beauty 
shops, etc. Riveted at all AT LOW 
joints, made of heavy COST 

COLD ROLLED ésteel. 
Comfortable and rigid 
in construction. Opens 


and closes quietly. Folds 


Upholstered wood or all 


metal seat. 


Made by seating special- 
ists with many years of 
successful manufactur- 


ing experience. 


WRITE FOR DESCRIP- 
TIVE LITERATURE AND COLORS 
PRICE LIST 
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church. EFFICIENCY 
AND DUR- 
ABILITY 


and stacks easily. 







Mahogany, Black, Walnut, 
Olive Green, Ivory. 


Cable Address ""GAYLOCO" 





Yaylo Manufactwung (o., Inc. 


820 NORTH MICHIGAN AVENUE «+ CH/ICAGO 
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N. Y. TYPEWRITER DEALERS WIN ANOTHER FAIR 
TRADE SUIT 

Supreme Court Justice Bernard L. Shientag, directed 
a judgment after inquest held May 22 in the New York 
County Supreme Court, in favor of the Office Machine 
Dealers Association of New York and Business Ma- 
chine Service Company, Inc., and against Goldsmith 
Brothers, a “large downtown” stationery and depart- 
ment store, from further sales of Royal portable type- 
writers at prices below those fixed under the Fair 
Trade contract between the manufacturer and its 
authorized dealers. 

The officers and several members of the New York 
association testified as to cut price advertising and 
a cut price sale on Royal Model O portable type- 
writer by Goldsmith Brothers during January, 1939, 
and further recent advertising by Goldsmith Brothers 
on Royal portable typewriters at prices far below those 
fixed by the Fair Trade contracts. 

In addition to similar actions brought successfully 
against others, The Benco Sales Company of New 
York City, was again charged with a violation of the 
Fair Trade Act, incurring a fine of $100.00. As these 
fines are payable to the plaintiff in each case, it 
seems apparent that violations of this act will cease 
and New York City, at this time, is practically free 
of such activity. 

The Office Machine Dealers Association of New York 
and Business Machine Service Company, Inc., has in 
all cases successfully waged a thorough fight against 
these practices. Anton P. Pohl, Jr., president of the 
New York group, asks that any violations of Fair 
Trade contracts in the city of New York, be reported 
to Walton, Bannister & Stitt, 40 West 40th street, 
New York City, attorneys for the association. 

—>— © 
PERRY JOINS H. M. STORMS 

Gus Perry, for the past twenty years actively con- 
nected with the ribbon and carbon industry, last 
month became the southern states representative of 
the H. M. Storms Company, Brooklyn, N. Y. He will 
cover Tennessee, Louisiana, Mississippi, Alabama, 
Georgia, North and South Carolina and Florida. 

Mr. Perry takes to his new position a wealth of ex- 











GUS PERRY 


perience in the field and is thoroughly familiar with 
every phase of selling, having won a splendid reputa- 
tion as a salesman in both wholesale and retail en- 
deaver. For a number of years he was connected with 
the Miller-Bryant-Pierce Company as manager of its 
St. Louis and Atlanta branches. 
eo 
ADVERTISING CLUB. RE-ELECTS ZELLERS 
VICE-PRESIDENT 

John A. Zellers, vice-president and assistant general 
manager of Remington Rand, Inc., was recently re- 
elected vice-president of the Advertising Club of New 
York, in which capacity he has served since 1936. Mr. 
Zellers, who has been active in the office appliances 
industry since before the World War, assumed his 
present position with Remington-Rand in 1933.—NJNS 
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Made in 
4 Weights 
and 


office 
and place 2 eee 
of busi- “oe 
ness. 










includes@n unique business Air Mai 
ensemble—the envelope design assures 
preferred handling enroute; the letter 
_ even after the envelope is disc Be: 
Write for complete details and : 


Eaton's Berkshire Typewriter I 





EATON PAPER CORPORATION frvvewnrren’, PITTSFIELD 
ha : >, nana = j ; ¢ ae 


| Berkshire Division 








r 


and Now... 


DRI-KWIK 


All Weather 
WOOD BLOCK 


STAMP PADS 







—QOne More Big Selling Point 
For These Big Profit-Makers! 


Outstanding Advantages 


@ The inked wood block gives clear, smudge- 


proof impressions. Lint proof. Not gummy 


or sticky. 
@ Impressions dry almost immediately, regard- 
less of temperature, humidity or climate. 
@ * Neu Base eliminates slipping on 
desks, scratching, and any possibility of ink 
leakage at bottom of pad. 
ATTRACTIVELY PACKED—CELLOPHANE 
*( Nou 
ard on Vo 1 
and 2 Dri-Kwik 
Wood Block 
Pads 
WRITE FOR 
SAMPLE 
AND PRICES 
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WRAPPED 
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FULTON 


SPECIALTY Co. 
Factory, Elizabeth, N. J. 
\_Sales Office 200 Fifth Ave, New York City |] 
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The Binder of OUTSTANDING Features 


* UNLIMITED CAPACITY 





* NON-PROTRUDING POSTS 


Posts do not extend through covers. 


* DIRECT SCREW COMPRESSION 





Holds sheets under 400 pounds pressure. 


* TWO-INCH WORKING SPACE 


For inserting sheets. 


* AUTO-RAISE COVER 








* COVER RELEASE LEVER 


For adding standard post sections. 


Write for a demonstration 


STATIONERS LOOSE LEAF COMPANY x 


MILWAUKEE 
NEW YORK 524 W. BROADWAY 


Holds any number of sheets. 


Cover rises and lowers with posts. 


POST THAT TURNS THE COANE 


cnicaco 








we 


SUPER-FIBER type- 
writer ribbons 
packed in a new col- 
orful attractive con- 
tainer which will 
help you definitely 
in sales. A quality 
product that will as- 
sure consistent, top 
notch performance 
at all times. 





Chicago 


Carbon Papers 
and Typewriter 
Ribbons 
















Tar 2% 


eS. 


Feature Codo carbons and rib- 
bons. They are guaranteed for 
five years against deterioration 
in stock. They are accepted 
exclusively in hundreds of of- 
fices, due to high grade and 
uniform results. 


Let us help you solve your rib- 
bon and carbon problem. 


Codo Mfg. Corp. 
New York 


Factory, Coraopolis, Penna. 
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RITE-RITE CONCLUDES CANADIAN DEAL 

The Rite-Rite Manufacturing Company of Chicago, 
has announced that arrangements have been com- 
pleted for the Dixon Pencil Company of Canada, Ltd., 
to manufacture certain of their items in Canada, 
including the ten cent Exeter pencil, the twenty-five 
cent transparent X-Ray pencil, and other items. The 
Dixon Pencil Company of Canada, Ltd., will operate 
in the same manner as a branch office, offering ship- 
ment on all items in the Rite-Rite line including those 
which it has not yet arranged to manufacture in 
Canada. 

This new arrangement will prove of considerable 
benefit to the Canadian trade due to the resulting 
savings in manufacturing cost as well as the superior 
service on handling orders and shipments which can 
now be offered. 

*—- 


TO THE VICTOR THE TROPHY.— 
The inter-branch trophy, Mercury, 
has been awarded to the Canadian 
branch of the Dictaphone Corpora- 
tion, Ltd. The trophy is awarded 
to the branch showing the most 
successful sales record in the 
United States and Canada. This 
marks the third time the fine trophy 
has been won by Canada. 
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N. Y. OFFICE OF STANDARD MAILING CHANGES 
NAME 

Timed to coincide with the official opening of new 
quarters, the New York office of the Standard Mailing 
Machines Company, Everett, Mass., last month changed 
its name to the Standard Business Machines Corpo- 
ration. 

Formerly located at 15 Moore street, the organization 
moved to 215 Fourth avenue, New York City, where 
A. W. Vanderhoof and A. E. Bruce, vice-president and 
general sales manager and assistant sales manager, 
respectively, of the Standard Mailing Machine Com- 
pany, were present for the opening. 

The New York corporation will be under the manage- 
ment of Joseph Gowa, president, and Mark M. Weis- 
berg, secretary-treasurer. Both Mr. Gowa and Mr. 
Weisberg have been associated with the Standard 
Mailing Machine Company for many years and have 
for a considerable time been in charge of the New 
York office. 

~ en 

B & P INTRODUCES “RECORD KEEPING NEWS” 

“Record Keeping News” is the name of a new, four- 
page house organ of which No. 1, Volume 1 has re- 
cently been published by the Boorum & Pease Com- 
pany, Brooklyn, N. Y. It is described as “a publica- 
tion devoted to the interests of those who sell station- 
ery and office supplies,” and will contain in its issues 
“news of the latest developments and improvements 
in blank books, loose leaf products, and visible record 


equipment.” 
—- — 


DRIVER DESK COMPANY RENTS NEW SPACE 


The Driver Desk Company, at present occupying the 
four-story building at 33 West Thirty-third street, 
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ZIP POCKET! 





OUTSIDE 








Other Features | 


More Profits With 
NATIONAL 


7 pockets 

Leather lined —_ s : 
Turned edges America's most comprehensive line _of 
Sliding handles zipper brief cases—ring binders—dressing 
Genuine Seal cases. Every desirable style—every size 
Size, 16x12” —every leather—every modern. feature— 





and a wide price range. 








WRITE FOR LATEST CATALOG 


NATIONAL BRIEF CASE MFG. CO. 


512 &. PEORIA ST., 358 FIFTH AVE., 
CHICAGO, ILL. NEW YORK CITY 








AA & @ 
39th Ave. and 24th St.. 





MOST ECONOMICAL BINDER 
ON THE MARKET! 


A € ¢€ @ 


TWO-PIECE BINDER 


sturdy and effi- 
cient. For active and inactive records. 
Possess the same advantages of more ex- 
pensive ring and post binders: easy inter- 
changeability and positive binding of all 
size sheets. Durable pressboard. Strong 
linen hinges. Bound with Acco Fasteners 
for unlimited capacity. For all commer- 
cial centers. 


Write for interesting details and prices. 


PRODUCTS, Ime. 
Long Island City, N. Y. 

















For MORE 
and BETTER Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains thoughts 
that many identified with office 
equipment can use to advan- 
tage. It is a common meeting 
place for the exchange of 
worth-while information. 


If you want more and better 
business, you can profit by a 
subscription to Office Appli- 
ances. Domestic rates are $2.00 
a year, two years for $3.00; 
Canada, $2.50 and $4.00; For- 
eign, $3.00 and $5.00. 


THE OFFICE APPLIANCE CO. 
20 North Wacker Drive Chicago, U.S.A. 














STEP UP DUPLICATOR SALES! | 


Get the business of those who have long needed but 
could not afford an efficient and economical liquid type 
duplicator. Wolber’s five machines at five quick selling 
prices, will fit the budget of your customers whether it 
be large or smail. Without gelatin, stencils, ink, type 
or ribbons, Wolber Liquid Duplicators reproduce anything 
written, drawn, or typewritten in from one to five colors 
from a single carbon copy. 


Write or wire to-day for the attractive 
Wolber Dealer Plan. 
Master Automatic $79.50 DeLuxe Master $69.50 
Legal Master $44.50 Letter Master .... $28.50 
Junior Model $18.50 


DUPLICATOR & SUPPLY CO., 
1203 Cortland St., Chicago, Illinois 


WOLBE 


PLUS DIVIDENDS FOR you! 


Wolber’s complete line of Liquid Duplicator Supplies will give 


you repeat sales and repeat profits that mount up monthly 
Wolber Supplhes were developed and matched for outstanding 
performance on Wotlber and other liquid duplicators 
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All in a Narrow Pedestal 


Making possible the popular 42” secretarial. Reducing the 
double pedestal length to 54”; and releasing the top station- 
ery drawer for other use. You will enjoy selling the Secra-Type. 


GRAND 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 
Steel-Strong’”’ Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin trovage Trays 
Downey Change Trays 


Coin Wrappers 
Bill Straps 
Coin Bags 
Currency Bags 








941 CLARK ST. 
C'NCINNATI O 


TKE Cl DOWNEY CO. 
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Have You 
the New 
BRIGHT 
Chair 
Catalog? 


Every office furniture dealer should have the new cat- 
alog of leather furniture, styled, fashioned and cus- 
tomed by BRIGHT. Beautiful designs of fine leather 
chairs embody dignity and charm. Priced to fit the 
purse of the ordinary man, thus greatly enlarging 
the sales opportunities for every Bright dealer. With 
doubled facilities we can guarantee you prompt, effli- 





cient service always. 





If you do not have the new Bright 


catalog, write for your copy today. 
World's Fair 


BRIGHT CHAIR COMPANY =| vor ra 


127-33 Bleecker St. happy to see 
NEW YORK you, 


And when you 
come to New 


York for the 














300 New :TEMs 


IN A SINGLE YEAR 







In a single year Office Appliances announced some 300 


items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
on the market and always in advance of most sources of 
such news. It is not uncommon for a dealer to tell us that 


some of his best selling lines have been secured from 





| | say this section in itself is worth the subscription cost, not 


| office equipment industry, there is no better way to do it 












seeing the things in Office Appliances. Many readers 


to mention all the other features. 


If you want to keep in touch with the activities of the 


than by entering a subscription to Office Appliances. 
The rates are $2.00 a year, $3.00 for two years; Canada 
$2.50 and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


20 North Wacker Drive Chicago, U.S. A. 























JUNE, 1939 


New York, N. Y., has leased a store and basement of 
about 12,000 square feet of space on the Thirty-second 
street side of the Arcade building, 29 to 35 West Thirty- 
second street. The new space runs through to 30-34 
West Thirty-third street. It will be used for the retail 
sale of all types of office furniture. 


—_———— oe 
“BUSINESS INFORMATION AND ITS SOURCES” 


A thirty-seven page supplement to the booklet pub- 
lished under the above title in 1931 was issued recently 
by the Business Branch of the Public Library, 34 Com- 
merce street, Newark, N. J. The original publicatior 
was described as a “concise handbook covering all 
types of business media such as directories, govern- 
ment documents, trade publications, etc.” The supple- 
ment contains the same type of information brought 
up to date. 


Marian C. Manley, Business Branch Librarian writes, 
“Until we started gathering references for our ‘Busi- 
ness Information and Its Sources: A Supplement,’ 
I hadn’t realized what an increase there had been 
since 1931. It’s plain that the relation between libraries 
and industrial progress is growing closer every day. 
Which makes for a stimulating outlook.” 


Copies of the supplement are available from the 
Newark library at $1.00 each. 


+ 


ADDRESS OF BENJAMIN STERNBERG WANTED 


Information is wanted concerning the present loca- 
tion of Benjamin Sternberg or Steinberg, who accord- 
ing to the National Desertion Bureau, has failed to 
contribute to the support of his family in New York 
since July, 1936. Mr. Sternberg, said to be a salesman 
of office supplies is about thirty-four years of age, 
5 ft. 71% in. tall, weighs 135 pounds, has dark brown 
hair and light brown eyes. Information concerning his 
whereabouts is desired by the National Desertion Bu- 
reau, Inc., 67-71 West 47th street, New York, N. Y. 


tie 
YOUNG ENDS TRIP FOR OLD TOWN 


A. W. Young, general manager of the Old Town Rib- 
bon & Carbon Company, Inc., Brooklyn, N. Y., has just 
returned from a six weeks’ trip to the Pacific Coast 
and Middle West. While there he made a complete 
survey of the west coast territory, visiting old friends, 
making new contacts and establishing new connections 
for Old Town products. 
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Birmingham, Ala.—Zac Smith, Zac Smith Stationery Company, waxes 
enthusiastic about patronizing home industries. And as a result his file 
folder department is steadily increasing in growth. Mr. Smith purchases 
flat stock by the carload and produces the finished article in his plant 

HOC 

Birmingham, Ala.—-Stationery and office supply men are ganging up on 
the state’s technical school at Auburn, Ala., where an extensive building 
program assures someone of some nice contracts for school supplies in 
the near future At the same time it is reported that a $5000 typewriter 
order is about to be placed by the Alabama Polytechnic Institute at 
Auburn.—HOC 

Chicago, Wl.— Arthur Linn, former secretary-treasurer of the Ace Station 
ery & Printing Company, has recently opened his own business under the 
name of the Linn Office Supply Company at 107 North Wacker Drive, where 
he is installing a comprehensive stock of stationery, supplies and office 
furniture Previous to spending five years with the Ace organization 
Mr. Linn was one of the organizers of the Crown Office Supply Company 
with which he served for seven years. Mr. Linn is developing a complete 
catalogue file and invited manufacturers of office supplies, stationery and 
office furniture to send him their latest catalogues and other pieces of 
literature 

Columbus, Ohio.—The Central Tablet Manufacturing Company has ae 
quired the business of the Reliable School Supply & Equipment Company 
of Cincinnati, and will continue to operate the business as the Cincinnati 
division in conjunction with the Consolidated Pencil supply division of the 
parent organization Main offices of Central Tablet are located at 422 


Woodland avenue.—AK 


(Stationery Classified—continued on page 136) 
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Eyelets inserted and 
fastened in counter- 
sunk holes in_ top 
metal after bindina 


Drawn steel end-caps, 2 
nickel plated and highly Standard inner sections 
polished — assembled are added to chain-posts 
after binding and fast- to Inerease capacity. 





ened in place by 


ii 


4 









Thimbles to guide 
chain-posts in and 
out of tube. 





Right-and-left-hand Right - and - left - hand 
blocks to move serew-rod to move 
chain-posts in and chain-posts in and 
out. Made of rust- out. The threads are Hinge lugs have 
CHAIN proof metal. produced by rolling, four projections 





which makes smoother which pass thru 
surfaced and easier holes in tube and 


ki th d h 
POST METALS ee cinched Oe 
the tube. 


A New Service for Manufacturing Stationers 


Strength, security, light weight and economy 
recommend this new metal. It is becoming more =f — 
and more in demand among bookkeepers and 


accountants. It is furnished with protruding or non-protruding 
posts, in eleven stock sizes with % inch posts and seven stock 
sizes with ; inch posts. Special sizes are alsu obtainable. 

We manufacture an extensive line of metals for memo and price 
books, loose leaf catalogs, ledgers, transfer binders, etc. Stationers 
who operate their own binderies should write for our illustrated 
catalog and price list. 


LOOSE LEAF METALS CO., INC. 


6816 Arsenal Street St. Louls, Mo 














Yd ‘ ew oe Lifferent 


COMMERCIAL VISIBLE 


the all-purpose visible record 


Commercial Visible converts any and all existing card 
record systems into visible records without altering or 
discarding existing housing equipment. Office equipment 
dealers and agents are going to town with this new visible 
idea. It has so many advantages over other systems that 
it makes a quick convincing demonstration that gets the 
order and a neat profit. 


Commercial Visible is a gold mine for systems salesmen. 
Territories are now being allotted. Write for full infor- 
mation at once. 





Commercial Card System Co. 
395 BROADWAY — NEW YORK, Nv. Y. 
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HER LETTERS 
WILL HAVE THAT 


Chan-Cut 


_Appearance 






Why? . Simply because her typewriter is 
equipped with a ribbon that gives clear, sparkling 
characters no smearing or clogging. Then 
too, her ribbons give long service and perma- 
nence of write... in other words, she’s using the 
popular “U. S.” ribbon! 

Sell this ribbon that meets typists’ require- 
ments, Mr. Dealer, and you'll be selling a ribbon 
that repeats! 

Turn greater profits your way—write for de- 
tails today! 


U. S. TYPEWRITER RIBBON 
MFG. COMPANY 


Filbert at Tenth Street 
Philadelphia 





| “A Ribbon For Every Machine—A Carbon For Every 
Purpose” 


} 


STAINLESS STEEL FILE SIGNALS 








FOR EVERY MODERN NEED 


No matter what your customer does, there is a Cook Signal 
for not merely one, but every phase of his business. A few 
uses are—keeping track of sales, credit and production data, 
promises made on deliveries, past due accounts, delayed ship- 
ments, out-of-stock items, inactive customers, etc. Wherever 
you call, there's the chance of a sale! And remember, signals 
help to sell filing equipment! 

Cook's Signals are made of stainless spring steel, finished 
with brilliant, fast color, non-chipping enamels in a choice of 
12 different colors. They grip securely and are so thin, they 
add little or no bulk. 

WRITE FOR CATALOG PRICE SHEET 
AND SAMPLE CARD 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN. 


“ONE HUNDRED PERCENT DEALER PROTECTION” 





OFFICE APPLIANCES 
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Anderson, Ind. Miller Huggins, proprietor of the Huggins Cash Register 
& Typewriter Exchange and the Huggins Business Equipment Company, 
has recently rented new quarters at 1212 Meridian street into which he 
will move both of his establishments as soon as the necessary remodeling 
is completed. In addition to complete remodeling, the new store will 
have a new front installed and the basement will be refinished to 
provide two floors for occupancy 

Bristol, Va._-The Kemble-Cochran Company has recently been appointed 
in Bristol and the entire surrounding territory exclusive distributors for 
L. C, Smith & Corona Typewriters Inc. The company, which has served 
this vicinity for more than twenty-two years, maintains a complete stock 
of office machines as well as an up-to-date servicing department. 

Danville, t1l..-Vern Reck, owner of the Vern Reck Typewriter Sales & 
Service here, last month purchased the Danville Typewriter Company 
which he has merged with his own concern In 1921 Mr. Reck joined 
with the late Glen Randolph in forming the Danville Typewriter Company, 
later selling his interest and opening the Vern Reck Typewriter Sales & 
Service at 145 North Vermilion street. The merged company will operate 
under the same name and at the same address. 

Lansing, Mich.—-Establishment of the United Office Equipment Company, 
sales agents for the Underwood Elliott Fisher Company, with offices and 
a service department at 127 East Allegan street, has been completed 
according to Manager H. G. Colclough. The company’s move marks the 
third expansion since it was organized, the first two doubling facilities, 
and the last adding thirty per cent more space as well as giving the firm 
a ground floor location. 

New York, N. Y._-The Abalon Typewriter Company has recently moved 
into larger quarters at 140 West Forty-second street where considerable 
additional space is available for stock and servicing. 














ADDING MACHINES 


Fort Wayne, Ind.—The Monroe Calculating Company, Inc., 706 South 
Clinton street, has moved its quarters to Suite 208 in the Guaranty 
building, that city.—AK 





Stationery—Continued from page 135 


indianapolis, Ind. Officials of Stationers, Inc., have filed papers with the 
Indiana secretary of state decreasing the number of directors from five 
to three EB 

Maywood, Cal.—Mrs. Dawn Holonan has opened a new stationery store 
it 4415 East Slauson avenue. She was for twelve years with the Bullock 
Department Store in Los Angeles.—SS 

Murray, Ky.-Kirk A. Pool has opened an office supply and stationery 
store in Murray and announces that he will be a regular caller in Benton, 
Ky., to serve the needs of that city. Mr. Pool, who has been a frequent 
visitor in Benton and has a wide circle of friends there, will handle the 
Remington line of standard and portable typewriters. 

New York, N. Y.— Two large units of store space at 295 Madison avenue, 
this city, have been leased to Pope & Vernum, Inc., stationers, engravers 
and specialists in the graphic arts. Leasing of the new quarters marks the 
third expansion move by the company.—-NJ NS 

New York, N. Y.—A store and basement at 689 Eighth avenue, hetween 
Forty-third and Forty-fourth streets, has been leased to George Schu 
macher, doing business as Alliance Book and Stationery Store. This is 
the tenant's first move in sixteen years, having been located during that 
period directly opposite the newly leased premises.—NJNS 

Oklahoma City, Okla.—Cecil Thurston, identified with the office supply 
business in Ardmore, Okla., for the past several years, recently joined 
the sales staff of the Standard Office Supply Company, 315 North Broad 
way. Mr. Thurston is selling outside.-EVH 

Sacramento, Cal.—Harry Orman and Edward Wyant, have opened a new 
stationery store on J street. They have much experience, and were 
formerly with the H. 8. Crocker Company.—SS 

San Francisco, Cal.—A recent visitor was J. L. Alvarez, representing the 
Morella Company of New York City, showing their new Cel-U-Seal. He 
reports good reception on the Coast. While here he visited the Golden 
Gate International Exposition.—SS 

San Francisco, Cal.—G. R. Norton, Pacific Coast manager for the Eaton 
Paper Corporation, reports that the new holiday numbers of the line are 
taking well in this territory—also the holiday numbers of the J. & W. H 
Crane line.—SS 

San Francisco, Cal._Charies R. Barry Company of this city has relin 
quished the Clarotype lines to Cahen, Davis & Company of Los Angeles 
Stewart M. Last, well known in this territory, will take charge of the 
distribution.—SS 

San Francisco, Cal._Harold G. Roehm of the Eaton Paper Corporation 
leaves June Ist for an annual trip to Honolulu, and will return in about 
six weeks SS 

San Francisco, Cal..-A recent visitor was Franklin E. Rising, repre 
senting the line of the Cel-U-Dex Corporation of Brooklyn. He makes his 
headquarters at 622 Laveta terrace, Los Angeles, and reports good demand 
for the line. He is also connected with James Davison, selling the George 
E. Fox line of desk blotters, pads, etc., in California.—SS 

San Francisco, Cal._Robert Read, representing the American Pad and 
Paper Company of Holyoke, Mass., was a recent visitor. He makes his 
headquarters at 217 Nineteenth street, Santa Monica.—SS 

Seattle, Wash.—Chester H. Ristenpart, president of the Rucker-Fuller 
Company, San Francisco, Calif., was a recent visitor here and spent several 
days before returning to his Bay City home. Another Seattle visitor was 
W. M. Vendeville, special wholesale representative of Remington Rand, Inc., 
whose headquarters are in Portland, Ore.—JCJM 

Tupelo, Miss.—Henri Benner, formerly with the Superior Press, Memphis 
Tenn., on April 29 opened a printing and stationery store under the name 
of Henri Benner, Printing. In addition to printing and stationery, office 
supplies will be handled.—CG 
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Whether you sell stapling machines or use them, it will 
pay you to investigate this exclusive 47 year old ACME 
line of equipment. 

ACME Staplers are built to stand more than ordi- 
nary abuse—built to last many years with a minimum 
of service requirements 

Rugged construction, coupled with versatility of 
uses makes ACME equipment a favorite with all large 
industrial concerns. 

And ACME helps you sel! the Silverstreak Line with 
attractive advertising folders, giving complete infor- 
mation. Send for a sample folder today and convince 
yourself of the possibilities in handling Acme Staplers 
and Staples, 


the ACME Salve rstrvrearkR Line 
ACME MIDGET 


(Pictured above) Light weight, handy desk stapler 


with noise eliminating, velvety-smooth lever action. 


ACME No. | ACME No. 2 ACME SURE SHCT . . ACME SIMPLEX 


ACM€ STAPLE CO. 


1650 HADDON AVENUE. CAMDEN, N.). 














Gntroducing 


ST. JOHNS NEW TYPEWRITER TABLES 


*Already among the “best sellers’ in the St. Johns 
line of fast moving office tables are the new No. 21 
and No. 23 typewriter tables. Built for comfort and 
utility they more than meet the requirements for 
which they were created. Their simple functional 
design, durable construction, practical efficiency and 
beautiful finishes make them a welcome addition to 
any office. 

Write for the new 1939 St. Johns catalog showing these and 

the many other distinctive tables in the St. Johns line. 


23 Typewriter Table 


Made of specially selected 
Plain Oak; Office Golden Fin- 
ish. Also School Brown Fin 
ish. Size 17 x 32 x 26! inches 

Top 13/16 inch; legs 


4 inches square tapered 
i wer measurement 
1es. Sliding panel 
1 inches 


21 Typewriter Table 


Made of specially selected 

Northern Michigan Hard Ma- 

le with same measurements 

as number 23 table. Walnut 
or Mah ogany finis 











ST. JOHNS TABLE COMPANY 
CADILLAC, MICHIGAN 
Office Furniture Warehouse Company, 573 Broadway, N. Y. C. 





Saves Edges; Saves All! 


Immediate seller to 
engineers, blue 
printers, drafts- @ 


men, singers, 
libraries, schools, 
etc. Protects blue i 
prints, maps, trac- 
ings, book jackets, 
sheet music, docu- 


ments, etc., per- 
manently against 
mutilation from 
constant handling. 





W rite 






Simple attachment for 
applies tape also on one side : 
only. Binds glass, wood, felt, Descrip- 
tinfoil, paper, cardboard, etc. ; 
Pleasant, quick and economi- tive 
cal operation; indispensable ? 
in any business, profession, Litera- 
institution 

ture 


THE TOUGH EDGE BINDER’ 


VERTEX COMPANY, 5-7 Great Jones St., New York, N. Y. 











Shannon Transfer cases 
Shannon Arches 
Shannon Boards 
Shannon Perforators 


Fili 
Shannon Indexes & 
Shannon C. C. Covers 
osc" supplies 


Boxes 


Meta! Edging Ready Sellers 
Vertical Folders ay 

; Profit Producers 
Box Files 


Vesttast Ceres 1 line you have known since 1893 


Document Cases 


JOHN F. HUNT COMPANY 


P. O. Box 606 


Write for Prices 





ROCHESTER, N. Y. 








Real Class and Quality 
METAL STREAMLINE WARDROBE 
.. » an INTERSTATE Product 


This attractive De- 
Luxe cabinet is one 
that must be seen 
in order to be fully 
appreciated. The 
corners are grace- 
fully rounded. Re- 
cessed base. Insul- 
ateddoors. Hastwo 
handsome match- 
ing handles. In 
genious wire hat 
rack that accom- 
modates four hats 
Large, roomy ward- 
robe space. Em- 
bossed doors 
Made in 66” and 
70” heights 
in 

This is only one of a 
large line of Ward- 
robes, Stationery and 


Ceneral Utility Cabinets 


OFFICE OUTFITTERS FIND INTERSTATE METAL PRODUCTS A 
BIG PROFIT LINE. SEND FOR LATEST CATALOG. 


INTERSTATE METAL PRODUCTS CO., Inc. 


1401-4451 OGDEN AVENUE CHICAGO, ILL. 
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CARBON 
PAPERS 
TYPEWRITER RIBBONS 


Made right — Priced right — 
Sold right. Here’s a ribbon 





and carbon proposition you 
can turn into real profit. You 
can always count on our co- 


operation. 


EXCLUSIVELY for 
DEALERS “” STATIONERS 


Complete details on request 


ALLEN & COMPANY 
DEPT. m 
11-13-15 Vandewater St., 
¢ New York, N. Y. 
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“WKRELTAN’ 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


S. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 


All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in 
United States and Canada operate on “Kilian” unground 
bearings. Samples made to your specifications. 


Kilian Manufacturing Corporation 


10 


7 North Franklin Street Syracuse, New York 























RIBBONS AND CARBONS 


Birmingham, Ala..The Southern Ribbon & Carbon Company, cutters 
and boxers of individual carbon stock, and well-known in a territory 
extending from Maryland to the Gulf, reports increasing and improving 
business conditions throughout the South.—HOC 

San Francisco, Cal.—.J. Francis O'Connor, president of the Pacific Carbon 
& Ribbon Manufacturing Company, is now recovering. He has been out 
of commission for several months.—SS 

San Francisco, Cal. W H. Carseallen of the West Coast Carbon & 
Ribbon Manufacturing Company, 431 Bush street, is now on the mend. 
He has been confined to his home for several months SS 











PENS AND PENCILS 


San Francisco, Cal._Claude Williams, who was formerly Midwest repre- 
sentative at Kansas City for the American Pencil Company, is now assist- 
ant to Mark King, the Pacific Coast representative. He has already made 
his first trip to Southern California.—SS 
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Houston, Texas...In making final decision on the selection of furniture 
ind equipment for the new school building at Cedar Bayou, the board of 
trustees of the Cedar Bayou Independent School District last month awarded 
a contract to the Royal Metal Manufacturing Company involving the pur- 
chase of equipment valued at $4197.77. Included in the order are student 
and instructor desks, folding auditorium chairs, library tables and window 
shades. —CG 

New Orleans, La... Organized to deal in office furniture and stationery the 
Hanson-Flotte Company, Inc., has leased a store at 626 Gravier street into 
which the firm will move as soon as an extensive remodeling and redecorat 





ing operation is completed 
Oklahoma City, Okla...The Western Bank and Office Supply Company 
was recently awarded the contract for furnishing the new city library 


at Cushing, Okla. The $5,500 contract was awarded after the three lowest 
bidders had submitted samples of the quality of their work. 

The contract covers a total of fifty-four separate items, including desks, 
chairs, cabinets, library tables, typewriters, 200 folding chairs, a motion 


picture projector, Venetian blinds and wall maps 

Chairs and tables are to be of light oak, except the Windsor type 
chairs, which are to be of walnut. The Western Bank Company's bid 
included Globe-Wernicke library equipment, and chairs from the Johnson 
Chair Company.—EVH 








OTHER MACHINE S 





Cincinnati, Ohio... The Cincinnati Time Recorder Company has acquired 
the Landis Program Clock Company of Waynesboro, Pa. The entire 
Landis line of production will be transferred to Cincinnati, officials said 

AK 

Columbus, Ohio...The Secretary of State has announced the incorpora 
tion of the following two firms Planned Business Equipment, Inc., 
Cleveland, for $5000 authorized capital, principals being Frank L. Marvin, 
Jessie M. Welser and Kenneth O. Marvin, and the Office Service Systems, 
Inc., Norwood, for $10,000 authorized capital, principals being John T 
Lee, Laurence E. Collins and Edward A. Dowling.—AK 

Rocky Mount, N. C.. The Powell Business Equipment Company has been 
chartered here with an authorized capital stock of $50,000. R. H. Powell, 
Jack Peterson and 8S. J. Ram are stockholders in the new corporation 

JHR 

San Francisco, Cal.—R. L. Smith, Pacific Coast representative, 
Third street, is interesting the trade in the new Hotchkiss Stapler models, 
the Zephyr model No, 101-A, and model No. 122-A.—-SS 

San Francisco, Cal...0. H. Davison, manager of the O. H. Davison Com 
pany, manufacturers’ representative, together with his assistant, left May 
14th for a canvass of the Pacific Northwest. From there Mr. Davision will 
go east to visit the various factories he represents. They recently finished 
1 canvass of the south part of their territory. Mr. Davison represents Neva- 
Clog Products, Inc. and several others, with headquarters at 788 Mission 
street He reports that the Nevalog “Double Your Sales Quota’? cam 
paign has taken hold so well that practically all salesmen carry a sample 
in their pocket, and a copy of the “Silent Salesman."’—-SS 

San Francisco, Cal..A. L. Tredway and Henry C. Hanke of the Tredway 
Hanke Company, manufacturers’ agents in the Rialto building, where they 
maintain sales and show rooms, have finished the canvass of the Northwest 
Pacific trade, and will soon head south. They represent the Ad-Just-O Copy 
Holder made by Robert L. Brown in Seattle. and the Zephyr Autodex 
made by the Zephyr American Corporation of New York City.—SS 


at 605 








MARKING DEVICES 


Indianapolis, Iind...Mr. and Mrs. Walter R. Maver, the latter an official 
f George Mayer & Company, rubber stamp manufacturers, together with 
their son and daughter. have returned from a vacation trip to Hot Springs 
Va., and Washington, D. C.—EB 

San Francisco, Cal...The 0. H. Davison Company at 788 Mission street 
have been securing excellent reception for the rubber back stamp pads 
furnished them by the Fulton Specialty Company of 200 Fifth avenue, 
New York City.—SS 

San Francisco, Cal...Louis Melind, of the Louis Melind Company of Chi 
igo, stopped in the city, making his headquarters with J. L. Yager, the 
Pacific Coast manager at 598 Market street Mr. Melind was making his 
round-the-world” trip. He left for the Pacific Northwest in time to 
attend the convention of the Pacific Northwest Stationers’ Association, 


Apr. 24-25.—SS 
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"An Investment in Profit” 


ie 


SIGNALS 


VITALIZE your cus- 
tomers’ vertical card 
records with this sim- 
ple signal system. It 
will increase the 
value of the record 
by 50% to 200% by 
speeding up refer- 
ence, and enabling 





quick and accurate 
action on credits, sales, stock, and other vital 
data. Dealer and user alike profit from a sale 
of Vise Signals. 
Made of plated steel finished in 
twelve striking colors. 


Write us for detailed information. 


GEORGE B. GRAFF COMPANY 





64 Washburn Ave. Cambridge, Mass. 








How about yourstock of 


WARSHAW EILING 


Transfer time is here again. It is time to build 
up your stock to meet the demand. 


You can't go wrong on WARSHAW folders, 
guides, cards, etc. They are all made from 
good quality stocks. Full automatic machinery 
is your guarantee of the uniformity that 
pleases and satisfies your customers. And 
they are priced right! 

Take advantage of the quantity discounts 
when you order. It will pay you. 


a WARSHAW MFG. CO. INC. 


L 
~ 1 MAIN ST. BROOKLYN, N. Y. 
. a . 














The Strength of an Eight Leg Desk 
The Convenience of a Four Leg Desk 
all combined 
in the New 


Browne-Morse 


6 LEG 
STEEL DESK 


The Modern Desk for the Modern Office 
Write for Catalog 
Browne- Morse Company 
Muskegon Michigan 














DR. SCAT 


FOR REPEAT SALES! 


Tell your customers about 
DR. SCAT for the typewriter. 
Cleans— refinishes — polishes 
and protects mechanical parts. 








Sold from Coast to Coast by dealers sell- 
ing Office Supplies, Stationery and Type- “ 


writers. 
. , 
Made in four sizes. \ 











Manufactured By 


DR. SCAT CHEMICAL CO, -#:rsuer 


178 North Franklin St.. Chicago, Ilincis "°% °: 5 Pat. Of. 

















SELLING | 


AN ARTICLE THAT IS 





UNIVERSALLY USED 
BY MOST 'TYPISTS 
MEANS 





GREATER VOLUME 
MORE DOLLAR PROFITS 


v =~ 6 


INTERNATIONAL 


Tv e@.?w 817.22 


C0G6000060609 


MUNSON SuppLy Co., 348 Hudson St., New York City 


Please send information about the New Key 


New Package and Counter Display to ‘ 
Name 
Address 
City. State 
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MASTER SPEED KEYS 


Spring The 
Cushion Stenographers’ 

Typewriter Ideal 

Keys Keys 





Super quality keys merchandised on a one price basis. 
Long Wear—Permanent cleanliness and legibility— 
Guaranteed 3 years. 


One dealer in a territory—Write for sample & prices 


SPEED KEY MFG. CO. 


32 COLUMBUS PLACE BROOKLYN, N. Y. 
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LEATHER OFFICE 


FURNITURE 
OF 


DISTINCTION 


PRICED WITHIN THE 
RANGE OF EVERY 
BUYER 


Get Our Catalog and Prices Today! 


RAPHAEL SHOPS, Inc. 


707 Broadway, New York, N. Y. 














Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders: bill-fold envelopes: stamp containers, etc. 

\ Made of acetate (flame resistant) transparent cel- 

y lulose. We build to fit your particular need. Write 

se us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicago, U. 8S. A. 
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DEALERS | 
x 
Exclusive Distribution. 

Quality Products. * 

t TYPEWRITER RIBBONS for all machines. + 
CARBON PAPERS for all purposes. < 

Send for samples and full particulars. + 

:. 

CROWN RIBBON & CARBON MFG. CO. + 
Rochester, New York, U.S. A. 4 
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Profitable Results withY our Customers 


When you sell a stenographer Clarotype, 
you know it will create repeat sales. Claro- 
type gives your customer value . in the 
fluid in the sturdy dauber . . . in type 
cleaning action. That’s why more than 4500 
dealers are selling more Claro- 
type than any other type cleaning 
product. Order a dozen Claro- 
type today from your jobber or 
direct from us 


CLAR-O-TYPE 


THE MODERN TYPE CLEANER 


The Best Known—Known as the Best 
The Clarotype Co., Inc., 16-G Hudson St., N. Y. 
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FREE HAND 


Reg. U. S. Pat. Off. 


os 





It Can’t Slip Out Until 
You Release It. That’s the 
Free Hand binder—a handy 
little device, requiring only 
one hand. Papers are held 
securely until wanted, then 
released at a touch. The 
Free Hand is_ thoroughly 
practical and needed in 
every office. Ask for de- 
scriptive price list and sizes. 


FREE HAND BINDER COMPANY 


43 FULTON STREET, NEW YORK, N. Y. 
SO SOLO L088 1810.82 8 81618288 88a eee le lel e eee eee ee ee 
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GET DEALER PROPOSITION 


wail The ELLIOTT ENVELOPE SEALER 

ie the fastest office appliance in the 
world and easily automatically 
feeds, seals and delivers 400 


envelopes per minute with an 







average thickness of 
>~_contents. It was greatly 

ines” / changed and im- 
: [ | proved in 1937 


and is a desirable 
=" J item for station- 


\ ery stores. 


THE ELLIOTT ADDRESSING MACHINE CO, .244,Aibony st. 











for business cards might 
not be huge—but they are 
consistent. 

For this isn’t a speculation. 
All you need do is insist that your 
printer or engraver uses Wiggins 
Book Form Cards in the orders 


Pree" be. from taking orders 





Tell your engraver or 
printer te ask any of these 
paper merchants for sam- 
ples of Cards and Cases 
Or write us direct. 


Y . 
a ee ee you send him. 
Pittsburgh Then watch the profits roll in! 
Chatfield & Woods If satisfied customers are assets, 
Cincinnati ’ Sea iia 
ee: Cae Pamer ¢ you'll have plenty. 
Detroit 
s an-Patrick Paper The lohn B. 


Grand Rapids = 
Carpenter Paper ¢ 

Houston ;' \ \ IGGI N ~ Company 

Bosworth Cc » 


1162 Fullerton Avenue, Chicago 


St. Louis 
Book Form Cards Compact Binders 


Tobey Fine Papers, I 
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A Lot of Small Business Is BIG BUSINESS 


Here are two small items for volume sales! 


These two ASCO numbers illustrate this axiom of business. Both the new 
Expanding Index Personal File (No. 120) and Visible Stationery Cabinet 
(No. 150) are enjoying immediate sales wherever shown—and re-orders are 
as frequent. Get the small office accessory business and BIG BUSINESS 
will be yours. 

No. 120 (left) The new improved personal file 
with heavy reinforced fibre index and locked 
secret compartment. List $3.50. 

No. 150 (right) Heavy steel visible stationery 
cabinet—with fully shielded sides—five com- 
partments for letter-heads, second sheets, etc., 
and two for envelopes. List Olive Green $5.50. 
Grained Mah. or Walnut $6.50. No. 150 

WRITE FOR SAMPLES AT ONCE! 


ART STEEL Ga, INC. 300 & 4st St., New York, N. Y. 


















REPLACEMENT 


ADDING & BOOKKEEPING MACHINE 
TYPE 


IMPROVED FINISH—CLEAR IMPRESSIONS 


38-39, 39-40, 40-41 Double Type in 10 and 16 Pitches 
and 39, 40, 41, 42 Single Type Now Available from 
Stock. 

Guaranteed to Fit and Function Properly. 


Write for Catalog 


COPYHOLDERS WITH PROFIT CLOYES GEAR WORKS 


E DAWN MANUFACTURING CORPORATION 
17214 Roseland Road, N. E., Cleveland, Ohio, U. S. A. 


Division “ COMPANY | 
or H A L L Ww ELT E R $8¢. j Cable Address ‘‘CLOYESGEAR”’ 


NEW PRICES DARNELL 


adding + billing + CASTERS & GLIDES 


b oOo k k eep i ng + $; ffictency- More profits! More business! More 


‘ ‘ good will! The sale of quality 
calculating machines 


77 Darnell products assure continued 
TYPEWRITERS CHECKWRITERS urability- paleunnene Tuer aeerr ae 
MIMEOGRAPHS DiICTAPHONES 


protects business prestige. Write 
AND OTHER OFFICE DEVICES 




















Lconomy- 









for special dealer proposition. 


DARNELL CORPORATION, Lt. 







Rough and Rebuilt Write for Latest Price List BOX 4097, STA. B, LONG BEACH, CALIF, 
li b ’/ 36 N. CLINTON STREET, CHICAGO, ILL. 

Re CAGE TYPEWRITER & ADDING MACHINE CORP. 24 E. 22nd STREET, NEW YORK, N. Y. 

303 W. MONROE ST. CHICAGO, ILL. 














Stock certificates 


SELL MEILICKE CALCULATORS 


eee 
CORPORATION RECORD The Modern Method of Figuring 
BOOKS PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


Goes Stock Certificates are car 


ried in stock in Regular Litho Ne levers to pull. No 


keys to punch. No tedi- 





Steel Litho and 

Steel Engraved de ous figuring. No errors. 

signs, forall classes Goes New Regular Litho Certificate Just copy the answers 

c. No. 4, Black Border and Gold . 

of issuesand many 7.” elie 3 he weet fe aC tabulated in convenient 

lines of business. Jithographed on high grade Bond form. Sold on 10 day 

e Goes Corporation Records provide forms for com free trial basis. Nation- 

plete re< ord of < orpor ation Organization ally advertised! Write Sinply 1 

2 the cer 

a sails _ ee for details nowl oad cane 





3468 N. Clark St. 


FEDTTG LHOSRAPHING c COMPANY @ @ Meilicke Systems, Inc. Chiccsse, iil. 








49 West 6let Street, Chicag 53 A Park Place, New Yo 
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ROLLING UP PROFITS FOR YOU 


HA “fj No. 2479 Double Ball Bearing Caster is in 
if use in most of the country’s leading indus 
if trial and professional offices and institutions. 
AZ It is a leader to sales of other Faultless floor 
. L protection equipment shown. Write for Cata- 
is tadere.'#) Wlog and facts about this profit-earning line. 

aes z2/ FAULTLESS CASTER CORPORATION 
Evansville, Indiana 































(above) Faultless Unbreakable Rockite 

a Ruberex Cups. Round or Square 
eft) Faultless quiet Cushion Chair 

Chie. are mounted in live rubber. 








CO DAT 


DATING ODAT 


TWO TYPE SIZES 
STANDARD 


NOV 18 °42 


TINY TYPE 
NOV 18% 
Write For Discounts 


AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 
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ARTILITY 


POSTURE CHAIRS 
INCREASE 
DEALER PROFITS 


e 
WRITE FOR CATALOG 
e 


ARTILITY METAL PRODUCTS, INC. 
601 MONGER BLDG. 
ELKHART, INDIANA 























NATIONAL 


SPONGE RUBBER 


CUSHIONS 


ALL COLORS ALL SIZES 
The Complete Quality Line 
at Popular Prices 
ECONOMY LINE — Velvet 

Corduroys—Rich Pile Ve- 
lours. maegte 
CONVERTIBLELINE—Woven HB his 

Cane—Corduroy other side. |) Hit } 
DE LUXE LINE — Corded sg} 
Boxed Edges—Upholstered ay 
with Rich Pile Velour. 
Get our free handy dis- 
play rack with each order. 


NATIONAL OFFICE 
CUSHION CO. 110 Grand St. New York City 














sbeel aterent. enlen ond profi, While Aa Wie for ROYALCHROME 


catalog. Ropal 


ROYAL METAL MFG. CO. 
1108 So. Michigan Avenue, CHICAGO, ILLINOIS 
New York Los Angeles Toronto 


Holds 
Like 
Rubber 
Bands 


This special adhesive sticks with a sinewy, 
flexible grip. Grippitted work can be stripped 
off like adhesive tape, permitting paste-ups 
to be removed, positions to be changed 


Write for Free Tube 
and Profit Story 


200 SUMMER Sr. Boston 


HARRIMAN-WeELts Propucts Co. 





ALCDEFGH 
Qa bcde ghijklmn 


Gillies Gothic Lettering Guide 


AMBER COLOR, MADE in 3/16”, 14”, 36”, 12”, 
56” and 34”. Dealers are invited to write for 


illustrated circular showing prices. 


THE TECHNYGRAPH, Techny, Illinois 











stertivuk 


WORLD'S GREATEST PEN MAKERS SINCE 1858 


The consumer's prefer- 
ence for Esterbrook quality, 
has given Esterbrook world 
leadership in the pen industry 

for over 80 years. 
THE ESTERBROOK PEN CO., 86 Cooper St. 


Camden, New Jersey 
or Brown Bros., Ltd., Toronto, Canada 








Senate nen I> 
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OFFICE MACHINES 








— 
points your way to TOP PROFITS on 
Addressographs, Mimeographs, Multi- 
graphs, etc. 


Nrite Pruitt, 4] Pruitt 














CEL:U-DEX 
Lops 


PROTECTORS 


PAT. PENDING 










* TRANSPARENT «© FLEXIBLE 
* REINFORCED EYELETS 
* WATER PROOF 


ee ee | MAIN ST BROOKLYN 














The 


ADAMS 


Ideal BOOK RING 
THAT FLATTENED JOINT is there 
for a purpose—to keep the ring al- 
ways right side up. No need to hunt 
and fumble to find the place where 





PATENTED 
FEB 17,1920 JAN. 11.1921 


eee are the ring opens, if it’s an Adams ring. 

Eight Sizes Here is the simplest, quickest-operat- 

Inside Diameters: ing and most satisfactory ring ever 
invented for perforated sheets or 

No. 00, % in. No. 2, 1% in. binders of all sorts. Allows binder or 


sheets to lie flat when open at any 
point. The enlarged joint, nicely 
3% 
we. O1..8 a. Ne. 4, 2% Ie rounded and smoothed, keeps ring 
No. I, t%ein. Ne 6,3 In. right side up in position to be in 
Come also boxed assorted stantly unlocked. : 

in seven sizes. Order through your wholesaler. We also 

manufacture inexpensive loose leaf metals 


856! So. Chicago Ave., 


Henry T. Adams Mig. © 0. Chicago, Illinois 


No. 0, % in No. 3,2 in. 


You Can Get STEADY... 
PROFITABLE SALES 


wih VUL-COT 


the National Waste Basket 


Well and favorably known from coast-to- 
coast, VUL-COT Waste Baskets give you 
steady, profitable sales. Used by leading 
businesses because they are more durable 
ane cficient, VUL-COTS won't dent, crack, 
splinter, rust or corrode. They are noise- 
less when handled—an important feature in 
offices! They are attractively styled to fit 
today’s modern trend. There is a wide 
color choice. You can depend on VUL-COTS 
for sales and profits. 

Write today, Dept. A, for complete des- 
criptive literature and generous discounts. 


NATIONAL VULCANIZED FIBRE CO. 


WILMINGTON, DELAWARE 


Only —s e 


“felétalk 


. . Can you meet all 
intercommunication cies 


Webster Electric Sound Systems are licensed by agree- 
ment with Electric Research Products, Inc., under pat- 
ents owned by Western Electric Company, Inc., and 
American Telephone and Telegraph Company, Inc. 
WEBSTER ELECTRIC COMPANY 


RACINE, WISCONSIN, U.S.A. © Established 1909 
Export Department: 100 Varick St., New York City Cable Address: ARLAB, N. Y. 
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CADO KERAK AND KETAG 


PATENTED. FIND THE KEY YOU WANT INSTANTLY 
CUSHMAN & DENISON MFG. CO., 241 W. 23rd St., N 












LPN, 


TwiRLitT DRILL 
— 


The most powerful 
han: operated 
perforating device 





Dril!s 
sheets 
ly ickne f pa 
Cone ‘ or t we ! 
1. a@ r oir K 200 SERIES 
een, Ske TWIRLIT The cantsia ave Gael: a1 $7.50 


lide ar ale De 


Mitchell Binder Co., 109 Bower Ave., Hagerstown, Md. 
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Good 
Looks 
and 
Strength 


Ss 500 LIST 


Compare the value! 


METALSTAND CO. Philadelphia Ba. 


METALSTAND 


Most convenient typewriter 
service in office or home 


Get a lot of use out of your typewriter by mounting it on METALSTAND. 
Held at right height, easily rolled to position, fitted with stationery 
drawer eliminating extra steps, a typewriter on METALSTAND does 
several times the work of one otherwise disposed. 

METALSTAND is extra strong, framed of 8-gauge steel with legs of 
16-gauge. Its positive locking device unites legs with bracket and top 
as firmly as if im one solid piece. All wood is selected first grade 
five-ply veneer, hand rubbed and hand finished, durably in walnut, 
mahogany, oak or green. Side leaves at slight additional cost. 
Compare METALSTAND for price, value and your margin, with all the 
market offers. Then remember that METALSTAND is sold only through 
dealers and subject to their approval. We believe you'll agree NOW 
is the time to place your order. 











Efficient and economical. 
Will keep  correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 












Stanley R.Bristow 
24 Central Ave.West Orange.N. J. 








J UJ ST CUSHIONS AT J UJ ST PRICES 


Fillers used in PERFECT 
CUSHIONS are of one 
piece sponge rub- 
ber, covered with 
fine grades of soft 
materials to pre- 
vent shine on 













A Fast Moving 
Item, Reason- 
ably Priced 


Convertible 
for summer 


service 
clothes. 


STATIONERS — when 





summer sales ery * 

* help,” be prepared be- 

forehand. Stock this 

fast moving and profit- 

able item. Compare the chair cushions. We will be glad to send full 
“Perfect” line of details and prices. A trial will convince you it 
sponge rubber office is profitable to keep “Convertible” in stock. 
THE PERFECT RUBBER SEAT CUSHION CO. 
1412 UNITY STREET PHILADELPHIA, PA. 














A 
Chair 
for 
Every 
Seated 


Worker 





Stenographic Executive 
Exclusive Dealers Wanted 
Limited Territories Available—Write Dept. C 
Cramer Air-Flow All Steel Posture Chairs 
1417 McGee Street Kansas City, Missouri 
Fastest Growing Chair Factory in U.S.A. 





Write for full 
details and 
prices. 





MACHINES FOR TESTING 
RIBBONS AND CARBONS 


HAIDA ENGINEERING CO. ¢ ew York NY. 




















Yow QUESTIONS 
ANSWERED 


Subscribers to Office Appliances have free access to 
a competent service bureau which is prepared to 
answer almost any question relative to office equip- 
ment 

A considerable number of our readers have found 
that this service in itself is worth many times the 
subscription price 


The Office Appliance Company, 20 North 
Wacker Drive, Chicago, U. S. A. : :::: 
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| Are You 
interested in | |{! 
trade doings in 











THE ROCKIT ARCH 
BEST BY TEST 


A New York dealer wrote 
us as follows: 


“Since last June we have 
been testing the ROCKIT 
ARCH FILE against three 
other makes. Your 
ROCKIT stands head and 
shoulders over the others 
and is a regular hum- 
dinger of an arch.” 





Send in your order or write for 
non’ prices and samples today. 


| b HE AT | Meron aa vrei ili 
BRITAIN or 


The "12 Feature" 


STAMP PADS 
s 




















No other stamp pad combines so 
many desirable features. Unexcelled 
for hot weather use because they're 
Sweat Proof, Dust Proof, and Lint 
Proof. In models for every office 
or industrial use. 


Write us for information on 
this “12 Feature” Stamp Pad. 


If so, there is only one way of keeping | THEY LEAD RIVET-O MFG. CO. 
- 75 Jason St. Orange, Mass. 


abreast of the times and that is by the 
or uis Meli °. ° 
THE WORLD 5,\oi Mens ee Nhe hi: 


| 66 7] 3? 
BR BR T | Dip -Ifjo- Whore 

| | i] - H The Handy Vial Style H.A. = 

| » DIRECTION POR PAPER 


ERADICATOR laisse sgtren Srna 


. ema.sneoes oe ' 
| For removing ink from For CLOTHING. 
| paper and white cloth. ct wep essseee 0 tox Peas: tes stent ofr: 
| The bent neck of the vial e a wrt snee deme cenneg, 
| releases a drop at a tap: rs 
| Ly | 





| regular monthly receipt and perusal 


| of the 




















fluid cannot overflow. A 
convenient pocket erad- 
icator. 

° ° Suggest DIP-NO-MORE 
—a monthly journal for the Stationery | ng ee pte 


For Sale at Leading Sta- 


' and Allied Trade whose editorial pages | tioners. 
| | H. A. INK ERADICATOR CO. 


are unique for news, instruction, orig- 
1707 Zerega Ave., New York, N. Y. Cable: ERADICATOR 








inality and general interest. 
| 
} 


~—====== SEND US THIS COUPON ---===== 
To the Proprietors THE BRITISH STATIONER. 


Grand Bldg., Trafalgar Square, 
LONDON. ENG. MIMEO INK 


Send to the address below FREE SPECIMEN COPY of ‘The 
1 British Stationer’’ for examination. 


makes clear, sharp copies, 


I i 
black as the ace of spades. 

1 a (Please attach your business card or letter-head) DRIES etic (i. NO SMUDGE 

i 3 


Sittin A really good mimeo ink sold at a price 


that will please you and your customers. 


ALSO COMPLETE LINE—DUPLICATOR—SUPPLIES 


PENGAD MANUFACTURING CO. Inc. 


Date Penn Building Bayonne. N. J 
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PT, URES RE MONE 


OME companies manufacture stencil 

duplicators only and insist that they 

are best for every type of work. 
Other companies manufacture gelatin dup- 
licators only and make the same claims. 
Heyer can truthfully claim that they have a 
duplicator for every purse and purpose 
because they manufacture both types. 


Gelatin Duplicators are ideal for runs 
up to 100 copies. The Heyer Line of gela- 
tin duplicators consists of the Hektograph 
(five sizes), the Ideal (ten sizes), the Junior 
Efficiency, Efficiency and Super-Efficiency. 
Prices range from $1.25 for the Post-Card 
Hektograph to $39.50 for the Super-Effi- 
ciency. All are furnished complete with 
supplies and carry attractive dealer dis- 
counts. All are modern in design. 


Heyer Quality Gelatin Supplies equip a 
dealer with all supplies necessary to serv- 
ice Heyer, Ditto, Vivid, Graphic or any 
other gelatin duplicator. Gelatin Rolls, 
Refill Composition, Hektograph Inks, 
Carbon Paper, Typewriter Ribbons, Pen- 
cils, etc., are all essential supplies for gela- 
tin duplicators and form a very profitable 
supply business. All are found in the 
Heyer Quality Line. 


HEKTOGRAPH INK 
REMOVER 


This effective new hand clean- 
ser quickly banishes unsightly 
ink stains caused by Hekto- 
graph copying materials. It is 
a mixture of harmless chemi- 
cals in a thick, creamy base, 
and dissolves the ink stains, 
leaving the skin soft and 
smooth. Supplied in 2 oz. and 
8 oz. tubes 


Rar RM REM eo scat mt REW RHR RTL 











VISIT THE 





WEW YORK WORLD'S FAIR 
BUSINESS SYSTEMS BUIL 


“The 
Typewriter Guy” Says: 


“THE NAME 
UNDERWOOD 
IS SYNONYMOUS 











Well-known San Fran- 
cisco Dealer explains 
why he likes to sell 
Underwood Portables. 





My experience in d¢ 

machines has proven to n that seldon 

Underwood Typemaster Portable Universal lo I find it necessary to move away fror 
Model, retailing at $49.50 Underwood Portables in order to make th« 

sale, and also buyer. Why 


is this so 


“To begin with, the name Underwood is 


synonymous with typewriters. This ts good 
sales psychology. The st Portabl 
Universal and Champior y pemasters 


have modernistic streamline eye appeal. 


“Proceeding with our demonstrations, we 
find that these machines are equipped with 
every feature and convenience that is known 
to typewriter science today. These excellent 

Underwood Typemaster Portable Champion 
Model, retailing at $59.50 


features are easily Communicated to the cus 


tomer. And, st ing Y facts we 





prove to the customer tl 
product through a mechanical 


WR ee ae pointing to the ruggedness of the carriage, 
DEALERS FIRS1 strength of the type-bar, stability of the frame, 


In the Underwood Portable ctc., and you know you can go on at gre 
gales policy the Dealer a/ways 
comes first. Underwood Port- 
ables are sold “over the 
counter” through authorized tH 
Underwood Portable Dealers. 


length in these matters 


“During my over twenty years’ experience in 
1¢ business of handling Underwood products, 


lence in know 


I am convinced and hav nf 
All Underwood promotional 
activity is designed to send 
customers into the Dealer's 
store. 


ing that these machines are going to stand 


If you are not now selling the complete 
Underwood Portable line, write for full 


information. 








—_— dood 


ing portabl 





NEW UNDERWOOD 
BUILT IN 
TYPING STAND 


An ingenious col- } 
lapsible stand per- I 
tected after many vears of research 
Built right into the Underwood 
TYPEMASTER Portable carrying 
cast Supplied exclusively on 


Underwood Typemaster Portables 


Furnished only with 
¢ 7 5 Oo machine cannot b 
EXTRA bought separately 








Portable Typewriter Division 
UNDERWOOD ELLIOTT FISHER 
COMPANY 
Typewriters . . Accounting Machines . 
Adding Machines .. Carbon Paper . . Ribbons 
and other Supplies . . One Park Avenue, 
New dork, N.Y. Sales and Service Everywher: 
Underwood Elliott Fisher 
Spee ds the World's Business. 


1939, [ jerwood Elliott F er Compa 





